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BMW Clubs International Council presents new Board. 
All change: Ian Branston succeeded by David de Bruyn 
after ten years at the helm – new Chairman introduces 
himself in “BMW Clubs’ World”. 
 
 

 

Munich. The BMW Clubs International Council will enter 2014 with a new 

Executive Board. David de Bruyn from South Africa has been voted the new 

Chairman of the International Council, the worldwide umbrella organisation 

of the official BMW Clubs. He succeeds Ian Branston of Australia, who has 

held the post for the past ten years. In the latest issue of the bilingual 

(German/English) club magazine “BMW Clubs‟ World”, which is distributed 

on the internet – see www.bmw-clubs-international.com – the new 

Chairman has introduced himself to BMW enthusiasts all over the world. 

With more than 200,000 members from all continents featuring roads, the 

official BMW Clubs represented in the International Council form an 

unusually large and dynamic community of car and motorcycle owners. In 

this forum, fans of classic and modern cars and motorcycles from 54 

countries are able to share their enthusiasm with other aficionados of BMW-

style driving and riding pleasure. As the global umbrella organisation, the 

BMW Clubs International Council promotes both personal contacts and 

“shop talk” across cultures and continents. Regular joint events and trips to 

destinations throughout the world are a sign that the BMW clubs are a 

thriving and lively community. Among the standout events of the year now 

drawing to a close was the clubs‟ attendance at the BMW Motorrad Days. 

Common to all the 700 or so clubs worldwide are a high degree of 

dedication and a strong emotional attachment to the BMW brand, along with 

a passion for the driving enjoyment offered by BMW cars and motorcycles. 

The specialist BMW Classic and Type Clubs, meanwhile, are the natural 

home for fans who also have a shared interest in the preservation of classic 

vehicles. The clubs operate autonomously and independently of the BMW 

Group, but their global links allow them to organise attractive joint activities 

and promote lively personal contacts, discussion and technical exchange. 

The clubs‟ interests are also represented and coordinated by national and 

regional umbrella organisations. At the annual Council Meeting, delegates 
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from these umbrella groups around the world gather to share news, views 

and information, to plan joint activities and to take part in elections to the 

Council Board. They also vote on awards, which are presented to clubs and 

club members for outstanding achievements. At the same time, a major 

focus of this regularly scheduled international meeting is the opportunity to 

provide feedback about relations between the clubs and representatives of 

BMW in the different countries. 

The present Council Board, which heads the global umbrella organisation, is 

made up of representatives for all three vehicle types – cars, motorcycles 

and classic vehicles. The newly elected Chairman David de Bruyn previously 

chaired the BMW Club Africa umbrella organisation. In this capacity, and as 

spokesman of the international BMW Motorcycle Club, he has been a 

member of the International Council since 2006. He is supported by Vice 

Chairmen Prof. Dr Philip C. Abrami from Canada, Dr Bernhard Knöchlein 

from Germany and Matz Rosenquist from Sweden, who is new to the 

Council Board.  

David de Bruyn was born in 1960 and lives in the Pretoria area. Married with 

four children, he is qualifications in electrical engineering and management 

and works at a multi-national company as an IT manager in Johannesburg. 

He believes that one of the key future challenges in strengthening the BMW 

community will be to bring the club up to speed in the use of social media. 

“In the words of Bob Dylan, „the times they are a-changing‟, and the clubs 

must realign themselves to face these challenges,” he says. 

De Bruyn is already looking forward to the opportunities his new position will 

provide to get to know many more members and to work with them on new 

activities. At the same time he will not be losing touch with his predecessor. 

Ian Branston, who was born in Britain but moved to Australia with his family 

as a child, has now moved on once again, to put down new roots in the 

USA, where he will be taking on a new role in the BMW Car Club of America. 

The world‟s biggest BMW car club, this organisation lists around 70,000 

members. “My time as Council Chairman was filled with unforgettable 

moments,” says 58-year-old Branston. “I have lots of memories both of the 

events themselves and of the journeys to get to them!” 



Corporate Communications 
 

 

  Media Information 

Date  17 December 2013      

Subject  BMW Clubs International Council presents new Board. 

Page  3 

 

 

 

 

Thanks to the global network and organisational support provided by the 

BMW Clubs International Office, communication between the clubs and the 

BMW Group has become ever more dynamic in recent years. Amongst 

other things, the BMW Clubs International Office helps with the organisation 

of club events and anniversary events. Often these feature visits to BMW 

facilities such as the BMW Museum or BMW plants.  

