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1. The history of BMW automobiles.

Those who were not invited read it in the papers: On the morning of 9 July 1929 BMW announced in full-page advertisements that it had started business as an automobile manufacturer. A small car with the type designation 3/15 PS was presented to the guests invited to the new BMW sales premises in Berlin’s city centre. People quickly created a new name for this car: 
Under the nickname Dixi, BMW’s first series-production became a legend. 

The Dixi: “Bigger inside than outside”.

The newcomer’s two-door body was made entirely of steel, a world-first in 
this segment. The Dixi was driven by a water-cooled four-cylinder power unit displacing 750 cc and delivering a maximum output of 15 bhp. The frame consisted of ordinary pieces of pressed sheet metal which were riveted together. The front and rear axles were so-called rigid axles. “Bigger inside than outside” became the advertising slogan for the BMW programme.

The 3/15 PS, however, was not developed by BMW alone. Originally, the persons responsible at BMW had quite a different model in mind. Between 1918 and 1928 very different prototypes had been under consideration 
and BMW had developed small, medium-sized and big cars, some of them featuring a transverse front engine or a front-wheel drive. In 1928, 
the Board decided to produce under licence an already finished and very promising model. Finally, the Dixi 3/15 PS was chosen, which had also been built under licence in Eisenach and had been a genuine reproduction of 
the Austin Seven, a straightforward small car with a four-cylinder engine and the looks of a fully-fledged automobile. This Austin development had 
been produced in England since 1922 and been inspired by the famous 
Ford T model.

Before BMW replaced the centaur with the blowing mane adorning the radiator grille with the white-blue badge, the car’s technology was brought up to date: As time was pressing – other carmakers had already launched new small cars – the engineers confined themselves by and large to creating an all-new body. At that time the first all-steel bodies were manufactured by Ambi-Budd on behalf of several companies at the large Berlin-based body factory. And this was precisely the bodywork the first BMW was to get. 

The first BMW built in Berlin. 

Based on the small Rosengart car produced under licence in France, the engineers developed a new all-steel body. BMW rented a factory building from Ambi-Budd in Berlin and used it as a production site for the first BMW saloon. As early as March 1929, the first BMW 3/15 PS models left this plant, 
which was situated near the old airport Berlin-Johannisthal, and stored for 
later distribution to the BMW dealers. 

The modern BMW 3/15 PS was received well by the public. And it immediately hit the headlines: In 1929, right after its launch, BMW won the international five-day tour of the Alps covering all major alpine passes. 
Thanks to its reliability, fuel economy and reasonable price, more and more people decided to buy this car: A fuel consumption of six litres/100 kilometres made this car an economic means of transport (even more economic than 
the train). And even back then it was possible for customers to pay the price of 2,000 Reichsmark for the entry-level version in instalments. Thus, the BMW was considerably cheaper than a comparable Hanomag model and obtainable at the same price as the then bestseller, the German Opel “Laubfrosch” 
(tree frog).

Shortly after the presentation of the two-door model, the production of a touring version was taken up in the Eisenach plant. The body, however, 
was conventionally built, being a construction made of wood/steel covered with artificial leather. Until the spring of 1930, BMW expanded its portfolio 
of small cars by further variants such as a two-seater sports version, a two- and a four-seater convertible and the “express van”. Later, BMW added to its product range the “Wartburg” sports car (with a maximum output of 18 bhp) and a coupé. With the addition of the Serie DA 4 in 1931, the model series received a technological and optical facelift. 

Within a very short period of time BMW managed to offer to customers 
a diversified range of small cars fulfilling varying requirements. 
Almost 16,000 units had been sold by the end of the first BMW model 
series’ lifecycle in the spring of 1932. 

3/20 PS: The first true BMW.

In 1932, the first true BMW came to market. The 3/20 bhp was again launched as a closed two-door version, as an open touring model and a four-
seater convertible. The new car had hardly anything in common with the Dixi: Featuring a double-tube frame, a swing axle and an independent front suspension, the car offered just the same driving feel as a big car. With the new 3/20 PS, engineers developed not only a new car but also a new engine within around one year. In Eisenach they concentrated on building the body, 

while in Munich they focussed on developing the four-cylinder power unit. 
The new engine developing 20 bhp from a cubic capacity of 782 cubic centimetres featured overhead valves and ran much more quietly than its English predecessor. Moreover, the new body offered increased comfort. 
More than 7,000 units were produced. At the same time, however, engineers in Munich and Eisenach were thinking about a vehicle with an increased output intended to boost turnover. 

303: The first BMW featuring a straight-six power unit.

In 1933, BMW presented the BMW 303, which marked the beginning of 
a long-standing and glorious tradition of BMW six-cylinder engines. The 303 was the first automobile to feature a distinguished “kidney” grille. The newly devised 1.2-litre straight-six power unit turned out to be an extremely quiet and beefy aggregate, which developed a maximum output of 30 bhp and made 
the four-seater as fast as 90 km/h (56 mph). 

The 303’s cubic capacity, however, did not suffice to position the car in upmarket segments. That is why displacement was first increased 
from 1.2 litres to 1.5 litres, and finally to 1.9 litres and 45 bhp. This is how 
the 319 measuring 3.9 metres in length came into being. This model 
already featured automatic radiator grille slats and hydraulic telescopic shock absorbers. The engine again excelled through running smoothness, 
low vibrations and excellent pulling force.

326: BMW takes the lead.

On 15 February 1936 BMW caused a sensation at the International Motor Show in Berlin: The BMW 326 celebrated its debut as BMW’s stylistically and technologically innovative flagship model. The BMW engineers had created 
an all-new mid-size car, using a newly developed low-bed, box-type chassis with a low-torsion and noise-reduced rear axle and a lower-mounted transversal leaf spring on the front axle. 

The BMW 326 was available as a saloon, a two-door and four-door convertible.

The 326 was one of the most modern cars of its time. It was the first BMW 
to sport a streamlined body, a hydraulic braking system and a concealed spare wheel. The car featured a 2-litre six-cylinder engine with two carburettors, whose power of 50 bhp was transmitted to the wheels in 1st and 2nd gear by a partially synchronised four-speed transmission with freewheel. 
Top speed was reached at 115 km/h (71 mph).

The 326 met with much enthusiasm. With almost 16,000 units sold, this model was the best-selling BMW before the Second World War. Nevertheless, this 2-litre car remained an exclusive choice. The two-door convertible, 
for example, cost 6,650 Reichsmark. In comparison: The projected Volkswagen was to be sold at 1,000 Mark, a price the majority of people could not afford 
to pay.

328: A sports car becomes a legend.

The launch of the 326 in 1936 was soon followed by yet another sensation on 
the Nurburgring race track on 14 June, when the brand new BMW 328 
made its first public appearance: “It’s amazing what Henne gets out of this new 2-litre engine. What superb acceleration! He shoots off down the 
long straight and into the turns and bends of the circuit... this sports car is faster than any other car with a super-charged engine! With a clear 
lead Henne reaches the finishing line...”

What the “Motorwelt” described so enthusiastically was the result of a rapid development. The engineers, mechanics and designers of the BMW development department in Munich had little time and money to create this sports car. They had to focus on the essential, and perhaps this is precisely what made this car so successful. Within a short while the BMW 328 acquired a dominating position in its class, often even outperforming competitors 
with significantly more power. A maximum output of 80 bhp at a weight of only 830 kg helped the elegant series-production version of the roadster to 
develop impressive power.

Between April 1936 and September 1939, 464 units of the BMW 328 were produced. By 1940 this sports car had participated in 172 national and international races, achieving 141 victories in the process, many of which were legendary such as the overall victory and the team victory in the 1940 Mille Miglia race. Featuring the special roadster and coupé body by Carrozzeria Touring of Milan, the 328 did the 1,000 miles at an average speed of 
166.7 kilometres per hour (104 mph). The thin aluminium skin of these “Superleggera” bodies is directly fixed to the delicate, load-bearing 
tubular space frame, giving the coupé a weight of only 780 kg and a top 
speed of 220 km/h (137 mph).
335: Superior touring car for the newly built motorways. 

By the end of the ’30s the Bayerische Motoren Werke, BMW for short, had become one of the most prestigious manufacturers of automobiles in Germany. Within only ten years BMW managed to turn from a producer of an ordinary small car under a licence agreement into a manufacturer of automobiles, who, already at that time, offered a wide range of sporting cars to 

most discerning customers. When in 1937 BMW ventured into the luxury performance segment with the launch of the 327, a sports convertible, which was soon followed by the introduction of an elegant coupé version, a big and prestigious saloon was the only model not yet included in BMW’s portfolio. 

At the turn of the year 1937/38, BMW decided to follow the example of the four-door 326 instead of newly developing a saloon from the ground up. 
In 1939, the 335 was brought to market, a larger version of the 326 with an extended wheelbase and a new 3.5-litre six-cylinder engine. The car 
was primarily intended to be driven on the new motorways at high motoring speeds. The engine, whose side camshaft was driven by spur gears instead of a roller-type chain, produced 90 bhp and a top speed of 145 km/h (90 mph). The torsion springs sat longitudinally on the rigid rear axle and the car featured for the first time a 4-speed fully synchronised gearbox.

The very same year, however, which saw the premiere of the movie 
“Gone with the Wind” and the presentation of the first German television set, ended tragically: On 1 September the Second World War broke out, 
provoked by Hitler.

501/502: “Baroque angel” with six or eight cylinders. 

It was hard for BMW to make a new beginning after the war as the company had lost its Eisenach plant. It was not until 1951 that BMW presented 
a new model at the Motor Show in Frankfurt: The 501. The “baroque angel”, 
as it was dubbed because of its curved design, offered a myriad of technological refinements. The responsive chassis was much applauded. Even the transmission featuring steering-column shift was situated somewhere else than in other cars: Instead of being directly flange-mounted to the engine, the 4-speed fully-synchronised gearbox was situated underneath the front seats and was connected to the power unit via a short articulated shaft. This layout had the advantage, amongst other things, 
of not having to adjust the engine suspension to the maximum transmission torque. Therefore, the engineers were in a position to create an extra 
smooth engine suspension. The six-cylinder power unit, a modified version of 
the 326’s engine, delivered 65 bhp and behaved impeccably, 
excelling in the 501 through its running smoothness.

Three years later the “baroque angel” created a sensation: 
When the BMW 502 debuted at the 1954 Geneva Motor Show, pundits enthusiastically welcomed the world’s first series-production light-alloy 
engine and the first German eight-cylinder engine in post-war history: 
“The new eight-cylinder V engine in lightweight design by BMW is probably the finest example of engineering excellence ever seen, be it in Europe 
or in the US”, rejoiced the car magazine Motor-Revue. 

BMW Isetta: Mobile in any weather. 

It goes without saying that the majority of the general public could not 
afford exclusive vehicles such as these. At the beginning of the ’50s, when the economy was gradually recovering and people were financially better off, demand for motorized vehicles of all kinds began to boom. The significant improvement of living conditions was coupled with a rise in demands with respect to the vehicles’ standard and “weather-protection” features. Whilst not too long ago people had been happy riding a motorbike, possibly equipped with a sidecar, people changed their attitude and no longer wished to wear heavy, weather-resistant clothes. Instead, they wanted to get from A to B without getting wet. 

This is why the BMW Board decided to include in its portfolio a marketable mini-car. Searching for the right concept, which would be suitable for production under licence, BMW engineers visited various Automobile Shows. In Turin they ran into the avant-garde Isetta made by Iso of Milan. At first 
sight, the Isetta had a most unusual appearance with its door at the front, side-mounted 2-stroke engine and the narrow rear track, but the BMW engineers recognised the bubble-shaped vehicle’s potential. The loud and weak 2-stroke engine could easily be replaced by a low-noise BMW motorcycle engine 
and at least the passengers sat next to each other like in a “real” car. A unique feature was the door at the front, which would swing open together with 
the steering wheel and the dashboard, enabling the passengers to more or less “walk straight into the vehicle”. 

When the first BMW Isetta was finally presented to the press at the Tegernsee in the spring of 1955, there was much astonishment. With a great deal 
of attention to detail, BMW had modified and improved many optical and technological features of the Italian original. New headlights and a new front lid had brought new looks to the body, and a motorcycle engine producing 
12 bhp and displacing 250 cc gave the Isetta a top speed of slightly more than 80 km/h (50 mph). This unusual-looking vehicle was well received by 
the public. It was just the right time for launching an unconventional vehicle. The Italian flair added much to the Isetta’s success as the first wave of 
holiday-makers was heading south. 

As early as 1955, about 13,000 Isettas left the Munich plant. Whilst the sale of the Iso Isetta was sluggish in Italy, sales figures in Germany soared to nearly 40,000 in the 1957 record year. Meanwhile, a more powerful variant displacing 300 cc and producing 13 bhp, a modernized body and special versions 
such as a convertible, a tropical variant and even a mini van were launched. Along with the Glas Goggomobil, the Isetta bubble car became the most successful vehicle of its kind in Germany. 

Elegant post-war sports car: The BMW 507. 

While the BMW 328 sports car was a forerunner, another two-seater sports car treaded all-new paths in terms of design and elegance in the mid ’50s: 
The BMW 507. When Graf von Goertz unveiled his interpretation of an open two-seater sports car in New York in 1955, he not only presented a new car but also set the benchmark in terms of design. Elongated side lines, a curved body and a seemingly never-ending bonnet were the characteristic features 
of this dream car’s timeless design. 

A short while later, the two-seater, which was technologically based on 
the 502 featuring a V8 engine, also caused a sensation at the Frankfurt Motor Show. The further development of the prototypes leading up to series production was very time-consuming. It was not until 1956 that a variant of the light-alloy V8 power unit with a maximum output of 150 bhp was completed. 
In November of the same year, the first BMW 507 was given to its proud owner, a member of high nobility. 

Depending on the transmission, the sports car reached a top speed of up to 200 km/h (124 mph). At a price of DM 26,500 plus an extra DM 1,000 if a hard top was ordered, customers received a sports car with ample space and 
a bodywork which is still considered to be one of the finest of all times. The list of rich purchasers comprised numerous celebrities in Germany and abroad, such as Elvis Presley, the “King of Rock ’n’ Roll”. Up until 1959 no more than 253 BMW 507 roadsters were produced, 251 of which featured a standard body. Two cars had bodies made by Loewy and Michelotti respectively. 
Most of these legendary sports cars exist still today, being the most exclusive classic automobiles of the post-war era.

700: The man in the street’s dream car.

The economic miracle at the end of the ’50s also involved rising demands 
of prospective purchasers. The time of spartan small cars was over 
and customers called for real cars. BMW reacted to this trend, launching the 
600 model in 1957, an extended Isetta with a two-cylinder flat engine fitted 
at the rear. As early as 1959, the curved four-seater was superseded by a much more modern construction, whose pontoon body was for the first time self-supporting: The BMW 700.  

The 700 quickly made a name for itself, due in particular to its robustness, later becoming famous in popular motor sport. “The BMW 700 coupé 
with its 30 bhp two-cylinder engine offering an equal amount of interior space 
and enhanced road-holding reaches the same top speed, identical acceleration rates and certainly higher average values than its legendary 

predecessor”, official announcements said. The flyweight (640 kg) actually eclipsed the competitors in its class right from the beginning. This is why people called the small car featuring a rear engine in the 40 bhp sports version “working-class Carrera”. The following comparison of November 
1962 shows that this car was very favourably priced: The convertible cost 
DM 6,950, heating inclusive, making it DM 1,250 cheaper than an 
open Volkswagen Beetle. An open Karmann Ghia was priced at DM 9,500.  

BMW 1500: The break-through of the New Class. 

In the mid ’50s, the BMW developers realised that there was urgent demand for a modern medium-sized car. Development work started but initially 
there were not sufficient financial resources to realise the task of creating 
a completely new medium-sized car. 

