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On the fast track to electromobility: 10,000 fully-electric MINIs*
registered in Germany in 2021

e More than one in five MINIs already fully electric

e Nearly one in three MINIs in Germany electrified

« MiNI salesin 2021: Further growth in market share

Munich. "“In 2021, we delivered a total of 10,140 MINI Electric (MINI Cooper SE)*
vehicles to customers - that means there are already nearly 15,000 fully-electric
MINI models on German roads": The head of MINI Germany, Ulrike von Mirbach, is
delighted about reaching this milestone on the road to electromobility. She pre-
sented the 10,000th MINI to its new owner, Andreas Hankel, at BMW Welt on 30
Dec. 2021, alongside Bernd Kérber, head of MINI, Bernhard Kuhnt, head of Mar-
ket Germany and Erwin Winterholler, managing director of the Widmann & Winter-
holler showroom.

“"We are proud of the tremendous success the fully-electric MINI has already
achieved since its market launch in March 2020," von Mirbach continued. "“This
success was only possible together with our strong partners in the retail organisa-

tion.”

Germany biggest market for MINI Electric

Germany is the largest market worldwide for the fully-electric MINI from Oxford.
More than one in five MINIs (23.6%) is already fully electric. The MINI Electric is
the MINI family's highest-volume derivative and played a key role for the brand in
2021, delivering growth of +132%. With the plug-in hybrid MINI Cooper SE Coun-
tryman ALL4*, overall sales of electrified models increased by over 70%, com-
pared to the previous year. This means every third MINI (31%) is electrified.
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were only 2.7% lower than the previous year represents a strong operating per-
formance by the whole team. As a result, we were able to continue to grow MINI's
market share in the premium segment.”

MINI goes all-electric

MINI has already paved the way for tomorrow's electric future. The fully-electric
MINI Cooper SE is being built at Plant Oxford. The next generation of the MINI
Countryman will also come off the production line in Leipzig as an electric model
from 2023. In the same year, production of fully-electric MINI models based on a
new electric-vehicle architecture will also begin in China.

“In the same way that the first Mini brought a new dimension to the mobility of the
day just over 60 years ago, we are now taking the next step, by going all-electric
from the early 2030s onwards," explains von Mirbach.

As an innovative and inspiring urban brand, MINI was made for electromobility.
MINI drivers appreciate the British brand's combination of signature go-kart feel-
ing and individual design with sustainable urban mobility. MINI has been the an-
swer to the challenges of individual mobility since it was born in the midst of the
Suez Crisis. Von Mirbach: "MINI is now, once again, tackling current challenges in
the fields of mobility and climate protection and responding to them with distinc-

tive, brand-authentic solutions for tomorrow’s driving fun.”

MINI Charging

Enthusiasm for electrified driving is sustainable, as long as everyday charging is
easy and convenient: MINI Charging provides MINI drivers in Germany with flexi-
ble solutions for home and workplace charging, as well as access to one of Eu-
rope's largest public charging networks, with more than 250,000 charging points.
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Transformation - also for our customers

Since it is a new drive technology, customers require more extensive consulting
for electromobility. The MINI brand is taking its customers with it on the road to
electromobility. At around 200 locations in Germany, highly qualified MINI brand
managers and sales representatives offer individual consulting on all topics re-
lated to electromobility, such as products, infrastructure and the customer's per-
sonal driving profile. Extensive test drive campaigns at dealerships have helped
kindle MINI customers' enthusiasm for electromobility.

Integration into digital lifestyle

MINI is taking advantage of the possibilities of digitalisation to create intuitive
operating systems and innovative new forms of customisation. The MINI app
allows customers to seamlessly integrate their vehicle into their digital lifestyle. It
enables drivers of electrified vehicles to use numerous e-mobility functions, such
as the remaining-range display, incl. charging status, a timer for charging
sessions and the air conditioning system, and convenient access to the world of
MINI Charging.

*Consumption and emission data:
MINI Cooper SE: Fuel consumption combined: 0.0 I/100 km; power consumption combined: 17.6-
15.2 kWh/100 km WLTP, CO; emissions combined: 0 g/km.

MINI Cooper SE Countryman ALL4: Fuel consumption combined: 2.0-1.7 1/100 km; power con-
sumption combined: 14.0-13.7 kWh/100 km; CO, emissions combined: 45-40 g/km.

**  based on provisional registration figures for 2022 (KBA).
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If you have any questions, please contact:

BMW Group Corporate Communications

Micaela Sandstede, press spokesperson, BMW Group Germany
Telephone: +49 89 382-61611

Email: micaela.sandstede@bmw.de

Eckhard Wannieck, head of Communications Corporate, Finance, Sales
Telephone: +49 89 382-24544
Email: eckhard.wannieck@bmwgroup.com

Media website: www.press.bmwgroup.com
Email: presse@bmw.de

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's leading
premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility
services. The BMW Group production network comprises 31 production and assembly facilities in 15
countries; the company has a global sales network in more than 140 countries.

In 2020, the BMW Group sold over 2.3 million passenger vehicles and more than 169,000 motorcycles
worldwide. The profit before tax in the financial year 2020 was € 5.222 billion on revenues amounting
to € 98.990 billion. As of 31 December 2020, the BMW Group had a workforce of 120,726 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action.
The company set its course for the future early on and is making sustainability and resource efficiency
the focus of the company'’s strategic direction - from the supply chain, through production, to the end of
the use phase, for all its products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/
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