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[bookmark: OLE_LINK1][bookmark: Subthema]BMW Group achieves record first-quarter earnings 
Profit before financial result rises to euro 1,902 million
Profit before taxes up to euro 1,812 million
Automobiles segment reports EBIT of euro 1,708 million
EBIT margin of 11.9% for the Automotive segment
BMW Group reaffirms targets for current year

Munich. The BMW Group continues to perform well and has generated a new record for first-quarter earnings. Group revenues increased by 28.9% to euro 16,037 million (2010: euro 12,443 million). The first-quarter profit before financial result (EBIT) rose sharply to euro 1,902 million (2010: euro 449 million) while the profit before tax (EBT) climbed to euro 1,812 million (2010: euro 508 million). Group net profit for the quarter improved to euro 1,212 million (2010: euro 324 million). The total number of BMW, MINI and Rolls-Royce brand cars sold increased by 21.3% to 382,758 units (2010: 315,614 units), the best first-quarter sales volume performance in the Group’s history.

“The BMW Group has made an excellent start to the new financial year. We have generated record earnings and sold more cars in a first quarter than ever before. Strong sales volume growth and rigorous implementation of the Group’s Strategy Number ONE have been major factors behind our successful performance”, stated Norbert Reithofer, Chairman of the Board of Management of BMW AG, on Wednesday in Munich. 

Record sales volume level of well over 1.5 million vehicles targeted

The Group’s full-year targets remain unchanged: “The BMW Group is well on its way towards achieving new sales volume and earnings records for the full year. We are aiming for a record sales volume of well over 1.5 million vehicles as well as new full-year sales volume records for each of our premium brands BMW, MINI and Rolls-Royce”, continued Reithofer. The BMW Group’s target of an EBIT margin of more than 8% for the automotive segment remains in place. All of these targets are based on the assumption that economic and political conditions remain stable and that the global economy continues to grow.

Sharp jump in first-quarter earnings for the automotive segment

The BMW, MINI and Rolls-Royce brands all achieved new sales volume records for the first three months of the year. Other factors contributing to the sharp rise in earnings of the automotive segment were a high value sales model mix, efficiency improvements and better selling prices. First-quarter revenues rose by 34.7% to euro 14,373 million (2010: euro 10,672 million). EBIT jumped to euro 1,708 million (2010: euro 291 million), resulting in an EBIT margin for the automotive segment of 11.9%. The profit before tax improved to euro 1,605 million (2010: euro 220 million). Free cash flow in the automotive segment rose to euro 1,624 million (2010: negative free cash flow of euro 306 million). 

The BMW brand recorded growth of 20.8% in the first quarter with sales of 321,175 vehicles (2010: 265,809 units). The new BMW 5 Series recorded sharp growth during the quarter under report, more than doubling sales volume to 85,423 units (2010: 39,162 units) and remains the world market leader in its class. Demand for the BMW 7 Series also remains at a high level; first quarter sales of this series - the BMW's flagship - increased by 4.0% to 14,817 units (2010: 14,245 units).

BMW X models also continue to perform well. First-quarter sales of the BMW X1, for example, rose by 38.6% to 27,238 units (2010: 19,657 units). The new BMW X3, on the market since November 2010, continues to be popular with customers, almost doubling (+94.1%) its sales volume to 22,693 units (2010: 11,693 units). The BMW X5 Series remains market leader in its segment, with sales edging up by 1.1% to 23,149 units (2010: 22,897 units). 

The MINI brand also continues to perform well. In total, 60,860 units (2010: 49,526 units) were sold in the first three months of the year, an increase of 22.9% against the same quarter last year. The MINI Countryman, which was added as the fourth model within the MINI family in autumn 2010, is particularly popular with customers and recorded 16,078 unit sales in the quarter under report. More than 30,000 units have already been sold since the model’s launch. Sales of the MINI Convertible went up by 8.6% to 6,464 units (2010: 5,954 units). In autumn 2011, the MINI Coupé will become the fifth model variant to join the MINI family. 

First-quarter sales of Rolls-Royce brand motor cars more than doubled to 723 units (2010: 279 units). The Ghost remains particularly successful, with almost 3,000 units sold since its market launch. During the quarter under report, the Ghost recorded a sales volume of 566 units (2010: 158 units). The Phantom also registered sharp growth (+60.6%) with 106 units sold in the period under report (2010: 66 units).

The BMW Group recorded growth in almost all regions during the first three months of the year. In total, 200,088 BMW, MINI and Rolls-Royce brand cars were sold in Europe, 13.0% more than in the previous year. Within those figures, sales increased by 9.0% to 64,064 units in Germany and by 21.7% to 39,259 units in Great Britain. Growth was also recorded in Italy (19,007 units; +8.0%), France (16,422 uníts; +13.5%) and in Spain (10,722 units +3.3%).

The sales performance in North America was also strong in the first quarter, with the number of cars sold rising by 17.3% to 71,257 units. Sales in the USA rose by 18.2% to 65,163 units, making it once again the largest single market for the BMW Group. High growth rates were also achieved in Asia, where a total of 90,148 units were sold (+53.0%), including 58,706 units (+71.6%) in China. 



