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BMW Championship 2022 with world-class field and 
electric driving pleasure at the Wilmington Country Club for 
the first time.  
+++ The PGA TOUR Playoffs enter the crucial phase at the 
BMW Championship +++ Fully-electric BMW i7 as the Hole-
in-One Award +++ All proceeds from the tournament go to 
the Evans Scholars Foundation +++ 
 
Munich. This week, the US state of Delaware will host a tournament on 
the PGA TOUR for the first time – and Wilmington Country Club 
welcomes an absolute highlight of the golfing calendar for this 
premiere: the BMW Championship, the penultimate tournament in the 
FedExCup Playoffs, and four-time “PGA TOUR Tournament of the 
Year”. Only the top 70 players in the end-of-season standings are 
eligible to tee off at the BMW Championship, with just 30 of them 
progressing to the season finale – the TOUR Championship. 
Professional golf does not get any higher quality or more intense than 
this. 
 
This is underlined by the field. Will Zalatoris (USA) tees off as number 
one in the FedExCup ranking. Patrick Cantlay (USA), Rory McIlroy (NIR) 
and Justin Thomas (USA) are three former champions looking to regain 
their crown. They will be joined by major winners Matthew Fitzpatrick 
(ENG), Cameron Smith (AUS), Jordan Spieth and Collin Morikawa (both 
USA). The entire top ten in the world rankings will tee off, led by 
number one Scottie Scheffler (USA). 
 
The tournament week begins on Wednesday 17th August with the 
traditional BMW Championship Gardner Heidrick Pro-Am, which sees 
the likes of former basketballer and two-time NBA champion J.R. 
Smith, former NFL footballer Victor Cruz, and BMW Motorsport works 
driver Connor De Phillippi (all USA) tee off on the championship course. 
 
All revenues from the sale of Pro-Am places – along with all other 
proceeds from the BMW Championship – will support the Evans 
Scholars Foundation, which provides full tuition and housing 
scholarships for hardworking young caddies. Since the tournament’s 
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inception 16 years ago, The BMW Championship has raised over 
$40 million for the Evans Scholars Foundation and helped send 
3,300 caddies to college. For the upcoming school year, a record 
1,100 Evans Scholars will attend 22 leading universities nationwide, 
including one caddie from Wilmington Country Club. 
 
BMW of North America will contribute a four-year Evans Scholarship, 
a full tuition and housing grant, in the name of the first PGA TOUR 
player to record a hole-in-one on any hole during the 2022 BMW 
Championship. To date, five such Hole-In-One Scholarships have 
been awarded. It is also worth hitting an ace for the professionals, 
although it must be on the 15th hole. The first player to hit a hole-in-
one on this hole during a tournament round will be rewarded with a 
fully-electric BMW i7 (combined power consumption, acc. WLTP: 
19.6 – 18.4 kWh/100 kM; CO2 emissions: 0 g/km; specifications 
acc. NEDC: -). As the world’s first thoroughbred luxury limousine with 
100% electric drive, the BMW i7 brings innovative driving pleasure to 
the streets with a range of more than 600 kilometres. 
 
The BMW Group’s transformation towards electromobility will also be 
visible and perceptible at Wilmington Country Club. At the heart of the 
BMW exhibition at the course will be the fully-electric BMW iX, BMW i4 
and BMW i7 models. 
 
If you have any questions, please contact: 
 
Corporate Communications 
Tim Holzmüller, Spokesperson BMW Group Sport Engagement, Real Estate 
Telephone: +49 151 601 33309  
E-mail: tim.holzmueller@bmwgroup.com  
 
Media website: www.press.bmwgroup.com 
E-mail: presse@bmw.de 
 
The BMW Group 
 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium financial 
and mobility services. The BMW Group production network comprises 31 production and assembly 
facilities in 15 countries; the company has a global sales network in more than 140 countries. 
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In 2021, the BMW Group sold over 2.5 million passenger vehicles and more than 194,000 
motorcycles worldwide. The profit before tax in the financial year 2021 was €16.1 billion on revenues 
amounting to €111.2 billion. As of 31 December 2021, the BMW Group had a workforce of 118,909 
employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. 
The company set the course for the future at an early stage and consistently makes sustainability and 
efficient resource management central to its strategic direction, from the supply chain through 
production to the end of the use phase of all products. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://www.youtube.com/BMWGroupView  
Instagram: https://www.instagram.com/bmwgroup  
LinkedIn: https://www.linkedin.com/company/bmw-group/ 
 