At the beginning of the ’60s, however, the situation changed from the ground up. Finally, the new “mid-size car” was designed as a stylish, medium-sized four-door vehicle with a sporting suspension set-up and a powerful engine: Comfortable enough to seat five passengers, agile enough for fast stretches. Marketing experts gave it the name “New Class”: In 1961, the BMW 1500 debuted at the Frankfurt Motor Show. 

Underneath the bonnet there was an all-new, straight-four engine displacing 1.5 litres. A maximum output of 80 bhp gave it a top speed of almost 150 km/h (93 mph), an excellent value compared to its competitors. A superb suspension further added to the car’s outstanding performance. Its driving behaviour was neutral in almost all conditions. The suspension set-up 
was firm but not uncomfortable. The interior featured safety features such as padded upper and lower dashboard edges and a low and cushioned 
steering-wheel hub.

The BMW 1500 was very positively received by the international specialist press and customers alike. No more than one year after production start-up, the BMW 1800, a sister model sporting a 1.8-litre engine and delivering 
90 bhp, was launched, followed by the BMW 1600 and 2000 in 1964 and 1966 respectively. In 1969, the top model of the New Class hit the showrooms presented in the guise of the BMW 2000 tii, the first BMW production vehicle to feature a fuel injection system. The new coupé line, which had been on offer since 1965 comprising the 2000 C and CS models, was also based on the New Class.

The outstanding success of this New Class helped BMW to gain international recognition as a manufacturer of modern automobiles coveted by customers the world over. It is true that production of the BMW 1500 ceased in 1964, 
but the entire model series, almost identical in terms of looks, continued to exist until 1972. During this period the New Class became the most successful BMW model series. In all, 329,626 saloons came off the Munich production line. BMW had finally turned to a successful high-quantity manufacturer of modern automobiles. 

Beginning of a new automotive era: The 02.

On 7 March 1966 the BMW AG celebrated its 50th anniversary. 
On this particular day, Gerhard Wilcke, the then Chairman of the Board, presented to the guests invited to the Bayerische Staatsoper a new 
model, the BMW 1600-2.

Being smaller and more stylish than the then-current New Class saloon models, this new model served as a basis for the model range from then on. The 4 centimetre lower roof, the somewhat flatter windscreen, the round headlights and the circular taillights accentuated the car’s dynamics and sportiness. But presumably only a few of the guests noticed these design cues at first glance, as this new saloon had a much more striking feature: 
It had only two doors, a feature to which the model owes part of its model designation (–2). 

Apart from very few details, the interior of this new model was, technologically speaking, on par with the previous four-door BMW 1600, the production 
of which ceased simultaneously: It was powered by a four-cylinder engine displacing 1,573 cc and producing a maximum output of 85 bhp. As is the case with all BMW models produced at that time, the engine, which was inclined by 30 degrees, was front-mounted. The suspension combining an 
A-arm front axle and a semi-trailing arm rear axle was also derived from the “New Class”. The braking system was highly advanced and efficient with disc brakes at the front, a feature which had so far been reserved for upmarket automobiles or sports cars. The 1600-2 was not exactly what you would call cheap. At DM 8,650, the entry-level model’s price corresponded to the annual income of an employee. What customers did get for their money was a state-of-the-art car with a total weight of 940 kg, offering a formidable power/weight ratio. The 0-62 mph sprint took about 13 seconds, and with a top speed of 166 km/h (103 mph) it was one of the fastest cars at that time. 

The concept was much more promising for the future than initially expected 
by critics and dreamt of by its supporters. Thus, for example, some Munich dealers, who doubted this concept’s success, kept asking: “Who’s going to buy this car?” Their customers soon taught them otherwise: In the first production year BMW manufactured as many as 13,244 units. In 1967, the four-door car’s production volume of 38,572 units almost exceeded 
the production figures pertaining to the four-door version with 39,930 units produced. 

Whilst young people were revolting all around the globe in 1968, a new 
“small” BMW caused a sensation among automotive enthusiasts of all ages: The 2002, the ultimate sports saloon for many years to come. The 2002 was available at a price of DM 9,250. Under the bonnet there was a 2-litre engine producing 100 bhp, giving the car a top speed of 170 km/h (106 mph). 
As many as 339,092 units came off the production line until production was ceased in 1975, thereby raking in the lion’s share of profits made by the 
02 Series. However, in 1973 the 2002 turbo with 170 bhp caused an even bigger stir. It was the first German production car to be equipped with a turbocharger. This top-class model of the 02 Series reached its top speed at 210 km/h (130 mph) and was available for ten months exclusively in white 
and silver. 

1968: The 2800 breaks the 200 km/h limit.

As the New Class and the 02 Series had been so successful, BMW could afford in 1968 to continue the tradition of the ’30s and bring up-to-date the six-cylinder engine. The 2500 and 2800 models, with which BMW re-entered the segment of big saloons, celebrated its premiere. The spacious body 
with its characteristic dual headlights had a markedly functional appearance, making it completely different from the simultaneously launched coupé. 
The coupé’s dynamic silhouette in particular made it the symbol 
of unparalleled sporting performance on race tracks the world over.  

Both body variants were powered by the same engine: The power unit, inclined by 30 degrees, featured a seven-bearing camshaft with twelve counterweights ensuring vibration-free operation, and an overhead camshaft. One of the technological innovations of both engines, which featured 
the same layout, was the so-called triple hemispheric swirl-action combustion chamber incorporated into the pistons, intensifying the combustion process and therefore boosting performance: The 2.5-litre engine produced 150 bhp. The 2.8-litre engine even developed 170 bhp, enough power to 
catapult the 2800 into the exclusive circle of 200 km/h cars. Also, the 2500, peaking at 190 km/h (118 mph), had little to fear from competition. 

From 1972 onwards: The 5 Series. 

“The new 2-litre four-cylinder car made by BMW bears the model designation BMW 520 (say: five twenty), thus deviating from the hitherto used 
type designation. The first figure denotes the type of car, the second and third figures standing for the cubic capacity.” With these words the new 
generation of BMW automobiles, the BMW 5 Series, was presented at the 1972 Motor Show in Frankfurt. 

The BMW 520 and BMW 520i models’ looks marked the beginning of a new era in terms of design: Large window areas and a low waistline were the 
most striking features of this new design incorporating the characteristic dual headlights. Inside, strict functionality was predominant. With these models, BMW had created a new style which was to have a decisive influence for decades, making this brand so unmistakable.

The new model met with great enthusiasm, and, as usual, performance-minded BMW customers were soon calling for further, even more powerful models. After no more than one year BMW launched the BMW 525, 
the first 5 Series model with a six-cylinder engine. With this first generation of 5 Series cars, which was discontinued in 1982, BMW was in a position to more than double the production of automobiles in this class. More than half of all 5 Series cars went to customers abroad. 

The 2nd generation – available for the first time with a diesel engine.  

In the summer of 1981 BMW presented the successor models in Munich. Although, at first sight, the difference to the predecessor models was not immediately obvious, much refinement had been done to optimize the body, the interior and the technology. This time, BMW presented as many as four different models, varying in engine output from 90 to 184 bhp. In 1983, for the first time in the company’s history, BMW entered the fiercely contested diesel market with the BMW 524td, an almost revolutionary decision. This is how the BMW turbo diesel engine came into existence, a straight-six power unit with a cubic capacity of 2.4 litres, turbo-charging and a maximum output of 115 bhp. A top speed of 180 km/h (112 mph) and acceleration from 0–100 km/h 
(0–62 mph) in a mere 13.5 seconds set new unprecedented standards in terms of dynamics among diesel-engined cars.

After a lifecycle of 7 years the all-new vehicles of the third BMW 5 Series generation replaced this model series, which had achieved a sales record with more than 722,000 units sold.

The 3rd generation – also available as a touring car.

In January 1988, BMW introduced to the public a completely new 5 Series, enhanced in every detail. For the first time, BMW’s mid-size models were, 
for the time being, exclusively equipped with six-cylinder engines, with 
a maximum output of 115 bhp (524td) and 218 bhp (535i) respectively. After a short while, new variants were added. In 1985, the new estate car models, 
a first in this class, bearing the designation ‘Touring’ debuted. One year later there were also 5 Series models featuring V8 engines. With more than 
1.3 million units delivered to customers, this 5 Series entered the company’s history books as one of the most successful model series ever.

The 4th generation – featuring for the first time a light alloy chassis.

In 1995, the 4th 5 Series generation celebrated its premiere at the Frankfurt Motor Show. The saloon had been enhanced in every respect and its static and dynamic torsional stiffness was unparalleled in its class. A special highlight was the fact that the 5 Series was the first volume car worldwide to feature a suspension made completely of light alloy. For the first time ever, BMW ceased to offer a four-cylinder variant within the 5 Series. BMW gradually introduced 
all current petrol engines and six-cylinder diesel aggregates incorporating variable camshaft control, followed by the two V8 engines in 1996. Equipped with the most powerful series-production engine of all times, the M5 was presented in 1998 as the top model of the model series. The M5’s aggregate, which produces 294 kW/400 bhp, featured, amongst other things, oil supply with centrifugal control, and electronically-controlled individual throttle valves. 

Since 2003 the innovative new generation of the 5 Series models has continued successfully the tradition of the New Class. 

From 1975 onwards: The 3 Series. 

Expectations were high when BMW unveiled the first 3 Series in Munich’s Olympia stadium in the summer of 1975. BMW opened a new chapter with the launch of the 3 Series. Technologically speaking, the 3 Series was 
the result of a further development of the 02 Series. Although, from outside, 
it bore resemblance to the 5 Series, its character was completely unique. 
A characteristic feature of the new two-door car was its distinct wedge-shape design, which was much disputed by the public at the beginning. 
The designers also trod new paths as far as the interior was concerned: 
The cockpit design celebrated its premiere, including the centre console angled towards the driver, a typical feature of the BMW interior for many 
years to come. 

And yet again, gloom was foretold for this BMW model series when it was launched. But again customers reacted positively: In the category of up to 
2 litres cubic capacity, the BMW 320 was voted the world’s best saloon by the readers of Europe’s biggest car magazine in 1976. The 3 Series outperformed the 02 Series in every respect: In May 1981, the 1,000,000th 3 Series vehicle came off the production line, making the 3 Series the most successful 
BMW model series of all times 

The 2nd generation – also available with a diesel engine or an 
all-wheel drive.

In the autumn of 1982, the second generation of the 3 Series replaced the previous models. By the end of the first production year BMW had already sold 233,782 new 3 Series cars. At that time, however, the real attraction had 
not yet even been released. In the autumn of 1983, the 3 Series featuring four doors hit the showrooms. The small BMW class had already attracted 
a considerable number of customers who very much approved of the car’s improved fuel economy and increased comfort as a complement to its sporting performance. Thus, in 1985, BMW dared to take the next step with the launch of the 325iX and the 324d. Above all, the six-cylinder diesel engine with a peak power of 86 bhp quickly gained the reputation of being the diesel engine offering the most excellent running smoothness in the entire market. 

In 1986, BMW presented the 3 Series Convertible, the first fully open four-seater from Germany for 11 years. With this awesome convertible BMW created once again a trendsetter on four wheels, soon to be followed by the next one: In August 1987, BMW presented to the public a small touring. 
This utility and sports car has not only been most successful with customers who frequently transport bulky goods, but also with all other groups of buyers simply due to its attractive appearance.

The 3rd generation with five body variants.  

In 1990, the third generation of the 3 Series, a four-door saloon, was put on the market, gradually followed by the coupé, convertible compact and a touring. When this model series reached its pinnacle at the end of the ’90s, customers could choose from five body variants and ten different engines, 
the spectrum ranging from a four-cylinder diesel engine delivering 
66 kW/90 bhp to a high-tech six-cylinder engine on the M3 with a maximum output of 236 kW/321 bhp.

In May 1998, the current BMW 3 Series, which is even more comfortable, safer and more powerful, was launched, first of all in the form of a four-door saloon. And it created a great sensation when it was revealed to the public: The 320d made its debut as BMW’s first direct injection diesel engine with 


a maximum output of 100 kW/136 bhp, a top speed of 207 km/h (129 mph) and a fuel consumption of 5.7 litres. Owing to its running smoothness 
in particular, it outperformed all its competitors in its class. These days, the current 3 Series comprises coupé, touring and convertible versions, 
thus offering customers a wide range to choose from.

From 1977 onwards: The 7 Series. 

In 1977, BMW introduced a successor model in the luxury performance segment, the progenitor of the top-of-the-range model series: 
The first 7 Series model. The saloon took up BMW’s new design language, which had been introduced with the 6 Series Coupé, and combined 
a highly prestigious exterior and a plethora of technological innovations. 
At the beginning, customers could choose between three different models with a 2.8-litre (170 bhp), a 3.0-litre (184 bhp) and a 3.2-litre (197 bhp) engine respectively.

Of course, the 745i launched in 1980 became the flagship model of the 
first 7 Series. This car featured a six-cylinder turbocharged engine, 
which produced 252 bhp. The second and the third digit, which had so far been referring to the engine’s cubic capacity, signify in this case that the 
car’s engine is on par with a 4.5-litre naturally aspirated engine. The 3.2-litre turbocharged six-cylinder engine’s performance was indeed unparalleled 
in the upmarket saloon segment. 

The second 7 Series model featuring the first twelve-cylinder engine in post-war history.

People reacted almost euphorically to the introduction of the second-generation 7 Series model in 1986: Critics were thrilled by its aura of discreet noblesse, coupled with sporting elegance, excellent acceleration, 
superb driving characteristics and state-of-the-art technology. Whilst the first generation 7 Series models had been exclusively equipped with six-cylinder engines, the 750i, the flagship of the second-generation 7 Series, was added in 1987 as Germany’s first twelve-cylinder saloon since the end of the ’30s. The 5-litre light-alloy power unit, whose power peaked at 300 bhp, delivered 
a maximum torque of 450 Nm and featured separate injection, ignition and catalyst systems for each of the two cylinder banks. It was no surprise that this milestone in BMW’s automotive history reaped a great deal of success in its segment. When production ceased in 1994, more than 48,000 BMW 750i/iL cars had left the BMW factories. A total of approximately 310,000 customers decided in favour of the second-generation 7 Series model.

The third-generation 7 Series sets the benchmark in motoring comfort.

With the 7 Series in its third generation, BMW launched the epitome of highly manoeuvrable top-class automobiles in 1994. Having almost the same external dimensions than the previous generation cars, extremely elegant lines and new technological features, the new 7 Series generation offered 
not only an even higher degree of active and passive safety but also set new standards in terms of motoring comfort. If customers wished, they could 
order the 730i, 740i and 750i models as stretched versions. 

After seven successful years the legendary BMW twelve-cylinder engine received a far-reaching upgrade for use in the new 7 Series. Cubic capacity was increased to 5.4 litres and maximum output was raised to 240 kW/ 
326 bhp. At the same time, engineers managed to lower fuel consumption in the ECE test cycle by 11 per cent and even by 19 per cent in city traffic. 
Two years later, the diesel era dawned on the BMW segment of upmarket saloons as well: The turbocharged six-cylinder engine in the 725tds 
produced 105 kW/143 bhp, reached its top speed at 206 km/h (128 mph) and consumed moderate 7.5 litres of diesel fuel. Later on, this engine was 
replaced by the six-cylinder direct injection power unit in the 730d. A V8 engine featuring Common Rail direct injection, featured by the 740d, was added later. About 330,000 customers purchased cars of the third-generation 7 Series, which was discontinued in July 2001.

The large 6 and 8 Series Coupés. 

