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The BMW Group emphasizes its consistent focus on
sustainability at the 2021 IAA Mobility: More stringent
CO2 targets go hand in hand with concrete measures
and concepts for implementation
•
•
•
•
•
•

Increased pace in the battle against climate change
Commitment to a clear course to achieve the 1.5-degree target
50% reduction in global CO2 use-phase emissions by 2030
Over 40% reduction in CO2 emissions during life cycle
Circular economy: Up to 50% use of secondary material planned
E offensive: Delivery volume for battery cells almost doubled –
ten million all-electric vehicles within ten years
• BMW i Vision Circular demonstrates the potential of a car
that is consistently aligned to material cycles
• Four additional concept vehicles for a pioneering sustainable
mobility mix on two and four wheels
• All-electric core models BMW iX and BMW i4 celebrate their motor show
premiere
Munich. The BMW Group is putting circular economy and sustainable urban mobility at the
centre of its presence at the 2021 IAA Mobility. At the motor show, the company is
consistently demonstrating its sustainability and CO2 targets as well as its concrete
measures and concepts to achieve these goals.
More stringent CO2 targets and consistent focus on a circular economy
The BMW Group is increasing the pace of its efforts to combat climate change. Looking
ahead to the introduction of the Neue Klasse, the company is further strengthening its selfdefined objectives, announced in summer last year, to significantly reduce CO2 emissions,
whilst also committing itself to a clear course that supports the 1.5 degree target for the
limitation of global warming. The Neue Klasse will also see the BMW Group hugely increase
its use of secondary materials with a firm focus on the principles of the circular economy,
whilst also promoting better framework conditions for establishing a market for secondary
materials.
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To achieve a further reduction in CO2 emissions, the focus is on the utilisation phase of
vehicles, which account for 70% of the BMW Group’s CO2 footprint. By 2030, the CO2
emissions per vehicle and kilometre driven will be at least halved from 2019 levels. The
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commitment of all manufacturers when it comes to combatting climate change can best
be compared when looking at the entire life cycle of a vehicle, including production and
upstream supply chain. Here, the BMW Group is planning a reduction of CO2 emission per
vehicle of at least 40%.
“How companies are dealing with CO2 emissions has become a major factor when it
comes to judging corporate action. The decisive factor in the fight against global warming
is how strongly we can improve the carbon footprint of vehicles over their entire life span.
This is why we are setting ourselves transparent and ambitious goals for the substantial
reduction of CO2 emissions; these are validated by the Science Based Targets Initiative
and will deliver an effective and measurable contribution,” said Oliver Zipse, Chairman
of the Board of Management of BMW AG, in Munich on Thursday. “With the Neue
Klasse we are significantly sharpening our commitment and also committing ourselves to
a clear course for achieving the 1.5 degree target.”
The most powerful driver on this path to climate neutrality is electric mobility, with the
BMW Group’s Neue Klasse set to provide significant further momentum to the market.
During the next ten years or so, the company will be putting around ten million allelectric vehicles on the road. As early as 2030, at least half of global BMW Group sales
will be all-electric vehicles, with the MINI brand offering exclusively all-electric vehicles
from 2030.
Against this background, the BMW Group has also almost doubled the delivery volume for
battery cells – a volume of EUR 22.36 billion has been agreed with the relevant suppliers for
the fifth generation of the BMW electric drive.
BMW i4 and iX as drivers for promoting e-mobility at the IAA Mobility
With the BMW iX and the BMW i4, two important core models of this electric offensive are
introduced to the general public for the first time on the occasion of the 2021 IAA Mobility.
The BMW iX, the new technological flagship of the BMW Group, is a spearhead in the areas