Most recently, for example, the anniversary events “75 years of the BMW 

328” and “25 years of the BMW Z1” brought club members from all over 

the world to Munich. Members also receive special reductions on tickets to 

motor sport events such as the Deutsche Tourenwagen Masters (DTM) 

series. However, it‟s always a two-way street, as club members regularly 

loan out their classic vehicles for display by the BMW Group at product 

shows and trade fairs. For many years, BMW‟s presentation at the world‟s 

largest classic car event, Techno Classica in Essen, has been a joint 

collaboration between the BMW Clubs and BMW Classic. This year, for 

example, 21 out of 23 production vehicles exhibited on the BMW stand 

were supplied by the BMW Clubs.  

“We believe that the work the BMW Clubs do is invaluable, above all 

because they act as perfect multipliers for the values of our brand and make 

convincing ambassadors for BMW driving and riding pleasure,” says Ulrich 

Knieps, Head of BMW Group Classic. “Our contacts with the club members 

provide us with valuable feedback from customers who are both loyal and 

critical. And when it comes to classic vehicles in particular, we benefit time 

after time from the specialist knowledge of club members across the globe.”  

Looking ahead to 2014, the diary is already filling up with attractive events – 

not just for the members of the new Council Board but for all club members. 

The “News & Events” section of the BMW Clubs International Council 

website at www.bmw-clubs-international.com provides an overview. The 

next Council Meeting, for delegates from across the world, is scheduled for 

the end of September 2014 and will be held in Japan. 

 

http://www.bmw-clubs-international.com/


Corporate Communications 
 

 

  Media Information 

Date  17 December 2013      

Subject  BMW Clubs International Council presents new Board. 

Page  4 

 

 

 

 

 

Die BMW Group Classic Die BMW Group Classic ist innerhalb der BMW Group verantwortlich 
für alle Aktivitäten rund um die Geschichte des Unternehmens und seiner drei Marken BMW, MINI 
und Rolls-Royce. Interessierte können sich mit Fragen zur Unternehmens-, Marken-, und 
Produktgeschichte an das Konzernarchiv wenden, das BMW Classic Center stellt vom Ersatzteil 
bis zur Vollrestaurierung alles bereit, was die Liebhaber von klassischen BMW Fahrzeugen 
benötigen. Zusätzlich ist die BMW Group Classic für das BMW Museum verantwortlich, plant die 
Teilnahmen an allen Klassik-Veranstaltungen und verwaltet und erweitert kontinuierlich die 
Sammlung mit derzeit über 1.000 Exponaten.  
 
Die BMW Group  
Die BMW Group ist mit ihren Marken BMW, MINI und Rolls-Royce der weltweit führende 
Premium-Hersteller von Automobilen und Motorrädern. Als internationaler Konzern betreibt das 
Unternehmen 28 Produktions- und Montagestätten in 13 Ländern sowie ein globales 
Vertriebsnetzwerk mit Vertretungen in über 140 Ländern.  
Im Jahr 2012 erzielte die BMW Group einen weltweiten Absatz von rund 1,85 Millionen 
Automobilen und über 117.000 Motorrädern. Das Ergebnis vor Steuern im Geschäftsjahr 2012 
belief sich auf rund 7,82 Mrd. Euro, der Umsatz auf rund 76,85 Mrd. Euro. Zum 31. Dezember 
2012 beschäftigte das Unternehmen weltweit 105.876 Mitarbeiterinnen und Mitarbeiter.  
Seit jeher sind langfristiges Denken und verantwortungsvolles Handeln die Grundlage des 
wirtschaftlichen Erfolges der BMW Group. Das Unternehmen hat ökologische und soziale 
Nachhaltigkeit entlang der gesamten Wertschöpfungskette, umfassende Produktverantwortung 
sowie ein klares Bekenntnis zur Schonung von Ressourcen fest in seiner Strategie verankert.  
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://www.youtube.com/BMWGroupview  

Google+: http://googleplus.bmwgroup.com 

 

 
 
For questions please contact: 
BMW Group Corporate and Governmental Affairs  
Technology Communications 
Stefan Behr 
Spokesman Heritage and Driving Experience 
Phone: +49-89-382-51376 
mailto: Stefan.Behr@bmw.de 
Cypselus von Frankenberg, Head of Technology Communications 
Phone: +49-89-382-30641 
mailto: Cypselus.von-Frankenberg@bmw.de 
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