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BMW Group France announces the new winning duo in the BMW 
ART MAKERS patronage programme, dedicated to the visual arts 
and contemporary image.  
Artist Mustapha Azeroual and Curator Marjolaine Lévy were chosen 
by the jury for their project "The Green Ray". 
  
• As part of its call for applications, BMW ART MAKERS is supporting a duo of an 

emerging visual artist and a curator to create a project. 
• The duo will begin work in February and the project will be presented at the  

Rencontres d'Arles in summer 2024, then at Paris Photo in November 2024. 
• BMW Group France is offering a grant of €10,000 to the artist, a grant of €8,000 

to the curator and a research and production budget of €15,000, followed by a 
solo exhibition at the Rencontres d'Arles and Paris Photo, of which BMW is an 
official partner. 

 
Paris. Artist Mustapha Azeroual and curator Marjolaine Lévy were unanimously selected  
by the jury to develop their project "The Green Ray" as part of the BMW ART MAKERS 
program. 
 
The jury was composed of Florence Bourgeois, director of Paris Photo, Hervé Digne, 
president of Poush-Manifesto, Chantal Nedjib, founder of l'Image par l'image, Christoph 
Wiesner, director of Les Rencontres d'Arles, and Fannie Escoulen, delegate for 
photography at the Ministry of Culture, Pascal Beausse, director of collections at Centre 
National de la Photographie, art critic and exhibition curator, Christophe Ono-dit-Biot, 
writer and deputy editorial director of Le Point and Maryse Bataillard, head of corporate 
communications and CSR at BMW Group France. 
 
This artistic project is a new experiment, the result of their collaboration, which will 
result in a new exhibition and will be shown as part of BMW's continuing partnership with 
Les Rencontres d'Arles and Paris Photo. 
 
The project, The Green Ray 
The Green Ray is about the poetics of light, offering a way of making the invisible visible 
to the eye. Mustapha Azeroual records sunlight at sunrise and sunset, to capture a 
palette of colours corresponding to the territory in which he is shooting. The result is a 
series of abstract images derived from this optical experiment. 
For BMW ART MAKERS, Mustapha Azeroual is interested in shooting the sun on the high 
seas, a territory he has never explored before. To keep travel to a minimum, the duo will 

Company 
Bayerische 

Motoren Werke 
Aktiengesellschaft 

 
Postal address 

BMW AG 
80788 Munich 

 
Telephone 

+49 89-382-20067 
 

Internet 
www.bmwgroup.com 



 
 

  

  Media Information  

Date  February 26, 2024  

Subject  BMW Group France announces the new winning duo in the BMW ART MAKERS patronage programme. 

Page  2 
 

 

 

 

Corporate Communications 
 

be creating a community of sailors, scientists and artists. Each group will have a precise 
shooting protocol to follow. The Green Ray aims to show that a different kind of 
abstraction is possible, one that reflects the issues and problems facing our society, since 
the colour of the sky fluctuates according to human activity. An immersive, eco-
responsible scenography will be designed to be reused and adapted to new locations. 
 
Mustapha Azeroual and Marjolaine Lévy said on the announcement of their nomination: 
"We are very pleased with this nomination, both because it's a project that combines a 
reflection on narrative abstraction that we share, and because it's also an exhibition that 
is based on a close collaboration, which is actually quite rare, between artist and curator, 
from the writing of the project to its realisation. Finally, the BMW ART MAKERS program, 
with its contemporary environmental and societal issues, seems to us to be the ideal 
context in which to bring our project "The Green Ray" to a successful conclusion, an 
installation firmly rooted in the issues of our time and offering a unique immersive 
experience to the public". 
 
The BMW ART MAKERS program will make this project possible. 
"The particularity of this programme is that it brings together an artist and a curator. Our 
aim is to bring out the complementary nature of each to give birth to a large-scale project 
from the first thought to the final work. Working alongside the artist, the curator acts as 
artistic director, scenographer and consultant, ensuring that the project is carried out to 
the highest artistic standards and on schedule". Maryse Bataillard, Head of Corporate 
Communications and CSR, BMW Group France. 
 
