BMW My) <(mE ROLLSROYCE
GROUP &

Corporate Communications

Media Information
271 October 2022

Esther Henseleit: "l always look forward to the BMW Ladies
Championship”.

Munich/Wonju. Two of the four rounds have now been played at the
BMW Ladies Championship at Oak Valley Country Club (Woniju,
South Koreaq). As there is no cut, all 78 players will tee off again at
the weekend. The lead is currently held by American Andrea Lee (-
12). Tied in second place on 10 under par are Lilia Vu (USA),
amateur Minsol Kim (KOR), who has been sensational so far, and
Atthaya Thitikul from Thailand, who set a tournament record with
her opening round of 9 under par. The only German in the field,
Esther Henseleit, currently lies in 67 place. In an interview, the 23-
year-old discusses what she particularly enjoys about the BMW
Ladies Championship, what you can learn from success, and the
exciting golf course.

Esther Henseleit, you played at the BMW Ladies Championship for
the first time last year. Back then, however, no spectators were
allowed. How are you enjoying it this year - at a new venue and
with crowds?

Esther Henseleit: "It is certainly nice to have virtually no restrictions
this year. Last year, for example, we were not allowed to leave the
hotel except to play golf. As such, there was definitely a different
atmosphere. The golf course here is extremely nice and | really like it.
It is also great to see so many spectators out there.”

What makes the BMW Ladies Championship different to other top
tournaments on the LPGA Tour?

Henseleit: "l always look forward to coming here. BMW does a very
good job with the branding, the grandstands and the organisation of
the tournament. We don't get that so often elsewhere, and that
definitely makes the BMW Ladies Championship special. Plus, we are
in South Korea. As we have so many Korean players on the Tour, it is
special, as we get to see what it is like here.”
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You have two rounds behind you at Oak Valley. How is the course
playing?

Henseleit: "We are up in the mountains here, so you have to cope with
the altitude. That gives you some absolutely beautiful views, but you
first have to get up the mountain before you can enjoy the panorama.
Furthermore, there are a lot of trees here and a few extremely tricky
holes. You have to be particularly careful where you lay up on the par
fives. The greens are large and fast. On the whole, the course is very
exciting.”

How happy are you with your first two rounds, and what is your
approach to the weekend?

Henseleit: "The first couple of days did not go so well, particularly the
front nine on Friday. However, | am just trying to stay positive and hit
as many birdies as possible. | am obviously hoping to turn things
around at the weekend."

You finished tied for third place in September at the tournament in
Oregon - your best result so far on the LPGA Tour. What do you
take from a tournament like that?

Henseleit: "It gives you a lot of confidence and shows that you have
the potential to compete at the top of the leaderboard. Sometimes,
you have to remember moments like that. You learn a huge amount
when you are in contention for victory, even if you don't get the win in
the end. You also learn a lot about yourself in that situation. | was
definitely very happy with the week."”

You are playing at the Japan Classic in two weeks. What will you
do between now and then?

Henseleit: "l am going to spend a week here in Seoul, as a tourist: a
week's holiday to really take in the city, people and culture.”



Date
Subject

Page

M

BMW M) <mE RousROCE
GROUP

Corporate Communications

Media Information

271 October 2022

Esther Henseleit: "l always look forward to the BMW Ladies Championship”.
3

If you have any questions, please contact:

Corporate Communications

Tim Holzmiiller, Spokesperson BMW Group Sport Engagement, Real Estate
Telephone: +49 151 601 33309

E-mail: tim.holzmueller@bmwgroup.com

Media website: www.press.bmwgroup.com
E-mail: presse@bmw.de

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's
leading premium manufacturer of automobiles and motorcycles and also provides premium financial
and mobility services. The BMW Group production network comprises 31 production and assembly
facilities in 15 countries; the company has a global sales network in more than 140 countries.

In 2021, the BMW Group sold over 2.5 million passenger vehicles and more than 194,000
motorcycles worldwide. The profit before tax in the financial year 20271 was €16.1 billion on revenues
amounting to €111.2 billion. As of 31 December 2021, the BMW Group had a workforce of 118,909
employees.

The success of the BMW Group has always been based on long-term thinking and responsible action.
The company set the course for the future at an early stage and consistently makes sustainability and
efficient resource management central to its strategic direction, from the supply chain through
production to the end of the use phase of all products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/




