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BMW Group France, Major Partner of Les Rencontres d'Arles since 
2010, presents the exhibition INSOLARE, by artist Eva Nielsen and 
curator Marianne Derrien, the winning duo of the BMW ART 
MAKERS, a partnership program dedicated to the visual arts. 
 
• BMW Group France, patron of Les Rencontres d'Arles for the 14th year, is providing the Festival 

with a fleet of electrified BMW cars to transport guests, artists and curators. 
• INSOLARE, by Eva Nielsen and Marianne Derrien, was created as part of the BMW ART MAKERS 

program and developed with Les Rencontres d'Arles, where it will be shown for the first time, 
before being exhibited at Paris Photo in November 2023. 

• The BMW ART MAKERS program, created by BMW Group France, supports a duo each year in 
the creation of a joint project focusing on innovation and the visual arts and offers a grant of 
10,000 euros to the artist, 8,000 euros to the curator, and a budget of 15,000 euros for the 
research and production of the works as well as the production of the exhibitions.  

• BMW is also committed to promoting female talent by supporting the Prix de la Photo Madame 
Figaro Arles since its inception. 

 
Munich/Paris. The INSOLARE project is a new experiment carried out as part of the 
BMW ART MAKERS. It is the result of a collaboration between Eva Nielsen and 
Marianne Derrien, and was designed especially for Les Rencontres d'Arles and Paris 
Photo. Their approach, which is both poetic and scientific, questions time and the 
sedimentation of the urban and Camargue landscape. They evoke the environmental 
changes that are leading to the disappearance of certain urban, industrial and natural 
landscapes, where the human footprint is always in question. 
 
The artist Eva Nielsen has taken up the subject of geographical and geological change, 
a subject that few women have echoed.  The BMW ART MAKERS winner has made 
several trips to the Camargue, where she has taken hundreds of photographs. She 
combines her observation of climatic and geological phenomena with a technical 
gesture, that of exposure, particularly used in screen printing. The different materials 
and media used by the artist - photography, silk-screening, painting and printing - are 
superimposed and hybridised, resulting in a form of transfiguration. Like a topographer, 
Franco-Danish artist Eva Nielsen defines her work as a 'state of awareness' of the 
reality of a territory, its architecture and its environment. With INSOLARE, the works 
change, like the urban and industrial landscape of the Camargue. 
 
Marianne Derrien, curator, explains that “with INSOLARE, Eva Nielsen takes optical 
and hydro-geological phenomena and combines them with a technical gesture, that of 
exposure, used in particular in screen-printing. A spectrum of both rural and industrial 
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reality, this project crosses the artist's trajectories with those of the territories at the 
gateway to Arles, where the Camargue begins. This vast triangular island formed by 
the Gulf of Lion and the bifurcation of the Rhône called "They" becomes a field of 
experimentation. Faced with̀ the intensitý of natural phenomena and forces, between 
drought and rising waters, living areas circulate and migrate in Eva Nielsen's works 
through superimpositions of screen-printed images and paintings offering a 
fragmented vision of these territories.  Blurring the boundaries between media, 
practices and motifs, INSOLARE brings to life the sedimentation of the Camargue's 
solar and liquid landscapes.” 
 
Christoph Wiesner, Director of the Rencontres d'Arles, explains that "the exhibition is 
part of the 'Geographies of the Gaze' section of the 54th Rencontres d'Arles. Alongside 
other artists whose work reveals a state of awareness of the reality of climate and 
ecological upheaval, Eva Nielsen takes us on a journey through the Camargue region, 
where geography meets the traces of a contemporary history rich in its past, in a 
sensitive and original approach at the crossroads of different practices". 
 
"Eva Nielsen and Marianne Derrien's project on the impact of human activity on the 
land is a natural fit for the BMW ART MAKERS program.  We're proud to be presenting 
a ground-breaking exhibition in Arles, a key venue for lovers of the visual arts. The 
intermingling of mediums and their use as a lever for innovation totally echo the values 
of the BMW Group, which is fully committed to contributing to the trajectory towards 
carbon neutrality and has presented a concept for a 100% recyclable and recycled car 
by 2040," explains Maryse Bataillard, Head of Corporate Communications and CSR, 
BMW Group France.  
 
A scenography designed specifically to respond to ecological and heritage 
preservation issues. With the environment in mind, the scenography has been 
designed to ensure that materials are produced and used as sparingly as possible.  
Suspended metal structures have replaced the traditional picture rails, and will be 
reused at Paris Photo in November 2023. 
 
The Cloître Saint-Trophime has been a UNESCO World Heritage Site since 1981, as 
one of the Roman and Romanesque monuments of Arles. The system created by 
Marianne Derrien and Eva Nielsen respects the constraints of this unique and historic 
exhibition space. Between the vaults and the works, they created a gra¬phic and 
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geometric interplay of resonance and repetition, while addressing the issue of seriality 
from both a technical and aesthetic point of view. 
 
BMW Group cultural engagement is based on long term partnerships with hundreds of 
projects internationally for more than 50 years now.  Since 2022, BMW Group has also 
been an official partner of the Cannes Film Festival and Paris + by Art Basel. 
 
