M

BMW Y It qF ROLLSROYCE
GROUP &

Corporate Communications

Media Information
January 5, 2022

BMW first to bring digital art into vehicles.
Artist Cao Fei creates Digital Art Mode.

Las Vegas. On the occasion of the Consumer Electronics Show (CES),
BMW wiill present its Digital Art Mode and will be the first to bring digital art
into vehicles. Internationally renowned Chinese multimedia artist Cao Fei
created the Digital Art Mode in the year of the 50% anniversary of

BMW Cultural Engagement. Held in Las Vegas from January 5-8, 2022,
CES will be the first event to showcase the Digital Art Mode inside a

BMW iX M60.

The Digital Art Mode is part of the all-new My Modes: Their unique
moments enhance BMW's driving experience by creating a synergy of the
vehicle's functions and its interior design. Depending on the driving
situation and the overall mood, a holistic user experience featuring both a
functional and an emotional level can be created at the touch of a button or
via voice control. To that end, drive control and steering control, mood
lighting and sound as well as the color scheme and graphics of the

BMW Curved Display are precisely synchronized.

A quantum leap for BMW Cultural Engagement: After 50 years and
hundreds of international cooperations, BMW will now introduce art into its
vehicles. The novel Digital Art Mode offers an additional option for drivers
to personalize their driving experience according to their preferences and
interests and enjoy culture in their mobile day-to-day lives. The Digital Art
Mode is the result of an intensive collaborative process of

BMW Group Design and the Chinese multimedia artist Cao Fei, whose art

Company

Bayerische creates fascinating and sensual, immersive moments. In 2017, Cao Fei
Motoren Werke
Aktiengesellschaft designed the 18" BMW Art Car using the M6 GT3, the first of its kind to be
Postal address entirely digital in the history of this unique collection of mobile artworks.

BMW AG
80788 Munich With this very first incorporation of digital art in an automobile, Cao Fei and

Telephone

+4989.382-0 the BMW Group are now taking the next step together.
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The new BMW iX M60 home to a premiere: a digital artwork symbolizing
the deep connection of humankind and nature.

For the very first time, the Digital Art Mode can be experienced in the new
BMW iX M60 at this year's CES. The feature will be made available for
other BMW series vehicles in 2022. Selected models will be available with
the Digital Art Mode as a customized optional feature configurated directly
ex work, while others can be retrofitted via remote software upgrades
integrated into the user interface. "With the new Digital Art Mode, BMW
Cultural Engagement reaches new heights while creating something
entirely unique,” said Christoph Grote, Senior Vice President Digital Car,
BMW Group, "For the very first time, we are making digital art an integral
part of the modern driving experience in a car and use innovative
technology to transform mobility into an individual, highly exclusive and

emotional experience.”

The artwork to be presented on the BMW Curved Display and created by
Cao Fei, speaks of the continuous change of a globalized and
interconnected world and is named "Quantum Garden". Galaxies of visual
spaces filled with dots, light beams and nebulae constantly moving towards
and away from each other at varying speeds while growing and shrinking
again and again. They express the mostly invisible but continuous links
connecting people, groups and systems that affect each other even over
great distances and, in doing so, also modify their surroundings. In her
artwork — produced especially for the Digital Art Mode — Cao Fei combines

her reflections on these global connections and correlations with the
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pursuit of a collaborative form of what in Asian cultures is often described
as the perfect harmony of humankind and nature. The artist herself
explains this eternal quest as follows: "The desire to connect is
omnipresent. It is about how we can synergize with the world, live with

nature and renew our energy."”

20717 was a spectacular year, a time when humanity embraced the advent
of artificial intelligence. During this time, | employed augmented reality to
create the 18th BMW Art Car, a car with an aura of its own, enhanced by
new technologies. 2021 was a difficult and special year. While humanity
was stuck and helpless, the world has been moving determinedly into the
metaverse, the age of virtual immersion. This is the very moment when |
was once again invited to participate in BMW's groundbreaking Digital Art
Mode," said Cao Fei. "My work 'Quantum Garden’ gives the BMW driver the
chance to experience the ever-changing digital landscapes of a
multifaceted universe in a screen world, where abstract poetry and sensory
pixels intersect. Its network of open-ended spectra are connecting our

hearts to the call of goodwill from the depths of the universe.”

In her own words, Cao Fei describes "Quantum Garden” as "a poetic
collection of universes, countless atoms, nebulae, and thousands of fast-
moving beams of light from the depths of the universe, and those trailing
strings of galaxies, growing larger and smaller, intersecting and extending,
combining and separating, perceiving and listening to each other, around a

myriad of constantly rotating centers. In a multidimensional universe, the
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trajectory is non-linear, the journey has no end, only the freedom to switch

between the micro and macro worlds, to wander, to explore, and to evolve.”

New ways of experiencing culture: BMW Group once again pioneering
The Digital Art Mode was created in the anniversary year of BMW Group
Cultural Engagement. For 50 years, BMW has been assuming its social
responsibility in the world of culture with its partnerships and initiatives. In
doing so, hundreds of long-term cooperations have become an integral
part of the company's social sustainability. Many of its projects have begun
exploring the potential inherent in digitalization to expand the scope of
BMW Cultural Engagement, develop new forms of artistic expression and

reach new audiences.

