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BMW ALPINA:  
Launch of the new exclusive BMW Group brand. 
 
+++ Rights to Alpina brand transferred to BMW Group on 1 January 
2026 +++ The brand embraces history and future alike, as 
represented in its new wordmark +++ Striking a balance between 
superior ride comfort and maximum performance +++ Focus on 
individual customer requirements +++  
 
Munich. The transfer of the Alpina trademark rights on 1 January 2026 marks 
the launch of BMW ALPINA as an exclusive standalone brand under the 
BMW Group umbrella. The initial focus will be on brand activation. Key 
elements of the BMW ALPINA brand are its unique balance of maximum 
performance and superior ride comfort, combined with hallmark driving 
characteristics. This is complemented by an exclusive portfolio of bespoke 
options and custom materials along with unmistakeable details. 

Tradition meets future. 
Given the storied history of the brand, the BMW Group is aware of its 
tremendous responsibility and committed to making the new BMW ALPINA 
chapter one that meets the highest expectations. The new wordmark 
provides a first indication. It radiates clarity, calm and confidence. Positioned 
at the centre of the rear, it underlines the standalone character of the new 
exclusive brand and its independent personality within the BMW Group. It is 
consciously inspired by the brand’s asymmetrical wordmark from the 1970s. 
The elegant, contemporary design provides a link between history and future. 

New direction for modern exclusivity. 
BMW ALPINA vehicles are manufactured according to rigorous standards for 
materials selection and craftsmanship. They fulfil the most demanding 
expectations in terms of visuals, acoustics and feel. Moreover, buyers can 
choose from a remarkable portfolio of bespoke options. These ensure that 
every BMW ALPINA has its own, unmistakeable character. Each vehicle will 
be an exclusive object for connoisseurs in pursuit of the extraordinary, without 
compromises on performance, comfort and individuality. 

www.bmwalpina.com 
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Cypselus von Frankenberg, Product Communication BMW Automobiles  
Telephone: +49-89-382-30641 
E-mail: Cypselus.von-Frankenberg@bmw.de  
 
Alexandra Landers, Head of Product and Brand Communication BMW 
Telephone: +49-89-382-30871 
E-mail: Alexandra.landers@bmw.de  
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The BMW Group 
 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s leading 
premium manufacturer of automobiles and motorcycles and also provides premium financial services. 
The BMW Group production network comprises over 30 production sites worldwide; the company has a 
global sales network in more than 140 countries. 
  
In 2024, the BMW Group sold 2.45 million passenger vehicles and more than 210,000 motorcycles 
worldwide. The profit before tax in the financial year 2024 was € 11.0 billion on revenues amounting to 
€ 142.4 billion. As of 31 December 2024, the BMW Group had a workforce of 159,104 employees. 
 
The economic success of the BMW Group has always been based on long-term thinking and responsible 
action. Sustainability is a key element of the BMW Group’s corporate strategy and covers all products 
from the supply chain and production to the end of their useful life. 
 
www.bmwgroup.com  
LinkedIn: http://www.linkedin.com/company/bmw-group/ 
YouTube: https://www.youtube.com/bmwgroup 
Instagram: https://www.instagram.com/bmwgroup 
Facebook: https://www.facebook.com/bmwgroup 
X: https://www.x.com/bmwgroup 
 