In the middle of the ’70s the wild years of the legendary BMW racing coupés were over and with the launch of the 6 Series in 1976, BMW presented an elegant, low-profile upmarket coupé, which was exclusively available with a six-cylinder engine during its entire lifecycle. Measuring 4.75 metres in length 
and offering abundant space inside with a high degree of comfort also on the two bucket seats in the rear compartment, the 630 CS, 633 CSi and their successor models sold extremely well: When production ended in 1989, more than 86,000 units had been sold. Never before had a BMW coupé been so successful. 

The 8 Series Coupé, of which more than 31,000 units had been sold between 1989 and 1999, was a further technological milestone in BMW’s history of coupés: Powered by eight- and twelve-cylinder engines, it was absolutely no problem for this car to reach a top speed of up to 250 km/h (155 mph). 
A select circle of fans very much enjoyed the unprecedented driving feel offered by this car.

A racing car for the road: The BMW M1.

Whilst the 6 Series made its debut, engineers were secretly working on the development of a distinctive BMW sports car, which caused a worldwide sensation in 1978: The BMW M1. This high-performance coupé was the first product to be made by the BMW Motorsport GmbH. In 1979, the M1 was presented as part of the ProCar Series, which had been especially created for this car, within the framework of Formula 1 racing throughout Europe. 

The mid-engined car was powered by a big straight-six engine displacing 
3.5 litres. The purchasable road version’s power unit, which was longitudinally mounted in front of the rear axle, conveyed maximum power of 277 bhp 
to the rear axle. Even at a standstill, the M1 exuded an air of superior dynamics. Acceleration from 0–100 km/h (0–62 mph) came in less than 6 seconds, the sprint from 0–200 km/h (0–124 mph) took a mere 20 seconds, these being acceleration rates only reached by a handful of automobiles world-wide at that time. The suspension, the layout of which had been adapted to the requirements of the Group 4 M1 delivering 470 mph, easily coped with the deceleration, acceleration and lateral acceleration rates that are standard 
in racing. 

Although the M1 was a sports car par excellence, the driver and the co-driver did not forgo the benefit of comfortable motoring. It is true that the springs featured by the suspension were rather firm but the suspension’s absorption qualities on bumpy roads were high enough to prevent excessive strain on 
the passengers. The passengers were very well protected inside the tubular space frame made of square steel profiles with a bonded and riveted plastic body shell. Torsional resistance was exemplary. In the boot underneath the front lid there was enough room to store the luggage needed by two persons for a weekend trip. Passengers were even in a position to enjoy the advantages of automatic climate control.

Unbeatable sports tourer: The BMW M3. 

When the era of the M1 drew to an end, the BMW M3 entered the scene in 1986. With the launch of this compact two-door car, BMW followed for the first time a consistent path of parallel development of production and motor 
sport cars: The road version, 5,000 units of which had to be made available within one year to gain approval as a touring car, was designed, right from scratch, in such a way as to meet racing car requirements. It was tailor-made 
to A group specifications. 

All this resulted in a triumph for BMW. Right from the beginning, 
the snow-white racing car in the typical BMW Motorsport colours scooped huge numbers of trophies, victories and titles: Driving the M3, 
Roberto Ravaglia from Italy won the Touring Car World Championship in 1987. This was the first and only world title bestowed in this vehicle category. 

The high-performance saloon, whose four-cylinder four-valve engine produced a maximum output of 195 bhp, featured a catalytic converter as standard. It set the course of future motor sport. In the following five years 
the M3 dominated the touring car racing scene and became one of the most successful touring cars. Also, the road version achieved undreamt-of 
sales figures, with more than 17,100 units of the first M3 sold. Due to this outstanding success of the most sporting BMW 3 Series car, it did not 
come as a surprise that the M3 interpretation recurred in later generations 
of the BMW 3 Series. 

Outstanding performer on winding roads: The BMW Z1.

Ten years after the debut of the M1, a sports car with a body made of plastic caused great excitement amongst the public: The Z1, originally intended to be a technological spearhead, was designed and produced by the 
BMW Technik GmbH to serve as a showcase for alternative body concepts. 
The roadster features a monocoque chassis made of pressed sheet steel components and a bonded plastic floor. This design is lightweight on the one hand, and offers maximum stiffness on the other. The panelling consists 
of thermoplast and is bolted on. The electrically-operated doors, which drop down into the side sills, are a further special feature of this car. 

Under the Z1’s bonnet there is a 2.5-litre inline six-cylinder engine with 
a maximum output of 170 bhp, giving this roadster a top speed of 220 km/h (137 mph). This engine blends harmoniously with the suspension, which due to its go-kart like driving characteristics offers driving fun all-round. By 1991, 8,000 units of this vehicle, which has fascinated people until this very day, had been sold.

Bestseller from America: The BMW Z3.

As soon as the Z1 had been taken out of the programme, customers called 
for a successor. And they were heard: In 1995, the Z3 made its debut, the first BMW from America. It is exclusively produced at the Spartanburg plant situated in South Carolina, and from there it goes all over the globe. No other car in the mid ’90s expressed BMW’s philosophy of driving pleasure as genuinely as the Z3. And all body variants demonstrate this in their own way: The Z3 Roadster is an open car offering a great driving experience, 


the Z3 Coupé, added in 1998, is a thoroughbred sports car. Over and above the BMW models with four-cylinder and six-cylinder engines respectively, 
the Z3 is also offered in two M versions: The M Roadster and the M Coupé both feature the M3’s 3.2-litre high-performance engine, delivering a maximum output of 325 bhp. 

The new millennium super roadster: The BMW Z8.

With breathtaking looks and classic proportions, the BMW Z8 was presented the beginning of 2000 as the latest addition to the portfolio of sporting two-seaters. The Z8’s appearance is as equally thrilling as its trendsetting chassis structure, this being a self-supporting aluminium frame called space frame. This is wrapped in a sleek body shell featuring screw-on components. Under the bonnet there is a high-performance V8 sports motor displacing five litres. Impressive power of 400 bhp is transmitted to the wheels by a six-speed transmission. 

From 1999 onwards: The BMW X family. 

In 1999 BMW continued as a pioneer of innovation, creating an all-new vehicle class with the design of the X5. The four-wheel drive “rookie” defined 
the new market segment of the Sports Activity Vehicle (SAV), combining the sporting performance and motoring comfort of a typical BMW saloon and 
far-reaching off-road capabilities. With a height of 1.72 metres, this vehicle is considerably higher than the other BMW cars. It equals the 7 Series in width but is considerably shorter than the 5 Series. Particularly in terms of comfort, the interior design and the suspension set completely new standards in the segment of off-road vehicles. The four-door X5 is built at the Spartanburg plant in South Carolina. It entered the market in the autumn of 1999, being available with both a straight six-cylinder engine and a V 8 power unit. 

In 2003, BMW enlarged the successful X family with the new BMW X3.
This vehicle combines outstanding agility, a typical BMW feature, and the wide spectrum of use of a Sport Activity Vehicle (SAV) into one. It was the 
first time that BMW launched a premium vehicle in the segment of SAVs, positioned below the X5.

2. The history of BMW design. 

By the end of the ’20s automobile design had already achieved its first moderate successes, incorporating Art Nouveau and Art Deco in car construction to create individual styling for specific brands or body variants. However, an increasing demand for automobiles gave rise to an increasing 
lack of variety, at least this was the case with larger car manufacturers. 
The reason for this was the fact that the superstructures were predominantly produced by body makers and not by the car manufacturers themselves. 
This was done to a great extent by hand, incorporating a wooden frame and an outer “skin” made of sheet metal, wood or leather. If a car manufacturer ordered 500 or perhaps even more superstructures, the body makers were faced with almost insurmountable time problems. Simple, uniformly shaped parts for simply-designed cars, which could be built swiftly and accurately, were the norm. And this is precisely how cars looked: Cubic boxes with flat windows, running boards reminiscent of the bygone age of the horse 
and carriage, the boot tied to the back of the vehicle or not even existent at all. Or maybe one of those – usually outrageously expensive – open-top sports cars shaped like a boat with a long bonnet stretching back behind a swept-back radiator and sporting a tapered, divided windscreen.

The Dixi: Simple, unobtrusive, conservative.

The car presented by the BMW company as their first automobile in July 
1929 was by no means a sporty, boat-shaped model. The up-and-coming motor company had purchased the 3/15 including the Eisenach vehicle manufacturing plant. Here the “Dixi” – as the car was soon to be called – was in turn produced under the licence of the Austin Seven, this car being 
the result of the English company’s own attempt at rekindling the success achieved by the T Ford model. This was also evident in its design – simple, unobtrusive, conservative – and angular. As a newcomer to the world 
of car manufacturing, one does not indulge in experiments with design. 

Even if this may had been technically possible, the all-steel bodies were supplied by the Ambi Budd pressing plant in Berlin. The production 
and material technology utilized there permitted considerably more freedom 
of design – theoretically that is. However, even if BMW did attach little 

importance to design during those early days at the Eisenach plant, the spirit of the times had long discovered the emotional aspect of car design. As early as 1927, the “Münchner Illustrierte Presse” wrote: “Automobile production 
has become architecture and sculpture, the true modern art of our times. 
A well-designed car is by far the most beautiful object d’art of our epoch, and is surely the most coveted, not to mention the most practical.”

1933: Birth of the “twin-kidney” grille.

Being an engineering company, BMW took a rather practical approach towards design. Fritz Fiedler, however, one of a new generation of designers, who 
in 1933 considered technology from an aesthetical viewpoint, unintentionally created the “face” of the BMW. In order to achieve optimum cooling, 
he designed the heat converter of the new 303 saloon car to slant slightly backwards. Moreover, it was divided into two sections and slightly 
tapered. The corners were rounded off to achieve a somewhat more elegant appearance – and, hey presto! – the “kidney” grille was born. 

1936: The BMW 326 – a flagship with completely new styling.

The stylistic venture paid off; the car was a roaring success. It was then that BMW began to go its own way. The company had by then made itself a name as a producer of sporty cars, a market segment in which discerning customers naturally expected a higher degree of modernity. Therefore, the BMW 326, launched in 1936 as the Munich-based company’s brand-new flagship, featured not only state-of-the-art technology, but also an entirely new concept in styling. Instead of having a boxed-shaped body reminiscent of a horse-drawn carriage, the 326 had a rather more rounded-off appearance. The wings were no longer suspended above the wheels but smoothly integrated into 
the car’s bodywork. The 326 was one of the most modern cars of its time. 
It was the first BMW to feature a semi-self-supporting body construction. 

This design was decisively influenced by the results of research carried out by a man by the name of Wunibald Kamm. In 1930, the Doctor of Engineering had acquired a professorship in motor transport at the Technical University in Stuttgart, being appointed as head of the Forschungsinstituts für Kraftfahr​wesen und Fahrzeugmotoren Stuttgart (Stuttgart Research Institute for Motor Transport and Automotive Engine Technology). Prior to the development of 
the 328 sports car, Kamm had been commissioned by BMW to calculate the aerodynamics, a decisive aspect in designing the competition car. 
This aerodynamic styling is reflected by the 326, with its added trim.
1937: BMW introduces the elegant 327 Sports Coupé.

A year later, the 327 Coupé was going down the same road in terms of styling. German car design was in the process of abandoning cubism, giving preference to so-called airflow design from the US, with its smooth lines, rounded-off wings and voluptuous curves. Over there this styling had led 
to the emergence of a new vehicle type – the sports or city coupé. It had two doors, a solid roof, a powerful engine and, above all, it was luxuriously equipped. It became most popular with upper class clientele, and every discerning American car producer had one such model on offer. 

BMW was quick to take up this idea. However, the model presented in 1937 was by no means a copy, but a modern vehicle with typical BMW characteristics, capable of coping with the new requirements of long-distance- faster motorway driving – the 327 Sports Coupé. 

Aerodynamics become a decisive factor in design and marketing.

“This body design”, wrote BMW newsletters of that time, “combines 
an extremely high degree of rigidity and optimum weather protection with 
a particularly low drag coefficient. In the case of fast vehicles in particular, aerodynamics play a most significant role. A vehicle closed on all sides, permitting a smooth flow-off of headwind, is superior to an open top car, which is more prone to produce air turbulence. Therefore, the BMW Sports Coupé with two doors and four windows appears to be the ideal car for the discerning driver who wishes to enjoy the thrills of high-speed driving and the pleasure 
of sporty motoring.”

Many stylistic features of this 4.5-metre coupé were revolutionary. 
For example, the wings and the bonnet of the 327 formed one single unit into which the headlamps were integrated instead of being free-standing. 
The bonnet itself was no longer divided lengthwise into two separate hinged sections, but in one piece which could be opened and lifted to the rear. 
The spare wheel mounted on the rear lid was completely covered and even the back-lit license plate was integrated into the body. The partly covered wheel arches at the rear were particularly en vogue. 

The interior, featuring upholstery that matched the body colour, and specially designed instruments, exuded an air of sheer luxury. The single front 
seats were not only adjustable, but featured backrests that could even be folded down as far as the rear seat.

BMW’s first design department, which was headed by Wilhelm Meyerhuber, was founded a year later. The department was named “Künstlerische Gestaltung” (“Artistic Design”) and was a branch of the bodywork development. There were already experts working in this field. Future designers were trained at schools for vehicle construction or special technical colleges for body construction, located, for example, in Hamburg or Köthen 
in Saxony. 

BMW 385: A wartime prototype with a pontoon body.

During the war years, in which official further development came almost to a standstill, Meyerhuber and his team worked secretly on the future of BMW brand design. Extremely modern and innovative pontoon body designs were created, some of them featuring the fashionable American-style, nosed-shaped radiators, others with modernized, twin-kidney radiator grilles typical of the brand. Between 1940 and 1942, a full-scale plasticine model of the 
BMW 385 was built. The model was way ahead of its time, an aerodynamically shaped car omitting any unnecessary additions to the bodywork. It was also evident that the design had been influenced by aircraft construction. Although a prototype of the 385 already existed, the project was abandoned – following a veto exercised by the National Socialist Party.

After the end of the war, the mere thought of such bold plans seemed nonsensical. The first post-war model looked entirely different. After a lengthy tug-of-war, a design submitted by Peter Szymanowski, Head of the bodywork department, was accepted. He relied on the tried and tested – a sturdy tubular framework and a six-cylinder engine. Really he had no other choice. 
The Eisenach body factory was in the Soviet-occupied zone, where a launch of production under BMW management was out of the question. Therefore, the superstructures had to be purchased, but the market had only limited free capacities. For this reason BMW entered a contract with the Stuttgart-based body maker Baur. 

A step backwards in design: The “baroque angel”, BMW 501.

The car manufactured in Swabia, based on concepts from Munich, was a balancing act between traditional and modern vehicle design. With its 328-style, rounded-off wings it bore resemblance to cars of the ’30s, presumably as a tribute to those successful times. At the same time it was an attempt at combining conventional German design language with the new and fashionable styling from America. The result was a distinctive but slightly old-fashioned body shape. It was not long before the 501, which was presented 
in 1951, was dubbed the “baroque angel”. 

This large car was not particularly popular, although this was not primarily attributable to its styling. However, whilst rivals were putting more fashionably designed cars on the market, the BMW management realized that it was 
time to take the bull by the horns if they were to keep the BMW flag flying. 
So design was imported – from Italy and the USA.

Motocoupé with Italian design: The Isetta. 

The designs of the three cars launched by BMW in 1955 could not have been more different. They stood in stark contrast to the large saloon cars. A small, low-priced, bubble-shaped car, referred to in sales brochures by the melodious name of Motocoupé, entered the market: The Isetta, a vehicle which had been designed by the Italian carmaker Iso, but with only moderate sales success 
on the other side of the Alps. In addition to giving the car a thorough technical update, BMW also modified and improved many aspects of the original car’s appearance. A change in headlamps and a new bonnet worked wonders for the tiny little car. The bizarre-looking Isetta was received enthusiastically 
by the public. The time was right for unconventional vehicles; the Italian flair contributed greatly to its success at a time when holidaymakers were beginning to flock to the South.

