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Exclusive BMWs shine at the Art Market Budapest 2022
contemporary art fair.

Munich/ Budapest. Art Market Budapest 2022, one of the largest
contemporary art fairs in Central and Eastern Europe, was held from 5-9
October 2022, and BMW Group Hungary contributed to its resounding
success with a real four-wheeled artwork. For a few days this year
Budapest became one of Europe's most attractive meeting places for
contemporary art.

The art fair, which was held for the 12th time this year, featured 116
exhibitors from nearly 30 countries on four continents and more than 500
artists' works on an area of around 8,000 square metres in the Balna
Budapest. This year, Art Market Budapest offered a higher quality and
wider selection than ever before to its international panel of gallery owners.

Among the many accompanying events, Balna Budapest also hosted Art
Photo Budapest, the only international photography fair in Central and
Eastern Europe, the Inside Art international art conference and the 360
Design Budapest design exhibition. Serbia was the guest of honour at Art
Market Budapest 2022. Art Market Budapest continues to be a partner of
the Liszt Festival International Cultural Festival, which showcases the most
important figures and the latest works of the national and international art
scene, and has contributed significantly to Budapest's cultural tourism
attractiveness as a key international art component of the festival.

BMW Group with a half-century history of supporting culture, so as BMW
Group Hungary is a key partner of the leading art fair in Central and Eastern
Europe. With more than 100 initiatives in the fields of modern and
contemporary art, classical music, jazz and sound, architecture and design,
BMW is a key player in the international cultural scene.

BMW i7 and Forwardism

The BMW Group Hungary's three exhibited models perfectly matched the
theme of the fair, as the public could see the BMW i7 electric luxury
limousine for the first time and gain insight into the world of Forwardism,
created as part of the car's international launch campaign, developed by
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world-renowned British fashion photographer and artist Nick Knight in
collaboration with BMW.

BMW 8 X Jeff Koons

The BMW 8 X Jeff Koons model, inspired by the BMW Art Cars series
launched in 1975, was also presented in Hungary at Bdlna Budapest. For
more than a decade, BMW has maintained a close relationship with the
leading icon of attractive pop culture, Jeff Koons, who this year created an
extremely limited edition of just 99 models based on the technical basis of
the BMW M850i xDrive Gran Coupé. The special edition "THE 8 X JEFF
KOONS" celebrated its world premiere on the stage of the Frieze Los
Angeles art exhibition in February 2022 as the most elaborate work of art
in BMW model history. Following its unveiling, the model has also appeared
on the stages of the 16th Istanbul Contemporary, Paris Photo, Goodwood
Festival of Speed, Art Dubai, West Bund Art & Design Fair Shanghai, Art
Basel Hong Kong and Art Basel Hong Kong, among others, as well as
being a celebrated crowd favourite at Art Market Budapest.

BMW RE:DESIGN iX

To celebrate the 50th anniversary of the BMW Group's commitment to
culture, BMW Slovenia offered young artists the opportunity to artistically
reimagine the bodywork of the long-sustainable technology flagship. The
most expressive interpretation of the parallels between sustainability, art
and mobility, was created by Urban Klinkon, a master's student at the
Academy of Fine Arts and Design in Ljubljana. The special design was
another highlight of Art Market Budapest 2022.

BMW Forwardism Lounge

In addition to the exhibited models, BMW Group Hungary, as a key partner
of Art Market Budapest 2022, hosted a Forwardism Lounge in the Bdlna,
where it presented its commitment to art to invited VIP guests, press,
dealers and visitors of the exhibition for 5 days. The BMW Lounge also
featured two sculptures of sharks by Hungarian sculptor Miklés Gabor
Szé6ke, from the Gabor M Szoke Studio, a satellite exhibition space of Art
Market Budapest. Foreign guests of the 360 Design Budapest exhibition,
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organised as part of the art fair, were transported by BMW during the
event.

If you have any questions, please contact:

Prof. Dr. Thomas Girst

BMW Group Corporate and Governmental Affairs
Head of Cultural Engagement

Phone: +49 89 382 24753

Email: Thomas.Girst@bmwgroup.com

www.press.bmwgroup.com/global
Email: presse@bmw.de

Salgd Andras

BMW Group Hungary Corporate and Governmental Affairs
Corporate Communications Manager

Phone: +36 29 555 115

Email: Andras.Salgo@bmw.hu

BMW Group Cultural Engagement

State Opera for all Gerhard Richter Kochi-Muziris Biennale
BMW Art Cars Berlin Biennale Olafur Eliasson Art Basel Max Hooper Schneider

BMW Art Journey Art D‘Egypte Cao Fei Esther Mahlangu
Zaha Hadid Les Rencontres d’Arles Jeff Koons Acute Art Tate Modern Artsy
BMW Open Work by Frieze Andy Warhol BMW Guggenheim Lab Lu Yang
Samson Young Bavarian State Opera BMW Welt Jazz Award Tefaf
State Academic Bolshoi Theatre of Russia Kyotographie Premio de Pintura
Garage Museum of Contemporary Art Paris Photo Leelee Chan Art Dubai
Teatro alla Scala BMW Classics Jenny Holzer BMW Art Guide by Independent Collectors

Why Culture? Why not! Culture is knowledge, a sanctuary of beauty and depth, of meaning
and peace. An inspiring escape. Tranquil at best, even unsettling sometimes. As corporate
citizen, the BMW Group takes social responsibility seriously, as part of which it has been
involved in hundreds of cultural initiatives worldwide for over half a century, both in the arts,
music & sound, architecture as well as in design. As a long-term partner, creative freedom is
key - and as essential for groundbreaking works as it is for major innovations within a
business enterprise like ours.

Further information: www.bmwgroup.com/culture and www.bmwgroup.com/overview

Facebook: www.facebook.com/BMW-Group-Culture
Instagram: www.instagram.com/bmwgroupculture/
@bmwagroupculture

#BMWGroupCulture

#drivenbydiversity
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The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's
leading premium manufacturer of automobiles and motorcycles and also provides premium financial
and mobility services. The BMW Group production network comprises over 30 production sites
worldwide; the company has a global sales network in more than 140 countries.

In 2021, the BMW Group sold over 2.5 million passenger vehicles and more than 194,000
motorcycles worldwide. The profit before tax in the financial year 2021 was € 16.7 billion on
revenues amounting to € 1711.2 billion. As of 31 December 2021, the BMW Group had a workforce of
118,909 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action.
The company set the course for the future at an early stage and consistently makes sustainability and
efficient resource management central to its strategic direction, from the supply chain through
production to the end of the use phase of all products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/
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