of electromobility and digitisation. BMW eDrive technology of the fifth generation enables
locally emission-free driving pleasure with electric four-wheel drive and an extended range.
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With the BMW i4, all-electric mobility is now available for the first time in a premium midrange model. Electric mobility has reached the core of the BMW brand. The BMW i4
combines locally emission-free driving pleasure in a particularly sporty style with ample
space and the practicality of a four-door Gran Coupe.
Fully electric versions of the high-volume BMW 5 Series and the BMW X1 will follow in the
years to come. The same is true for the BMW 7 Series and the successor of the MINI
Countryman. In 2023, the BMW Group will have at least one fully electric model on the road
in around 90% of its current market segments.
BMW Motorrad is also consistently pursuing an electromobility strategy for metropolitan
areas. The BMW CE 04, also presented at the 2021 IAA Mobility, ensures sustainable
driving pleasure on two wheels . With its electric drive, future-oriented design and innovative
connectivity solutions, the new scooter combines the functions of mobility and
communication.
CO2 reduction through circular economy: BMW i Vision Circular shows
enormous potential
However, climate friendly mobility is not automatically created through a higher number of
electric vehicles on the road. Furthermore, it is crucial to reduce the use of primary material
and the related environmentally harmful exploitation of resources and their often CO2intensive processing – especially when it comes to car manufacturing, one of the most
resource-intensive industries.
As part of its holistic approach to sustainability, the BMW Group aims to increase
significantly the percentage of secondary materials in its vehicles. On average, current
vehicles are manufactured using almost 30 percent recycled and reusable materials.
With the ‘Secondary First’ approach, BMW Group plans to successively raise this
figure to 50 percent.
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With the BMW i Vision Circular, the BMW Group is demonstrating the consistent design
of a car according to the principles of a circular economy. The overall design goal of this
visionary vehicle was to create a vehicle that is optimized for closed material cycles and
achieves a rate of 100% recycled materials or 100% recyclability. In addition to bio-based
and certified raw materials, materials that have already passed through a product life cycle –
so-called secondary materials – are used for this purpose. This also applies to the energy
storage system: The solid-state battery of the BMW i Vision Circular is 100% recyclable and
almost completely made from recycled materials. At the same time, it will achieve a
considerably higher energy density with significantly fewer of the most valuable resources.
“We have included circularity in our concept right from the start when designing the BMW i
Vision Circular. That's why this visionary vehicle is full of innovative ideas that combine
sustainability with new and inspiring aesthetics – we call this approach Circular Design,”
explains Adrian van Hooydonk, Head of BMW Group Design. Circular Design is based on
the four principles RE:THINK, RE:DUCE, RE:USE and RE:CYCLE.
Four additional groundbreaking concepts for sustainable urban mobility
Under the umbrella of electric mobility, digitisation and sustainability, the BMW Group will be
presenting four additional groundbreaking concepts for a versatile and sustainable mobility
mix on two and four wheels at the 2021 IAA Mobility – in addition to the BMW i Vision
Circular.
With the BMW i Vision AMBY, the first high-speed pedelec, the company is presenting a
visionary two-wheel solution for urban mobility of tomorrow. From the outside, the BMW i
Vision AMBY resembles an e-bike, but offers significantly more possibilities. The electric
drive system comprises three speed stages for different road types: Up to 25 km/h for use
on cycle paths, up to 45 km/h on inner-city roads and up to 60 km/h maximum speed on
multi-lane roads and out-of-town. The speed modes available to the rider are stored on a
smartphone app. Manual selection of the speed level is conceivable, as is the automatic
detection of position and road type by means of geofencing technology and the associated
automatic adjustment of the maximum speed.

