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New CEO appointed for BMW Group Central, South America and the Caribbean.
Panamá, July 1st 2011 – BMW Group Central, South America and the Caribbean today announced the appointment of Dr. Alexander Wehr to the position of CEO, effective September 1, 2011. Dr. Wehr follows Gernot Volkmer who has been appointed as the new CEO of BMW Group Spain & Portugal.
Dr. Wehr (40), PhD in economics will join the BMW Group Central, South America and the Caribbean region from the Munich-based headquarters of the BMW Group, where he has been Director for the International Used Car Division with a yearly volume of more than 60.000 units. Dr. Wehr has been working for the BMW Group since 1997 with various central positions in areas like Strategy and Planning and Product management.
Gernot Volkmer (43) has been working as the CEO for BMW Group Central, South America and the Caribbean since 2007 implementing important changes and setting high quality standards for the dealer and importer network in the region that contributed to a considerable growth for Latin American markets. During his period the BMW Group has strengthened its position as the number one premium brand in Latin America.
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Mr. Alexander W. Wehr 
If you have any queries, please contact:

Dan Christian Menges, Corporate Communications Manager
E-Mail Christian.Menges@bmw.com.ar 

Telephone: +5411 5555-6121 

***
The BMW Group

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in the world with its BMW, MINI and Rolls-Royce brands. As a global company, the BMW Group operates 24 production facilities in 13 countries and has a global sales network in more than 140 countries. 

During the financial year 2010, the BMW Group sold 1.46 million cars and more than 110,000 motorcycles worldwide. The profit before tax for 2010 was euro 4.8 billion on revenues amounting to euro 60.5 billion. At 31 December 2010, the BMW Group had a workforce of approximately 95,500 employees.

The success of the BMW Group has always been built on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones Sustainability Indexes for the last six years.
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