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BMW is official partner of the fifth Kochi-Muziris Biennale.
BMW Art Talk "Art in India: From Collecting to Collective Action".

Munich/Kochi. Since its very first edition in 2012, BMW has been official partner
of Kochi-Muziris Biennale (KMB). The fifth biennale opens on December 12, 2022
with over 200 projects spread across heritage properties and warehouses,
galleries and public spaces across Fort Kochi, Mattancherry, and Ernakulam on
India’s southwestern coast. The central exhibition “In Our Veins Flow Ink and
Fire"” curated by Singaporean artist Shubigi Rao will run until April 10,2023
(exhibition opening postponed to December 23, 2022) featuring 90 artists and
over 40 new commissions in historic Aspinwall House, Pepper House, and Anand
Warehouse in Fort Kochi.

“As we await you in Fort Kochi, for the fifth edition of the Kochi-Muziris Biennale,
we acknowledge change - a recalibration of our lives post the pandemic as well
as at the foundation and Biennale as we gear for another decade, having just
turned ten this year. We are optimistic, learning from Shubigi Rao's vision for 'In
Our Veins Flow Ink and Fire' — of how artists navigate the realities of their
conditions and hold hope with their creative intelligence and humour”, notes Bose
Krishnamachari, President of Kochi Biennale Foundation.

BMW Art Talk: "Art in India: From Collecting to Collective Action”

To celebrate the fifth edition of Kochi-Muziris Biennale as official partner, BMW
invites to the BMW Art Talk in the morning of December 13 at 11.30 AM followed
by a lunch at Brunton Boatyard. Shubigi Rao (Curator of KMB 2022-23) and Aarti
Lohia (Patron and Trustee KBF) will be in conversation with Dr Thomas Girst
(Head of BMW Group Cultural Engagement) on the topic of “Art in India: From
Collecting to Collective Action”.

Programmes and Exhibitions — Kochi-Muziris Biennale 2022-23

Founded in 2010, the Kochi Biennale Foundation (KBF) was started by artists for
artists, with the intention to bring contemporary art and ideas from across the
world to South Asia. Situated in Fort Kochi, an island not far away from Muziris,
the ancient port on the maritime silk route, the site was a nod to both a history of
trade and cultural contamination, and a locus for global, cutting-edge
contemporary art. This year, the Kochi-Muziris Biennale, turns ten. While itis a
moment to celebrate, it has also been a time of deep reflection.

For further information on the programmes and exhibitions led by Director of
Programmes, Mario D'Souza, please refer to:
https://www.kochimuzirisbiennale.org/programmes-events/programmes
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Shubigi Rao, curator of KMB 2022-23, statement:

“Returning after a gap of four years, the fifth edition of the Kochi-Muziris Biennale
examines how we survive, through song, materiality, joy, humour, and through
language, whether written, verbal, and oral. After the states of fear, trauma and
uncertain limbo of the pandemic years, it may seem strange to call for joy. Where
is this optimism? Perhaps we can sense it more tangibly in artistic and collective
work, especially in regional or particular contexts and forms, of the artists
gathered here, in this Biennale. These artists find their counterparts across the
world, with work that includes questions like the possibly redemptive and
revolutionary power of practice beyond the market. We see this reflected in
growing investigative methods in cultural work that directly excavate and
implicate the monetisation of everything — whether environment, activism, crisis,
knowledge production and access, global capital flows and inequities. Our co-
mingled virtual futures are not mere outcomes of the social isolation of the last
two years. We are inextricable from the transmission of knowledge, ideas and
capital, and so too are we subject to neoliberal infiltration and control. Implicated
now is the concept of nation and inviolability of borders, a pernicious myth that
denies the diffusion of languages and ideas, of storytelling and sharing. Grief,
anger, resistance and story are all present here. We can be messy in our attempts
to remake or reshape our world in our struggles for equity, but rather than
inchoate, these are nonconformist compositions, songs of new making. In the face
of capriciousness and volatility, against all odds, this Biennale thrums with the
power of storytelling as strategy, of the transgressive potency of ink, and
transformative fire of satire and song.”

