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Spectacular Saturday at the BMW Ladies Championship: 
Both Hole-in-One Cars won. 
 
+++ Spectators have two valuable aces to cheer in round 
three of the BMW Ladies Championship +++ Na Yeon Choi 
(KOR) wins a BMW X7, Ariya Jutanugarn (THA) is 
rewarded with a BMW 7 Series +++ A first in the BMW 
Group’s long involvement in international golf +++  
 
Munich/Wonju. The BMW Group has been involved in the 
international professional golf scene since 1989, but this was a first: 
two Hole-in-One Cars won on the same day. The venue for this 
remarkable event was Oak Valley Country Club (Wonju, South 
Korea). In round three of the BMW Ladies Championship, South 
Korean Na Yeon Choi was rewarded for her dream shot on the 12th 
hole with a BMW X7 xDrive40i (fuel consumption, combined in WLTP 
cycle: 10.6 – 9.6 l/100 km; CO2 emissions, combined in WLTP cycle: 
240 – 217 g/km). A short while later, cheers rang round the course 
again, as Thailand’s Ariya Jutanugarn aced the 17th to win a BMW 
740i (not available in Europe; Fuel consumption, combined in WLTP 
cycle: 8.0 – 7.0 l/100 km (35.3 – 40.4 mpg imp); CO2 emissions 
combined in WLTP cycle: 183 – 159 g/km). 
 
For 34-year-old Na Yeon Choi, the BMW X7 is also a farewell 
present. The winner of the 2012 U.S. Women’s Open has announced 
that she is leaving the LPGA Tour after a successful career. In 
winning the Hole-in-One Award, she gave her home crowds another 
highlight to celebrate.  
 
“That was a really good fade with the 6 iron. When I saw the ball 
flying towards the hole, I thought: ‘Oh my God, that might go in’. 
Then it rolled towards the hole and suddenly disappeared. We were 
screaming, the crowd was screaming, and I got goosebumps,” said 
Choi, describing the big moment. 
 
“That was the 15th ace of my career – and the best of my life. It feels 
like my hard work over the past 18 years has paid off. It is an 
amazing gift at the end of my career.” 
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Ariya Jutanugarn discovered on the 17th hole just how quickly dreams 
can sometimes come true. “Before I hit the shot, we were sat next to 
the car chatting about what car we have. We pointed at the BMW 7 
Series and agreed that this would be our dream car.” Just a few 
minutes later, that dream was a reality for the 26-year-old. 
 
“I think I had 171 yards to the pin. That is a full 7 iron for me,” said 
the two-time major winner. “At first, I thought it was a little bit short. 
But somehow the ball rolled on and into the hole. It is unbelievable. 
Ever since I arrived here at the BMW Ladies Championship, I have 
not been able to stop looking at the cars.” 
 
Jutanugarn could also have a second reason to celebrate on Sunday. 
After three rounds, she lies eighth on the leaderboard on 10 under 
par, five shots behind the leader, her compatriot Atthaya Thitikul (-
15). Tied in second place are Lydia Ko (NZL) and Andrea Lee (USA, 
both -14), ahead of Lilia Vu (USA, 13). After a spectacular Saturday, 
it promises to be a thrilling final round at the BMW Ladies 
Championship. 
 
 
If you have any questions, please contact: 
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Tim Holzmüller, Spokesperson BMW Group Sport Engagement, Real Estate 
Telephone: +49 151 601 33309  
E-mail: tim.holzmueller@bmwgroup.com  
 
Media website: www.press.bmwgroup.com 
E-mail: presse@bmw.de 
 
The BMW Group 
 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium financial 
and mobility services. The BMW Group production network comprises 31 production and assembly 
facilities in 15 countries; the company has a global sales network in more than 140 countries. 
 
In 2021, the BMW Group sold over 2.5 million passenger vehicles and more than 194,000 
motorcycles worldwide. The profit before tax in the financial year 2021 was €16.1 billion on revenues 
amounting to €111.2 billion. As of 31 December 2021, the BMW Group had a workforce of 118,909 
employees. 
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The success of the BMW Group has always been based on long-term thinking and responsible action. 
The company set the course for the future at an early stage and consistently makes sustainability and 
efficient resource management central to its strategic direction, from the supply chain through 
production to the end of the use phase of all products. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://www.youtube.com/BMWGroupView  
Instagram: https://www.instagram.com/bmwgroup  
LinkedIn: https://www.linkedin.com/company/bmw-group/ 


