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BMW PGA Championship: Thomas Bjorn leaves rivals
trailing in his wake.
Dane aims to keep Donald, Mcllroy and Co at arm’s length.

London. Thomas Bjorn tightened his considerable grip on the BMW PGA
Championship today and will go into the final round of the European Tour’s flagship
event at Wentworth with a barely credible lead of five strokes over England’s Luke
Donald, and six over Shane Lowry, of Ireland.

Barring calamity, the Dane will now expect to secure the biggest win of his long and
distinguished career, although he is taking nothing for granted. The largest 54-hole
lead ever lost on the final day of this most coveted of championships was four shots —
held by Robert Karlsson, of Sweden, in 2008 — and nothing in Bjérn’s demeanour
hints at such an outcome.

“Obviously it’s in my hands,” Bjorn said. “But you look at who’s second, third and
fourth and you know you have to keep them at arm’s length. I've got to stay calm and
focused.”

Seemingly treading water since opening his campaign with a course-record 62 on
Thursday, Bjorn’s third round over the West Course came to life with a stunning run of
six birdies in succession from the 11", It opened a big gap between himself and those
attempting to chase him down. Bjorn started the day tied for the lead with Lowry, on
ten under par, but immediately came back to the pack after a double-bogey six at the
1%, It did not augur well when he bogeyed the 5™ as well, losing the lead in the
process, but he steadied the ship with a birdie at the 6" and never looked back.
Nobody, though, could have predicted the fireworks to come, Bjorn included. He
narrowly missed out on a birdie at the penultimate hole, but made up for it with one at
the last in a superb round of 67.

“| started feeling better about things at the 11" and then the putter started getting
hot,” Bjorn said. “Nothing was really going through my mind with the birdies. | was just
thinking of getting to next hole and trying to get another one, to keep the momentum

going.” ﬁ B
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Donald, the former world No1 and BMW PGA champion in 2011 and 2012, will not
have given up hope, however. His bogey-free round of 68 was of the steady rather
than the flamboyant kind, although an eagle at the 3" and birdies at the 17" and 18"
nonetheless kept him in the mix. Joost Luiten, of the Netherlands, lies seven strokes
off the lead after a 67, as does Rory Mcllroy, whose 69 has probably left him too far off
the pace.

It was honours even for the German challenge of Martin Kaymer and Marcel Siem,
both of whom finished the day on four under par after rounds of 69 and 72
respectively. The best round of the day was a 65 from a resurgent Francesco Molinari
(Italy), while Henrik Stenson (Sweden), needing a high finish to have any chance of
usurping Adam Scott as world No1, lies nine strokes off the lead after a round of 71.
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The BMW Group.

The BMW Group is the leading premium manufacturer of automobiles and motorcycles in the world with
its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates 28 production
and assembly facilities in 13 countries and has a global sales network in more than 140 countries.

In 2013, the BMW Group sold approximately 1.963 million cars and 115,215 motorcycles worldwide. The
profit before tax for the financial year 2013 was € 7.91 billion on revenues amounting to approximately €
76.06 billion. As of 31 December 2013, the BMW Group had a workforce of 110,351 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action.
The company has therefore established ecological and social sustainability throughout the value chain,
comprehensive product responsibility and a clear commitment to conserving resources as an integral part

of its strategy.
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