Societa
BMW ltalia S.p.A.

Societa del
BMW Group

Sede

Via della Unione
Europea, 1

1-20097 San Donato
Milanese (M)

Telefono
02-51610111

Telefax
02-51610222

Internet
www.bmw.it
Www.mini.it

Capitale sociale
5.000.000 di Euro i.v.

R.E.A.

MI 140322
N. Reg. Impr.
Ml 187982/1998

Codice fiscale
01934110154

Partita IVA
IT 12532500159

BMW d Rolls-Royce
GROUP & <0 oo

Corporate Communications

Press Release No. 084/16

San Donato Milanese, 1 July 2016

BMW Team ltalia announces Martin Tomczyk for the 24 Hours
of Spa

BMW works driver Martin Tomczyk will be in the cockpit of the BMW M6 GT3 by the
BMW Team ltalia for the 24-hour race at Spa-Francorchamps, in Belgium. BMW Team
ltalia #15 BMW M6 GT3 driver line-ups for the endurance race will include Stefano
Colombo (IT), Max Koebolt (HOL) and Giorgio Roda (IT). Martin Tomczyk, who is born in
1981 in Rosenheim (DE), is one of the most experienced drivers in the motorsport. The
driver joined the DTM in 2001 at the age of 19. In the 15 years since then, the Bavarian
has contested 160 races and won the DTM Championship in 2011.

Martin Tomczyk: “l am pleased to support BMW Team ltalia for this event in the number
15 BMW M6 GT3. | have competed in 24 Hours of Nurburgring-Nordschleife but | have
never driven in the Ardennes 24-hour race. | really enjoy racing at Spa-Francorchamps,
which is an incredible and unique racetrack in the world. | don’t know my younger team-
mates Colombo, Koebolt and Roda but | am confident we will challenge for a top result in
Sparace.”

Roberto Ravaglia, BMW Team ltalia Principal: “We are extremely proud to take on this
endurance race with Martin Tomczyk, who is one of the most strong driver in the DTM
Championship. He knows already the BMW M6 GT3 and his experience will be very useful
to us and our young drivers.”

The BMW Team ltalia drivers will then take part in the official test day for the 24 Hours of
Spa-Francorchamps on 5 July.

The 68th editon of the 24 Hours of Spa-Francorchamps will take place on 28-31 July
2016.
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The BMW Group

With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium
manufacturer of automobiles and motorcycles and also provides premium financial and mobility services. As
a global company, the BMW Group operates 31 production and assembly facilities in 14 countries and has
a global sales network in more than 140 countries.

In 2015, the BMW Group sold approximately 2.247 million cars and nearly 137,000 motorcycles worldwide.
The profit before tax for the financial year 2015 was approximately € 9.22 billion on revenues amounting to
€ 92.18 billion. As of 31 December 2015, the BMW Group had a workforce of 122,244 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action. The
company has therefore established ecological and social sustainability throughout the value chain,
comprehensive product responsibility and a clear commitment to conserving resources as an integral part
of its strategy.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http:/twitter.com/BMWGroup

YouTube: http:/imww.youtube.com/BMWGroupview

Google+: http://googleplus.bmwgroup.com




