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2022 BMW Championship raises 4.5 million US dollars for the 
Evans Scholars Foundation. 
 
+++ Evans Scholars Foundation awards college 
scholarships to caddies +++ Since 2007, the BMW 
Championship has allowed more than 3,330 young people 
to study +++ Viktor Hovland (NOR) earns an extra 
scholarship with an ace on the final round of 2022 +++  
 
Munich/Glenview. The 2022 BMW Championship at Wilmington 
Country Club in Wilmington, Delaware, raised more than $4.5 million 
for caddie scholarships, the Western Golf Association (WGA) 
announced today. On the strength of support from BMW, Wilmington 
Country Club, the local corporate community and Delaware Valley 
Golf fans, the BMW Championship secured its second-largest 
contribution to the Evans Scholars Foundation in 2022. The BMW 
Championship has now contributed more than $44.5 million to the 
Evans Scholars Foundation since 2007, helping award full tuition 
and housing college scholarships to more than 3,300 caddies during 
that time. 
 
“The 2022 BMW Championship at Wilmington Country Club was an 
outstanding golf tournament in every regard, with the icing on the 
cake being this magnificent contribution towards the Evans Scholars 
Foundation,” said Ilka Horstmeier, Member of the Board of 
Management of BMW AG, Human Resources and Real Estate. “While 
the BMW Championship is a great way to showcase our brand and 
engage customers, it is just as important to us that the BMW Group is 
able to help the Evans Scholars Foundation improve the lives of so 
many young people.” 
 
This year, 120,000 golf fans visited the BMW Championship and 
witnessed Patrick Cantlay making tournament history: the American 
became the first player to successfully defend his title. This was not 
the only remarkable performance on the final Sunday. Viktor Hovland 
hit an ace on the second hole. This was the first hole-in-one of the 
tournament, for which BMW traditionally donates an additional full, 
four-year tuition and housing scholarship worth $125,000, on behalf 
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of the accurate player. This is the sixth time in the history of the BMW 
Championship that this has happened. 
 
“We’re thrilled to contribute all proceeds from the 2022 BMW 
Championship to the Evans Scholars Foundation, where they will 
make a real difference for youth caddies from Delaware and across 
the country,” said Vince Pellegrino, WGA Senior Vice President of 
Tournaments. “The excitement of the Delaware Valley golf fans, as 
well as the steadfast support of our partners at BMW, Wilmington 
Country Club and the PGA TOUR, made the 2022 BMW 
Championship a truly unforgettable tournament.” 
 
Next year, the BMW Championship will take place from 15th to 20th 
August at Olympia Fields Country Club (Chicago, Illinois). For 
individual tickets and corporate hospitality options, visit: 
www.bmwchampionship.com  
 
 
If you have any questions, please contact: 
 
Corporate Communications 
Tim Holzmüller, Spokesperson BMW Group Sport Engagement, Real Estate 
Telephone: +49 151 601 33309  
E-mail: tim.holzmueller@bmwgroup.com  
 
Media website: www.press.bmwgroup.com 
E-mail: presse@bmw.de 
 
The BMW Group 
 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium financial 
and mobility services. The BMW Group production network comprises 31 production and assembly 
facilities in 15 countries; the company has a global sales network in more than 140 countries. 
 
In 2021, the BMW Group sold over 2.5 million passenger vehicles and more than 194,000 
motorcycles worldwide. The profit before tax in the financial year 2021 was €16.1 billion on revenues 
amounting to €111.2 billion. As of 31 December 2021, the BMW Group had a workforce of 118,909 
employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. 
The company set the course for the future at an early stage and consistently makes sustainability and 
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efficient resource management central to its strategic direction, from the supply chain through 
production to the end of the use phase of all products. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://www.youtube.com/BMWGroupView  
Instagram: https://www.instagram.com/bmwgroup  
LinkedIn: https://www.linkedin.com/company/bmw-group/ 