BMW Group India Cultural Engagement.

Since its inception, BMW India has participated in leading cultural engagements
across the country. In 2007, two BMW Art Cars created by world renowned artists
Andy Warhol and Roy Lichtenstein were presented at the Jehangir Art Gallery in
Mumbai. BMW Art Cars by Andy Warhol, Jeff Koons, Sandro Chia and Cesar
Manrique have been exclusively showcased at various editions of the India Art
Fair. "The Future is Born of Art" is a unique initiative by BMW India and India Art
Fair which aims to propel emerging Indian artists and further BMW Group's
commitment to promote art, sustainability, and innovation. Since 2012, BMW has
partnered with Kochi-Muziris Biennale, the contemporary art exhibition, which
brings international artists to India and creates a global platform for Indian artists.
In 2012-13, the innovative BMW Guggenheim Lab came to India. Based at Dr.
Bhau Daji Lad Museum and conducted at six different sites in Mumbai, the lab
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organised six weeks of free programme with diverse audience and communities

addressing the challenges and conditions of the urban city.
If you have any questions, please contact:

Prof. Dr. Thomas Girst

BMW Group Corporate and Governmental Affairs
Head of Cultural Engagement

Phone: +49 89 382 24753

Email: Thomas.Girst@bmwgroup.com

Abhay Dange

BMW India

Press and Corporate Affairs
Phone: +91 124 456 6656

www.press.bmwgroup.com/global
Email: presse@bmw.de

BMW Group Cultural Engagement

State Opera for all Gerhard Richter Kochi-Muziris Biennale
BMW Art Cars Berlin Biennale Olafur Eliasson Art Basel Max Hooper Schneider

BMW Art Journey Art D‘Egypte Cao Fei Esther Mahlangu
Zaha Hadid Les Rencontres d’Arles Jeff Koons Acute Art Tate Modern Artsy
BMW Open Work by Frieze Andy Warhol BMW Guggenheim Lab Lu Yang
Samson Young Bavarian State Opera BMW Welt Jazz Award Tefaf
State Academic Bolshoi Theatre of Russia Kyotographie Premio de Pintura
Garage Museum of Contemporary Art Paris Photo Leelee Chan Art Dubai
Teatro alla Scala BMW Classics Jenny Holzer BMW Art Guide by Independent Collectors

Why Culture? Why not! Culture is knowledge, a sanctuary of beauty and depth, of meaning and
peace. An inspiring escape. Tranquil at best, even unsettling sometimes. As corporate citizen, the
BMW Group takes social responsibility seriously, as part of which it has been involved in hundreds of
cultural initiatives worldwide for over half a century, both in the arts, music & sound, architecture as
well as in design. As a long-term partner, creative freedom is key - and as essential for
groundbreaking works as it is for major innovations within a business enterprise like ours.

Further information: www.bmwgroup.com/culture and www.bmwgroup.com/overview

Facebook: www.facebook.com/BMW-Group-Culture
Instagram: www.instagram.com/bmwgroupculture/
@bmwgroupculture

#BMWGroupCulture

#drivenbydiversity
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The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's leading
premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility
services. The BMW Group production network comprises over 30 production sites worldwide; the company
has a global sales network in more than 140 countries.

In 2021, the BMW Group sold over 2.5 million passenger vehicles and more than 194,000 motorcycles
worldwide. The profit before tax in the financial year 2021 was € 16.1 billion on revenues amounting to
€ 111.2 billion. As of 31 December 2021, the BMW Group had a workforce of 118,909 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action. The
company set the course for the future at an early stage and consistently makes sustainability and efficient
resource management central to its strategic direction, from the supply chain through production to the end of
the use phase of all products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/
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