Milestones of BMW design: BMW 507 and 503. 

A young designer unveiled in New York a sports car and a luxury coupé, 
both placed at the top of the price range, which were to prove revolutionary for future BMW design. The creator’s name was Albrecht Graf Goertz; the 
two eight-cylinder cars were christened BMW 507 and BMW 503. Their bold design was an extremely well-conceived symbiosis of fashionable Italian styling and voluptuous American curves. 

The 507 sports car had entirely new but nonetheless distinctive BMW styling. The twin-kidney grille, initially not intended for this concept, was now no longer high but wide, spreading itself elegantly between the headlamps and across the entire front of the car. “BMW has even beaten the Italians”, newspapers wrote. This dream car’s attractive, timeless design was dominated by elongated sidelines, sweeping body lines and an infinitely 
long bonnet. 

The 503 Coupé was somewhat more traditional but by no means conservative. “Not a show-off but a noble breed hiding behind almost modest styling, doing full justice to the awesome eight-cylinder engine”, it was acknowledged. There is no B-pillar spoiling the appearance of the body design and the four side windows can be completely lowered. 

The narrow C-pillar created an air of sheer automotive elegance, especially when the windows were down. The body shell, including the doors and 
the bonnet, was an aluminium construction. The 503 was the first series-produced BMW with a pontoon design. 

The 507 design sets the benchmark for all new developments. 

The response, in particular to the 507, was so overwhelming that the kidney design of this sports car was chosen as the benchmark for all future 
BMW developments. Body designers conceived an entire model range, from the small car to large saloons, based on the 507’s styling but also on 
American vehicle design of the ’50s. Only a handful made it to the prototype stage but none of them was actually produced. For the time being design 
was increasingly being influenced by the Italians. 

This was evident in the case of the Isetta’s successor. Customers soon demanded a four-seater as the “bubble-car” had become too small. In addition to BMW designers, the creator of the 507, Goertz, and the Italian 
Giovanni Michelotti both submitted concepts to the management. Preference was given to Michelotti’s proposal, and the 600 went into series-
production after the implementation of small, typical BMW modifications. 

Decision-makers at BMW were impressed with the Italian’s work. Especially the more angular, modern designs which differed greatly from the styling 
of the 600. The 600 had only just reached its third year of production before being replaced by Michelotti’s next concept, the BMW 700. This featured 
a trapeze design with the roof structure and basic body structure placed in opposition to each other to form two opposing elements. This kind of styling had arisen in the USA as a result of the streamline design derived from the pontoon construction method and was cultivated by Italian body designers. Headed by Wilhelm Hofmeister, who took over from Peter Szymanowski 
in 1955, BMW designers utilized Michelotti’s concept to make two cars, a two-door saloon and a coupé. When they were presented in 1959, the new dynamic BMW styling was enthusiastically received by the public. Although the 700, powered by an air-cooled, rear-mounted flat engine, was actually making a break with design tradition: As the small newcomer lacked water cooling, there was no need for a radiator grille at the front, rendering 
the characteristic twin-kidney grille unnecessary. But nobody was seriously worried about that; after all, the car still sported the white and blue badge 
on the front of the bonnet.

The change: Giovanni Michelotti designs the BMW 1500.

Since the mid-fifties Munich designers had already also been working on a concept for a mid-size car. However, work on the saloon car, the styling of which was based on the 507, ground to a halt as there were insufficient cash resources to take such a project to the series-production stage. It was not 
until a change of fate was brought about by the investor Herbert Quandt that the money and the means began to flow. Once again Hofmeister turned to Michelotti for advice, then allowing his team to elaborate on the latter’s concept. The vehicle’s bodywork was the result of Michelotti’s modern, simple styling, whereas the radiator grille was taken over from the 507 era. 
The design was neither conservative nor was it influenced by American styling, but it did have a rather more Italian appearance to it.

However, it is said that Quandt really wanted to see the classic twin-kidney when he studied the finished design concept. Designers were quick to conjure up a suitable kidney, placing it in the centre of the front end. This resulted in the kidney and the horizontal effect of the radiator grille complementing each other – the new “face” of the BMW was created. Henceforth the kidney grille served more as a decorative feature than as a main functional element. 
Design was becoming increasingly dominated by the headlamps. And the new mid-size car featured for the first time one other significant detail: The transition from the C-pillar to the body was no longer round but sharply angled. Many years later this kind of styling was christened the “Hofmeister-Knick” 
in honour of the chief body designer to whom it was to become so important.

Bertone design elegance – a decisive factor in styling the BMW coupé.

The 1961 Frankfurt Motor Show saw the arrival of a further BMW, which was literally overshadowed by the 1500 and also to become crucial to the future 
of BMW design. A large, four-door coupé was brought to market, the last car to feature the legendary light-alloy eight-cylinder engine. Once again it was 
an Italian who had been largely responsible for the design – Nuccio Bertone. Below the waistline the 3200 CS was no more than an updated version of 
the 503. The “greenhouse”, however, as the area above the lower window line is called, bore all proportions and styling elements of the BMW coupés 
which were later to become so popular. Moreover, the first CS also featured the characteristic sharp angle in the C-pillar. 

Wilhelm Hofmeister continued to cultivate the design features of saloon 
cars and coupés up until well into the seventies. 1965 saw the introduction of the 2000 CS, the body design of which was a logical continuation of 
the “greenhouse” styling already implemented by Bertone: A filigree roof construction with narrow A- and B-pillars were now combined with an extended car body, with the front and rear ends both slanting in the direction of 

the axle and drawn inwards. Moreover, there were boldly-styled headlamps with separate low and main beams resulting in the car being given the byname “slant-eyed coupé”, and the front end constructed in one piece, interrupted only by the kidney-shaped radiator grille. This was followed in 1966 by the 
02 Series, a two-door version of the original 1500 saloon. The roof was four centimetres lower, which, together with a flatter windscreen, round headlamps and circular taillights, emphasised the car’s dynamics and sportiness. 
From 1968, the 2800 CS, as a formal further development of the 2000 C/CS, featured double headlamps in a tapered front end which once again 
sported the kidney grille. At the same time the large version, beginning with the 2500/2800, made its appearance as a discreet and functional car. 
Its body with the characteristic double headlamps was spacious, laying particular emphasis on functionality. 

Ahead of its time: The first touring makes its debut in 1971. 

In 1971, Giovanni Michelotti once again assisted BMW in conceiving a new type of automobile. The touring was the first estate car in Germany to feature split folding rear seats. It had the same front end as the 02 and a distinctly modified rear end. Instead of the conventional luggage compartment, the four-seater had a slanting rear lid and was 12 centimetres shorter than the saloons. The touring, which was years ahead of the trend in hatchbacks which 
was to follow and the trend in sports estate cars which followed even later, 
was available with all engine variants.

Paul Bracq, the father of the BMW 5 Series, joins BMW. 

The year before, a new designer was taken on by BMW. The name of the Frenchman with the avant-garde approach to design was Paul Bracq. 
Within two years he modernized BMW vehicle design which, although successful, was meanwhile getting on in years. Design in the seventies was dominated by flat, extended body shapes and large windows. In 1972, he presented his first creation simultaneously with the launch of a new class at BMW – the 5 Series. The appearance of the two initially presented models, 
the BMW 520 and the BMW 520i, was dominated by a new design language – large windows and a low waistline were the most prominent features of the new design with the typical double headlamps. The cockpit was obviously built for the sole purpose of functionality. Bracq had created a design which was to last for two decades, rendering the brand uniquely distinctive.

When designing the vehicle body, which by comparison with its predecessor offered further enhanced passive safety, BMW had for the first time to a large extent used computer technology, although this was still in its early stages 


of development. Computer-calculated front and rear deformation zones with controlled, optimum deformation guaranteed the best possible protection 
of passengers. By means of a roll-over bar integrated into the roof structure, 
a particularly high degree of body rigidity was achieved.

1975: The 3 Series introduces the wedge shape. 

In 1975, Bracq created the 3 Series, a continuation of his very own style. 
It was an entirely new car, technically a further development of the 02 and, 
in terms of appearance, clearly related to the 5 Series. Nevertheless, it still had its own special uniqueness. The distinctive wedge shape, at first the subject 
of conflicting public controversy, was characteristic of this new two-door car. The highly raised rear end in particular caused a stir. In order to calm public debate and to improve the car’s appearance, a black plastic strip was added a little later to the rear section between the taillights. 

There were no complaints with regard to the front end of the newcomer. 
Just like the 5 Series, the 3 Series featured a high kidney with the brand-typical radiator trim distinctly visible through grille and bonnet. The interior concept was also entirely new. It was the premiere of the cockpit design 
with its centre console angled inwards towards the driver, a feature which was, for a long time to come, typical of the BMW interior. It was the result of thorough research into ergonomics.

A concept car goes into series production: The BMW turbo. 

Just one year later Bracq presented his next creation, the 6 Series Coupé. Once again the BMW development department had commissioned not only their own team of designers with concepts but also an Italian styling expert, namely Giorgio Guigiaro. Paul Bracq’s proposal was based mainly on a design concept he had already put on wheels in two models in 1972 and which 
had met with a good public response – the wedge-shaped BMW turbo. 
Like Bracq’s 6 Series it featured a scoop on the bonnet which ended in the twin-kidney. Half-covered double headlamps and the characteristic waistline are distinctive BMW features. Guigiaro’s coupé, however, had little in 
common with this kind of styling, so the management gave preference to its own team. Three years later it was Guigiaro’s turn when his company ItalDesign conceived the M 1, which also incorporated styling features from the turbo concept. The 6 Series was followed a year later by the first 7 Series, a consistent continuation of the coupé’s design.  

Claus Luthe gives the 3 Series BMW “The face of the nineties”.

When BMW’s premium saloon car made its debut in 1977, Claus Luthe 
had already held the post of chief designer for a year. He took the styling of the three model series into the ’80s. After the wedge shape had become increasingly popular in the second generation of the 7 Series in 1986, BMW soon brought out a spectacular, completely new coupé design. It was no longer the angular, horizontal contours of the 6 Series that set standards, but a distinctive wedge shape with aerodynamically shaped curves. 

1989 saw the introduction of Luthe’s 8 Series Coupé, followed a year later by the first coupé based on the 3 Series. BMW considered the aesthetic purity 
of this compact two-door car’s proportions so important that an entirely new body was produced, in spite of the strong resemblance to the saloon. None of the body shell parts were identical, not even the taillights of the sister models. The face of the 3 Series had also changed. The double headlamps mounted together behind a single glass cover and located separately from the wide twin-kidney was the last significant change in BMW design for the time being. “The face of the nineties”, proclaimed the advertising industry. And they were right.

Christopher Bangle: New messages without changing tradition.

From October 1992, Christopher Bangle continued the BMW design tradition. He added new concepts such as the X5 and introduced a new philosophy in 2001 with the fourth generation of the 7 Series. Following the close relationship between the 3, 5 and 7 Series designs, he began to differentiate between each of them. A family comprising members with more 
individuality and greater freedom to produce additional models was born. 
The new 7 Series featured all characteristic design elements of a BMW saloon car but interpreted them in an entirely different way. The slim elegance 
of the predecessor gave way to the powerful presence of a big saloon car designed for the new millennium. BMW design sent new messages without changing tradition. The Z4, the 5 Series and the 6 Series are proof of this. 

3. The history of BMW Motorsport. 

From the very beginning, BMW’s corporate image has been greatly influenced by its commitment to motor sport. Even the earliest motorcycles participated most successfully in various competitions. Following the take-over of the Dixi vehicle plant at Eisenach at the end of 1928, this strategy, which had a decisively positive effect on image, marketing and sales, was also applied in the field of motorcar racing. Being a newcomer, BMW had nothing to lose, entering the BMW 3/15 PS, which had recently been technically modified, for the tremendously popular Alpine Rally. 

1929: First race – first victory.

In August 1929, Max Buchner, Albert Kandt and Wilhelm Wagner, each 
driving a BMW 3/15 PS, took up their positions at the start of this magnificent international event. A total distance of 2,650 kilometres lay ahead of 
them. On each of the five days of the race they were to cross four to five alpine passes. Starting at Munich, the route took them in all directions across 
the Alps, passing through Villach, Meran, Lugano, finally arriving at Como. 
The race finished with a sensation. The BMW team competing in 3/15 PS cars was the only one to finish the race without a single penalty point. With an average speed of 42 km/h (26 mph), each of the small BMW cars coped with the five individual stages in the best time to win the coveted Alpine Trophy. The German “Automobilzeitung” was overwhelmed by this performance: “BMW amazed the entire motoring world by putting on a flabbergasting performance. Three groups, eight classes, 500 cc to 800 cc and the 
BMW 748.5 cc engines ‘made’ it! All of a sudden, the new BMW has introduced itself to the whole world.” 

After attaining many victories in the class up to 750 cc, the BMW brand soon made a name for itself. As early as a year later, BMW reacted appropriately 
by launching a true sports car, the 3/15 Roadster “Wartburg”. Its four-cylinder engine with a higher compression ratio now delivered 18 bhp, 
successfully participating in scores of racing events. For example, in 1931, BMW was awarded the only team prize and the ladies’ prize after 
winning the 10,000 kilometre race through four countries. 



1933: The first BMW sports car with a six-cylinder engine.

From 1933 onwards, BMW moved up to higher classes, utilizing newly designed six-cylinder engines. This type of engine was powerful, free-revving, lightweight and a highly potential performer predestined for motor sport. Shortly after the start of production of BMW’s first six-cylinder roadster, the 
1.5-litre 315/1 sports car, a further, even more powerful version with the model designation 319/1 was launched. Viewed from the outside, the 319/1 
Roadster was identical to the 315/1, except for the air vent grilles in the bonnet. It was powered by a 1.9-litre engine which, due to an increase in cubic capacity and three large cross-draught carburettors, had been boosted to 
55 bhp. This engine performed excellently in the lightweight two-seater, securing countless motor sport successes. 

In August 1936, this car achieved victory, inter alia, in the eighth International Alpine Rally, going on to win in September the mountain rally in Bussaco, Portugal, as well as the Czech mountain rally. BMW’s reputation spread even as far as South America. In Santiago de Chile, Alex Hannig achieved victory 
in the class up to 2,000 cc in the race organized by the Automovil Club de Chile. On 9 August 1936 Alex von Falkenhausen, who later became famous for his racing engines, was only narrowly beaten by his English racing colleague Aldington. He was driving a new BMW sports car, the BMW 328. 
A standard BMW 328 weighed little more than 800 kg, and with its 80 bhp engine and an unrivalled power-to-weight ratio, it had tremendous acceleration and a top speed of up to 150 km/h (93 mph). Hence the lightweight roadster was the second fastest German car, being surpassed only by the powerful Mercedes models with supercharged engines. 

The BMW 328: 80 bhp is just the beginning. 

Of course, with 80 bhp the six-cylinder engine the BMW 328 had still not reached the peak of its performance potential. For competition purposes it was possible to increase power to more than 100 bhp. However, limitations were not set by the engine itself but rather by the fuel, which had an octane rating of just 80. This meant that the compression ratio was limited to 
9.5:1, that is if one did not wish to take the risk of burnt out pistons. It was not until special racing fuels were introduced that the limit was exceeded and the output of the 328 raised to 136 bhp. 

Legendary: The BMW 328 “superleggera” wins the Mille Miglia.

And carries on winning. Although still a prototype, the BMW 328 already clinched victory in the Eifel race at the Nurburgring in1936, on the occasion of its debut, with the motorcycle racing driver Ernst Henne at the wheel. 
The 328 continued its success story, winning 130 races between 1936 and 1940. 


