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BMW Masters: “The Dude” Colsaerts comes to the fore.
Big-hitting trophy hunters turn up the power at Lake Malaren.

Shanghai. The BMW Masters in Shanghai is poised for a weekend of fireworks
after a day in which the game’s big hitters came to the fore at Lake Malaren.
Rounds three and four promise a lot more of the same. Leading the way after two
rounds is Nicolas Colsaerts (Belgium), who added a stunning 64 to his first round of
66 to move to 14 under par and into a lead of one stroke over Alexander Levy, of
France, who had a 66.

Most impressive has been the performance of Colsaerts (nickname: The Dude),
especially on the par fives, where he is a cumulative nine under par for eight holes,
made up of seven birdies and an eagle. More of that and he will be a tough man to
catch. “There are guys that look as if they hit it far more aggressively than | do and |
hit it past them,” Colsaerts said, admitting that his driving is a real advantage on a
course softened by rain and therefore playing very long. “Some of the lines that |
can take on are much more aggressive than some of the other guys. I've been in
the zone a couple of times lately and it doesn’t normally happen in such a short
period of time like this. It's pretty nice when you can get it going like this.”

Also nicely in the mix is Germany’s Marcel Siem, another blessed with the gift of
length off the tee, who threw down an early challenge to the field with three birdies
in his first four holes. He picked up another four along the way, in a round of 66, and
lies just four strokes off the pace and tied for fourth, alongside Branden Grace
(South Africa) and Emiliano Grillo (Argentina).

Justin Rose, who was four over par after four holes of his first round, has turned
things around dramatically. The Englishman played a round of 65 and is still
optimistic despite trailing the Belgian by seven strokes. What the world No6
requires, however, is another two very low rounds and a few mistakes from those
ahead of him. Rose, the former US Open champion, is only too happy to rise to the
challenge. “| played well today and feel my score could have been even better,” he
said. “And if | go low again over the next two days, | think I'll get into contention.”
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For his part, Siem was thanking his lucky stars that he was fit enough to play. “This
is a real balm for my soul,” he said. “Due to my knee injury | was afraid to miss the
Final Series. Now I'm hitting the ball better and better every day, and I'm battling it
out at the front. A week ago | wouldn’t have expected this. | didn’t make many
mistakes and | hit a lot of greens and fairways. That’s why I'm just really, really

happy.”

Note to editors: You can find the latest press releases, media folders and copyright-free images for
editorial purposes regarding BMW's sporting commitments online at: www.press.bmwgroup-
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The BMW Group.

With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium manufacturer of automobiles
and motorcycles and also provides premium financial and mobility services. As a global company, the BMW Group operates 30
production and assembly facilities in 14 countries and has a global sales network in more than 140 countries. In 2013, the BMW
Group sold approximately 1.963 million cars and 115,215 motorcycles worldwide. The profit before tax for the financial year 2013
was € 7.91 billion on revenues amounting to approximately € 76.06 billion. As of 31 December 2013, the BMW Group had a
workforce of 110,351 employees. The success of the BMW Group has always been based on long-term thinking and responsible
action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive

product responsibility and a clear commitment to conserving resources as an integral part of its strategy.
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