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BMW M Race of Legends part of support programme for 24-
hour race at the Niirburgring.

BMW M and BMW Group Classic bring well-known line-up to
the Nurburgring +++ 50 years of BMW M, 50th 24h race at
Nirburgring, minimum age to compete in the race: 50 +++
Pure racing action in identical BMW M2 CS Racing +++

Munich/Niirburg. BMW M GmbH is staging the BMW M Race of Legends as
part of the 50th ADAC TotalEnergies 24h race at the Niirburgring. In collabora-
tion with BMW Group Classic, they have secured a well-known, international
starting grid for the race. Multitude of BMW racing legends will go head to head
in a 30-minute race on the Grand Prix track just before the 24-hour race gets
underway on Saturday 28" May, 2022. The minimum age to compete is 50.
Dirk Adorf (DE), Bill Auberlen (USA), Johnny Cecotto (VEN), Eddie Cheever
(USA), Harald Grohs (DE), Olaf Manthey (DE), Jochen Mass (DE), Arturo Mer-
zario (IT), Steve Soper (UK), HRH Prince Leopold of Bavaria (DE), Franciscus
van Meel (NL) and Eric van de Poele (BEL) will take each other on in identical
BMW M2 CS Racing.

Jochen Neerpasch (DE), co-founder of BMW Motorsport GmbH and mentor of
the current BMW Junior Team, and BMW Group Classic brand ambassador
HRH Prince Leopold of Bavaria (DE) will also be supporting the drivers as pa-
trons of the extravaganza.

The 365-hp BMW M2 CS Racing will be sporting an iconic BMW M racing de-
sign from the 1970s in honour of BMW M GmbH's racing history, which will be

slightly different to identify each of the drivers.
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Franciscus van Meel, CEO of BMW M GmbH: "This year we will be celebrating a
huge anniversary party on the weekend of the 24-hour race at the Nirburgring
to mark the 50* anniversary of BMW Motorsport and BMW M GmbH. There will
be plenty of BMW M highlights in store for spectators and fans. One special
treat will be the BMW M Race of Legends, with a starting grid of racing legends
that is rarely seen. We would like to thank ADAC e.V. for giving us this oppor-
tunity.” The twelve racing legends will take to the Grand Prix track at the Nir-

burgring as follows:

Thursday 26th May, 2022

09:50 - 10:10, 1+ free practice session
10:20 - 10:40, 2 free practice session
Friday 27th May, 2022

15:40 - 16:10, 3 free practice session
16:20 - 16:30, Qualifying

Saturday 28th May, 2022

13:40 - 13:50, Starting formation
14:00 - 14:30, race (30 min.)

The huge number of fans will also be able to catch up with them in the paddock

where they will be available for selfies and autographs.
Goodyear is the exclusive partner of the spectacular BMW M Race of Legends

and will be providing race tyres for the BMW M2 CS Racing at this event and
throughout the year in BMW M2 Cup Germany.
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If you have any questions, please contact:

BMW Group Communications

Andrea Schwab

Spokesperson BMW M

Phone: +49 151 60160988
E-mail: andrea.schwab@bmw.de

Marc Thiesbirger

Spokesperson BMW Group Classic

Phone: +49 151 60176534

E-mail: marc.thiesbuerger@bmwgroup.com

Internet: www.press.bmwgroup.com
E-mail: presse@bmwgroup.com

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading
premium manufacturer of automobiles and motorcycles and also provides premium financial and mobil-

ity services. The BMW Group production network comprises 31 production and assembly facilities in 15
countries; the company has a global sales network in more than 140 countries.

In 2021, the BMW Group sold over 2.5 million passenger vehicles and more than 194,000 motorcycles
worldwide. The profit before tax in the financial year 2021 was € 16.1 billion on revenues amounting to
€ 111.2 billion. As of 31 December 2021, the BMW Group had a workforce of 118,909 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action.
The company set the course for the future at an early stage and consistently makes sustainability and
efficient resource management central to its strategic direction, from the supply chain through produc-
tion to the end of the use phase of all products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup
Twitter: http:/twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup

LinkedIn: https://www.linkedin.com/company/bmw-group/

GOODFYEAR NITRO. N M



