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Jochen Goller appointed as new President and CEO of
BMW Group Region China
Munich/Beijing. BMW Group today announced that Jochen Goller (51) will take
over the position of President and CEO of BMW Group Region China with effect
from 1 March 2018. He succeeds Olaf Kastner (62), who has overseen the
company’s successful growth in China over the last eight years. Olaf Kastner will
continue to support the BMW Group on overarching issues in China.
“The BMW Group has developed hugely and achieved great success in China over
the past decade, together with our Joint Venture partner Brilliance Group. We are
grateful to Olaf Kastner for his contribution during his tenure over the past eight
years,” commented Harald Krüger, Chairman of the Board of Management of BMW
AG. “We are confident that Jochen Goller will continue our successful development
as he takes charge of guiding operations in the BMW Group’s largest market
worldwide. He has significant knowledge and experience of China and has
demonstrated long-standing dedication and commitment to the market, which are
the best prerequisites to take our operations in China to the next level.”
Jochen Goller joined the BMW Group in 1999 and gained valuable insights into the
Chinese market from 2004 – 2009, when he was the company’s Head of Marketing
in the country. From 2009 – 2015, he led the MINI business firstly in the UK and
then globally. He subsequently returned to the fast-moving Chinese market in 2015,
to oversee sales and marketing as Senior Vice President of the BMW Brilliance
Automotive Joint Venture. In his new position from 1 March 2018, Jochen Goller will
be responsible for the BMW Group business in Greater China, including coordination
with the Joint Venture.
Olaf Kastner led the China Joint Venture operations for six years and the business of
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the BMW Group Region China over the last two years. Kastner’s significant
contribution to China has been honoured by the government with a “Permanent
Resident Permit”.
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He is handing over a strong business and a proven team. The BMW Group has a
long-term commitment to the Chinese market. Since 2009, the company has built
state-of-the-art production facilities in Shenyang. Sales of BMW and MINI cars in the
first 11 months of this year reached a new high of 542,362 units. With its strong
brands, solid dealer network and a total of 16 new products to be launched in 2018,
the BMW Group strives to continue its success in China. With the wide range of
R&D activities and extensive local production, the company is set for future growth
and a continuing contribution to the local market.
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The BMW Group
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s
leading premium manufacturer of automobiles and motorcycles and also provides premium financial
and mobility services. As a global company, the BMW Group operates 31 production and assembly
facilities in 14 countries and has a global sales network in more than 140 countries.
In 2016, the BMW Group sold approximately 2.367 million cars and 145,000 motorcycles worldwide.
The profit before tax was approximately € 9.67 billion on revenues amounting to € 94.16 billion. As of
31 December 2016, the BMW Group had a workforce of 124,729 employees.
The success of the BMW Group has always been based on long-term thinking and responsible action.
The company has therefore established ecological and social sustainability throughout the value chain,
comprehensive product responsibility and a clear commitment to conserving resources as an integral
part of its strategy.
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