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Executive Personnel Change: Stefanie Wurst 
succeeds Bernd Körber as Head of MINI. 

P90449837 

 
As of February 1st 2022, Stefanie Wurst takes over the management of the MINI 
brand. Her predecessor Bernd Körber will now head BMW Product Management 
and the Connected Company. Strategic further development of the British premium 
brand with a focus on new markets and target groups as well as electromobility 
and digitalization will be consistently continued. 
 

Munich. The BMW Group announces a personnel change at the top of the 

MINI brand. As of 1 February 1st 2022, Stefanie Wurst will take over the 

management of the British premium brand. She succeeds Bernd Körber, 

who has held this position since April 2019 and now assumes 

responsibility for the BMW Product Management and the Connected 

Company as of February 1st 2022.  

 

Stefanie Wurst returned to Munich after being CEO BMW Group 

Nederland since September 2018. Under her leadership, numerous 

sustainability issues were actively promoted. Among others, she 

successfully initiated the "Electric City Drive", which became a pilot 
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project for approximately 100 BMW eDrive Zones in Europe, which 

support drivers of plug-in hybrid models in the use of the all-electric 

driving mode in inner city areas. "Sustainability is a holistic task and an 

attitude that everyone feels committed to," says Stefanie Wurst.  

 

The share of electrified models in the total sales of the BMW Group in the 

Netherlands increased to a new record of 37 percent in 2021. At the same 

time, the fully-electric MINI Cooper SE (combined power consumption: 

17.6 – 15.2 kWh/100 km according to WLTP, CO2 emissions combined: 0 

g/km) accounted for 21.5 percent of all new registrations of the MINI 

brand in the Netherlands in the past year.   

 

At MINI this approach is reflected in an approach that considers 

sustainability along the entire value chain, from the extraction of raw 

materials to the production and operation of the vehicle to subsequent 

recycling. MINI is making great strides in the expansion of 

electromobility. In 2021, global sales of the fully-electric MINI Cooper SE 

were almost doubled. As early as the early 2030s, MINI will be making 

the transition to a fully electrified brand. 

 

Stefanie Wurst will contribute her experience in the field of holistic 

corporate management in the interaction of all disciplines and together 

with our trading partners. From 2014 to 2018, the graduate economist 

was responsible for BMW's marketing of the German automotive market. 

During this period, both the brand strength in general and the perception 

of innovation of the BMW brand, including the sustainability perception, 

increased. Prior to joining BMW Group, she held various senior positions 

internationally, including in Singapore for the Asian market.  

 

In her new role, she succeeds Bernd Körber, under whose direction the 

future strategy of the MINI brand was developed. Among other things, it 

includes a realignment of the product range, which includes electrified 

models as well as new offers in the crossover and premium compact 

segments. The next generation of the MINI Countryman will roll-off the 
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production line at the BMW Group plant in Leipzig from 2023 – with both 

electric and internal combustion engines. In addition, MINI is stepping 

up its commitment to the Chinese automotive market, including the 

launch of local production. Production of a new generation of all-electric 

models from the brand will also begin there in 2023. MINI is thus taking 

another step towards becoming an all-electric brand. 

 

A central element of the realignment of MINI's brand image is the 

emphasis on diversity, tolerance, cosmopolitanism, optimism and 

enthusiasm for new things, which is expressed by the current campaign 

motto BIGLOVE. The positive emotionality divides the brand with the 

MINI community, in which individuality and a sense of community are 

harmoniously in sync with each other. Innovations in the field of 

digitalization and networking also contribute to the brand's future 

viability.  

This not only strengthens the relationship between customer and vehicle, 

but also the brand's connection to the global MINI community. With its 

strategic choices in the fields of product, brand and customer as well as 

technology and production, MINI has a solid basis for sustainable 

profitable growth of the brand. 

 
Fuel consumption, CO2 emission figures and power consumption were measured using the 
methods required according to Regulation VO (EC) 2007/715 as amended. They refer to 
vehicles on the automotive market in Germany. For ranges, the NEDC figures take into 
account differences in the selected wheel and tyre size, while the WLTP figures take into 
account the effects of any optional equipment. 
 
All figures are already calculated on the basis of the new WLTP test cycle. NEDC values 
listed have been calculated back to the NEDC measurement procedure where applicable. 
WLTP values are used as a basis for the definition of taxes and other vehicle-related levies 
that are (also) based on CO2 emissions and, where applicable, for the purposes of vehicle-
specific subsidies. Further information on the WLTP and NEDC measurement procedures is 
also available at www.bmw.de/wltp. 
 
For further details of the official fuel consumption figures and official specific CO2 
emissions of new cars, please refer to the “Manual on the fuel consumption, CO2 emissions 
and power consumption of new cars”, available at sales outlets, from Deutsche Automobil 
Treuhand GmbH (DAT), Hellmuth-Hirth-Str. 1, 73760 Ostfildern-Scharnhausen and at 
https://www.dat.de/co2/. 

 

http://www.bmw.de/wltp
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In case of queries, please contact: 

Corporate Communications 
 
Julian Kisch, Press Spokesperson Product Communications MINI 
Tel.: +49-89-382-38072 
E-mail: julian.kisch@mini.com 
 
Andreas Lampka, Head of Communications MINI 
Tel.: +49-89-382-23662 
E-mail: andreas.lampka@mini.com 
 
Jennifer Treiber-Ruckenbrod, Head of Communications MINI and BMW Motorrad 
Tel.: +49-89-382-35108 
E-mail: jennifer.ruckenbrod@bmwgroup.com 
 
 
 

 
 
The BMW Group 
 
With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world’s 
leading premium manufacturer of automobiles and motorcycles and also provides premium financial and 
mobility services. The BMW Group production network comprises 31 production and assembly facilities 
in 15 countries; the company has a global sales network in more than 140 countries. 
 
In 2021, the BMW Group sold over 2.5 million passenger vehicles and more than 194,000 motorcycles 
worldwide. The profit before tax in the financial year 2020 was € 5.222 billion on revenues amounting 
to € 98.990 billion. As of 31 December 2020, the BMW Group had a workforce of 120,726 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. 
The company set the course for the future at an early stage and consistently makes sustainability and 
efficient resource management central to its strategic direction, from the supply chain through 
production to the end of the use phase of all products. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup  
Twitter: http://twitter.com/BMWGroup  
YouTube: http://www.youtube.com/BMWGroupView  
Instagram: https://www.instagram.com/bmwgroup  
LinkedIn: https://www.linkedin.com/company/bmw-group/ 
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