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50 Years of Gerhard Richter's "Red - Yellow - Blue"” work group.
The three monumental paintings were created site-specific for the
BMW Group Headquarters' entrance foyer in 1973. After extensive
restoration, the works are again presented for all visitors and
employees at the location chosen by the artist.

Munich. Gerhard Richter, one of the most renowned contemporary painters, has had
an enduring influence on the art world. His "Red - Yellow - Blue" group is a
fascinating series of paintings; brushstrokes opulently enlarged, combining colour
and form in a harmonious yet challenging way. For 50 years, they have been the
centrepiece of the entrance foyer of the BMW four-cylinder headquarters building,
Karl Schwanzer's architectural icon - arguably the world's most spectacular
corporate lobby. The paintings have been extensively restored to mark this
anniversary and are newly presented in specially designed glass showcases.

The BMW Group commissioned the comprehensive restoration of this impressive
group of works as part of its long-term commitment to culture and art. The latest
technologies and techniques were used to restore the original brilliance and intensity
of Richter's colours while respecting the integrity of his original vision. From now on,
the paintings will be presented in specially built UV-protected and air-conditioned
glass showcases that meet modern conservation standards, yet recreate the
presentation originally envisaged by the artist.

“"Gerhard Richter's art inspires, provokes and stimulates us to think in fresh ways
that transcend the limitations of colour and form,"” says llka Horstmeier, Member of
the Board of Management of BMW AG, Human Resources and Real Estate. "We
are proud to present his group of works in our Headquarters in a new way which
honors their significance. Richter's paintings are the nucleus of our 50-year-long
commitment to international culture, reason enough on its own for them to be so
very close to our hearts.”

Richter's works were often created from photographs of colour samples that he had
personally mixed on a palette. The three "Red - Yellow - Blue" large-format
paintings, which Richter created in 1973 for BMW Headquarters in Munich, are
highlights of this artistic approach. The group of works, never shown outside the
foyer, marks the first conclusion of Richter's exploration of the palette motif. He
subsequently also concentrated on abstract painting, which resulted from mixing the
three primary colours on the canvas, or on paintings in which he created lively
pictorial surfaces with grey structures. Richter's work is often formulated from
photographic originals collected in his "Atlas”, a collection of photographs, collages,
and sketches that he has amassed since 1962 and which is housed in the
Stdadtische Galerie im Lenbachhaus in Munich.
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Dr Matthias Miihling, director of the Stddtische Galerie im Lenbachhaus und
Kunstbau in Munich, adds: "Gerhard Richter's 'Red - Yellow - Blue' represents a
significant exploration of the possibilities and limits of painting. Richter explores the
very essence of painting itself by using the three primary colours that form the basis
of all other colours. The group shows his ongoing exploration of abstraction and
figuration, and how these two poles of painting can influence and inform each other.
Richter makes us realise through these works that painting is both a means of
representing and abstracting reality and challenges us to rethink our own ideas of
what painting can be."”

The restoration of the three-by-six-metre "Red - Yellow - Blue” paintings is a
remarkable undertaking that calls for the use of modern technologies and
techniques. Richter's artworks had lost some of their colour brilliance over the years.
Therefore the restoration’'s main aim was to restore the original depth of colour and
unity of these masterpieces. A team of experts, including art historians, material
scientists and restorers, used innovative techniques to tackle this formidable task
and create an authentic restoration plan.

“It took precision, care, and patience to restore the three large-scale paintings. The
original substance was extensively conserved and restored in the process. Fine
colour transitions and nuances were restored using specially developed colour
blends. The original depth of colour and unity is once again revealed and Gerhard
Richter's impressive work brought to life again for BMW," explains restorer
Ekkehard Kneer.

The first publication on the group of works was the volume “Gerhard Richter. Red -
Yellow - Blue. The Paintings for BMW" from Prestel Publishing in 2007. It illustrates
the development of Richter's pictorial motifs and poses questions about modernism
and the transition to postmodernism. The context of the paintings and the history of
the location — the BMW Group plant in Munich, the Olympic grounds, and BMW
Headquarters - is also explored.

If you have any questions, please contact:
BMW Group Corporate Communications
Thomas Girst

Head of Cultural Engagement

Phone: +49-89-382-24753
Email: thomas.qgirst@bmwgroup.com

www.press.bmwgroup.com/global
Email: presse@bmw.de
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BMW Group Cultural Engagement

State Opera for all Gerhard Richter Kochi-Muziris Biennale
BMW Art Cars Berlin Biennale Olafur Eliasson Art Basel Max Hooper Schneider

BMW Art Journey Art D‘Egypte Cao Fei Esther Mahlangu
Zaha Hadid | es Rencontres d’Arles Jeff Koons Acute Art Tate Modern Artsy
BMW Open Work by Frieze Andy Warhol BMW Guggenheim Lab [u Yang
Samson Young Bavarian State Opera BMW Welt Jazz Award Tefaf
State Academic Bolshoi Theatre of Russia Kyotographie Premio de Pintura
Garage Museum of Contemporary Art Paris Photo | eelee Chan Art Dubai
Teatro alla Scala BMW Classics Jenny Holzer BMW Art Guide by Independent Collectors

Why Culture? Why not! Culture is knowledge, a sanctuary of beauty and depth, of meaning and peace.
An inspiring escape. Tranquil at best, even unsettling sometimes. As corporate citizen, the BMW Group
takes social responsibility seriously, as part of which it has been involved in hundreds of cultural
initiatives worldwide for over half a century, both in the arts, music & sound, architecture as well as in
design. As a long-term partner, creative freedom is key — and as essential for groundbreaking works as
it is for major innovations within a business enterprise like ours.

Further information: www.bmwgroup.com/culture and www.bmwgroup.com/overview
Facebook: https://www.facebook.com/BMW-Group-Culture

Instagram: https://www.instagram.com/bmwgroupculture/

@BMWGroupCulture

#BMWGroupCulture

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's leading
premium manufacturer of automobiles and motorcycles and also provides premium financial and
mobility services. The BMW Group production network comprises over 30 production sites worldwide;
the company has a global sales network in more than 140 countries.

In 2022, the BMW Group sold nearly 2.4 million passenger vehicles and more than 202,000
motorcycles worldwide. The profit before tax in the financial year 2022 was € 23.5 billion on revenues
amounting to € 142.6 billion. As of 31 December 2022, the BMW Group had a workforce of 149,475
employees.

The success of the BMW Group has always been based on long-term thinking and responsible action.
The company set the course for the future at an early stage and consistently makes sustainability and
efficient resource management central to its strategic direction, from the supply chain through
production to the end of the use phase of all products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://youtube.com/BMWGroup

Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/
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