Only 464 were ever built, and its aesthetic design still appeals to sports car enthusiasts all over the world to this very day. One of the numerous successes
was the victory in its class in the 1000 mile Italian Mille Miglia race in 1938, 
as well as first place in the 24-hour Le Mans. The highlight followed in 1940 with an over-all victory in the Brescia 1000 mile race in a specially designed racing coupé. The bodywork of this unique 328 was constructed by Touring at Milan in 1939. The car with the chassis number 85368 featured a 
filigree tubular frame superstructure and an aluminium body shell. With this “superleggera” (super-lightweight) body construction, the finished coupé weighed a mere 780 kg. With a 130 bhp engine under the bonnet, the two-seater reached a top speed of 220 km/h (137 mph). 

Success: A start-finish victory after 1,600 kilometres. 

In 1939, whilst making its debut in the Le Mans 24-hour race, the lightweight coupé was already successful in clinching an overall 5th place as best in 
its class behind much stronger competition. A year later, on 28 April 1940, 
the racing driver Fritz Huschke von Hanstein together with Walter Bäumer achieved an unchallenged first place in the 1,500 km Mille Miglia race, 
the longest, most difficult but also most prestigious road race of its time. 
Von Hanstein, who was 29 at the time, had the start number 70. From the very start, the “racing baron” managed to take the lead in the race, in which 
87 drivers were taking part, covering the total distance in less than nine hours at an average speed of just under 170 km/h (106 mph). At the finishing line, the BMW coupé had a lead of 15 minutes over the Alfa Romeo, which, until then, had been unchallenged. This success was enhanced by the excellent results achieved by further 328 Roadsters with open, streamline bodies, these having finished 3rd, 5th and 6th. It was the most significant victory to date for the still up-and-coming BMW car company. 

Post-war racing: Touring cars shape the BMW image.

After the end of the Second World War, the necessary rebuilding of automobile production left no scope for the company to revive its commitment to motor sport. At the beginning of the fifties, however, privately owned BMW 328s did participate in many racing events – and continued to be successful. 
For example, this pre-war sports car emerged triumphant in the Sierra-Montana International Mountain Rally in Switzerland in 1950, the Austrian International Alpine Rally in 1951 and 1953, the1952 Rallye International des Alpes in France, as well as the Yugoslavian International Alpine Rally in both 1952 and 1953. 

It was not until 1960 that BMW participated once again in motor racing, entering specially built touring cars, and Hans Stuck, the legendary “king of the mountains” from pre-war times, drove the BMW 700 Coupé to success 
in the German Alpine Championship. Soon after the start of production, the sporting qualities of the coupé already became evident and many customers expressed their wish for a more powerful engine. As early as in the 
summer of 1961, BMW reacted to this demand. In August of that year, the 
BMW 700 Sport was presented. The engine now had 40 bhp owing to a higher compression ratio of 9:1, a more aggressive camshaft and Solex twin carburettors. This is sufficient to sprint from 0–100 km/h (0–62 mph) in just under 20 seconds and reach a top speed of 135 km/h (84 mph). From the very beginning, the 640 kg flyweight was indeed unrivalled in its class in motor sport. During the early sixties, this “hotrod” version of the BMW 700 became a legend amongst motor sport fans. Delivering fierce competition with its rivals from Steyr-Puch or Abarth, it soon became known as the “der kleine Zornige” – the angry little one. In 1961, the German Circuit Championship and 
both Rally and Touring Championships were clinched by BMW. And, in 1963, Hubert Hahne was successful in winning the European Touring Car Trophy, driving a BMW 700.

The “New Class” becomes the basis of success. 

The following year BMW sports car drivers had at their disposal a completely new calibre of touring car, the BMW 1800 TI. This four-door saloon from the BMW range of “New Class” models introduced in 1962, excelled, even in the series-production stage, through excellent driving qualities and a powerful four-cylinder engine. BMW drivers then began the task of achieving over-all victories over the fiercest competition in races and rallies across the whole of Europe. In 1964, Hubert Hahne took first place in the German Circuit Championship and, in 1966, was once again winner of the European Touring Car Trophy, this time driving the BMW 2000 TI with a larger sized engine. 
The following year, Helmut Bein won eight of ten German Rally Championship heats in his BMW 1600, achieving first place in each class. Since as early as 1967, BMW had also been committed to Formula 2 racing. During the following years, powerful BMW engines were a must for almost any racing team. BMW dominated the scene with countless victories and European Championship wins. 

From 1968 both team and private drivers continued their series of victories with a further, even more powerful automobile, the two-door sports saloon BMW 2002. In 1968 and 1969, the European Touring Championship went to Dieter Quester. During the following years, private drivers all over Europe were able to win numerous national championships. The BMW brand becomes synonymous with the image of a producer of particularly sporty automobiles. 

1972: The BMW Motorsport GmbH is established.

Consequently, the BMW Motorsport GmbH took the reigns as from 
1 May 1972. Chris Amon, Toine Hezemans, Hans-Joachim Stuck and 
Dieter Quester are taken on by BMW as racing team drivers, Björn Waldegaard and Achim Warmbold as rally drivers. In 1973, a 2002, weighing just 950 kg, with a large four-cylinder four-valve engine and a maximum output of 240 bhp, was built for rally purposes. And a new touring car coupé, of which Jochen Neerpasch, Head of Motorsport, initially said: “As we consider 1973 a year of development, we cannot count on winning this European Championship.”  The car was allocated the type designation 3.0 CSL, CS being derived from the basic series-production coupé, the L standing for lightweight. 
The doors and bonnet were made of aluminium, the five-speed gearbox had a magnesium housing. The total weight of the car was 1,092 kg. However, 
the real gem was under the bonnet – a straight-six engine displacing 3,340 cc, with twelve valves, fuel injection, a compression ratio of 11:1 and an output 
of 360 bhp. It is the last twelve-valve engine built by BMW for racing purposes. CSL coupés in the new BMW racing colours blue, violet and red, which 
soon became well-known throughout the world of motor racing, were invincible. Hans-Joachim Stuck and Chris Amon were the winners of the Touring Car Grand Prix at the Nurburgring. Overall winner in the touring 
car class of the Le Mans 24-hour race was BMW. 

BMW 3.0 CSL – the most successful touring car of its time.

The 3.0 CSL dream coupé became the most successful touring car of its time. Between 1973 and 1979, it triumphed in the European Championship six times and dominated the international touring car scene for almost 
a decade. The BMW 3.0 CSL became the test stand for a whole series of technical innovations. Firstly, from 1973 onwards, it had under its bonnet 
the first BMW six-cylinder engine featuring four-valve technology. Secondly, in 1974, it had – on a trial basis – the first braking system with ABS long before 
it went into series-production on the BMW 7 Series. At the end of its career, it gave an impressive performance as a turbo coupé with an output of up to 
800 bhp. The Motorsport GmbH sent the most powerful BMW touring car, driven by Ronnie Peterson, to the race track in 1976, a CSL with a 3.2-litre bi-turbo engine. This car’s output even had to be limited – to 750 bhp. 

The BMW Motorsport GmbH was also becoming successful in Formula 2 racing. March was given 50 of the 2-litre four-valve engines, with which this renowned team won 11 of the 16 heats. In 1973, Jean-Pierre Jarier clinched the European Formula 2 title in a March with the BMW engine. 
From 1973 to 1982, this power unit dominated the 2-litre category, the 
March-BMW title-holders being Patrick Depailler (1974), Bruno Giacomelli 

(1978), Marc Surer (1979), and Corrado Fabi (1982). But the 2-litre four-cylinder engine was also extremely popular with other racing stables. 
Just under 1000 are produced, most of them being versions with more than 300 bhp under the bonnet. 

BMW 320i: 
Thoroughbred racing technology in a touring car for the first time.

During the ’70s the new BMW 320 continued with the 02 Series’ tradition of success in group 5. After being transformed into a highly-developed racing machine, the new four-cylinder car caused quite a stir by winning the German Racing Championship. This race attracted world-wide attention, as a touring car had never before featured such thoroughbred racing technology. Moreover, the bodies were fitted with huge spoilers, which ensured that the immense engine power was transferred to the track. In 1977, talented drivers such as Manfred Winkelhock, Marc Surer and Eddie Cheever secured what was termed the BMW Junior Team a great deal of popularity and innumerable racing successes.

The sports car sensation of 1978: The BMW M 1.

Then came the gradual realization of a project which was to become the first competition car built by the BMW Motorsport GmbH not having been based on a series-production car – the M 1. At first, the high-tech sports car with a centrally-mounted engine was built for the FIA group 4 of the German Racing Championship. The bodies were to be supplied by Lamborghini, with the technology being developed at BMW. However, delays were incurred and the vivacious plastic bodywork was finally produced at the Baur body factory in Stuttgart. Meanwhile, too much time had been wasted to be able to utilize the vehicle as originally planned, so Jochen Neerpasch, Head of BMW Motorsport, together with Bernie Ecclestone und Max Mosley, decided to launch the Procar Series. This event was held prior to most of the 
European Formula 1 Grand Prix races held during the 1979/80 season. 

At least 400 had to be built in order for it to qualify for motor sport. For this reason the “flounder” with the centrally-mounted engine – the M 1 was just 1.14 metres high – was also available as a road car. The 277 bhp racer 
cost DM 100,000 in 1978, but demand greatly exceeded supply. After all, according to tests carried out by the leading car magazine, the M 1 was straight away the fastest German sports car on the road. In the 1979 test, 
the M 1 reached a top speed of 264.7 km/h (164.5 mph). This is, however, nothing compared with the competition car. With 470 bhp under the bonnet, the Procar racers are capable of reaching a speed well in excess of 300 km/h (186 mph). Further optimization measures and two exhaust turbochargers finally boost engine output to between 850 and 950 bhp.

Formula 1: 
BMW renders the turbo engine a world champion.

At the beginning of the ’80s, BMW decided to show its competence in the highest motor racing category. In April 1980, BMW officially announced its intention to compete in Formula 1 racing. From a four-cylinder displacing just 1.5 litres and based on a series-production engine block, the specialist team, headed by “engine wizard” Paul Rosche, conjured up within just a few years a Formula 1 power unit delivering an incredible 1,200 bhp. This feat was made possible by sixteen valves and a turbocharger which was controlled for the first time in Formula 1 racing by digital engine electronics. 

Training began as early as 1981. A Brabham car featuring this BMW engine made its first Grand Prix appearance a year later. Right from the beginning, this engine demonstrated its superiority on the race track. But the greatest success followed in 1983. Just 630 days after its premiere, the Brabham BMW was driven to victory in the World Championship by the Brazilian 
Nelson Piquet.  

1986: The M3 makes its debut as the most successful touring car. 

After abandoning its commitment to Formula 1 racing, the BMW Motorsport GmbH channelled all its newly gained energy into touring car racing. 
This led to the introduction of the M 3 in 1986. The compact two-door car was BMW’s first resolute parallel development of a car intended both for series-production and motor sport. The road version – 5,000 of these had to be built in order for it to qualify as a touring car – was designed from the very start 
for the purpose of racing and specifically tailor-made to conform with group 
A regulations. 

The result was an overwhelming success for BMW. Right from the start, 
the snow-white racing car sporting the BMW Motorsport colours was able to clinch a series of victories, trophies and titles. Driving this car, the Italian Roberto Ravaglia won the 1987 World Touring Car Championship – the first and only title awarded in this vehicle category. 

The high-performance saloon, the standard version of which already featured a 195 bhp four-cylinder four-valve engine as well as a catalyst converter, set the benchmark for the future of motor sport. During the following five years the M3 was the uncontested leader in international touring car sport. Having achieved several European Touring Car Championship victories, two victories in the German Touring Car Championship, as well as further wins and championship titles at numerous other international events, it became the world’s most successful touring car. 

Super touring cars: The stars of the ’90s. 

During the ’90s a further new category in touring car racing emerged: 
Super touring cars, which are more closely related to their series-produced sister models than their predecessors. BMW produced a whole new series 
of successful models which followed in the footsteps of the successful M 3.

At the end of 1997, the BMW 320 i (E36) won the World Cup awarded by the International Automobile Federation (FIA) as the most successful touring 
car. Moreover, the BMW 320 won a total of 29 international championships between 1993 and 1998. This included three German titles acquired by Johnny Cecotto and Joachim Winkelhock. Prior to his success in Germany, Winkelhock had accomplished a similar feat in the UK. In 1993, “smoking 
Jo” was an immensely popular BTCC champion. He won BMW’s third British championship title in succession. Will Hoy (’91) and Tim Harvey (’92) were able to gain this title before him.

Le Mans: The BMW twelve-cylinder dominates the 24-hour race.

A further engine with M power celebrated an overwhelming success in 1995. The closed McLaren BMW sports car featuring a large 6-litre, twelve-cylinder power unit based on the 750i engine, drove to victory in the Le Mans 24-hour race. With four-valve technology, a titan crankshaft and an aluminium clutch the V12 engine delivered more than 600 bhp. BMW celebrated its greatest success with this engine in 1999, when the BMW V12 LMR was overall winner of the legendary Le Mans 24-hour race. 

Featuring a new-generation diesel engine, the BMW 320d scored victory in the 24-hour race at the Nurburgring in 1998. Thanks to a combination of high performance due to direct injection and the traditional diesel fuel economy, 
the car remained unbeaten throughout this long-distance race. This is when history more or less repeated itself, as one of the drivers of the successful BMW was Hans-Joachim Stuck, who won the very same race for BMW in 1970 when he was just 19.  

2000: BMW returns to Formula 1 racing.  

After 13 years of absence from Formula 1 racing, BMW returned with a bang, concentrating at first on the highest echelon of motor sport. But not for long. 
In 2001, the new BMW M3 GTR featuring a 450 bhp V8 engine went onto the starting grid for the first time. The most powerful M3 ever built set standards in the GT class of the American Le Mans Series (ALMS), making a fourfold appearance: Two vehicles were entered by the BMW Motorsport team under the lead of Charly Lamm, and two further cars by the American BMW Team PTG 

led by Tom Milner, who is of German descent. The new coupé achieved seven victories in ten races, plus six pole positions. BMW team driver Jörg Müller was winner of the Drivers’ Championship in the GT class, BMW Motorsport clinched victory in the team ranking, and BMW was “brand champion” in 
the company’s most important foreign market.

2001: Touring cars stage a comeback. 

In 2001, BMW took the lead in the newly established European Super Production Championship (ESPC) for production-based touring cars. After ten heats, Peter Kox from the Netherlands and the BMW Team Germany were 
the new touring car champions. Kox won the title driving his BMW 320i with a 240 bhp engine, with just a three-point lead ahead of his fellow countryman driving for the BMW Team Netherlands.

In 2002, BMW gained second place during the revival of the European Touring Car Championship. A total of six international teams and up to eight 
BMW 320i cars put on a first-class show in the ten heats of the FIA European Touring Car Championship (ETCC). The customer teams drove production-based BMW 320i’s and were assisted by BMW sales organizations from Belgium, Germany, the UK, the Netherlands, Sicily and Spain.

For the 2003 season BMW Motorsport continued with the ongoing development of the 320i with a straight six-cylinder engine. During this season, three teams put a total of five of the BMW 320i vehicles, each delivering 260 bhp, onto the starting grid. Here is where they showed their true colours – the side mirrors of the 2-litre touring cars sported the national colours of the BMW sales organizations whose support could be counted on. BMW finished the season successfully with the national teams winning 
290 points, securing BMW the championship in the designers’ classification after 20 races in that season. Nevertheless, BMW pilots did finish up empty-handed in the final race of the season at Monza. 

2003: For the first time ever, a woman becomes touring 
car champion – in a BMW.