Corporate Communications
Date
Subject

Page

Media Information
6 September 2021
The BMW Group emphasizes its consistent focus on sustainability at the 2021 IAA Mobility:
More stringent CO2 targets go hand in hand with concrete measures and concepts for
implementation
5
The BMW Motorrad Vision AMBY has a similar approach, combining the benefits of a
motorcycle with those of a bicycle. It is an extremely emotional, electric mobility concept for
clever mobility in and out of the city combined with maximum flexibility. Through an
automated speed limitation system, thanks to innovative geofencing technology, the rider
can also travel on roads (up to 60 km/h) as well as on bicycle paths (up to 25 km/h). Unlike
the BMW i Vision AMBY, the BMW Motorrad Vision AMBY accelerates using a throttle grip
and has typical motorcycle footrests instead of pedals.
As a legal framework for such vehicles with a modular speed concept does not yet exist, the
AMBY visionary vehicles are meant to provide stimulus for such legislation to come into
effect.
BMW Motorrad is represented with another concept at the 2021 IAA Mobility – the
BMW Motorrad Concept CE 02. This is neither a classic motorcycle nor a scooter, but a
completely new mobility offer. It is an easily accessible, electric two-wheeler for those aged
16 and above who want to be mobile and independent. The emphasis is on fresh looks,
ease of use and plenty of emotions.
MINI Vision Urbanaut as a space concept for the mobility of the future
The main attraction of the MINI brand at the IAA is the MINI Vision Urbanaut, an innovative
and fully electric vision of space for the mobility of the future. Here, typical MINI
characteristics are translated into the future of mobility and given an individual interpretation.
The MINI Vision Urbanaut is the epitome of "clever use of space" and a response to the
needs of future cities and lifestyles. The interior, in particular, is completely new in design
and uses sustainable materials such as cork for the floor and steering wheel or recycled
fabrics for the seats. The reduction of components and the absence of leather and chrome
underline the sustainability of the visionary concept.
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Links to relevant BMW Group press releases concerning the IAA Mobility 2021:
•

BMW Group accelerates CO2 reduction:
https://www.press.bmwgroup.com/global/article/detail/T0341522EN/bmw-groupaccelerates-co2-reduction-and-focuses-consistently-on-a-circular-economy-withthe-neue-klasse

•

BMW Group at the IAA Mobility 2021 in Munich:
https://www.press.bmwgroup.com/global/article/detail/T0338607EN/the-bmwgroup-at-the-iaa-mobility-2021-in-munich
https://www.press.bmwgroup.com/global/article/detail/T0338194EN/the-bmwgroup-at-the-iaa-mobility-2021-show:-open-discussions-on-the-sustainablemobility-of-the-future-%E2%80%93-in-person-in-munich-and-digitally-around-theworld

•

MINI at the IAA Mobility 2021 in Munich:
https://www.press.bmwgroup.com/global/article/detail/T0338753EN/mini-at-iaa-

mobility-2021-in-munich
•

RE:IMAGINE: New temporary exhibition at BMW Museum:
https://www.press.bmwgroup.com/global/article/detail/T0341154EN/re:imagine:new-temporary-exhibition-at-the-bmw-museum-to-coincide-with-the-iaa-mobility2021-documents-the-bmw-group%E2%80%99s-path-to-sustainable-mobility-inthe-future
Further relevant press releases concerning the IAA Mobility 2021 are available in our
PressClub at www.press.bmwgroup.com
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In case of queries please contact:
Corporate Commmunications
Eckhard Wannieck, Head of Communications Corporate, Finance, Sales
Telephone: +49 89 382-24544, Eckhard.Wannieck@bmwgroup.com
Steven Wörns, Spokesperson BMW Design
Telephone: +49 151 601 16992, Steven.Woerns@bmw.com
Internet: www.press.bmwgroup.com
E-mail: presse@bmwgroup.com

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s
leading premium manufacturer of automobiles and motorcycles and also provides premium
financial and mobility services. The BMW Group production network comprises 31 production and
assembly facilities in 15 countries; the company has a global sales network in more than 140
countries.
In 2020, the BMW Group sold over 2.3 million passenger vehicles and more than 169,000
motorcycles worldwide. The profit before tax in the financial year 2020 was € 5.222 billion on
revenues amounting to € 98.990 billion. As of 31 December 2020, the BMW Group had a workforce
of 120,726 employees.
The success of the BMW Group has always been based on long-term thinking and responsible
action. The company set the course for the future at an early stage and consistently makes
sustainability and efficient resource management central to its strategic direction, from the supply
chain through production to the end of the use phase of all products.
www.bmwgroup.com
Facebook: http://www.facebook.com/BMWGroup
Twitter: http://twitter.com/BMWGroup
YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/

