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150,000th car delivered at BMW Welt 
American couple enjoys a unique experience 
 
Munich. Last Friday was a special day at BMW Welt as a lucky customer collected 

the 150,000th car to be handed over since BMW Welt was opened in 2007. The 

new owners, Shannon and Jared Lantzy, made the journey all the way from Silver 

Spring in Maryland, USA, especially to pick up their BMW 328i xDrive Sports 

Wagon. Following the actual handover the couple were given exciting insights into 

the BMW Group on an exclusive tour of the BMW plant and BMW Welt. 

Off to the States 

Buying a new car is always something special, and handover at BMW Welt makes 

this even more special. So special that it is appreciated by customers throughout 

the world, including Shannon and Jared Lantzy who collected the 150,000th 

vehicle to be presented on the Premier stage at BMW Welt. There to greet them 

was Oliver Rademacher, Head of Visitor Center, Vehicle Delivery at BMW Welt, and 

several employees holding up huge numbers to show "150,000". The visibly moved 

guests from the USA thanked everyone for putting on such a great show.  

Oliver Rademacher was delighted to have given them such an unforgettable day: "In 

only eight years we have handed over 150,000 vehicles personally to their new 

owners. We have created an exceptional experience for customers from all over the 

world. Collecting a new car is and always will be a unique moment, so we are keen 

to stage it properly." 

Straight after being given the keys to their new car, the 35 year old consultant and 

her husband were treated to a special tour of the BMW plant where they had an 

exclusive look behind the scenes.  

A real highlight 

Vehicle collection is one of the central functions of BMW Welt. The architecture of 

BMW Welt was designed to make the initial contact with the new vehicle on the 

Premier stage an unforgettable experience. 

This year, this location with its individual offer has been the perfect setting for a 

number of special celebrations. In September a driving instructor from Bavaria took 

possession of the ten millionth BMW 3 Series sedan; and the first model in the new 

luxury BMW 7 Series was handed over to its new owner at the end of October. 

"Luxury 7" was developed as an exclusive handover process for a target group for 

whom service and individuality are so important.  

In 2015 more than 22,000 vehicles were collected, and every day between 80 and 

120 handovers, and sometimes as many as 160, can take place on the Premiere 

stage above the display area. The culmination of the handover process is when the 
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customer drives the new car off the Premier ramp and out onto the streets of 

Munich. 

European delivery attracts customers from all over the world 

Designed specifically for customers from the USA and Canada, the "European 

Delivery" package turns buying a car into a perfectly staged experience. Customers 

drive off in their brand new BMW to discover the most beautiful cities in Europe. In 

2015 BMW Welt welcomed numerous customers from every corner of the globe, 

including a group of 35 Canadians who crossed six countries in six days, covering 

more than 1,000 kilometers. And at the end of these unforgettable road trips the 

BMW Group organizes shipment of the vehicle to the customer's home country.  
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BMW Welt – at the heart of the brand, on the pulse of the city  

With more than 3 million visitors in 2014, BMW Welt in Munich is Bavaria's most visited attraction and 

has become a real magnet for visitors since its opening in 2007. With its pioneering architecture, BMW 

Welt is the heart of all the brands in the BMW Group – BMW, the sub-brands BMW M and BMW i, 

MINI, Rolls-Royce Motor Cars and BMW Motorrad, which are impressively presented in their own 

worlds of experience. But it is not only the exhibitions and the collection of new vehicles that are 

highlights for car lovers from all over the world. Visitors can enjoy a year-round programme of varied 

events covering culture, art and entertainment along with culinary delights in several restaurants. 

Whether it's a jazz concert, clubbing event, a film première, gala event or panel discussion – BMW 

Welt is the perfect platform for innovative events. In the BMW Welt Junior Campus, children and 

youngsters can enjoy exciting guided tours and workshops on the themes of mobility and 

sustainability. 
 

 

The BMW Group 

With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium 

manufacturer of automobiles and motorcycles and also provides premium financial and mobility 

services. As a global company, the BMW Group operates 30 production and assembly facilities in 14 

countries and has a global sales network in more than 140 countries. In 2014, the BMW Group sold 

approximately 2.118 million cars and 123,000 motorcycles worldwide. 
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The profit before tax for the financial year 2014 was € 8.71 billion on revenues amounting to 

approximately € 80.40 billion. As of 31 December 2014, the BMW Group had a workforce of 116,324 

employees. 

 

The success of the BMW Group has always been based on long-term thinking and responsible action. 

The company has therefore established ecological and social sustainability throughout the value chain, 

comprehensive product responsibility and a clear commitment to conserving resources as an integral 

part of its strategy. 

 

www.bmwgroup.com  

Facebook: http://www.facebook.com/BMWGroup 

Twitter: http://twitter.com/BMWGroup 

YouTube: http://www.youtube.com/BMWGroupview 

Google+: http://googleplus.bmwgroup.com 

 

 


