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New BMW 5 Series for the Chinese market celebrates
its premiere at the Auto China 2020 in Beijing.
Dynamically elegant business sedan with longer
wheelbase and exclusive comfort details.

Munich. Following the market launch of the new BMW 5 Series on many
markets worldwide in July 2020, the latest model generation of the successful
business sedan will now celebrate its premiere in the version designed for the
Chinese market at the Auto China 2020 (26 September to 5 October 2020) in
Beijing. In order to meet the special requirements, the versions of the

BMW 5 Series destined for the Chinese market feature specific details.

In addition to the longer wheelbase, this also includes some high-quality
equipment options such as the panoramic sky lounge glass roof or the Fond-
Entertainment Professional with two tilt-adjustable touch screens. At the same
time, the new BMW 5 Series for China assumes a more distinctive exterior
design, many further refined interior details, increased efficiency and the
numerous innovations in the areas of driver assist systems, operation and
networking which characterise the latest model generation.

Many innovative design and technology features for the young target
group.

With around 174,000 units sold in 2019, the BMW 5 Series is the most
successful business sedan in China. With dynamically elegant lines, including the
more distinctive BMW kidney grille and the newly designed headlights and
taillights, the new model generation is now even more attractive. Moreover, there
are diverse possibilities for individualisation. For example, the BMW 535Le with a
215 kW/292 bhp plug-in-hybrid drive system (combined fuel consumption:
1.51/100 km, combined power consumption: 15 kWh/100 km, combined CO>
fuel-generated emissions: 36 g/lkm)* intended exclusively for the Chinese market
will be available, inter alia, with the M Sport Package.

The new BMW 5 Series is also well equipped for the Chinese market in terms of
connectivity and operability. In addition to the BMW Operating System 7, which
offers numerous operating and networking options, the BMW Intelligent Personal
Assistant — now with new graphic displays, further enhanced voice control and
additional functions — and further technical innovations makes a large contribution
towards achieving this end.
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Chinese customers traditionally attach great importance to comfort
aspects.

Because the visual presence and comfort of a vehicle play a predominant role in
China, the new BMW 5 Series for the Chinese market features a wheelbase that
has been extended by 130 to 3.105 millimetres. As a result, the interior is even
more spacious than in the versions with normal wheelbase, with rear-seat
passengers benefitting from the extra legroom. In order to further enhance
comfort inside the BMW 5 Series, options are available, such as the Sky Lounge
panoramic glass sunroof, the rear-seat entertainment system Professional with
two tilt-adjustable touch screens as well as ambient lighting offering a choice of
eleven light designs. Exclusively for the Chinese market, a comfort rear seat with
particularly ergonomic upholstery and comfortable headrests is available.

*The fuel consumption, CO2 emissions, electric power consumption and operating range figures are
determined according to the European Regulation (EC) 715/2007 in the version applicable. The figures refer to
a vehicle with basic configuration in Germany. The range shown considers the different sizes of the selected
wheels/tyres and the selected items of optional equipment, and may vary during configuration.

The values are based on the new WLTP test cycle and are translated back into NEDC-equivalent values in
order to ensure comparability between the vehicles. With respect to these vehicles, for vehicle-related taxes or
other duties based (at least inter alia) on CO2 emissions, the CO2 values may differ from the values stated here
(depending on national legislation).

Further information on official fuel consumption figures and specific CO2 emission values of new passenger
cars is included in the following guideline: 'Leitfaden Uber den Kraftstoffverbrauch, die CO2 Emissionen und
den Stromverbrauch neuer Personenkraftwagen' (Guide to the fuel economy, CO2 emissions and electric
power consumption of new passenger cars), which can be obtained free of charge from all dealerships, from
Deutsche Automobil Treuhand GmbH (DAT), Hellmuth-Hirth-Str. 1. 73760 Ostfildern-Scharnhausen and at
https:/mww.dat.de/co2/.

If you have any questions, please contact:
Corporate Communications

Liane Drews, Product Communications BMW
Phone: +49-89-382-60964
E-mail: liane.drews@bmw.de

Ingo Wirth, Head of Product and Brand Communications BMW
Phone: +49-89-382-25814
E-mail: Ingo.Wirth@bmw.de
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The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s
leading premium manufacturer of automobiles and motorcycles and also provides premium
financial and mobility services. The BMW Group production network comprises 31 production and
assembly facilities in 15 countries; the company has a global sales network in more than 140
countries.

In 2019, the BMW Group sold over 2.5 million passenger vehicles and more than 175,000 motorcycles
worldwide. The profit before tax in the financial year 2019 was € 7.118 billion on revenues amounting to
€ 104.210 billion. As of 31 December 2019, the BMW Group had a workforce of 126,016 employees.

The success of the BMW Group has always been based on long-term thinking and responsible
action. The company has therefore established ecological and social sustainability throughout the
value chain, comprehensive product responsibility and a clear commitment to conserving
resources as an integral part of its strategy.

www.bmwgroup.com

Facebook: :

Twitter: http://twitter.com/BMWGroup

YouTube: :

Instagram: https:/Aww.instagram.com/bmwgroup

LinkedIn: https:/Amww.linkedin.com/company/bmw-group/
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