Digital art by Cao Fei: from the racetrack to the BMW Curved Display
When Cao Fei designed the BMW Art Car in 2017, BMW Group once again
pioneered the design of innovative cultural experiences. For the very first
time, a vehicle was transformed into a rolling sculpture by using
augmented reality. Cao Fei's BMW Art Car included three components: a
film about a spiritual time traveler, a carbon black BMW M6 GT3 and an
augmented reality installation consisting of multicolored light particles
made visible with the help of a custom-made app programmed for the
occasion. Every time the app was used near the race car, the screen of the
smartphone displayed floating, ever-changing light strips above and
around the BMW M6 GT3 - a reflection of the rapid change of the artist's

home country as seen on the 18* BMW Art Car.
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Cao Fei sees her work on the new Digital Art Mode as a direct continuation
of her creative process in collaboration with the BMW Group. Designing a
race car with augmented reality will now be followed by integrating digital

art into the interior of series vehicles.

If you have any questions, please contact:
Corporate Communications

Doris Fleischer

BMW Group Cultural Engagement
Telephone: +49-89-328-27806
Email: Doris.Fleischer@bmw.de

Martin Tholund

BMW Group Digital Experience Communications
Telephone: +49-89-382-77126

Email: martin.tholund@bmwgroup.com

Website: www.press.bmwagroup.com
Email: presse@bmw.de

About Cao Fei

Cao Fei (b. 1978, Guangzhou]) is an internationally renowned Chinese contemporary artist.
Currently living in Beijing, she mixes social commentary, popular aesthetics, references to
Surrealism, and documentary conventions in her films and installations. Her works reflect on
the rapid and developmental changes that are occurring in Chinese society today.

Cao Fei's works have been exhibited at a number of international Biennales and Triennales,
including the Shanghai Biennale (2004), the 15th & 17th Biennale of Sydney (2006 and
20710), the Istanbul Biennial (2007), the Yokohama Triennale (2008) and the 50th, 52nd &
56th Venice Biennale (2003, 2007 and 2015).

Cao Fei's major projects in recent years include a solo exhibition at MoMA PS1, New York
(2016), a retrospective at K271 Disseldorf (2018), a solo exhibition at the Centre Pompidou,
Paris (2019), a solo exhibition "Blueprints” at the Serpentine Galleries, London (2020). Cao
Fei's recent projects include a major retrospective "Staging the Era” at the UCCA Center for
Contemporary Art, Beijing (2021), and a solo exhibition at the MAXXI, the National Museum
of 21st Century Arts, Rome (2021).

Cao Fei is a professor and a master advisor of the School of Experimental Art at the Central
Academy of Fine Arts She was also on the jury of The Selection Committee for the
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Curatorship of the 8th Berlin Biennale (2074), the jury of The Bonnefanten Award for
Contemporary (2016), and the jury of Hugo Boss Asia Art Prize (2019). Cao Fei is the
nominator of the Rolls-Royce Art Program Muse (2019) and the winner of the Deutsche
Borse Photography Foundation Prize (2021). Cao Fei is ranked number 7 in Art Review's
annual ranking of the 100 most influential people in artin 2021.

Celebrating 50 Years of BMW Group Cultural Engagement

State Opera for all Gerhard Richter Kochi-Muziris Biennale
BMW Art Cars Berlin Biennale Olafur Elfasson Art Basel Max Hooper Schneider

BMW Art Journey Art D‘Egypte Cao Fei Esther Mahlangu
Zaha Hadid Les Rencontres d’Arles Jeff Koons Acute Art Tate Modern Artsy
BMW Open Work by Frieze Andy Warhol BMW Guggenheim Lab Lu Yang
Samson Young Bavarian State Opera BMW Welt Jazz Award Tefaf
State Academic Bolshoi Theatre of Russia Kyotographie Premio de Pintura
Garage Museum of Contemporary Art Paris Photo Leelee Chan Art Dubai
Teatro alla Scala BMW Classics Jenny Holzer BMW Art Guide by Independent Collectors

Why Culture? Why not! Culture is knowledge, a sanctuary of beauty and depth, of meaning
and peace. An inspiring escape. Tranquil at best, even unsettling sometimes. As corporate
citizen, the BMW Group takes social responsibility seriously, as part of which it has been
involved in hundreds of cultural initiatives worldwide for half a century, both in the arts,
music & sound, architecture as well as in design. As a long-term partner, creative freedom is
key - and as essential for groundbreaking works as it is for major innovations within a
business enterprise like ours.

Further information: www.bmwgroup.com/culture and www.bmwgroup.com/overview

Facebook: www.facebook.com/BMW-Group-Culture
Instagram: www.instagram.com/bmwgroupculture/
@bmwagroupculture
#BMWGroupCulture

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the
world's leading premium manufacturer of automobiles and motorcycles and also provides
premium financial and mobility services. The BMW Group production network comprises 31
production and assembly facilities in 15 countries; the company has a global sales network
in more than 140 countries.

In 2020, the BMW Group sold over 2.3 million passenger vehicles and more than 169,000
motorcycles worldwide. The profit before tax in the financial year 2020 was € 5.222 billion on
revenues amounting to € 98.990 billion. As of 31 December 2020, the BMW Group had a
workforce of 120,726 employees.

The success of the BMW Group has always been based on long-term thinking and
responsible action. The company set the course for the future at an early stage and
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consistently makes sustainability and efficient resource management central to its strategic
direction, from the supply chain through production to the end of the use phase of all
products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/
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