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Day two in the Alps: BMW Sports & Classic Rally stops off at 

Königssee. 

BMW DTM drivers enjoy meeting bobsleigh, luge and skeleton stars – 

Spectacular route to Spielberg 

 

Königssee. BMW cars steeped in history, picturesque Alpine scenery and a meeting 

of sport stars from different disciplines: the participants on the BMW Sports & Classic 

Rally have so far enjoyed an exciting programme en route from Munich (DE) to 

Spielberg (AT), the venue for the third DTM race of the year. Friday morning saw the 

eight BMW DTM drivers, media representatives and other BMW sport stars, including 

BMW Group Sports Ambassador Katarina Witt (DE), BMW Brand Ambassador Prince 

Leopold of Bavaria (DE) and BMW Running Ambassador Jan Fitschen (DE) stop off at 

Königssee (DE). They were greeted there by athletes from the German Bobsleigh, 

Luge, and Skeleton Federation (BSD). 

 

The BMW Sports & Classic Rally had started out from the BMW Museum in Munich 

on Thursday, with the route initially taking the historic BMW cars – including legends 

like the BMW 328, the BMW Z8 and the 1987 BMW M3 – on an 82-kilometre stretch 

to Schliersee (DE). After an hour-long break, the caravan continued to Berchtesgaden 

(DE). The participants covered a good 130 kilometres on the second leg of their 

journey and were then able to swap stories of their trip during a pleasant 

“Hüttenabend” – a typical Bavarian evening in a fine restaurant in the Alps. 

 

“I am absolutely thrilled by this rally,” said Martin Tomczyk (DE). “Ok, it did rain, but 

that did not dampen the mood among the participants in any way. It was nice having a 

chat with our colleagues from the bobsleigh, luge and skeleton team again. It gave you 

a great impression of what guys like Francesco Friedrich and Manuel Machata have to 

do in the steering seat of their bobsleighs.” Bob, luge and skeleton athletes Felix Loch 

(DE, luge), Manuel Machata (DE, bob), Francesco Friedrich (DE, bob), Natalie 

Geisenberger (DE, luge), Anja Huber (DE, skeleton) and national bobsleigh coach 

Christoph Langen (DE) gave the other rally participants an insight into the secrets of 

their respective sports.  
 

“You could really tell how the motorsport guys love speed – and it is well-known that 

we bob drivers have plenty of that to offer,” said world bobsleigh champion Friedrich. 

“It was fun giving our fellow sportsmen and women an insight into our sport. And I am 

now really looking forward to our trip to the DTM race in Spielberg.” 
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The same goes for Fitschen, who is currently Germany’s best marathon runner. “It is 

absolutely fascinating to gain an insight into so many aspects of BMW’s commitment 

to sport over the course of this rally,” said the distance runner. “The DTM drivers are 

all very open, and Augusto Farfus was particularly interested in running. At the same 

time, I found both the vintage BMW cars and the trip to the bob track at Königssee 

very interesting. I am now really looking forward to seeing what the weekend has in 

store.” 

 

Glock was also taken by the rather unique preparations for his third ever DTM 

weekend. “I was absolutely thrilled by the BMW 3.0 CSL, which I drove first. And the 

first generation of BMW M3 was also fantastic to drive. I really enjoyed getting to know 

the bobsleigh, luge and skeleton team. I have great respect for the German squad 

who, as is well known, have been among the best around for years in the bob, luge 

and skeleton.” 

 

After the flying visit to Königssee, the BMW DTM drivers travelled directly to 

Spielberg, while the remaining participants in the BMW Sports & Classic Rally – now 

bolstered by the bob and luge stars – tackled a further three stages. 

 

You can find copyright-free images on the BMW Sports & Classic Rally, as well as 

press releases and press kits regarding the BMW Group’s sporting activities for 

editorial purposes, online at: www.press.bmwgroup-sport.com 

 

If you have any questions, please contact:  

 

BMW Sport Communications 

Ingo Lehbrink (Motorsport) 

Phone: +49 176 203 402 24 

Email: Ingo.Lehbrink@bmw.de 

Internet: www.bmw-motorsport.com 

 

Nicole Stempinsky (Wintersport) 

Phone: +49 151 174 177 25 

Email: Nicole.Stempinsky@bmw.de 

Internet: www.bmw-golfsport.com 
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David Biebricher (Running) 

Phone: +49 176 601 229 79 

Email: David.Biebricher@bmw.de 

Internet: www.bmw-laufsport.de 
 
 

The BMW Group. 

The BMW Group is the leading premium manufacturer of automobiles and motorcycles in the 

world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group 

operates 28 production and assembly facilities in 13 countries and has a global sales network 

in more than 140 countries. In 2012, the BMW Group sold about 1.85 million cars and more 

than 117,000 motorcycles worldwide. The profit before tax for the financial year 2012 was euro 

7.82 billion on revenues amounting to euro 76.85 billion. At 31 December 2012, the BMW 

Group had a workforce of 105,876 employees. The success of the BMW Group has always 

been built on long-term thinking and responsible action. The company has therefore 

established ecological and social sustainability throughout the value chain, comprehensive 

product responsibility and a clear commitment to conserving resources as an integral part of its 

strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow 

Jones Sustainability Indexes for the last eight years. 

 