Applications and trends identified in this edition of BMW ART MAKERS.  
Each year, the projects received in response to the call for applications reveal the trends 
and subjects being explored by the artists.  The five candidate duos were selected from 
among 70 applicants who submitted a dossier containing a statement of intent, a 
budget, a production schedule, a proposed scenography and images of their previous 
work.  The projects submitted showed a great diversity of profiles and work, with 50% 
of the applicants being mixed duos, 35% women's duos and 15% men's duos. 70% of 
these duos were French, 30% international, from more than 25 countries around the 
world. A number of major trends emerged, reflecting current societal issues: a large 
number of proposals focused on the environment and the ecological transition, with a 
view to preserving the planet. Projects focused on sunlight, water, plants and biological 
ecosystems. Another strong trend was migrants, inclusion and invisibility, with a desire 
to make minorities visible (disability, mental or physical illness, gender, ethnic minorities, 
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etc.). The exhibition's scenography revealed a strong immersive character, with the use 
of new technologies such as video mapping, artificial intelligence and virtual reality. In 
keeping with the desire to immerse visitors, but also to anchor them physically in the real 
world, many of the installations offered visitors the chance to take a break by lying down 
or immersing themselves in the installation in a contemplative way. 
 
The first selection of projects was made by a panel of visual arts professionals including 
Clara Chalou, artistic committee of the Festival Circulations , Karin Hemar, designer and 
strategy consultant, Fabrice Laroche, professor at Gobelins, l'école de l'Image, Maud 
Prangey, head of the Juvernas Prize and Maryse Bataillard, head of corporate 
communications and CSR at BMW Group France. 
 
The pre-jury allowed 5 nominated artist-curator duos to be interviewed by the jury. 
• Mounir Ayache (artist), Anne Bourassé (curator) with the project « Le Mirage de 

Retz » 
• Laure Winants (artist), Michel Poivert (curator) with the project « Time Capsule » 
• Maxime Riché (artist), Céline Lerebourg (curator) with the project « Ecotone 1 » 

(Murmuratio) 
• Alice Pallot (artist), Leonore Chirol (curator) with the project « Là-haut les algues 

Bleues » 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Mustapha Azeroual 
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Mustapha Azeroual (1979, French-Moroccan) is a self-
taught photographer who graduated in 2021 from Les 
Beaux- Arts de Cergy with honours (VAE). Trained as a 
scientist, his research is based on observing the processes 
by which images appear and experimenting with 
photographic media. Combining installation, volume and 
sequence with old photographic processes, he updates 
the historical techniques of photography and printing, 
while opening up the field of investigation of the 
photographic image beyond its presupposed limits 
(flatness and temporality). The question of the 
photographic image and its materiality lies at the heart of 
his creative process. Mustapha Azeroual has been 
represented by Galerie Binome (Paris) since 2013 and 
MCC Gallery (Marrakech) since 2020. 

 
Marjolaine Lévy 

 Marjolaine Lévy has a doctorate in contemporary art 
history from the Université Paris-Sorbonne, is an art critic 
and teaches art history at EESAB (Rennes). Among 
numerous essays and exhibition catalogues, she is the 
author of Les Modernologues (2017).   She edited "20 ans 
d'art en France" (Flammarion, 2018) and "Jozef Halas" 
(Skira 2023).  
She has also curated exhibitions including "Histoires 
d'abstraction", le cauchemar de Greenberg" at the 
Fondation Ricard (Paris) in 2021, "Léon Wuidar, une 
peinture à géométrie variable" at the Bonisson Art Center 
and the "Fausta Squatriti" retrospective at the Kunsthaus 
Pasquart (Bienne) in 2023. In 2024, she will curate the 
exhibition "La société des spectacles" at the Fondation 
Ricard, the exhibition "Delphine Coindet, Faire, défaire, 
refaire" at the Galerie Laurent Godin, and the curatorial 
project Le jour et la nuit. For une histoire de l'art suisse à 
deux voies at the Villa Dutoit (Geneva). 

