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The BMW M Driving Experience extends with AREA M - Your
Ultimate BMW M Experience: International focus with new name,
new location and new events.

+++ New brand image and restructured portfolio +++ Additional site
in Memmingen, Germany +++ "Games of Drift” with specially
adapted M2 Drift Signature AREA M vehicle as key event in
Memmingen with live scoreboard and final +++ New target groups,
new customer experience, new digital platform +++ Spiritual home
for Gen M and all who feel an affinity with it +++ BMW M Experience
Center for the ultimate driving experience +++

Munich. The launch of AREA M on 3 February 2026 marks the beginning of a new
era of performance experiences. Memmingen joins Maisach as a new location; at
the same time, AREA M restructures the portfolio and creates a more international
focus. This includes a redesigned website with an Experience Finder that makes it
easy for both existing fans and new visitors to find what they are looking for with
just a few clicks. Gamified activities expand the portfolio. The "Games of Drift", for
example, exclusively available in Memmingen, use a specially modified M2 Drift
vehicle to enable exhilarating customer experiences. Participants compete against
each other and can track their standing via a live scoreboard on the website. The
nine top-ranked drivers will enter the final on 17 October where they can compete
for prizes. Specially designed events like "M Starter”, the "Ice Pro Experience” in
Arjeplog, Sweden, and the "M Snow Active" aimed at performance-oriented
women attract new target groups.

AREA M for contemporary performance experiences.

AREA M marks the transition to a multidimensional approach that goes beyond
the classic driver training format. AREA M becomes the ultimate experience space,
a place where brand enthusiasts come together, where performance can be
experienced and where the M mindset is visible, audible and tangible. It reflects
the shift from a mere driving experience to a BMW M Experience brand.
Accordingly, the new name functions as a bridge between BMW M as a high-
performance brand and a space for experimentation and exploring limits — both
physical and emotional. At the heart of the reorientation are the people who make
up BMW M: owners of BMW M models, people interested in driving an iconic high-

performance car and thrill seekers on the lookout for the next adrenaline rush.

Company Bayerische Motoren Werke Tel +49 89 382-0
Aktiengesellschaft

Internet www.bmwgroup.com
Postal address BMW AG
80788 Munich



BMW
Corporate Communications y 4

Media Information

pate 3 February 2026
Topic BMW M Driving Experience becomes AREA M - Your Ultimate BMW M Experience: International
focus with new name, new location and new events.

Page 2

Everyone will find offers perfectly tailored to their needs. This makes AREA M a
place and environment where people can engage in the pursuit of excellence,
honing their skills and testing them in competition with others. In short, a spiritual
home that offers far more than in-vehicle experiences. It attracts members of Gen
M along with new target groups — gamers as well as petrolheads, newbies as well
as pros, of any age or gender.

Memmingen - the new venue for the community.

With Memmingen, AREA M is adding a new physical location to its portfolio. Like
Maisach, Memmingen offers ideal conditions for exhilarating experiences of
dynamic performance. Seven wet skid pads, three drift circles, four dynamic areas
and additional handling and slalom zones open up a wide range of possibilities for
creating new experiences. Memmingen also provides a physical home for the
community with a lounge, conference rooms and excellent catering. This makes
the location a real-world expression of the new brand claim, centred on an
experience where everything feels like M. Every touch, every sound, every detail
conveys high performance, energy and fascination.

Redefined range with a clear structure and reduced complexity.

BMW M is known for taking its customers' wishes on board. In the case of

AREA M, the new location and brand launch have been complemented by an
updated portfolio, now tailored even more precisely to customer requirements. In
the past, categories, subcategories and variations offered a wide range of booking
options. The new digital platform now structures all experiences into the following
categories: Winter, Track, Thrill, Custom and Control. In addition, there are five
clearly defined levels: Compact, Essential, Plus, Pro and Max. Using the new
Experience Finder, even new visitors can find what they are looking for with just a
few clicks.

New and enhanced formats for additional target groups.

AREA M also stands for specially developed and new programmes such as the "M
Ice Pro Experience” in Arjeplog, Sweden, or the "M Snow Active” in Sélden,
Austria, which is tailored specifically to performance-oriented women. The entry-


https://www.youtube.com/watch?v=8CbHt4_J3tU
https://www.youtube.com/watch?v=8CbHt4_J3tU
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level "BMW M Starter” training will remain on offer, as will the 2025 best-seller,
the "BMW M Drift Academy”, which moved to the Memmingen site in November.

Games of Drift - the new key experience in Memmingen.

AREA M also stands for an innovative mindset. New gamified offerings attract
new people to the community. Take the Games of Drift, for example, which are
offered exclusively at the new Memmingen site. It's an experience that is gamified,
competitive and emotionally involving, and it can be booked by any fan — even
multiple times. The focus here is on driving skills such as precision, dexterity and
endurance, and on competition against other members of the community. Games
of Drift challenges include following a defined drift spiral; the aim of the Ring Drop
is to throw rings into a target area while drifting, and in Gymkhana, a complex
course must be completed as quickly and flawlessly as possible while drifting.
What is special about the event is that all results are entered into a live scoreboard
on the public website. This shows each participant's score and ranking and puts a
playful focus on competition.

The base vehicle used for the Games of Drift is a BMW M2 Coupé (fuel
consumption, combined: 9.8-9.6 1/100 km; CO, emissions, combined: 223-

218 g/km (WLTP), CO, class: G). It features special technical adaptations for the
events held as part of this demanding competition. A greater steering angle,
lockable rear wheels and a rear axle differential with a specially developed
software make it easier to achieve readily reproducible and comparable drifts. The
tasks require skill and concentration, and this is reflected in the quality of the
prizes. The nine drivers with the most points will qualify for the final on 17 October
2026; the tenth place will be filled with a wildcard nomination by the professionals
from the Red Bull Drift Brothers. This starting line-up then competes for prizes
under the watchful eyes of the Red Bull Drift Brothers, who will be acting as the

jury.

** Consumption and emissions data:

The figures for fuel consumption, CO, emissions, energy consumption and range are for vehicles as offered on the
German market. All data are based on the new WLTP test cycle. Energy consumption and emissions data refer to
the German Passenger Car Energy Labelling Regulation (EnVKV).
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In case of queries, please contact:
Corporate Communications
Christophe Koenig, Head of BMW M GmbH and BMW M Motorsport Communications

Telephone: +49-89-382-56097
E-mail: Christophe.Koenig@bmw.de

Alexandra Landers, Head of Product and Brand Communication BMW
Telephone: +49-89-382-30871
E-mail: Alexandra.Landers@bmw.de

Internet: www.press.bmwgroup.com
E-mail: presse@bmw.de

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's leading
premium manufacturer of automobiles and motorcycles and also provides premium financial services. The
BMW Group production network comprises over 30 production sites worldwide; the company has a global
sales network in more than 140 countries.

In 2024, the BMW Group sold over 2.45 million passenger vehicles and more than 210,000 motorcycles
worldwide. The profit before tax in the financial year 2024 was € 11.0 billion on revenues amounting to
€ 142.4 billion. As of 31 December 2024, the BMW Group had a workforce of 159,104 employees.

The economic success of the BMW Group has always been based on long-term thinking and responsible
action. Sustainability is a key element of the BMW Group's corporate strategy and covers all products from the
supply chain and production to the end of their useful life.

www.bmwagroup.com

LinkedIn: http://www.linkedin.com/company/bmw-group/
YouTube: https://www.youtube.com/bmwgroup
Instagram: https://www.instagram.com/bmwgroup
Facebook: https://www.facebook.com/bmwgroup

X: https://www.x.com/bmwgroup
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