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Born in Mexico! The first unit of the BMW 2 Series Coupé is 
produced in San Luis Potosi 
+++ New 2 Series Coupé will be produced exclusively in Mexico for the 
global market. +++ Additional investment of USD$125 million dollars at 
San Luis Potosí Plant. +++ 
 

San Luis Potosi, Mexico- The BMW Group Plant in San Luis Potosi started the 

production of the new BMW 2 Series Coupé. The new high-powered sports compact is the 

brand's first launch fully executed and put into operation in Mexico. 

 

The San Luis Potosi Plant is the newest within the company's global production network. 

From its design and construction, the Plant was designed to easily adapt to produce 

different models. In just two years since the Plant began production, it has enhanced 

operations to include the manufacture of Plug-In Hybrid Electric vehicle and to expand 

distribution to cover the globe. With an additional investment of $125 million dollars, the 

facilities were improved to incorporate this second vehicle into its production line.  

 

Harald Gottsche, President and CEO of BMW Group Plant San Luis Potosi commented: 

“Two years after starting operations, our Plant integrates a new model to its production line. 

This has been possible thanks to the great talent of the team in San Luis Potosi. We are 

proud to be able to exclusively assemble this vehicle in Mexico for the worldwide market. 

With the new 2 Series Coupé we will show the enormous capacity existing in this country. I 

am convinced that this will be the first of many other successful launches”. 

 

Milan Nedeljkovic, member of the Board of Management of BMW AG, responsible for 

production, said: “The BMW Group Plant in San Luis Potosi builds on the experience and 

best practices of the Global Production Network. As the latest addition to the network, it 

benefits from the latest innovative and highly efficient technologies, which have also 

contributed to it becoming one of the company's most sustainable production sites. Thanks 

to its flexible production system and its highly qualified team, we can take Premium vehicles 

from Mexico to the whole world”.  
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Born in Mexico for the global market  

The new BMW 2 Series Coupé is a vehicle focused on dynamic excellence. Its athletic and 

sophisticated line was conceived by Jose Casas, a Mexican who is today a senior exterior 

designer for the BMW Group in Munich.  

 

Once the design stage was completed, the BMW Group Development division in Germany 

jointly collaborated with Production Planning in San Luis Potosi to prepare the new model 

for the launch in Mexico.  

 

The Purchasing division also played a fundamental role from the beginning of the project in 

the selection, development and industrialization of local, regional, and global suppliers. 

 

Direct investment and adaptations to the plant 

Part of the additional investment was allocated to the expansion of the existing facilities and 

the acquisition of additional equipment necessary to assemble the new model. This 

included the installation of a total of 82 new robots in the Body Shop, while the existing 

robots required new programming to be able to handle parts with different geometries, and 

to weld, rivet and bolt them together to combine an intelligent mix of materials (steel, high 

strength steel and aluminum) resulting in a light, yet highly rigid body that delivers the safety, 

driving dynamics and efficiency that the brand's customers expect. 

 

Together with the Materials Analysis team, the Paint Shop was involved in the launch of two 

new specific colors for the BMW 2 Series Coupé; Brooklyn Gray and Thundernight Metallic. 

The latter is a new BMW Group color, exclusively for the Plant in San Luis Potosi. 

Finally, a part of the investment was used to train personnel of the assembly area to work 

with a shorter body, with only two doors, which requires another approach to those already 

existing in the production line. 

 

The company has announced that the commercialization of this model is scheduled for later 

this year in North America and early 2022 in Europe.  
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If you have any questions, please contact: 

 

Corporate Communications 

 
Julian Friedrich, head of Communications Production Network BMW Group 

Telephone: +49 89 382 25885  

Email: Julian.Friedrich@bmw.de 

 
Elizabeth Arreguin, Head of Corporate Communications Plant San Luis Potosí 
Telephone: +52-444-4111-137 
Email: Elizabeth.Arreguin@bmw.com.mx 

 

 

Media website: www.press.bmwgroup.com/deutschland 

presse@bmw.de 

 
The BMW Group production network 
Uniquely flexible and highly efficient, the BMW Group production network is able to respond 
quickly to changing markets and regional sales fluctuations. Expertise in manufacturing is a key 
contributor to the BMW Group’s profitability. 
 
The BMW Group production network uses a range of innovative digital and Industry 4.0 (IoT) 
technologies, including virtual reality, artificial intelligence and 3D printing applications. 
Standardised processes and structures across the production system ensure consistent premium 
quality and allow a high degree of customisation. 
 
 
The BMW Group 
 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium 
financial and mobility services. The BMW Group production network comprises 31 production and 
assembly facilities in 15 countries; the company has a global sales network in more than 140 
countries. 
 
In 2020, the BMW Group sold over 2.3 million passenger vehicles and more than 169,000 
motorcycles worldwide. The profit before tax in the financial year 2020 was € 5.222 billion on 
revenues amounting to € 98.990 billion. As of 31 December 2020, the BMW Group had a workforce 
of 120,726 employees. 

 
The success of the BMW Group has always been based on long-term thinking and responsible 
action. The company set the course for the future at an early stage and consistently makes 
sustainability and efficient resource management central to its strategic direction, from the supply 
chain through production to the end of the use phase of all products. 
 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://www.youtube.com/BMWGroupView  
Instagram: https://www.instagram.com/bmwgroup  
LinkedIn: https://www.linkedin.com/company/bmw-group/ 
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