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36th BMW International Open: Thursday Photo Gallery. 
 
+++ 36th BMW International Open underway at Golfclub 
München Eichenried +++ Marco Penge (ENG, -5) clubhouse 
leader +++ Best German so far: Marcel Schneider (-2) +++ 
Images from the morning flights +++ 
 
Munich. The morning starters at the BMW International Open (2–6 July 
2025, GC München Eichenried) have completed their first round. The 
initial clubhouse leader is Marco Penge at five under par. The 
Englishman made a double bogey on the 18th hole (par 5), missing out 
on an even better result. Overall, scores were not as low as expected 
prior to the tournament. Marcel Schneider is currently the best-placed 
German in the clubhouse at two under par. The German trio Martin 
Kaymer, Marcel Siem, and Nicolai von Dellingshausen, as well as Luke 
Donald (ENG) and Patrick Reed (USA), will tee off in the afternoon at 
Germany’s only DP World Tour event. 
 
If you have any questions, please contact: 
 
Corporate communications 
Tim Holzmüller 
Press Spokesperson BMW Group Sport Engagement, Real Estate 
Telephone: +49 151 601 33309  
E-Mail: tim.holzmueller@bmwgroup.com 
Internet: www.press.bmwgroup.com/global 
E-Mail: presse@bmw.de 
 
The BMW Group 
 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the 
world’s leading premium manufacturer of automobiles and motorcycles and also provides 
premium financial services. The BMW Group production network comprises over 30 
production sites worldwide; the company has a global sales network in more than 140 
countries. 
 
In 2024, the BMW Group sold over 2.45 million passenger vehicles and more than 210,000 
motorcycles worldwide. The profit before tax in the financial year 2023 was € 17.1 billion on 
revenues amounting to € 155.5 billion. As of 31 December 2023, the BMW Group had a 
workforce of 154,950 employees. 
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The economic success of the BMW Group has always been based on long-term thinking 
and responsible action. Sustainability is a key element of the BMW Group’s corporate 
strategy and covers all products from the supply chain and production to the end of their 
useful life. 
 
 
www.bmwgroup.com  
LinkedIn: http://www.linkedin.com/company/bmw-group/ 
YouTube: https://www.youtube.com/bmwgroup 
Instagram: https://www.instagram.com/bmwgroup 
Facebook: https://www.facebook.com/bmwgroup 
X: https://www.x.com/bmwgroup 
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