The BMW ART MAKERS 2023 Jury was composed of : 
Florence Bourgeois, Director of Paris Photo,  
Fabrice Bousteau, Editorial Director of Beaux-Arts Magazine,  
Hervé Digne, Chairman of Manifesto,  
Fannie Escoulen, Delegate for Photography at the French Ministry of Culture   
Chantal Nedjib, Founder of l'Image par l'image,  
Christophe Ono-dit-Biot, writer, Deputy Editorial Director of Le Point. 
Christoph Wiesner, Director of Rencontres d'Arles, 
Maryse Bataillard, Head of Corporate Communications and CSR BMW Group France 
 
 
If you have any questions, please contact: 
 

 
Maryse Bataillard 
BMW Group France 
Head of Corporate Communications and CSR 
Phone: 06 37 60 02 60 
maryse.bataillard@bmw.fr 
 
Maud Prangey 
Press relations/general coordination 
Phone: 06 63 40 54 62 
mprangey@gmail.com 
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BMW Group in France 
BMW Group has four sites in France: Montigny-le-Bretonneux (headquarters), Tigery (training center), 
Strasbourg (international spare parts and accessories center) and Miramas (international technical testing 
center). Together with its sales and finance subsidiaries and its exclusive distribution network, BMW Group 
employs nearly 6,000 people in France. In 2020, BMW Group France registered 71,306 cars of the BMW 
and MINI brands and 20,333 motorcycles and scooters of the BMW Motorrad brand. 
 
BMW Group's annual purchasing volume from French manufacturers and suppliers in France amounts to 3.5 
billion euros. These include Valeo, Michelin, Plastic Omnium and Sogefi. As part of its electromobility 
strategy, BMW Group offers a wide range of electric and plug-in hybrid cars and two-wheelers. More than 
half a million electrified cars were already on the road at the end of 2019. 
 
BMW Group France also pursues an active and long-term patronage program with renowned cultural actors 
such as the Rencontres de la Photographie Arles, Paris Photo and GOBELINS, the school of visual arts, 
where the BMW Residency for emerging photography is held. For more than 30 years, BMW Group France 
has financed public interest projects through its Foundation, which is placed under the aegis of the Fondation 
de France. BMW Group's commitment to society is also reflected in French sport, notably through its 
partnership with the French Golf Federation (FFG).  
 
www.bmw.fr 
Facebook: www.facebook.com/BMWFrance 
Twitter: www.twitter.com/BMWFrance 
Instagram: www.instagram.com/bmwfrance et www.instagram.com/bmwgroupculture_fr 
YouTube: www.youtube.com/BMWFrance 
Linkedin: www.linkedin.com/company/bmw-group-france 
 
 
BMW Group Cultural Engagement

 
 
Why Culture? Why not! Culture is knowledge, a sanctuary of beauty and depth, of meaning and peace. An 
inspiring escape. Tranquil at best, even unsettling sometimes. As corporate citizen, the BMW Group takes 
social responsibility seriously, as part of which it has been involved in hundreds of cultural initiatives 
worldwide for over half a century, both in the arts, music & sound, architecture as well as in design. As a 
long-term partner, creative freedom is key – and as essential for groundbreaking works as it is for major 
innovations within a business enterprise like ours. 
 

State Opera for all Gerhard Richter                                                       Kochi-Muziris Biennale     
BMW Art Cars Berlin Biennale Ólafur Elíasson Art Basel Max Hooper Schneider                                                
BMW Art Journey                                                          Art D‘Égypte Cao Fei Esther Mahlangu
Zaha Hadid Les Rencontres d’Arles Jeff Koons Acute Art Tate Modern                          Artsy
BMW Open Work by Frieze                                Andy Warhol BMW Guggenheim Lab Lu Yang
Samson Young Bavarian State Opera BMW Welt Jazz Award                                            Tefaf
                             State Academic Bolshoi Theatre of Russia Kyotographie Premio de Pintura

Garage Museum of Contemporary Art Paris Photo                                     Leelee Chan Art Dubai             
Teatro alla Scala BMW Classics Jenny Holzer BMW Art Guide by Independent Collectors

INTERACTION

INTERCULTURAL DIALOGUE
LONGEVITY 

CREATIVE FREEDOM

CORPORATE CITIZENSHIP

PARTNERSHIP

SUSTAINABILITY
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Further information: www.bmwgroup.com/culture and www.bmwgroup.com/overview 
Facebook: https://www.facebook.com/BMW-Group-Culture 
Instagram: https://www.instagram.com/bmwgroupculture/ 
@BMWGroupCulture 
#BMWGroupCulture 
 
 
The BMW Group 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading 
premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility 
services. The BMW Group production network comprises over 30 production sites worldwide; the company 
has a global sales network in more than 140 countries. 
 
In 2022, the BMW Group sold nearly 2.4 million passenger vehicles and more than 202,000 motorcycles 
worldwide. The profit before tax in the financial year 2022 was € 23.5 billion on revenues amounting to 
€ 142.6 billion. As of 31 December 2022, the BMW Group had a workforce of 149,475 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. The 
company set the course for the future at an early stage and consistently makes sustainability and efficient 
resource management central to its strategic direction, from the supply chain through production to the 
end of the use phase of all products. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://youtube.com/BMWGroup  
Instagram: https://www.instagram.com/bmwgroup   
LinkedIn: https://www.linkedin.com/company/bmw-group/ 


