¥

Bayerische
Motoren Werke
Aktiengesellschaft

A

Am Juliusturm 14-38
13599 Berlin

T

FELT
+49(0)30/445-3396-0

URL
www.bmw-werk-berlin.de

BMW ~)LU T35
TV R« JREEE)

TVR AT FA—=ay
201341213 H

ME~DZ DY

~)Y v, 12H3H, AFERRINIZHELEHTEHV E LN, SHZO
It Td 5BMW Motorrad D5t 1 723, m—/L7 7 hLE L7-, BMWR
nineT i, QORI DEE Z L x FiF TH7=BMW Motorrad D%k« D& %
LR LIZETNLTT, ZOREFER, BENOBMWEZ ZEBWZZW TV D
Jiz, RVAR Vb E =, VR YT T o)L MR ERBED I & |
Urban Motor (77—« B—X—) DAL~ A R « TF A/N— |
Motorcircus (B—# —H—HF2) ORI H—7 7> ZLTHRFTNEEL
DY x—FTVANDTANRSFLH, EEDBED £ L7,

FANLATET LTI D3R, B o EBERE, BMW~ LY U THOHPTH
FFEFTREFRA b, A TEA—F—Z@EBLE L, &2 TIE1000LL £
HONRT A—=H =NV O S BIcTF = v 7 SET, K1004 DK
BN, TITEI HEERZ— R OFEANIZRY LTz,
a7 NOFRAENGEREICT EV A L TORBEHIRMIT24Y, [~
DF—LFIT a2l hDA =¥ LT 2 — A5 I 2 o~ ORRSEE L odi
FBIZLTWE L, | E3EHDIE~—7 « P— L~ 2 BMW Motorrad #LiE
BEH, (29T 02 LIk TEESY THEREAZ a7 M EEN
DRMIOBEEN ST AN S, AET ot AONEERAETH 2 LN T
DTH, |

a7 77y vy 7—BMW MotorradfH 4 #H TR E L, T OftihE AR L
leF—LORE, WS, ZHMEITE ., DIZEF 22T 2BMW MotorradiZ &
S THTRBEMA~OREEZH Z L2 5R nineTE#E X Lz, £hid~LY
NJEEDERESA RO F 2 bIEENTZLTLLE Y, WAF~A XUFET
HIUTBNIREARNERT, 7YnY ey N =X —Thodbr—F v a by
A—RE, F—=2DAN=LIZ HHPLT 7YY =& E bR




BMW ~VY T35

TUR « [REIEE)
VA A THF A= 7
2013%12H3H

2

FEL, oL WORIZA Y T VT 4 =il 2 M B OnineTHAEND Z L 27
EFEUAML—varLELE BIZIERNT 78— —Feo0niE
nneTiX 17z —H—| AZANVIZEFLET,
ZOFE—H =Y A I VDT VLR T — a vtk REFICIITH RS L4
W2, FFBNZBMW R nine TOMIER~D Z 72 0 BNHEME R X 2/ 7 et 2% 2
BN, T2 TATTV T~y FIZITBATT b MG i S e 7
—MIT IR, BROBMWE—X —H% A 7 L2 BNEISELA4AY
vV aRBEHFELTHY £7,

HFET A NTITN4D X 7 b EHEHSLTH A DY, ZOBRER7 — - 1
— RAZ— nineTORBERRITHMR T AT 4 T OEDEWD > TV
X9, 2IL0EEENMEFLCVWET, T3S TT T VAR
ZEHIm AR b= VU BBENE LT, £DD, ~L Y T TIEAD T,
RO R 7 —x v VU NRIBRIIAT CAEESND Z L1220 £ Lz, fEkD
BMW R 1200 GS/ LB L N TR VTR, ZOHET L TIEZEK
WEBEHL TS0 TT,

nineTO 7T L IBYRELZ o 713~ ) VTGO 2R T D LR E LT,

R D SNDEDTIFA NI, TT v I N T—BEENRT Ty 70
TLETAIOREIZ, BITERT v I—NES IO TEIINET, £
DEW T v h—%, 7Ty 7 ENTEREII LMY LfEIELH, X
N TIHOxF A= MBI RREY T 4 A=V a U ERBSE, £ 2
CAEFNDIEADT 4 VLIETT NI OREEEY T v I —OMTHO X 5 7tk
FERZLET, ZHTESNNeTOLIDOOL TVA U2 FEBRT L7200
BeftiA ) _—v 3 T,




BMW ~VY T35
TVR « JREREE)

TVA e AT F A= 3
2013412 H3H

BRIWEHEg

VAN

n3— 7 hRomy Ertl), BMW ~L U »THE 7L R« RGN Y
EEGR +49 30 3396-2225

EX—/: Romy.Ertl@bmw.de

URL: www.bmw-werk-berlin.de

URL: www.press.omwgroup.com

BMWZ L —7

BMW Group ZBMW, MINI . % L CRolls-Royce®37 7 v REffO{ %2 — N5 71LI7
LAVUBHEL « “HRE A — 7 —CF, [ERMEEE L CI3HEAFH28HLA TR - M2 R,
1400 B RICRESERLIRER Yy NV —2 2 F LET,

20124EDBMW Group & o#a5E HIZMUfnk185 5 /. _fnH#iZ 1157000580, 20124F k8
OFLE| & BIFIZE IR0 7820005 = — v | 58 LEiE768(E5000 5 = —a |l L FE Lz,
20124124 31 A RS 053 B E IR 2K T10H 58764 T L 7=,

BMW Group® ik Hi Dk & 72 > T2 DIXEMMICFEE L, B2z b TITEIT 52 &, H
IREREE L M OFHR ATRENEIINY 2 —F = — 2 O EOHLFIZB W T H B S, RER 7R
IR D HEME. £ L TERZ RENST 2 0ATFIFEEBIEIC LoD EHBSAENTWET,

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup
Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupview
Google+: http://googleplus.bmwgroup.com

The BMW Group

The BMW Group is the leading premium manufacturer of automobiles and motorcycles in the
world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates
28 production and assembly facilities in 13 countries and has a global sales network in more than
140 countries.

In 2012, the BMW Group sold about 1.85 million cars and more than 117,000 motorcycles
worldwide. The profit before tax for the financial year 2012 was euro 7.82 billion on revenues
amounting to euro 76.85 billion. At 31 December 2012, the BMW Group had a workforce of
105,876 employees.

The success of the BMW Group has always been built on long-term thinking and responsible
action. The company has therefore established ecological and social sustainability throughout the
value chain, comprehensive product responsibility and a clear commitment to conserving
resources as an integral part of its strategy.
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