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The first BMW X4 takes its leave … 

As the first BMW X4 takes its leave, it also marks an anniversary. The 200,000th mid-

range Sports Activity Coupé came off the production line at the BMW plant in 

Spartanburg/USA in January – the production of the first-generation BMW X4 is 

scheduled to end in March 2018. 

Munich. A pioneer celebrates an anniversary. The 200,000th BMW X4 

has now come off the production line at the BMW plant in 

Spartanburg/USA. With its extrovert design, versatile driving properties 

and dynamic character, the first ever mid-range Sports Activity Coupé in 

the premium segment has built up an impressive fan community within 

just a little over four years. The anniversary vehicle, a 

BMW X4 xDrive20d (combined fuel consumption: 5.6 – 5.4 l/100 km; 

combined CO2 emissions: 149 – 142 g/km) in the paint finish Alpine 

White metallic, will be delivered to a customer in Asia. 

This latest production anniversary also marks the start of the final sprint 

for the first-generation BMW X4. The model's production is scheduled 

to end in March 2018. The BMW X4 has been built at the Spartanburg 

site since 2014. The BMW plant in the US state of South Carolina is the 

“Home of BMW x models” for the BMW X models within the BMW 

Group's global production network. In addition to the BMW X4, the 

models BMW X3, BMW X5, BMW X6 and BMW X7 are produced for 

the world market at this plant.  

The BMW X4 shares with these models not just the production location 

but also a leading role in terms of innovative concepts. With this model, 

BMW once again created a new category of vehicle. Since its launch, 

other manufacturers have been inspired by this fascinating concept of a 

mid-range Sports Activity Coupé for the premium segment. 

Due to its enormous popularity, the first BMW X4 contributed 

significantly to the continuously increasing market success of the BMW 

X models. Combining robust all-round qualities with the sporty elegance 

of a BMW coupé, the model succeeded in arousing the enthusiasm of 

new target groups for the unique driving pleasure offered by a BMW X 

model.  
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For further details on official fuel consumption figures, official specific CO2 emissions and power consumption of new 
cars, please refer to the "Manual on fuel consumption, CO2 emissions and power consumption of new cars", available at 
sales outlets, from Deutsche Automobil Treuhand GmbH (DAT), Hellmuth-Hirth-Str. 1, 73760 Ostfildern-Scharnhausen 
and at http://www.dat.de/angebote/verlagsprodukte/leitfaden-kraftstoffverbrauch.html. ManualCO2 (PDF - 2.7 MB) 

In case of queries please contact: 

 

Press and PR 

Christophe Koenig, Product Communication BMW Automobiles 

Tel.: +49-89-382-56097 

E-mail: christophe.koenig@bmwgroup.com 

 

Internet: www.press.bmwgroup.com 

E-mail: presse@bmw.de 
 

 

The BMW Group 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW 

Group is the world’s leading premium manufacturer of automobiles and 

motorcycles and also provides premium financial and mobility services. 

 

 The BMW Group production network comprises 31 production and assembly 

facilities in 14 countries; the company has a global sales network in more than 

140 countries. 

 

In 2017, the BMW Group sold over 2,463,500 passenger vehicles and more than 

164,000 motorcycles worldwide. The profit before tax in the financial year 2016 

was approximately € 9.67 billion on revenues amounting to € 94.16 billion. As of 

31 December 2016, the BMW Group had a workforce of 124,729 employees. 

 

The success of the BMW Group has always been based on long-term thinking 

and responsible action. The company has therefore established ecological and 

social sustainability throughout the value chain, comprehensive product 

responsibility and a clear commitment to conserving resources as an integral part 

of its strategy. 
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