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“Staatsoper für alle ” 2026: More than  30 ,000  visitors  attended 

the live screening of “Nabucco” and the open - air concert by the 

Staatskapelle Berlin on Bebelplatz. An unforgettable weekend to 

mark the 20th edition –  free admission thanks to  BMW.  

 
Berlin.  Under  sunny skies , Berlin’s Bebelplatz was once again transformed into 

a musical festival venue at the weekend: more than  3 0,000 visitors attended 

the 20th edition of “Staatsoper für alle” –  the premier  open - air event organised 

by the Staatsoper Unter den Linden and its long - standing partner BMW. With 

the live broadcast of Giuseppe Verdi’s “Nabucco” and the concert by the 

Staatskapelle Berlin under Christian Thielemann, the audience was treated to 

two ex traordinary open - air musical events –  with free admission.  

 

On Saturday evening, the live broadcast from the Staatsoper  of Giuseppe 

Verdi’s “Nabucco ”, conducted by Francesco Lanzillotta and featuring 

Ariunbaatar Ganbaatar, Lidia Fridman, Tareq Nazmi, Elena Maximova, Andrés 

Moreno García, Clara Nadeshdin, Junho Hwang und Hanseong Yun  in the title 

roles, thrilled audiences both in the auditorium and on the open - air big screen 

on  Bebelplatz. On Sunday morning, the Children’s Opera Orchestra, together 

with members of the International Opera Studio and the Sta atsoper ’s Youth 

Choir, opened the musical programme under the baton of Giuseppe Mentuccia 

with works by Jacques Offenbach  and Jules Massenet . A fterwards, the 

Staatskapelle Berlin, conducted by General Music Director Christian 

Thielemann, drew enthusiastic cheers from the audience on Bebelplatz with 

Ludwig van Beethoven’s Symphony No. 6 in F major, Op. 68 ( “Pastoral ”), as 

well as his overtures to “Coriolan ” and “Egmont ”.  

 

“Now in its 20th year, ‘Staatsoper für alle ’ demonstrates just how unifying 

music can be and the special power that lies in making opera and concerts freely 

accessible to everyone right in the heart of Berlin. It fills me with great joy that 

Bebelplatz has once again been transformed into a vibrant venue for shared 

cultural experiences and has delighted so many Berliners and visitors from all 

over the world. My heartfelt thanks go to all the artists, staff, our partner BMW 

and our wonderful audience,” said Intendant of the Staatsoper Unter den 

Linden Berlin , Elisabeth Sobotka . 

 

Ilka Horstmeier, Member of the Board of Management of BMW AG, People 

and Real Estate : “The 20th ‘Staatsoper für alle ’ weekend has once again 

transformed Bebelplatz into a stage for shared experiences. Thousands of 

music lovers came together to celebrate the timeless relevance of opera with 

‘Nabucco ’. Moments like these reveal the true power of culture : it inspires, 
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connects and brings joy. This special experience reinforces our commitment at 

BMW –  and we are already looking forward to the coming anniversary year with 

you all.”  

 

As in previous years, the open - air event was held under the patronage of 

Berlin’s Governing Mayor, Kai Wegner, who, on Saturday evening, joined 

Elisabeth Sobotka, Intendant  of the Staatsoper , and Nina Englert, Head of the 

BMW Group’s Berlin branch, in welcoming the audience to the 20th edition of 

this major musical event on Bebelplatz. On Sunday, the State Secretary for 

Culture, Ms Cerstin Richter - Kotowski, together with Elisabeth Sobotka and  Nina 

Englert, addressed the tens of thousands of spectators from Berlin and around 

the world. Journalist and presenter Petra Gute guided the audience through the 

programme on both days with her knowledgeable and charming commentary.  

Numerous prominent guests from the worlds of culture and society were also 

among the audience at “Staatsoper für alle”, including Kostja Ullmann (actor) , 

Michael Michalsky (designer)  and Klara Lange (actress) . 

 

The opera performance was broadcast live on rbb radio3 , whilst the concert by 

the Staatskapelle Berlin was streamed live on staatsoper - berlin.de and aired  on 

rbb television. Both the radio broadcast of “Nabucco ” and the television 

broadcast of the Staatskapelle concert are available in the ARD media library.  