 
If you have any questions, please contact: 
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Corporate Communications 
Maryse Bataillard 
BMW Group France  
Head of Corporate Communications and CSR  
Phone: +33 (0)1 30 03 19 41 
Email: maryse.bataillard@bmw.fr 
 

Maud Prangey 
Press Officer 
Telephone: +33 (0)6 63 40 54 62 
Email: mpranqey@gmail.com 
 
 
 
 
BMW Group Cultural Engagement

 
 
Why Culture? Why not! Culture is knowledge, a sanctuary of beauty and depth, of meaning and peace. An 
inspiring escape. Tranquil at best, even unsettling sometimes. As corporate citizen, the BMW Group takes 
social responsibility seriously, as part of which it has been involved in hundreds of cultural initiatives 
worldwide for over half a century, both in the arts, music & sound, architecture as well as in design. As a 
long-term partner, creative freedom is key – and as essential for groundbreaking works as it is for major 
innovations within a business enterprise like ours. 
 
Further information: www.bmwgroup.com/culture and www.bmwgroup.com/overview 
Facebook: https://www.facebook.com/BMW-Group-Culture 
Instagram: https://www.instagram.com/bmwgroupculture/ 
@BMWGroupCulture 
#BMWGroupCulture 
 
  

State Opera for all Gerhard Richter                                                       Kochi-Muziris Biennale     
BMW Art Cars Berlin Biennale Ólafur Elíasson Art Basel Max Hooper Schneider                                                
BMW Art Journey                                                          Art D‘Égypte Cao Fei Esther Mahlangu
Zaha Hadid Les Rencontres d’Arles Jeff Koons Acute Art Tate Modern                          Artsy
BMW Open Work by Frieze                                Andy Warhol BMW Guggenheim Lab Lu Yang
Samson Young Bavarian State Opera BMW Welt Jazz Award                                            Tefaf
                             State Academic Bolshoi Theatre of Russia Kyotographie Premio de Pintura

Garage Museum of Contemporary Art Paris Photo                                     Leelee Chan Art Dubai             
Teatro alla Scala BMW Classics Jenny Holzer BMW Art Guide by Independent Collectors

INTERACTION

INTERCULTURAL DIALOGUE
LONGEVITY 

CREATIVE FREEDOM

CORPORATE CITIZENSHIP

PARTNERSHIP

SUSTAINABILITY

mailto:maryse.bataillard@bmw.fr
mailto:mpranqey@gmail.com
https://www.bmwgroup.com/culture
https://www.bmwgroup.com/content/dam/grpw/websites/bmwgroup_com/responsibility/downloads/en/2019/BMW_Group_Kulturengagement_2019_EN.pdf
https://www.facebook.com/BMW-Group-Culture
https://www.instagram.com/bmwgroupculture/
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The BMW Group 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading 
premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility 
services. The BMW Group production network comprises over 30 production sites worldwide; the company 
has a global sales network in more than 140 countries. 
 
In 2022, the BMW Group sold nearly 2.4 million passenger vehicles and more than 202,000 motorcycles 
worldwide. The profit before tax in the financial year 2022 was € 23.5 billion on revenues amounting to 
€ 142.6 billion. As of 31 December 2022, the BMW Group had a workforce of 149,475 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. The 
company set the course for the future at an early stage and consistently makes sustainability and efficient 
resource management central to its strategic direction, from the supply chain through production to the 
end of the use phase of all products. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://youtube.com/BMWGroup  
Instagram: https://www.instagram.com/bmwgroup   
LinkedIn: https://www.linkedin.com/company/bmw-group/ 

http://www.bmwgroup.com/
about:blank
about:blank
http://youtube.com/BMWGroup
about:blank
about:blank