2003 saw a further premiere of a BMW touring car with Claudia Hürtgen winning a German touring car title. The lady from Aachen secured a victory in the overall ranking of the German Touring Car Challenge, driving a BMW 320i. This title was awarded to BMW for the fourth time in the nine-year history 
of the DTC. 

In 2004, many well-known pilots will be competing in the ETCC, including Alessandro Zanardi, Jörg and Dirk Müller, driving for team Schnitzer, the British whizz kid Andy Priaulx or the 2002 champion, Fabrizio Giovanardi. 
All of these drivers will attempt to further improve BMW’s impressive record of success in touring car racing. The BMW national teams aim to win the 
drivers’ title as well as retain the brand crown. BMW motor sport remains exciting. Even after 75 years. 

4.
The corporate history 
of the BMW AG. 

“Our experience in the field of motorcycle construction induced us to take up the manufacture of small cars, whose sales prospects in the domestic market seem to be very promising. We have therefore acquired the Eisenach 
vehicle plant, which is producing the 3/15 PS Dixi under a licence granted by the Austin Motor Company. By doing this, we have saved an enormous amount of development cost and time. Since 1 October 1928 the Eisenach plant has been operated as a subsidiary of our company. Apart from the 
series production of these small vehicles, the plant also engages in the long-term and profitable manufacture of custom-made products.” 

The BMW Board’s 1928 report filled just one typewriter page, although 
this year was one of the most important ones in the history of the Bayerische Motoren Werke: The engine and motorcycle manufacturer was turning into 
a car manufacturer. 

Motorcycles and cars are to back aircraft engine production. 

The BMW AG started out as an aircraft engine manufacturer. After the end of the First World War, BMW was able to resume small-scale production of aircraft engines, but business did not prove profitable. “To peg aircraft engine construction, which, on its own, would not have been viable at that time due 
to a low level of air traffic, the company took up development and production of motorcycles in the following years. The Eisenach vehicle plant was purchased from the Gothaer Waggonfabrik AG for the same ends”, stated the report 12 years later, on the occasion of the company’s 25th anniversary, justifying the reasons for the purchase of this plant. 

A capital increase creates purchasing power.

BMW paid ten million Reichsmark for the Eisenach plant, which was taken 
over on 1 October 1928. The purchase coincided with a capital increase from ten to 16 million Reichsmark, proposed by Franz-Josef Popp, Chairman of the Board and his two colleagues Max Friz and Richard Voigt and approved of by 

the general meeting on 7 July 1928. The supervisory board, which counted 13 members, knew about the acquisition plans, approved of them and supported the intention to get involved in car production. Dr. Emil Georg von Stauss, member of the supervisory board and director of the Deutsche Bank Berlin, was one of the most important investors for BMW. Also, the two following two supervisory board members were interested in embarking on car manufacture: BMW private investor Camillo Castiglioni, von Stauss’ deputy, who had already tried to gain a foothold in automobile manufacturing for years, and Carl Schippert, managing director of the Daimler Benz AG in Stuttgart. The Swabian group was to assume responsibility for the production of bodies for BMW small cars at a later stage. BMW’s entry in the production of 
small cars was also in the interest of Daimler Benz AG, as the Stuttgart-based company did not wish to prop up a potential competitor in the luxury car segment.

After all, the market for luxury cars was tight and fiercely contested in the second half of the ’20s, as the general public’s economic situation was not too good. Only a small minority of affluent upper-class people had the money 
to by a large luxury car made in Germany. All the rest could afford a small car at the most ( if they were lucky.

The business year turned out quite well for the BMW AG. Turnover 
totalling 24.2 million Reichsmark was up by 17.7 million. In Eisenach, the new proprietors posted a turnover of three million Reichsmark.  

1929: BMW withstands the World Economic Crisis.

BMW bucked the trend in 1929: Few months after General Motors had acquired the Adam Opel AG, the American group took centre stage on 
25 October 1929, a day which entered the history books as “Black Friday”. Banks had to close down, companies went bust and within only a few weeks the unemployment rate soared to several million. Nevertheless, the BMW AG’s turnover and profit improved: In times of an economic crisis, which had 
spread to the whole world, BMW managed to sell 2,009 cars. Customers were convinced by the BMW 3/15 PS’ quality and reliability, which had been 
proven by the excellent result achieved at the 1929 tour of the Alps. “This car is so well-balanced that less than 1 thousandth of turnover was needed to cover costs arising from rectification work and work under warranty”, the Board proudly assessed. As far as motorcycle business was concerned, BMW 
was on the winners’ side as well. Twelve per cent more motorcycles than in the previous year went to customers in Germany and abroad. 

The aircraft engine division, however, did not perform that well: In the middle 
of the year, the government unexpectedly took drastic austerity measures in the aviation sector, sending the aircraft engine market into a tailspin. 
The government subsidies paid to the aviation industry were just a drop in the ocean. The balance sheet proved that BMW’s Board had backed the 
right horse: BMW closed the 1929 business year with a turnover of 40 million Reichsmark and a net profit of 1.168 million Reichsmark. 
A 7 per cent dividend went to the shareholders.

Off the cuff BMW clinches fourth place in registrations.

Within one year BMW managed to become one of Germany’s most successful car manufacturers. In 1930, the small cars from Eisenach took fourth place in the number of registrations. The automobile market, however, did not gain momentum. It was not until Hitler assumed power that business began to boom: In 1933, BMW detected “signs of a strong rise in demand”. And strong it was! The number of units sold to customers within Germany and abroad soared to 216 per cent of the sales figures posted the previous year, resulting in above-the-average growth rates. BMW’s motorcycle business was thriving as well, with more than double the amount of motorcycles sold than the year before. BMW profited twice from the aviation sector’s recovery. 
First of all, BMW was a producer of aircraft engines, for which demand was rising. Secondly, BMW had a share in Deutsche Lufthansa. 

From 1934 onwards: Quality production instead of mass production. 

The rejoicing was short-lived. Adolf Hitler pursued the goal of creating an affordable car for the masses, which was projected to cost 1,000 Mark. 
The 3/20 developed by BMW was too big and expensive to compete with this project. BMW began to focus on upmarket cars. From 1934 on, the company specialized in producing cars with six-cylinder engines, a corporate policy which lead to decreasing sales figures. The number of registered BMW cars dropped and BMW only took seventh place in 1934. One year later, BMW dropped down to seventh place and tried hard to keep eighth place in 1938. BMW made up for this decrease with a high standing. Above all, the cars achieved outstanding results in motor sport. The motto was “quality before quantity”. The prices equalled BMW’s clientele in terms of exclusiveness. 
For example, the brand-new entry-level version of the 327 Convertible was available for some 7,500 Reichsmark in 1937, whilst the Volkswagen was 
to be sold for less than 1,000 Reichsmark. 

7.5 per cent dividend in the first 25 years.

Whilst BMW cars scooped prize after prize, thereby boosting the company’s popularity, BMW focussed on its former core business, the construction 
of aircraft engines. In 1934, the BMW Flugmotorenbau GmbH was founded, which soon manufactured, at its Munich and Eisenach sites, engines 
used in aviation. In 1939, shortly before the outbreak of the Second World War, BMW acquired the Spandau-based Brandenburgische Motorenwerke, 
a subsidiary of the Siemens group, which looked back on a long tradition as an aircraft engine manufacturer. Business was doing well and at its 
25th anniversary, the BMW AG announced that it had distributed to its shareholder an average dividend of 7.5 per cent since its foundation. 

Due to the air force’s insatiable demand, the BMW AG increased its capital by 7.5 million Reichsmark to 22.5 million Reichsmark. The entire amount went into the BMW Flugmotorenbau GmbH. One could say that BMW operated as a pure war factory at that time. The majority of cars and motorcycles was produced for use in war or destined for export. By 1945, ten thousands of aircraft engines had been built at the Munich, Berlin and Eisenach plants, some of which featured the 003 engine, one of the first series-produced 
jet engines world-wide. 

1945: BMW practically ceases to exist. 

“At the end of the war the entire production came to a standstill, leaving the company without a basis for post-war manufacture.” This introductory sentence by the general fiduciary and the board of management was not written until 1949, as the 1945 balance sheet could not be drawn up 
any earlier. A few days before the surrender, the BMW management, together with an emergency staff, tried to prevent destruction and looting. The BMW staff, which had remained until then, began clearing up immediately and kept business afloat by carrying out repair work for retail and industry. 
On 2 October 1945, the US military seized BMW’s total assets and declared BMW a company subject to reparations. The entire board of management 
had to resign. As instructed, the appointed fiduciary ordered the immediate discontinuance of work, and machines and equipment were dismantled. 
In Berlin the Soviets dismantled the entire technical equipment and machines of the Spandau-based aircraft engine plant. The Eisenach plant was expropriated and later turned into Awtowelo. The BMW AG closed the year 1945 with a loss of 20 million Reichsmark. BMW practically ceased to exist. 

1948: The R 24 welcomes the Deutschmark.

Whilst Daimler Benz was allowed to resume production of the 170 V model 
in 1946, BMW remained paralysed until 1948, when the US authorities lifted 
the production ban and permitted BMW to manufacture a new motorcycle. 
The R 24 was showcased at the1948 Geneva Motor Show as BMW’s first product since the end of the Second World War. This motorcycle featuring a 
one-cylinder engine and a cardan-shaft drive went down well with customers, so that within only a few days some 2,500 orders were placed, even though 
it was not possible for BMW to state a fixed delivery date at that time. It was not until 17 December, six months after the monetary reform in Germany had been undertaken, that the first R 24 was completed and solemnly celebrated. The BMW AG recorded a turnover of as much as DM 4.2 million at the end 
of 1948.

Revenues skyrocketed in the following years. In1949, some 20 million Deutschmark went into the company’s coffers. In 1950, turnover soared to DM 36.5 million. In the same year 732,000 driving licences were issued, making it obvious how important it was for Germans to be mobile. One litre of fuel cost 60 Pfennigs, one litre of diesel was 32 Pfennigs. In 1951, 
BMW recorded a turnover of DM 57.5 million. Inventory initially made up of 126 machine tools multiplied to 1,405 units in 1948. The 1952 model range produced on these machines comprised the single-cylinder R 25/2 and the new R 51/3, R 67/2 and R 68 models, featuring a flat-twin Boxer engine each. 

The first post-war boom: Motorcycles. 

Within four years the BMW AG raised its annual production capacity to 
28,000 motorcycles, literally from nothing. Although capacity did not suffice to satisfy foreign and domestic demand, BMW was not interested in stepping 
up production. Quickly rising material and labour costs diminished yield on the sale of motorcycles, so that BMW was forced to adjust its prices. For this reason and in order to “make full use of our means of production, we have sped up preparations and planning for our new BMW 501 passenger car, enabling us to take up series production in 1952. This vehicle, based on a long-standing tradition, seems to have quite promising future prospects”. 
This is what the board of management told the shareholders. BMW accountants estimated the damage caused by the demolition of the Munich plant at around DM 100 million. As BMW lacked financial means, the automobile factory was to be realised in several steps. It was scheduled to be completed by 1959, when car and motorcycle production will have 
“re-established the basis for the payment of a dividend”, the Board hoped. 

A matter of prestige: The unprofitable first eight-cylinder model.

Things turned out to be very different from what had been expected. In 1952, motorcycle production reached an all-time high, to drop even faster than 
it had risen at the end of the ’40s. The new V8 cars were well received when introduced in 1955, but 4,567 sold units at the end of the year were not enough to push the company into the black. The Isetta, which was intended to compensate the slump in motorcycle business in 1954, did not break 
even until the 1955/56 turn of the year, even though the vehicle industry was thriving at that time: Production in West Germany rose by a third in 1955.   

BMW desperately tried to jump on the bandwagon by launching new models: The BMW 600 was intended to satisfy customers’ demand for a four-seater, but it did not prove to be popular with customers as they did not like the front-opening door. Turnover of the V8 models remained stable but was much too low. The model range was to be streamlined to feature two new model series, the BMW 700 small car and the 1.6-litre mid-size vehicle, development 
of which had not yet been completed. The BMW 700 had what it takes to be successful, but series-production had not even started at that time. 
To compensate for the loss incurred, BMW had to sell nearly half of its production area in Berlin-Spandau. Also, BMW Triebwerkbau based 
in Munich-Allach, BMW’s fledgling subsidiary, suffered a loss of millions of Deutschmark. Whilst German car production rose by an average of approx. 
15 per cent in1959, the Board had to admit: “Due to the lack of a profitable production programme, our company was not able to participate in this positive development.” In January and February, the staff was forced to work short time, followed by redundancies in June.

1959: Minor shareholders avert the sale of the BMW AG.

When the Board opened the shareholders’ meeting in Munich at 11 a.m. on 
9 December 1959 to present the 1958 balance sheet, the loss incurred since 1954 totalled DM 49 million. Production was neither profitable nor competitive. BMW had to be reorganised. Reorganisation was to be effected by selling the company to the Daimler-Benz AG, which had made a purchase offer open for a limited period of time. Two shareholders’ representatives, however, succeeded in winning over some of the shareholders to reject this deal, pointing out that more than 30,000 orders had already been placed 
for the new BMW 700. Moreover, they delivered proof that the Board had put the company at a disadvantage when drawing up the balance sheet: 
Development costs for the BMW 700 had been written off in just one year, arousing suspicion about the correctness of the other figures. 
The shareholder’s meeting was adjourned, following a yes vote of share​holders holding 10 per cent of the share capital. The number of votes 
needed to block the decision was attained. The ultimatum given by the Daimler-Benz AG expired. BMW continued to exist. 

Herbert Quandt, who held a major stake in the BMW AG, was impressed by this strong commitment. After a close examination of the books and 
intensive talks with the works committee, he took over a major share of the BMW capital, paving the way for an independent future. 

1960: A new chapter for new developments.

Initially, BMW had to cope with many adversities. Production of the BMW 503 and 507, the two flagship products, was phased out in1959. Sales of the 
eight-cylinder saloon continued to be mediocre. Hopes were pinned on the BMW 700 and the mid-size car. In order to raise the necessary funds, BMW’s share capital was first lowered from DM 30 million to DM 22.5 million in 
1960, to be subsequently increased to DM 60 million, thus creating the basis for new developments. 

This new start seemed to have an impact on turnover, which had been continually rising since the beginning of the ’60s. In 1962, BMW launched the “New Class” in the guise of the BMW 1500, a mid-size car. BMW posted growth rates that were above the average in Germany’s automotive industry, which was prospering at the beginning of the ’60s. In the course of the year 1962, daily output rose from 143 to 235 BMW 700 units. 29,992 BMW cars were registered in Germany in 1962. Turnover went up by18.5 per cent to 
DM 294 million, 63 per cent of which was achieved by the 700. 
The BMW 1500, which had been on the market since September, accounted for as much as four per cent of turnover. It had taken the Isetta four times as long to reach the same proportion. Motorcycles and large cars only played a minor role, accounting for five per cent and six per cent of turnover respectively. BMW showed ongoing growth. 2,400 people were hired within one year. The order books for the “New class” were full: It was not until 1963 that delivery times could be gradually reduced. 

The ‘60s: Turnover increases sixfold.

From 1960 to 1969, the production volume almost trebled, going up from 52,000 to 148,000. Turnover increased more than sixfold, rising from 
239 million to 1.5 billion. The workforce was increased from 7,000 to 21,000. At the same time, the sales organisation grew from 1,600 to almost 
4,000 partners based in Germany and abroad. After the addition of new six-cylinder saloons and coupés to the model range, BMW set up new production and sales records. The success of BMW automobiles could be put down 
to the “niche theory” developed by Paul G. Hahnemann, Head of sales, and Bernt Spiegel, an opinion pollster. This theory supported the return to 
pre-war, brand-specific features such as sporting performance and dynamics coupled with compact dimensions.

