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The BMW 8 Series Gran Coupe – a four-door sports car 
of sublime elegance and modern luxury. 
BMW’s model offensive in the luxury segment 
continues with the addition of a third model variant to 
the 8 Series range; World premiere at the BMW Group 
#NextGen event in Munich in June 2019; Launch from 
September 2019. 

Munich. The BMW Group is revealing another new addition to the BMW 

8 Series range as it presses ahead with its model offensive in the luxury 

segment. Following the successful launch of the BMW 8 Series Coupe and 

BMW 8 Series Convertible, the carmaker is now offering the first glimpse of the 

new BMW 8 Series Gran Coupe. This four-door sports car of consummate 

elegance, with an interior epitomising modern luxury, is currently in the final 

phase of development for series production. The BMW Group #NextGen event 

set to be held at BMW Welt in Munich on 25 – 27 June 2019 will provide the 

stage for the newcomer’s world premiere.  

The new BMW 8 Series Gran Coupe fuses breathtaking performance 

credentials with an emotion-stirring design and spacious rear compartment. Its 

standalone character is brought to the fore most prominently by a design as 

graceful as it is flamboyant. Athletic proportions and dynamically flowing lines 

come together to create an aura of sporting exclusivity. The two extra doors and 

impressive space for rear passengers combine with the extended wheelbase 

and duly enhanced ride comfort to make the new BMW 8 Series Gran Coupe an 

outstanding operator both in everyday driving and over longer journeys.  

Expanding its model portfolio in the luxury segment is one of the key fields of 

action the BMW Group has identified – as part of its NUMBER ONE > NEXT 

strategy – to ensure the company’s sustained growth. The new BMW 8 Series 

Gran Coupe’s broad range of abilities give it everything it needs to stoke the 

appetite of new target groups for BMW’s signature driving pleasure in a luxury 

model. The car’s world premiere will be one of the highlights of the inaugural 

BMW Group #NextGen event in Munich. The worldwide launch of the new 

BMW 8 Series Gran Coupe will begin just a few months later, in September 

2019. 
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*Due to the prototype vehicle status, technical details like fuel consumption, CO2 emissions etc. 
will be communicated later this year. 
 

 

 

In the event of enquiries please contact: 

Corporate Communications 

Martin Schleypen, Product Communications BMW Automobiles 

Telephone: +49-89-382-37889 

E-mail: martin.schleypen@bmwgroup.com 

 

Eckhard Wannieck, Head of Product and Brand Communications BMW 

Telephone: +49-89-382-28042 

E-mail: Eckhard.Wannieck@bmwgroup.com 

 

Internet: www.press.bmwgroup.com 

E-mail: presse@bmw.de 
 
 
 
The BMW Group 
 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium 
financial and mobility services. The BMW Group production network comprises 30 production and 
assembly facilities in 14 countries; the company has a global sales network in more than 140 
countries. 
 
In 2018, the BMW Group sold over 2,490,000 passenger vehicles and more than 165,000 motorcycles 
worldwide. The profit before tax in the financial year 2018 was € 9.815 billion on revenues amounting 
to € 97.480 billion. As of 31 December 2018, the BMW Group had a workforce of 134,682 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible 
action. The company has therefore established ecological and social sustainability throughout the 
value chain, comprehensive product responsibility and a clear commitment to conserving 
resources as an integral part of its strategy. 
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