Strong sales volume growth for Motorcycles segment

First-quarter Motorcycles segment revenues increased by 13.1% to euro 397 million (2010: euro 351 million). The segment EBIT amounted to euro 31 million (2010: euro 32 million) and was thus at a similar level to the previous year. The segment result includes earnings of Husqvarna for the first time. Sales of BMW and Husqvarna brand motorcycles rose by 11.4% to 25,049 units (2010: 22,479 units), comprising 23,109 BMW motorcycles (2010: 20,840; +10.9%) and 1,940 Husqvarna motorcycles (2010: 1,639; +18.4%). 

Sharp rise in earnings of Financial Services segment 

The Financial Services segment has also made a good start in 2011, with first-quarter revenues rising by 4.5% to euro 4,183 million (2010: euro 4,004 million). Profit before tax improved to euro 429 million (2010: euro 222 million), partly reflecting the fact that refinancing conditions remained favourable. The total number of lease and financing contracts under management increased by 4.1% to stand at 3,233,567 at 31 March 2011. The number of new financing and lease contracts signed (276,856) was 13.8% up on the previous year. Compared to the previous year, lease business grew by 19.3% and credit financing by 11.5%. Leasing accounted for 30.3% of new business, credit financing for 69.7%. The credit loss ratio for the quarter fell to 0.55% (2010: 0.65%).



BMW Group workforce of approximately 96,000 employees worldwide 

The worldwide workforce increased by 0.3% to 96,045 employees at 31 March (2010: 95,787). Compared to the year-end 2010, there was an increase of 0.6%. 
                                                                     * * *



 
	
	     1st quarter 2011
	1st quarter 
2010
	Change
 in %

	Deliveries to customers
	
	
	

	Automobiles
	382,758
	315,614
	21.3

	Thereof:
   BMW	units
	321,175
	265,809
	20.8

	   MINI 	units
	60,860
	49,526
	22.9

	   Rolls-Royce 	units
	723
	279
	-

	  Motorcycles	units
	25,049
	22,479
	11.4

	Thereof:
   BMW                                                         units
	23,109
	20,840
	10.9

	   Husqvarna                                                 units
	1,940
	1,639
	18.4

	
	
	
	

	Workforce at end of quarter1
	96,045
	95,787
	0.3

	
	
	
	

	Operating cash flow                      euro million
	2,079
	297
	-

	
	
	
	

	Revenues	        euro million
	16,037
	12,443
	28.9

	Thereof:
Automobiles                                      euro million
	14,373
	10,672
	34.7

	Motorcycles                                                euro million
	397
	351
	13.1

	Financial Services                             euro million
	4,183
	4,004
	4.5

	Eliminations                                                 euro million
	-2,917
	-2,585
	-

	Profit before financial result       euro million                                                 
	1,902
	449
	-

	Thereof:
Automobiles                                       euro million
	1,708
	291
	-

	Motorcycles                                                 euro million
	31
	32
	-3.1

	Financial Services                              euro million
	403
	213
	89.2

	Eliminations                                                  euro million
	-257
	-94
	-

	Profit before tax	         euro million
	1,812
	508
	-

	Thereof:
Automobiles                                      euro million
	1,605
	220
	-

	Motorcycles                                                euro million
	30
	30
	-

	Financial Services                             euro million
	429
	222
	93.2

	Eliminations                                                 euro million
	-228
	39
	-

	Income taxes 	 euro million
	-600
	-184
	-

	
	
	
	

	Net profit 	 euro million
	1,212
	324
	-

	Earnings per share2 	euro
	1.84/1.84
	0.49/0.49
	-

	1	figures exclude dormant employment contracts, employees in the work and non-work phases of pre-retirement part-time arrangements and low wage earners 

	2 earnings per share in accordance with IAS 33 for common and preferred stock shares
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The BMW Group
With its three brands -- BMW, MINI and Rolls-Royce – the BMW Group is one of the world’s most successful premium manufacturers of cars and motorcycles. It operates internationally with 24 production sites in 13 countries and a global sales network with representation in more than 140 countries.

During the financial year 2010, the BMW Group sold 1.46 million cars and more than 110,000 motorcycles worldwide. The profit before tax for 2010 was euro 4.8 billion on revenues amounting to euro 60.5 billion. At 31 December 2010, the BMW Group had a workforce of approximately 95,500 employees.

Long-term thinking and responsible action have long been the foundation of the BMW Group’s success. Striving for ecological and social sustainability along the entire value-added chain, taking full responsibility for our products and giving an unequivocal commitment to preserving resources are prime objectives firmly embedded in our corporate strategies. For these reasons, the BMW Group has been sector leader in the Dow Jones Sustainability Indices for the last six years.
	



For questions please contact:

Corporate Communications

Mathias Schmidt, Finance Communications
Telephone: (+ 49 89) 382-24118, Fax: (+ 49 89) 382-24418

Internet: www.press.bmwgroup.com
e-mail: presse@bmw.de
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