Over and above this, a new marketing strategy was pursued. For the first 
time since BMW had engaged in automobile construction, the products were 
sold through an extensive network of exclusive dealers scattered all over Europe. Motorcycle business gained momentum, too. After the sale of slightly less than 5,000 units in 1969, the situation changed in 1970 with the introduction of the new R 50/5, R 60/6 and R 75/5 models. Output went up to more than12, 000 units. Two years later, BMW recorded sales figures of more than 21,000 units.

1972: The “four-cylinder” tower becomes the symbol of success.

The upward trend continued. At the beginning of the ’70s, the reconstruction of the company finally came to an end. Construction of the avant-garde 
BMW office building was finished in 1972, in time for the Olympic Games, which had just been opened in the immediate vicinity. The tower had 
the layout of a four-leaf clover. People called the building the “four-cylinder”. 
As worldwide demand was strong, production was increased for the 
second time in this year by 11 per cent, bucking the overall trend, with German car production going down by 4.5 per cent. In the same year, annual turnover exceeded the two billion mark for the first time. As far as investment was concerned, the focus was on the extension of the Dingolfing plant, which had been purchased from Glas in 1967. After the production of Glas automobiles had been discontinued a few years later, BMW production went on stream with the first 5 Series in the autumn of 1973. 

1974: Positive sales result despite the energy crisis. 

1974, the year the economy was crippled due to the effects of the energy crisis, had been the most difficult business year for West German car manufacturers in a long time. BMW too did not remain unscathed by this development but nevertheless achieved a positive sales result, which was 
well above the average in this particular industry. Motorcycle sales even went up by 26 per cent. In France, Italy and Belgium BMW subsidiaries assumed responsibility for sales and customer service. The network of dealers and garages was extended to the required size. The BMW importer’s assembly hall in South Africa was enhanced with respect to quality and capacity, becoming 
a production plant of its own.

There was no end to success. In 1976, the new 6 Series Coupés were introduced to the public. BMW spent more than DM 300 million on investment in material assets, the lion’s share of which went into the extension of the Dingolfing plant. In 1977, annual turnover was slightly below DM five billion. Around 300,000 automobiles had left the production plants. The Berlin plant had built more than 30,000 motorcycles. This year also saw the introduction of the new luxury class, the 7 Series. In 1978, annual turnover almost amounted to DM six billion and automobile production had risen by 10%.

The number of employees was also rising: A workforce of about 
35,000 supported the company on its way up the ladder of success. Working at full capacity, BMW produced, all in all, 336,981 automobiles in 1979, corresponding to a five per cent rise over the previous year. In Steyr/Austria, the first cut of the spade for the BMW engine plant was made.

1981: 
BMW is the first European manufacturer to gain a foothold in Japan.

After a nine-year lifecycle, the 5 Series, 700,000 units of which had been produced up to then, was replaced by a new model in 1981. After a short while, statistics revealed that the daily output was much higher than that of the predecessor model at its climax. By establishing a subsidiary in Japan, 
BMW was Europe’s first automobile manufacturer to set foot in Japan. 
The annual number of registrations increased sixfold in the course of the following eight years. At the end of 1982, the 3 Series was replaced, 
which set up a record with more than two million units sold. 

The introduction of the new 7 Series was a highlight coming right in time 
for the 100th anniversary of the automobile in 1986. Within a very short while, the annual production volume had been sold. In autumn, production 
started at the new plant 6 in Regensburg. Simultaneously, the FIZ Research and Development Centre in Munich started operations, after the first phase 
of construction had been completed.

Three years later, demand was so strong that BMW produced and sold more than 500,000 cars within one year, a first in the company’s history. 
At the end of the year, engine number one million left the Steyr engine plant. 

1990: BMW and Rolls-Royce establish an aircraft engine company.

The announcement that BMW and Rolls-Royce were to set up a company specialising in the construction of aircraft engines hit the headlines in 
May 1990. By doing so, BMW returned to its roots – the development and production of aircraft engines. The FIZ Research and Development centre employing more than 5,000 scientists, engineers and their teams was opened on the occasion of the first BMW Research Day.

Back in 1989, BMW had already taken the decision to build a production 
plant in the US to strengthen its position on America’s most important market. 
After a myriad of potential locations had been examined, the city of Spartanburg in the state of South Carolina was finally considered the best choice. In the autumn of 1992, construction work on the new BMW plant began, from which the US and more than hundred other markets the world over have been served since 1995. 

1994: BMW takes over the Rover Group.

From the ’80s on, a worldwide trend towards mergers and tie-ups could be observed in the automotive industry, in the wake of which minor manufacturers formed alliances or were taken over by other carmakers. BMW decided in favour of the second option and took over the British car manufacturer Rover. As of March 1994, the Rover Group belonged to BMW. All of a sudden, production capacity jumped to over one million vehicles. Four plants in England and the Rover, Land Rover, MG and Mini marques were now part of the BMW Group. What followed was the introduction of an engine production consolidation. From then on, all small four-cylinder engines were produced at 
a plant in Brazil, jointly owned with Chrysler. The bigger four-cylinder engines were manufactured at the new Hams Hall plant in England. The Steyr plant became the home of all six-cylinder engines. The production of the eight- and twelve-cylinder and all custom-made engines was still carried out in Munich. 

1998: The BMW Group buys the Rolls-Royce luxury brand. 

Four years later, the BMW Group added a real gem to its brand portfolio: 
After long negotiations BMW managed to acquire the trademark and name rights from Rolls-Royce plc. The manufacturing plant and Bentley, its sister brand, went to Volkswagen. BMW and Rolls-Royce concluded a gentleman’s agreement: Under this agreement the British company remained under Volkswagen’s roof until the end of 2002. Following that, the BMW Group was to take over the Rolls-Royce brand with all rights and consequences. 
By then, the new Rolls-Royce headquarters comprising a new manufacture for the future production of luxury models had been completed. 

The BMW Group’s other “English” project was not that successful: Rover used up huge amounts of money so that the company recorded a deficit of 
Euro 2,487 in 1999, despite a record turnover of Euro 34,402 million. In1999, the BMW Rolls-Royce aircraft engine division was sold to Rolls-Royce plc. 
In March 2000, the BMW Group’s Board decided on the implementation of a fundamental reorientation programme: The production and marketing rights pertaining to the Rover and MG brands were sold. At the same time, the Board resolved to develop a novel model series for the upper end of the lower midrange segment within the BMW brand. 

2000: The BMW Group heads for new heights without Rover.

Thanks to successful reorientation and a consistent concentration on the premium segments in each vehicle class, the BMW Group reached an all-time high in 2000. Revenues from ordinary business grew by 50 per cent to 
Euro 1,663 million (HGB [German Commercial Code]), thereby exceeding the record of Euro 1,293 million set up in 1997 by far. 

The sales volume of BMW Motorrad increased to reach new record heights within a period of ten years: The number of units sold soared from 34,800 
in 1992 to 103,020 in 2002, making the year 2002 the tenth record year in a row. The model offensive and the success accompanying this strategy boosted motorcycle output at the BMW plant in Berlin, daily production figures rising to 450 units in 2002. Annual production totalled 93, 010 units. Responding to the sustained upward trend in its motorcycle business, 
the BMW Group invested Euro 165 million in the Berlin plant within 
a period of three years.

2004: Ongoing success after 75 years of BMW automobiles.

75 years after production of the first BMW automobile was taken up, 
the BMW business figures speak a clear language: 
In all, 1.1 million BMW, MINI and Rolls-Royce cars were delivered to customers, this again being a record-breaking result. Over 928,000 BMW brand cars went to customers the world over. The launch of the new 
BMW 5 Series in July 2003 contributed much to this outstanding success. Also, MINI continued its impressive story of success with the number of 
units sold amounting to 176,000, representing an increase by 22.4 per cent or approx. 32,000 vehicles as against the previous year. In January 2003, 
the new Rolls-Royce Phantom was introduced to the public. Following a start-up phase, 300 Rolls-Royce luxury cars were handed over to customers. 
Dr. Helmut Panke, the Chairman of the Board, gave a promising outlook for the 2004 business year: “We at the BMW group will continue to advance 
even further whether it comes to developing new products or opening up new markets.” The expansion into new markets and vehicle segments combined with ongoing growth in the present product portfolio and on existing markets is to boost sales to 1.4 billion units by 2008. BMW automobiles will have a major share in achieving this success. 

5. The BMW Group mobile tradition.

BMW Group Mobile Tradition, which celebrates its 10th anniversary in 2004, has given itself the task of preserving and properly maintaining the heritage of a Company now acknowledged as a genuine global player. 
This comprehensive focus on BMW’s product and brand history as well as the heritage of the Company is fully embedded within BMW’s current corporate activities and is seen as a dynamic, stimulating focus on history characterised throughout by mobility and performance. 

The history of BMW is a history of outstanding success and innovation. 
Even with BMW’s very first aircraft engines, the Company’s engineers set up altitude and long-distance records just two years after BMW had been established in 1916. Later, BMW motorcycles such as the world speed record machine ridden by Ernst Henne in 1937 and, as of the ’30s, BMW cars, 
hit the headlines with the same outstanding success. A further point is that the sporting character of the BMW brand was never misinterpreted as a kind of exaggerated elitarian thrill, but rather remained closely connected at all times with BMW’s regular production models such as the famous BMW 327 convertible and coupé or the 277 bhp mid-engined M1 as well as, most recently, the BMW Z8, a sports car really moving your senses more 
than any other kind of automobile with its powerful eight-cylinder engine resting within an aluminium body in space frame design.

The task is to preserve these riches from the past and to present these achievements to the large community of BMW enthusiasts the world over. 
So to keep the history of BMW and its cars alive with all their power and appeal, BMW Group Mobile Tradition established in 1994 collects models and values from the past then proudly presented to interested persons and 
groups from both within and outside the Company. The focus is on all of the BMW Group’s active and inactive brands, such as the MINI brand as well 
as inactive marques like Triumph, Riley and the Dixi and Glas brands now part of BMW. Since 1 January 2003 BMW Group Mobile Tradition has also 
been entrusted with preserving the great heritage of Rolls-Royce Motor Cars. All this clearly makes BMW Group Mobile Tradition the very soul and, 
perhaps even more so, the memory of the Company, its brands and products. 
For this is where all BMW Group activities connected worldwide 
with the history of BMW are coordinated and masterminded.

A perfect symbiosis of past and future.      

BMW Group Mobile Tradition is based precisely at the location where innovations and new technologies are created, that is directly next to BMW’s Research and Innovation Centre in the north of Munich. And as different 
the tasks and activities of these Divisions may be, each individual Division – either by itself or in a team – rests on one and the same foundation, 
on the competence and strength of a Company which, in a uniquely successful manner, has contributed to the history and culture of mobility.

Taking a systematic look at the history of BMW: 
the Historical Archives.

The Historical Archives have developed into a modern, active service 
centre processing historical information on the history of the Group’s products 
and corporate activities, then making this information available for various purposes. A specially developed IT system (HIAS) networks the Archives, records all documents, and thus provides fast and efficient access to the information required. This, in turn, is a great benefit to the customers of the Historical Archives – owners of historical cars, historians, journalists 
and authors. For here all interested persons can learn about the history of the Company and its brands. 

What once started with a few boxes full of documents has now become 
a systematic set of archives collected and maintained in strict compliance with the highest methodological standards. This is indeed the only way to 
precisely maintain hundreds of thousands of different documents such as files, 
owner’s manuals, brochures, publications, posters, photos or trophies. 
The Archives even provide detailed information on products, persons and events of significance throughout the history of the Group, giving the 
public the opportunity at http://www.historischesarchiv.bmw.de to conduct research worldwide and round the clock free-of-charge in any of the 
BMW Group’s Historical Archives databases. With data from the foundation of the Company in 1916 up to the year 1959 already available today, 
the remaining years are now being added one-by-one.

Exhibits of unique value: the Historical Collection.  

The Historical Collection is the very heart of BMW Group Mobile Tradition, comprising more than 400 invaluable cars and 170 motorcycles as well 
as numerous aircraft, motorcycle and car engine exhibits all the way up to the latest Formula 1 power units.

The Historical Collection offers a unique, almost complete overview of BMW’s product tradition from 1916 to this very day. Here, for example, you will find 
a fire engine powered by BMW from the ’20s or the R 32, the “mother” of all BMW motorcycles. Nearly all significant BMW motorcycles, engines and 
cars are represented in the Collection, together with a number of prototypes and many racing cars and motorcycles – among them genuine “film stars” 
like James Bond’s “company cars” or the Isar 12 police cars starring on German television in the ’50s and ’60s.

The name “Mobile Tradition” is no coincidence, since it clearly points out 
that the vehicles included in the Historical Collection serve primarily for mobile use and enjoyment. 

With the objective being to provide a hands-on experience of the Company’s tradition and heritage, BMW Group Mobile Tradition is represented each 
year at several hundred national and international events. Some outstanding examples are the Concorso d’Eleganza Villa d’Este, the Mille Miglia, and 
the Goodwood Festival of Speed, where classics representing BMW Group Mobile Tradition clearly demonstrate what they are built for: Sheer driving pleasure. 

Service round the clock: Parts supply.

The BMW Group’s Mobile Tradition Service and Parts Department is 
the No. 1 address for a complete, high-quality supply of parts and for the restoration of classic BMWs. The Department is also responsible for accessories of historical value typical of the brand and provides individual advice and support to customers and interested persons. 

Generally, BMW Group Mobile Tradition assumes responsibility for 
the supply of parts for BMW cars 15 years after the expiry of series production. 
This gives the owners of historical BMWs the opportunity to keep their vehicles in perfect shape for a very long time. Another service offered by 
BMW Group Mobile Tradition is individual, personalised advice for customers and dealers as well as the provision of logistics and distribution services for all products, that is for a total of several thousand different parts and components. In addition, BMW Group Mobile Tradition masterminds the process of rebuilding several thousand parts no longer available through the usual channels, specialists also conceiving and designing all accessories built for the specific requirements of the classic car and motorcycle market. And last but not least, these specialists also ensure the constant availability of the Historical Collection and run a specialised workshop restoring the Division’s own stock of vehicles.

The owners of more than 190,000 classic BMW cars and 70,000 classic BMW motorcycles the world over form the basic customer group for 
BMW Group’s Mobile Tradition Service and Parts Distribution. All parts and accessories including the appropriate repair manuals and instructions are presented in both electronic and print catalogues for easy use and availability, enabling the connoisseur of classic cars and motorcycles to find what he is looking for quickly and easily.

A journey through time: The BMW Museum.

The BMW Museum offers an exciting journey through time, covering the past, present and future of BMW. It is one of the most successful vehicle museums in the world and has proved very popular with visitors from all four corners of the globe.

The BMW Museum in the north of Munich sets a particular highlight in urban architecture right next to the Group’s Headquarters. The vision of the 
architect creating this building was to present a feeling of infinite time within finite space, the concept being turned into reality by the footpath spiralling 
up to the top level, interrupted on the way by several platforms. 

Opened in 1973, the BMW Museum thrills some 200,000 visitors from 
all continents each year. Indeed, this makes it one of the most popular and frequently visited facilities of its kind. The “Horizons in Time” Exhibition bridges the gap from the early days of the 20th century all the way to the future of BMW’s automotive technology.

The most significant cars, motorcycles and aircraft engines of the BMW 
brand are to be admired here in an area of approximately 2,000 square metres. 
And apart from the permanent exhibits on show at the Museum, there are several single-theme exhibits each year.

Cooperating closely with other museums of national and international renown, the BMW Museum makes a significant contribution in communicating the history of mobility. 

In April 2004 the BMW Museum will be closed for extensive renovation and rebuilding. In the summer of 2004, an interim solution in the Olympia Park, which is in the immediate vicinity, will be provided so that visitors will have the opportunity of acquiring information on BMW’s fascinating history of motorcycle and car production.

