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Charged for fun: launch of the
MINI Cooper S E Countryman ALLA4.

The first plug-in hybrid model of the British premium brand hits our roads
in 2017 - the all-rounder for town and country now also offers the option
of purely electric and therefore locally emissions-free mobility.

Munich. Hallmark MINI driving fun enters a whole new dimension -
electrified, virtually noiseless, featuring thrillingly spontaneous power
delivery and entirely without CO, emissions. As of June 2017, the market
launch of the MINI Cooper S E Countryman ALL4 (combined power
consumption: 2.3 - 2.1 1/100 km; combined CO, emissions: 52 - 49 g/km)
makes the most spacious and versatile model of the British premium
brand a pioneer of efficient and sustainable mobility. The first MINI plug-
in hybrid model offers not just sporty agility on the road and beyond the
asphalt but also the possibility of purely electrically powered driving,

generating zero local emissions.

The MINI Cooper S E Countryman ALL4 will be available at dealerships
from 24 June 2017.

The hybrid system of the MINI Cooper S E Countryman ALL4 is made up
of a 3-cylinder petrol engine with MINI TwinPower Turbo Technology
and a synchronous electric motor. Together they generate a system
output of 165 kW/224 hp, enabling the car to sprint from standing to

100 km/h in 6.8 seconds. The power of the combustion engine is
transmitted to the front wheels by means of a 6-speed Steptronic
transmission. The electric motor powers the rear wheels via a two-stage
single-speed transmission. The intelligently controlled interaction
between the two power units creates an electrified all-wheel drive system
that optimises agility and stability on the road as well as providing

supreme traction over snow and unsurfaced terrain.

In everyday traffic the intelligent drive control of the
MINI Cooper S E Countryman ALL4 makes for an intense hybrid driving
experience. When setting off, only the electric motor is initially active

meaning a virtually noiseless start. As is typical of electric motors, the
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entire torque is available from standing. Once a driving speed of 80 km/h
is reached, the combustion engine is gently activated. The eDRIVE toggle
switch enables the driver to continue to drive with the pure electric
engine beyond this point if preferred: in MAX eDRIVE mode the

MINI Cooper S E Countryman ALL4 runs at up to 125 km/h free of local
emissions. The electrical range of the first MINI plug-in hybrid model is
40 kilometres.

The energy required for this is stored in a high-voltage lithium-ion
battery housed underneath the rear seat. It can be charged at a
conventional household socket or, for increased power input, at a wallbox

or public charging station. Charging takes between 2:15 and 3:15 hours.

The efficiency and pulling power of the electric motor, its cleverly
controlled interaction with the combustion engine and the premium
quality and reliability of all components of the hybrid system is the result
of the BMW Group’s eDrive technology. The high-voltage battery comes

with a warranty which lasts for six years or 100,000 kilometres.

The MINI Cooper S E Countryman ALL4 combines its progressive drive
system with the versatile space concept and hallmark brand style of the
latest MINI model range. Purely electrical driving fun comes with very
slight package-related space limitations in the interior. The luggage
compartment volume of the hybrid model is 405 litres, which can be
extended to as much as 1275 litres with the rear backrests folded down.
Additionally, the range of standard trim in the

MINI Cooper S E Countryman ALL4 is exceptionally extensive.
Equipment offered as standard includes includes a three-spoke sports
steering wheel, the MINI Driving Modes for individual vehicle set-up and
the MINI navigation system including MINI Visual Boost radio with 6.5-
inch on-board computer in the central instrument and MINI Controller in

the centre console.

In addition to model-specific design elements such as the “E” emblem on

the radiator grille and side scuttles as well as door sill finishers with a
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yellow “S” logo, the 17-inch light alloy wheels in Light Spoke design are
another distinguishing feature exclusive to the model. In the interior,
hybrid-specific displays and the eDRIVE toggle switch

indicate the distinctive character of the

MINI Cooper S E Countryman ALL4.

For further details on official fuel consumption figures, official specific CO2 emissions and power
consumption of new cars, please refer to the "Manual on fuel consumption, CO2 emissions and power
consumption of new cars”, available at all sales outlets, from Deutschen Automobil Treuhand GmbH
(DAT), Hellmuth-Hirth-Str. 1, 73760 Ostfildern-Scharnhausen and at http://www.dat.de/angebote/
verlagsprodukte/leitfaden-kraftstoffverbrauch.html. Manual CO2 (PDF — 2.7 MB)

In case of queries please contact:
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Corporate Communications

a Dominik Schaidnagel, Communications MINI
i Phone: +49-89-382-50181, Fax: +49-89-382-28567

~

‘ /. E-Mail: dominik.schaidnagel@mini.com

Andreas Lampka, Head of Communications MINT
Phone: +49-89-382-23662, Fax: +49-89-382-28567
E-Mail: andreas.lampka@mini.com

The BMW Group

With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium
manufacturer of automobiles and motorcycles and also provides premium financial and mobility
services. As a global company, the BMW Group operates 31 production and assembly facilities in 14
countries and has a global sales network in more than 140 countries.

In 2016, the BMW Group sold approximately 2.367 million cars and 145,000 motorcycles worldwide.
The profit before tax for the financial year 2015 was approximately € 9.22 billion on revenues
amounting to € 92.18 billion. As of 31 December 2015, the BMW Group had a workforce of 122,244
employees.

The success of the BMW Group has always been based on long-term thinking and responsible action.
The company has therefore established ecological and social sustainability throughout the value chain,
comprehensive product responsibility and a clear commitment to conserving resources as an integral
part of its strategy.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMW Group
Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMW Groupview
Google+: http://googleplus.bmwgroup.com
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