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November 5, 2021

BMW Art & Culture will exhibit "The Pigment Change" by Almudena Romero,
tenth winner of the BMW Residency, at Paris Photo fair.
•
•
•

BMW will showcase Almudena Romero's personal exhibition at Paris Photo fair, at the
Grand Palais Ephémère, from November 11 to November 14, 2021.
"The Pigment Change" has been jointly published by BMW Art & Culture and Les éditions
de l'air, des livres.
As official partner of Paris Photo since 2003, BMW supports the VIP program and provides
a fleet of electrified vehicles to transport guests, artists and curators.

Paris. Created 10 years ago, the BMW Residency aims to support emerging talents by offering them
mentoring and visibility. This year, BMW Art & Culture presents at Paris Photo at the Grand Palais
Ephémère, from November 11 to 14:
"The Pigment Change", by Almudena Romero, tenth winner of the BMW Residency.
"The Pigment Change" uses photographic processes occurring in plants, such as photosynthesis, to
create photographic works of art that refer to an aesthetic of fragility, and disappearance, to
question the role of the artist in the context of the current environmental crisis. As these plant
photographs grow, develop, fossilize or disappear, Almudena Romero explores questions about
motherhood, production, sustainability, and photography through her works printed on plant
leaves and watercress seeds. Her work totally echoes the BMW Group's vision of innovation at the
service of the planet and of production that must always be more sustainable and respectful of the
environment and its resources.
https://www.youtube.com/watch?v=ZE06SSxTpQ4
Almudena Romero selected by Elles x Paris Photo, a program dedicated to women photographers.
Paris Photo pursues its commitment to women photographers with Elles x Paris Photo, a program
initiated in 2018 in partnership with the Ministry of Culture, to promote visibility of women artists
and their contribution to the history of photography. For this 2021 edition, Nathalie Herschdorfer,
an art historian specializing in photography and director of the Musée du Locle in Switzerland,
presents a selection of works chosen from the galleries' exhibitions, dating from 1851 to 2021.
Almudena Romero has been selected among the many artists exhibiting at Paris Photo this year,
and will be featured on ellesxparisphoto.com, an online space containing interviews, articles and
statistics on the representation of women photographers. The program highlights notably active
artists of today who explore contemporary themes, such as Almudena Romero, who takes a look at
ecological photography and the major issues of society.
More information on https://ellesxparisphoto.com/
"The Pigment Change" jointly published by BMW Art & Culture and Les éditions de l'air, des livres.
This original editorial choice supports the research and experimentation dimension of the BMW
Residency at the GOBELINS School of Visual Arts.
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This edition is made up of three different-sized bound booklets, inserted into a horizontal strip. The
three booklets each have a different color – blue, red and green – as a tribute to the printing house's
RGB and to Almudena Romero's research.
The first booklet is an introduction with a preface written by Vincent Salimon, Chairman of the BMW
Group France Executive Board, and begins with a text by François Cheval, Artistic Director of the
BMW Residency. The second booklet showcases the winner's research work. The third one features
the works she created during the Residency.
The Faune typeface, created by Sandrine Nugue as part of a call for applications by the Centre
National des Arts Plastiques (CNAP) in partnership with the Imprimerie Nationale group, was used
for the titles.
"The Pigment Change" by Almudena Romero - BMW Residency at the GOBELINS School of Visual
Arts:
•
•
•
•

Éditions de l'air, des livres - BMW Art & Culture
Published in: May 2021
Price: € 29
3 booklets of 12, 24 & 24 pages, Format: 210 x 257, 200 x 247, 190 x 237 cm

A signing will be held on November 11 at 4:00 pm on the BMW exhibition space, H2.
BMW ART GUIDE, by Independent Collectors.
The BMW ART GUIDE will be presented on the BMW exhibition space. This fifth edition of the guide
lists 270 private collections of contemporary art located in 45 countries and nearly 200 cities. Big,
small or unknown, readers and visitors can go and meet all these collections. This practical guide is
a collaborative edition produced with independent collectors through a partnership with BMW. It
is a unique guide, as it is the only one that lists many private collections including places that open
their doors to the public for the first time.
A new patronage program for 2022, the BMW ART MAKERS.
Almudena Romero is the last winner of the BMW Group France cultural patronage program in the
form of a residency. After twenty wonderful years spent supporting photographers and ten years
of the BMW Residency, BMW Group France enhances its commitment to supporting the arts and
reinventing its model for emerging work in the field of visual arts and contemporary image-making.
The next exhibitions of BMW Group France will come from the new BMW Group France arts
patronage program which will support an artist-curator duo leading to the completion of a visual
art project. Duos can submit their applications until December 15, 2021 on www.bmw-artmakers.plateformecandidature.com.
More information on www.instagram.com/bmwgroupculture_fr
BMW Group is celebrating 50 years of cultural engagement all over the world.
Since 1971, BMW Group BMW Group has supported hundreds of cultural projects all over the world,
in the fields of modern and contemporary art, jazz and classical music, and architecture and design.
As such, it contributes to the dissemination of knowledge and the arts.
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Among these several collaborations, the BMW Art Journey, created in partnership with Art Basel,
testifies to the BMW Group's commitment to contemporary art. This year's winner is French artist
Julien Creuzet, whose work is exhibited at the Centre Pompidou as part of his nomination for the
Marcel Duchamp Prize. For his BMW Art Journey, he will explore the unexpected among the familiar
roots of his ancestors in Martinique and plans to work with artists, musicians and filmmakers.
More information on www.bmw-art-journey.com
In France, BMW Group France has been a patron of photography since 2003, through the BMW
Residency, its partnership with Les Rencontres d'Arles and Paris Photo, and the new BMW ART
MAKERS program.