 

Save the date: On 4 July 2026 , “Oper für alle ” will take place in Munich, 

featuring a live broadcast of Richard Wagner’s “Die Walküre ”, directed by Tobias 

Kratzer and conducted by Vladimir Jurowski.  

 

Next year, “ Staatsoper für alle ” will take place on 12 and 13 June 2027  at  

Bebelplatz.  

 

The BMW Group's Cultural Engagement, with exclusive updates and deeper  

insights into its global initiatives can be followed on Instagram at  

@BMWGroupCulture .  
 

  

https://www.instagram.com/bmwgroupculture/?hl=de
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If you have any questions, please contact:  

 

Corporate Communications  

 

Céline Cettier  

BMW Group Corporate and Governmental Affairs  

Telephone: +49 89 382 38201  

Email:  Celine.Cettier@bmwgroup.com  

 

Media Website: www.press.bmwgroup.com/global  

Email: presse@bmw.de  

 

Carolin Bitzer  

Staatsoper Unter den Linden  

Head of Press Department  

Telephone: +49 30 203 54 481  

E - Mail: c.bitzer@staatsoper - berlin.de  

www.staatsoper - berlin.de  

 

 

BMW Group Cultural Engagement  

 

 

 

 

 

 

 

 

 

 

Driven by Culture. Culture is knowledge, a sanctuary of beauty and depth, of meaning and peace. An 

inspiring escape. Tranquil at best, even unsettling sometimes. As a corporate citizen, the BMW 

Group takes social responsibility seriously, as part of which it has been involved in hundreds of 

cultural initiatives worldwide for over half a century, in the fields of contemporary art, music and film 

as well as in design. As a long - term partner, creative freedom is key –  and as essential for 

groundbreaking works as it is for major innovations within a business enterprise like ours.  

 

Further information:  www.bmwgroup.com/culture  and  www.bmwgroup.com/overview  

Instagram: @BMWGroupCulture  

YouTube: https://www.youtube.com/@bmwgroupculture  

#BMWGroupCulture  

 

 

 

 

 

State Opera for all Gerhard Richter CORPORATE CITIZENSHIP  Kochi - Muziris Biennale  

BMW Art Cars O lafur El iasson Art Basel Max Hooper Schneider  Städel Invites  Frank Stella  

BMW Art Club INTERCULTURAL DIALOGUE  Art D'Égypte Cao Fei Esther Mahlangu  

Zaha Hadid Les Rencontres d'Arles Jeff Koons India Art Fair LONGEVITY  Julie Mehretu  

PARTNERSHIP  BMW Open Work by Frieze Andy Warhol Lu Yang Preis der Nationalgalerie  

Samson Young Bavarian State Opera CREATIVE FREEDOM  BMW Young Artist Jazz Award  

Ken Done INTERACTION  Premio de Pintura Gallery Weekend Berlin  Art Market Budapest  

Paris Photo Leelee Chan Art Dubai  SUSTAINABILITY  BMW Photo Award Leipzig  

Teatro alla Scala BMW Classics Jenny Holzer BMW Art Guide by Independent Collectors  
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The BMW Group  
 

With its four brands , BMW, MINI, Rolls - Royce and BMW Motorrad, the BMW Group is the world’s leading 

premium manufacturer of automobiles and motorcycles and also provides premium financial services. The 

BMW Group production network comprises over 30 production sites worldwide; the company has a global 

sales network in more than 140 countries.  

 

In 2025, the BMW Group sold 2.46 million passenger vehicles and more than 202,500 motorcycles 

worldwide. The profit before tax in the financial year 2025 was € 10.2 billion on revenues amounting to € 

133,5 billion. As of 31 December 2025, the BMW Group had  a workforce of 154,540 employees.  

 

The economic success of the BMW Group has always been based on long - term thinking and responsible 

action. Sustainability is a key element of the BMW Group’s corporate strategy and covers all products –  

from the supply chain through  production to the end of their useful life.   

 

 

www.bmwgroup.com   

LinkedIn: http://www.linkedin.com/company/bmw - group/  

YouTube: https://www.youtube.com/bmwgroup  

Instagram: https://www.instagram.com/bmwgroup  

Facebook: https://www.facebook.com/bmwgroup  

X: https://www.x.com/bmwgroup  
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