History comes alive: Communication and Marketing.

All over the word, history is now acknowledged much more than ever before as an essential factor absolutely crucial to a brand – and the significance of a brand’s heritage is indeed continuing to increase. Precisely this is acknowledged, recognised and fully supported by the Communication and Marketing Department of BMW Group Mobile Tradition. Numerous 
events, publications and the support of the BMW Group’s worldwide club organisations serve in particular to support the core of the BMW 
and MINI brands and confirm their identity as a product of tradition.

Clear and straightforward publications such as “facts” and “facts special” provide background information on all of the BMW Group’s Mobile Tradition activities. Cooperating closely with the Historical Archives, the 
Communi​cation and Marketing Department also compiles publications in the 
“BMW Dimensions”, “BMW Profiles” and “BMW Portraits” series as well 
as a series of historical and scientific scripts.

Events and exhibitions on the tradition of the BMW Group, its brands and products, developments and innovations take place continually the world over. Being represented at such events in the classic car and motorcycle 
scene, BMW Mobile Tradition makes a dynamic contribution to the value and significance of the brand. Indeed, tradition of this kind is able to 
mobilise people as well as the interest of both the media and the public in topics relevant to the heritage of the Group. Typical examples of these 
events are the Techno Classica in Essen, the world’s largest classic car and motorcycle exhibition, the Concorso d’Eleganza Villa d’Este in Cernobbio at Lago di Como, the historical Mille Miglia in Italy with several million spectators lining up along the roads, and the Festival of Speed in Goodwood, 
Great Britain, to name only the highlights.

A powerful community of car and motorcycle enthusiasts:

The BMW club organisation.

BMW enthusiasts all over the world share not only their admiration of BMW’s historical cars and motorcycles, but also a pioneering spirit, a sense of sporting performance and creativity. This typical BMW spirit is borne out in particular within the BMW club organisation, the largest of its kind in 
the world: More than 180 BMW clubs the world over take care of more than 250,000 club members. The International Council of BMW Clubs and the supreme international organisations, in turn, have all the technical know-how and emotional experience required for running a club organisation and make this knowledge available in regular publications. In other words, BMW provides basic information on companies, brands and products by way of a newsletter. And then it is the job of the supreme associations to prepare and distribute this information.

The BMW club members see themselves as active preservers of BMW’s heritage and as ambassadors of the brand. They pursue their activities 
in numerous events, in talks with opinion leaders, and in meetings with friends and relatives. In addition, the BMW clubs are important partners providing information in the service and parts market on historical cars and motorcycles.

Globally networked: BMW Group Mobile Tradition on the Internet.

BMW Group Mobile Tradition is also represented on the Internet at http://www.bmwmobiletradition.de and www.bmw-mobiletradition.com web And you will find the Historical Archives at http://www.historischesarchiv.bmw.de

6.
The BMW Group: 
A company in its time.

Aviation pioneers Karl Rapp and Gustav Otto set up their engine and aircraft factories on the perimeter of the Oberwiesenfeld, Munich’s 
first airfield. These production plants were to form the nucleus of the Bayerische Motoren Werke.

1916
The Bayerische Flugzeugwerke (BFW) emerged from the Otto Werke. Due to the complex company set-up in the year 1922, 9 March 1916 was retrospectively declared the official founding date of the BMW AG.

1917
The Rapp-Motorenwerke were rechristened Bayerische Motorenwerke GmbH. BMW’s first product, the IIIa aero engine, successfully completed its test runs. The white and blue rotating propeller became the company trademark. A year later BMW was made into a public limited company (AG).

1919
The first proof of the prowess of BMW engines was a world altitude record of 32,000 feet. However, at the end of the First World War 
the Treaty of Versailles banned the manufacture of aircraft engines in Germany for several years. BMW was forced to turn its attention to other products.

1922
The BMW name and engine manufacturing business were sold 
to BFW. The revived BMW AG resumed work in the BFW production halls. Today the BMW company headquarters and Plant 1 are still located on this site.


1923
Following the production of the first Boxer engine in 1920, which 
was subsequently supplied to numerous motorcycle manufacturers, 
BMW unveiled its own two-wheeler, the R 32. It embodied design principles, which remain distinctive features of BMW motorcycles to this day: A transversely mounted flat-twin Boxer engine and cardan-shaft drive.



1928
Spurred on by its successes in aircraft engine and motorcycle  
 
construction, BMW moved into car production after acquiring the 
 
Eisenach manufacturing plant. The small car produced there 
 
under licence, the DIXI 3/15 PS DA1, was swiftly modified by BMW.

1929
On 22 March, the first BMW automobile came off the production 
line at the Berlin-Johannisthal plant: The BWM 3/15 PS which was primarily based on the Dixi 3/15 PS.

1932
The first four-wheeler to be produced entirely by BMW was the 
model 3/20 PS with its variants AM 1, AM 3 and AM 4. 

1933
The BMW 303, which debuted in 1933, was the first to sport an advanced six-cylinder engine and was the forerunner of an utterly distinctive styling. Its radiator grille was designed in the shape 
of twin kidneys, a trademark feature still found on BMW cars today. 
Further saloons, coupés, convertibles and roadsters were 
produced in quick succession.

1934
BMW’s radial engines were reliable, powerful units employed in 
many types of aircraft, among them the most famous German aeroplane of the ’30s and ’40s, the Junkers 52.


1936
The BMW 328 proved the most successful two-litre sports 
car of its era.


1937
Ernst Henne set up a world speed record of 279.5 km/h (173.6 mph) 
on a BMW motorcycle, destined to endure for 14 years.


1939
Georg Meier on a BMW supercharged bike was the first non-British competitor on a foreign motorcycle to win the Senior TT on the Isle 
of Man.


1940
Following BMW’s 1938 class win in the world’s most gruelling car race, the Italian Mille Miglia, the team of Huschke von Hanstein/Walter Bäumer claimed overall victory in 1940 in a BMW 328 MM Coupé. 
The coveted team prize also went to BMW.


1944
With the BMW 003 Turbine, BMW built one of the first production-standard radial engines. It powered the aircraft models Me 262, 
Arado 234 and He 162.


1945
The end of the Second World War initially spelled curtains for BMW. 
Its production plants had largely been destroyed or dismantled, and the Eisenach factory was lost to the Soviet-occupied zone. The company’s traditional products had a manufacturing ban imposed on them.

1948
BMW was given permission by the Allies to resume motorcycle production. The single-cylinder R 24 was to usher in a boom in motorcycle construction.


1952
The BMW 501, dubbed the “Baroque Angel” for its sweeping contours, was the company’s first post-war car and was built at the Munich plant. An evolved model was unveiled two years later as 
the 502, powered by a V8 aluminium engine.


1955
With the BMW 507 and the BMW 503, BMW entered the realm of the luxury sports car and coupé. But the market was not just clamouring 
for large cars. BMW’s response in the small car segment was the Isetta “Motocoupé” with a front-opening door. 1957 saw the launch of 
the BMW 600, a slightly bigger version with rear seat and additional side door.


1959
With the motorcycle business in sharp decline and an erratic range of four-wheeled models, crisis loomed for BMW along with the threatened loss of its independence. But the commitment of its workforce, 
small shareholders and dealers succeeded in averting a sale at the 1959 annual general meeting. This won the confidence of industrialist Dr Herbert Quandt, who became BMW’s main shareholder, he and his family still holding this position to this day. 

1962
The key to the company’s revival, however, was a radical review of its        
 
model range. The BMW 700 unveiled in 1959 achieved the first 
 
significant sales. The launch of the BMW 1500 initiated the so-called 
 
New Class and marked the start of an unexpected success story. 
 
Sporty, compact and powerful cars became a core attribute of the 
 
BMW brand once again.


1966
The introduction of the 02 Series in 1966 corroborated this reorientation. Sales successes encouraged the company to take up larger saloons and coupés with six-cylinder engines into 
the range again, namely the BMW 2500 to 3.0 CSL models.


1967
BMW took over the struggling Hans Glas car company with its production plants in Dingolfing and Landshut.

1969
Due to inadequate capacity, motorcycle production was relocated from Munich to Berlin-Spandau, where it began with the all-new 5 Series.

1972
For more than ten years the company had been on a path of expansion. The Munich production plant was no longer able to meet demand and further production capacities had to be created for 
the new 5 Series range. A car factory was built on a greenfield site in Dingolfing, which remains BMW’s largest production plant to date. 

The company headquarters were also given a new home. Concurrently with the Olympic complex emerging in the immediate vicinity, the BMW Tower, nicknamed the “Four-Cylinder”, was erected by means of sensational suspended construction methods, together with the 
BMW Museum next door.

In the same year BMW’s first assembly plant abroad came on stream in South Africa.

The globalisation of sales and marketing would begin in 1973 with 
the founding of BMW France, to be followed by subsidiaries in all key marketplaces around the world.

1973
All the company’s racing activities were united under the umbrella 
of BMW Motorsport GmbH. BMW had always kept faith with motor racing. Adding to its 20 motorcycle sidecar world championship victories since 1954, the company now celebrated major triumphs in touring car racing and Formula 2. 

1975
The 5 Series was followed in 1975 by the 3 Series, which replaced 
the 02 Series, in 1976 by the 6 Series Coupé, and in 1977 by the first 7 Series and a return to the luxury class. 1978 saw the launch of a thoroughbred mid-engined sports car in the BMW M1, which caused 
a sensation primarily in its “Procar” race version.

1982
The first BMW engines came off the production lines at BMW’s factory in the Upper Austrian town of Steyr. Besides Munich, it is the company’s number two engine plant. The development centre for diesel technology was also set up in Steyr.

1983
In the early ’80s, encouraged by its successes in Formula 2, 
BMW moved into the top echelon of motor sport: Formula 1. 
Victory wasn’t long in coming: After just 630 days, the BMW Brabham Team with its driver Nelson Piquet won the Formula 1 world championship. 


1985
In 1985 work began on a BMW think tank of a special kind. The new Research & Development Centre (FIZ) drew together under one roof all areas of the company concerned with development. Since the official inauguration of the centre in 1990, a highly qualified staff of 6,000 has been closely collaborating on BMW mobility of the future. 

1987
The BMW 750i was launched as the first German twelve-cylinder model for more than 50 years. 


To relieve the parent plant in Munich and meet demand for the 
3 Series, BMW opened its third car factory in Regensburg.

1990
The founding of BMW Rolls-Royce GmbH, with plants in Oberursel near Frankfurt and Dahlewitz outside Berlin, marked a temporary return to BMW’s roots. The company developed and produced engines 
for large business and short-haul aircraft. In 1999 BMW sold its share of the company to the partner Rolls-Royce in return for a 10% share 
in Rolls-Royce plc.

1994
With a view to becoming a full-line provider and swiftly penetrating market segments not yet represented by BMW, the company bought Britain’s largest car manufacturer, Rover Group, and embarked on 
a sweeping modernization plan for the factories and products of the Rover, Land Rover, MG and Mini marques.

1995
Just two years after, work began on BMW’s first American factory, 
the Spartanburg plant in South Carolina went on stream to supply the global market with Z3 models and, from 1999, the X5.


1997
The motorcycle range welcomed BMW’s first cruiser model, 
the R 1200 C. A year later a new luxury tourer was to follow in the guise of the K 1200 LT.

1998
BMW obtained the rights to the Rolls-Royce name for cars and, 
by agreement with Volkswagen AG, will activate them as of 2003. 
In the meantime an entirely new Rolls-Royce model is to be developed and a new company headquarters with production plant built in Goodwood in the South of England.

1999
The BMW X 5 Sports Activity Vehicle was unveiled at the 
Detroit Motor Show.

BMW claimed a historic victory by winning the 24 Hour Le Mans Race.

At the Frankfurt Motor Show BMW showcased its Z8 dream 
sports car and presented the Z9 Gran Turismo Coupé concept car 
in a tantalizing glimpse of a new era of automotive design.

2000
At the turn of the millennium BMW made its comeback to 
Formula 1. Ralf Schumacher took third place on the podium after the very first race. By the end of the season the BMW Williams Team 
had clinched a sensational third place in the constructors’ standings.

A thoroughly novel vehicle concept for beating city traffic entered 
the scene: The BMW C 1. 

The BMW Group bowed out of its involvement with Rover. Rover and MG were sold to the British investment group Phoenix, while Land Rover went to the Ford Motor Company. The MINI badge was retained. The BMW Group realigned: In future activities will focus exclusively 
on the premium end of the BMW, MINI and Rolls-Royce marques. 

On the occasion of Expo 2000 in Hanover, the company launched 
a “CleanEnergy” offensive. Following two decades of research 
into alternative drives and fuels, a fleet of 15 hydrogen-powered 
BMW 750hL models went into daily service.

2001
Production of the MINI One and MINI Cooper was launched in spring 2001 at the Oxford plant. 


A new engine plant went on stream in Hams Hall for construction 
of the new four-cylinder engines featuring VALVETRONIC technology.

After only 21 races in Formula 1, Ralf Schumacher won the Imola Grand Prix with his WilliamsF1 BMW F23, to be followed by 
Juan Pablo Montoya’s second podium place in the Spanish Grand Prix at Barcelona and Ralf Schumacher’s victory in Montreal. At season’s end, the team claimed an excellent third place in the constructors’ standings. 

With the new BMW 7 Series unveiled at the Frankfurt Motor Show, 
the BMW Group wrote a new chapter in the history of the luxury limousine. The company also presented the BMW F 650 CS at the Frankfurt Show, the first BMW motorcycle to feature a toothed-belt drive.

2002 
May 2002 saw the groundbreaking ceremony for the new 
production plant in Leipzig. It means that the BMW Group will pursue car construction in Germany as a manufacturing base while further expanding its production capacity. As of 2005, the plant is scheduled to turn out up to 650 BMW 3 Series models on a daily basis.

Completion of the key production areas of the new state-of-the-art headquarters for Rolls-Royce Automobiles. Specialists start 
hand-building Rolls-Royce luxury limousines in Goodwood, England.

The new MINI welcomes its flagship model: The MINI Cooper S, launched in early summer, offers customers 362 centimetres of pure driving fun.

At the end of August at the Johannesburg World Summit on Sustainable Development, the BMW Group presents solutions for the challenges of sustainability in the areas Cleaner Production, 
Clean Energy and Social Responsibility. The motto is “Sustainability. 
It can be done.” 

At the end of the season the BMW WilliamsF1 Team took an excellent second place in the constructor’s rating of the Formula 1 world championships.

The BMW Group achieves another record result in 2002: More than one million vehicles of the MINI and BMW brands are manufactured. 

2003
On 1 January 2003 the first hand-built Rolls-Royce Phantom, produced at the Goodwood manufacture, was handed over to a customer.

Entering a joint venture with the Chinese company Brilliance in March, the BMW Group took a decisive step to strengthen its position on one of the world’s most promising markets.

Following the launch of the new BMW 5 Series equipped with innovative features in the summer of 2003, sales figures reached new heights.

In autumn, BMW presented two new models to the general public, the BMW 6 Series Coupé and the BMW X3, thereby further accentuating its consistent orientation towards a premium strategy throughout all market segments. The two models were launched in January 2004.

For the BMW Williams F1 team the Formula 1 season ends with a second place in the constructors’ standing of the Formula 1 World Championship. The outstanding reliability featured by the engines, 
12 top three rankings and thrilling finals took the team’s course of success to even greater heights.

At the end of the year 2003, the BMW Group again posted record sales: With sales figures exceeding 1.1 million BMW, MINI and Rolls-Royce cars, the result achieved surpassed that of the previous year by 4.5%. Also, motorcycle sales had risen slightly by 0.4%. On the labour market too, the BMW Group left an important mark, creating more than 3,000 new jobs in 2003.





































