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BMW Group's cloud strategy RISEs to new levels with SAP 
partnership. 
 
+++ Company pushes digitalisation in terms of scalability and cloud-based 

innovations +++ BMW Group and SAP sign long-term strategic agreement to 

merge BMW Group's cloud and SAP strategy with RISE with SAP +++ 

 

Munich/Walldorf. The BMW Group will intensify its far-reaching strategic part-

nership with SAP SE. The aim is to significantly accelerate the digital transfor-

mation of the company. This was sealed by both companies on 25 January 

2023. The premium manufacturer is building on its cloud strategy to digitalize 

faster, more comprehensively and more efficiently in the future. The entire SAP 

landscape will be migrated to RISE with SAP¹ for this purpose. By merging the 

cloud strategy with the future developments of the SAP landscape on 

S/4HANA², joint innovations for important business areas such as finance, 

parts supply, warehousing, supply chain or production will be driven forward.  

 

The companies have a long-standing, strategic partnership. 

The BMW Group and SAP have a long-standing and strategic partnership. The 

goal is now to establish with RISE with SAP a holistic cloud-based platform for 

digital end-to-end SAP based processes.  

Alexander Buresch, CIO and Senior Vice President BMW Group IT emphasizes: 

“This strategic decision will help us to drive our digitalisation leadership even 

faster forward. We are increasing the flexibility of our infrastructure and creat-

ing maximum global scalability. And most importantly, it allows us to bring 

business innovations to our customers and users much faster than before. 

That's why I'm very much looking forward to the next steps on this joint journey 

with SAP." 
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Thomas Saueressig, Member of the Executive Board of SAP SE, responsible 

for SAP Product Engineering, adds: "Our two companies are closely connected 

through 30 years of trusting cooperation. By expanding our partnership, we are 

taking a decisive step towards a digital future. This shows how SAP S/4HANA 

Cloud and our broad portfolio of solutions create the foundation for companies 

to drive innovation and ensure our customers’ long-term success in a compet-

itive world." 

Another lever for the BMW Group’s digital transformation strategy.  

RISE with SAP enables the BMW Group to use the latest cloud and SAP tech-

nologies as a platform for innovation and digitalisation, and ultimately to 

merge private and public cloud solutions into a seamless user experience. The 

BMW Group and SAP are thus jointly moving away from a traditional SAP li-

censing model towards a holistic operating model that provides infrastructure, 

operations and software from a single source. As part of RISE, the BMW 

Group and SAP are entering into a partnership of equals and are jointly shap-

ing digital processes for the automotive industry. 

 

¹ RISE with SAP is a Business Transformation as a Service (BTaaS) product that focuses on 

shifting customers into the SAP cloud product infrastructure. 

² S/4 HANA is a comprehensive modular ERP solution with a set of enterprise software fea-

tures that enable central business and business support processes within and outside the bor-

ders of an organization. 
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In the event of enquiries please contact:  

 
BMW Group Corporate Communications 
 
Janina Latza, Spokesperson Group IT, Emerging Technologies, Innovations and Cyber Security 
Telephone: +49-151-601-12650 
E-mail: Janina.Latza@bmw.de  
 
Christophe Koenig, Head of BMW Group IT, Digital and Driving Experience Communications 
BMW Group Design, Innovations and Digital Car Communications 
Telephone: +49-89-382-56097 
E-mail: Christophe.Koenig@bmwgroup.com  
 
Internet: www.press.bmwgroup.com/global 
E-mail: presse@bmw.de 
 

The BMW Group 
 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading 
premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility 
services. The BMW Group production network comprises over 30 production sites worldwide; the com-
pany has a global sales network in more than 140 countries. 
 
In 2022, the BMW Group sold nearly 2.4 million passenger vehicles and more than 202,000 motorcycles 
worldwide. The profit before tax in the financial year 2021 was € 16.1 billion on revenues amounting to 
€ 111.2 billion. As of 31 December 2021, the BMW Group had a workforce of 118,909 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. 
The company set the course for the future at an early stage and consistently makes sustainability and 
efficient resource management central to its strategic direction, from the supply chain through production 
to the end of the use phase of all products. 
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