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BMW Group raises full-year guidance for 2023

Munich. The BMW Group updated its full-year outlook for 2023 today. Given
the solid operational performance in the first half of 2023, the company
expects positive momentum in the business during the second half of the
year. This is built on the ongoing strength of the order bank and an expected
improvement in the availability of its premium vehicles.

The BMW Group made the following changes to their guidance on financial
indicators:

= Automotive segment deliveries to customers is expected to see solid
growth over the prior-year level (previously: slight growth).

* |nthe Automotive segment, the EBIT margin for full year 2023 is
anticipated to be within the corridor of 9% to 10.5% (previously: 8% to
10%)

* |n the Automotive segment, Return on Capital Employed (RoCE) is
expected to be between 18% and 22% (previously: 15% to 20%])

= The Financial Services segment Return on Equity (RoE]) is expected to be
between 16% and 19% (previously: 14% to 17%).

Additionally, free cash flow in the Automotive segment is now anticipated to
be above €6 billion for the full year 2023, taking into account higher
investments in the transformation to electromobility as well as increased
inventories to ensure the necessary supply of vehicles to the markets.

Furthermore, the BMW Group expects higher expenses for suppliers due to
inflation and the supply chain to continue to be a headwind in the second half
of the year.

The new outlook is based on the following preliminary financial results for the
first half year of 2023 and second quarter 2023 respectively:

= BMW Group performance yielded a Group EBT margin of 12.6% for first
half of the year; 11.3% in Q2 2023.

» The Automotive segment delivered sales of 1.2m units in the first half of
the year that represent growth of 4.7% over the same period in 2022.

» The Automotive segment delivered an EBIT margin of 10.6% in the first
half of the year; 9.2% in Q2 2023. This results from improved sales
volume, a beneficial product mix and a positive price situation, despite
negative effects from foreign currency, higher material and warranty costs.
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* The Financial Services segment generated earnings before tax of € 1,704
million in the first six months of 2023; Q2 2023: € 759 million.

*» The solid profitability provided the basis for a free cash flow in the
Automotive segment of € 3.1 billion in the first half of the year. The
second quarter contributed €1.2 billion of free cash flow. Headwinds
resulted from increase in inventory to build product supply pipeline, and
higher material and raw material costs.

The full quarterly results and the outlook statement will be published in the
2023 half year report on 3 August 2023. The definitions of the financial
indicators shared above are provided in the glossary of the BMW Group
Report 2022 on pages 335 to 340.

An ad hoc announcement has been published at the same time as legally
required.

If you have any questions, please contact:

BMW Group Corporate Communications
Dr Britta Ullrich, Communications Finance
Telephone: +49 89 382-18364

E-mail: britta.ullrich@bmwgroup.com

Eckhard Wannieck, head of Communications Corporate, Finance, Sales
Telephone: +49 89 382-24544
Email: eckhard.wannieck@bmwgroup.com

Media website: www.press.bmwgroup.com/global
Email: presse@bmwgroup.com

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's leading
premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility
services. The BMW Group production network comprises over 30 production sites worldwide; the
company has a global sales network in more than 140 countries.

In 2022, the BMW Group sold nearly 2.4 million passenger vehicles and more than 202,000 motorcycles
worldwide. The profit before tax in the financial year 2022 was € 23.5 billion on revenues amounting to
€ 142.6 billion. As of 31 December 2022, the BMW Group had a workforce of 149,475 employees.
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The success of the BMW Group has always been based on long-term thinking and responsible action.
The company set the course for the future at an early stage and consistently makes sustainability and
efficient resource management central to its strategic direction, from the supply chain through production
to the end of the use phase of all products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/
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