For further information, please contact:
Maryse Bataillard
Head of Patronage, BMW Group France
maryse.bataillard@bmw.fr
+33 (0)1 30 03 19 41

Maud Prangey
Press officer
mprangey@gmail.com
+33 (0)6 63 40 54 62

Biography of Almudena Romero.
Almudena Romero is a plastic artist who was born in Madrid in 1986. In 2020, she worked as a photography professor as part of a
Standford University overseas study program in Florence. She is a Fellow of the Higher Education Academy, and holds a Postgraduate
Certificate in Academic Practice in Art, Design and Communication and an MA in Photography from the University of the Arts London. In
2021, she was nominated for the Prix Pictet.
Since 2015, exhibitions of her work have been held at the Tate Modern-TATE Exchange, Tate Britain, The Photographer's Gallery, Tsinghua
Art Museum, 104 Paris, Unseen Amsterdam, Fundacion Mapfre, London Art Fair, Brighton Photo Biennale and University of the Arts
London.
Her works feature in various collections, notably including: the Stephan Loewentheil Collection, the Penumbra Foundation, the Gabriela
Cendoya-Bergareche Collection, Jerome Kohler - The Philanthropic Lab, the Bow Arts Trust, the Lucy Art Residency and BBC Four. She has
also received commissions from Team London Bridge, Southwark Council, Emergency Exit Artist, the Wellcome Trust & University College
London, and the Bow Arts Trust.
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BMW Group in France
BMW Group has four sites in France: Montigny-le-Bretonneux (headquarters), Tigery (training center), Strasbourg (international spare
parts and accessories center) and Miramas (international technical testing center). Together with its sales and finance subsidiaries and
its exclusive distribution network, BMW Group employs nearly 6,000 people in France. In 2020, BMW Group France registered 67,359
cars of the BMW and MINI brands and 18,081 motorcycles and scooters of the BMW Motorrad brand.
BMW Group's annual purchasing volume from French manufacturers and suppliers in France amounts to 3.5 billion euros. These include
Valeo, Michelin, Plastic Omnium and Sogefi. As part of its electromobility strategy, BMW Group offers a wide range of electric and plugin hybrid cars and two-wheelers. More than half a million electrified cars were already on the road at the end of 2019.
BMW Group France also pursues an active and long-term patronage program with renowned cultural actors such as the Rencontres de
la Photographie Arles, Paris Photo and GOBELINS, the school of visual arts, where the BMW Residency for emerging photography is held.
For more than 30 years, BMW Group France has financed public interest projects through its Foundation, which is placed under the aegis
of the Fondation de France. BMW Group's commitment to society is also reflected in French sport, notably through its partnership with
the French Golf Federation (FFG).
www.bmw.fr
Facebook: www.facebook.com/BMWFrance
Twitter: www.twitter.com/BMWFrance
Instagram: www.instagram.com/bmwfrance et www.instagram.com/bmwgroupculture_fr
YouTube: www.youtube.com/BMWFrance
Linkedin: www.linkedin.com/company/bmw-group-france

BMW Group
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading premium manufacturer of
automobiles and motorcycles and also provides premium financial and mobility services. The BMW Group production network comprises
31 production and assembly facilities in 15 countries; the company has a global sales network in more than 140 countries.
In 2020, the BMW Group sold over 2.3 million passenger vehicles and more than 169,000 motorcycles worldwide. The profit before tax
in the financial year 2020 was € 5.222 billion on revenues amounting to € de 98,990 billion. As of 31 December 2019, the BMW Group
had a workforce of 126,016 employees.
The success of the BMW Group has always been based on long-term thinking and responsible action. The company has therefore
established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear
commitment to conserving resources as an integral part of its strategy.
www.bmwgroup.com
Facebook: www.facebook.com/BMWGroup
Twitter: www.twitter.com/BMWGroup
YouTube: www.youtube.com/BMWGroupView
Instagram: www.instagram.com/bmwgroup
LinkedIn: www.linkedin.com/company/bmw

