Company
Bayerische
Motoren Werke
Aktiengesellschaft

Postal Address
BMW AG
80788 Munchen

Telephone
089-382-60340

Internet
www.bmw.com

BMW Welt
Corporate Communications

Media Information
22 December 2014

Vehicle delivery experience reaches new high in 2014
More customers than ever collect their new BMW in
person at BMW Welt

Munich. The BMW Welt has been a major attraction for the citizens of Munich,
tourists and fans of BMW Group brands since it opened in 2007. The experience
centre has established itself not only as a desirable event venue and gourmet
destination, but also as a popular delivery point for new BMW vehicles. Every
year a growing number of customers from all over the world opt to collect their
new BMW in Munich. In 2014, the BMW Welt set a new record of around
22,500 vehicle-delivery customers. Delivery of the first of BMW’s new electric
vehicles also got off to a successful start this year, with a total of 31 BMW i3s
and 35 BMW i8s presented to their new owners at the BMW Welt,

“All BMW customers buying a new car have the option of collecting their vehicle
at the BMW Welt — the heart of the brand. Many BMW customers and fans, of-
ten travelling from farther afield, take advantage of this opportunity to experience
an unforgettable day,” explains Helmut Kas, head of BMW Welt. “The success of
this service shows that we offer customers exactly what they want — a unique
experience with an individual programme for each customer.”

European tour starting in Munich

Customers often travel long distances to visit the BMW Welt. Roughly 90 per
cent of customers collecting their vehicle come from all over Germany. Many of
them bring their families, collect their new BMW from the BMW Welt and then
drive straight to Italy or Austria for a holiday, before heading for home. One in ten
customers makes the journey across the Atlantic from the US or Canada: In
June of this year, a group of Canadians departed from Munich on a trip across
Europe in their new BMW M3 Sedans and BMW M4 Coupés. At the end of the
trip, the cars were shipped back to their owners.

Fleets, athletes and celebrities

The BMW Welt is also popular as a platform for delivery of fleet vehicles: The
company Saarstedt collected 66 vehicles for its company fleet in March 2014,
while the North Rhine-Westphalia State Office for Central Police Services was
presented with three BMW 7 Series High Security vehicles in October 2014.
The BMW i3 is another car often delivered as a fleet vehicle. llse Aigner, Bavarian
Minister for Economic Affairs, Media, Energy and Technology, took delivery of a
BMW i3 for her ministry, for example.
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Delivery of the first BMW i8 worldwide was celebrated in an official ceremony at
the BMW Welt hosted by Thomas Gottschalk in June 2014 and attended by a
long list of celebrities.

Sports personalities also like to sample the BMW brand experience. Several ve-
hicles were presented to the German Ice Hockey Federation in January 2014,
for example, and the world’s fastest man, Usain Bolt, also had his photo taken
with the BMW M3 in the BMW Welt delivery arena.

The following vehicles debuted this year in the BMW Welt delivery arena: the
BMW 2 Series Active Tourer, the BMW 4 Series Convertible and Gran Coupé,
the BMW X6 and BMW X4 and both BMW i models.

Vehicle delivery at BMW Welt - an unforgettable experience

Each customer receives personal attention with an individual programme for the
day of delivery. Depending on the customer’s interests, options range from a
reception in the exclusive Premium Lounge to a tour of the main plant and the
BMW Welt, to a visit to the BMW Museum. The emotional highlight of every visit,
however, is the presentation of the new car: After a personalised one-and-a-half
hour vehicle briefing from a specialist, customers receive the keys to their new
car and get to drive their BMW for the first time in the BMW Welt delivery area.
Between 80 and 120 vehicle deliveries take place at the BMW Welt every day,
with up to 160 deliveries at peak times.

The BMW Welt is always full of surprises for customers: Last year, the buyer of
the 100,000th vehicle delivered won a DTM (German Touring Car Masters)
weekend. The owners of the first five new BMW 2 Series Active Tourers deliv-
ered at the BMW Welt were presented with framed design sketches.

Further information is available at: www.bmw-welt.com


http://www.bmw-welt.com/
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A group of 15 Canadians collect their BMW M3 Sedans and BMW M4 Coupés
at the BMW Welt in June 2014. (Photo: BMW AQG)

Thomas Gottschalk hosted the delivery of the first BMW i8 worldwide at the
BMW Welt. (Photo: BMW AG)

¢
Usain Bolt, pictured with a BMW M3 in the BMW Welt delivery arena. (Photo:
BMW AG)
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For further information and photo material, please contact:

LoeschHundLiepold Kommunikation GmbH
on behalf of the BMW Welt

Stefanie Fredrich

Phone: +49-89-720187-10

mailto: bmw-welt@lhlk.de

BMW Group Corporate Communications
Daria Gotto-Nikitina

Press spokesperson, BMW Welt

Phone: +49-89-382-60340

mailto: daria.gotto-nikitina@bmw.de

Media website: www.press.bmwgroup.com

BMW Welt - at the heart of the brand, on the pulse of the city

With around 2.9 million visitors in 2013, BMW Welt in Munich is Bavaria's most popular attraction
and has become a real magnet for visitors since its opening in 2007. With its pioneering architec-
ture, BMW Welt is the heart of all the brands in the BMW Group — BMW, the sub-brands BMW M
and BMW i, MINI, Rolls-Royce Motor Cars and BMW Motorrad, which are impressively presented
in their own worlds of experience. But it is not only the exhibitions and the collection of new vehi-
cles that are highlights for car lovers from all over the world. Visitors can enjoy a year-round pro-
gramme of varied events covering culture, art and entertainment along with culinary delights in
several restaurants. Whether it's a jazz concert, clubbing event, a film premiére, gala event or panel
discussion - BMW Welt is the perfect platform for innovative events. In the BMW Welt Junior
Campus, children and youngsters can enjoy exciting guided tours and workshops on the themes of
mobility and sustainability. A new iPhone app featuring iBeacon technology provides visitors of
BMW Welt with additional information, audio and video material.

The BMW Group

With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium
manufacturer of automobiles and motorcycles and also provides premium financial and mobility
services. As a global company, the BMW Group operates 30 production and assembly facilities in
14 countries and has a global sales network in more than 140 countries.

In 2013, the BMW Group sold approximately 1.963 million cars and 115,215 motorcycles world-
wide. The profit before tax for the financial year 2013 was € 7.91 billion on revenues amounting to
approximately € 76.06 billion. As of 31 December 2013, the BMW Group had a workforce of
110,351 employees.

The success of the BMW Group has always been based on long-term thinking and responsible
action. The company has therefore established ecological and social sustainability throughout the
value chain, comprehensive product responsibility and a clear commitment to conserving re-
sources as an integral part of its strategy.

www.bmwgroup.com
Facebook: http:/mww.facebook.com/BMWGroup

Twitter: http:/ftwitter.com/BMWGroup
YouTube: http:/Avww.youtube.com/BMWGroupview

Google+: http://googleplus.omwgroup.com
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