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BMW Motorrad – VIP getaways in Punta del Este, Uruguay.
Since late December and throughout January, the BMW Summer action (BMW Sommerhaus.12) in Punta del Este is home to numerous activities for clients and friends. Among the most exciting opportunities are the BMW Motorrad Summer Rides, motorcycle getaways accompanied by expert local guides that offer the chance to discover the beautiful surrounding landscapes.
The getaways begin at the BMW House and focus on the idyllic surroundings of Punta del Este. BMW customers can try out different brand models including the entire GS line for road and enduro. They may also admire some of the top BMW Motorrad attractions such as the renowned BMW K 1600 GT, the first six-cylinder motorcycle from the Bavarian brand.

On December 30, several VIPs travelled to Uruguay to take part in the first Summer Ride of the season. These included Dr. Alexander Wehr (CEO of BMW Group Latin America), Nando Parrado, Ignacio Viale and Toti Gattás among others. As part of this special occasion, famed photographer Henry von Wartenberg participated as getaway guide. 

For more on these and many other exclusive benefits, please enter:
www.bmw.com.ar/sommerhaus12
Contact:

2012 BMW Sommerhaus

Route No. 10, Km 180.

0800-SBMW (7269)
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 Ignacio Viale, Alexander Wehr (CEO BMW Group Latin America) and Nando Parrado
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If you have any queries, please contact:

Christine Graeber, Corporate Communications Manager 

E-Mail Christine.Graeber@bmw.com.pa
Telephone: +507-377-6717
*  *  *

The BMW Group

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in the world with its BMW, MINI, Husqvarna Motorcycles and Rolls-Royce brands. As a global company, the BMW Group operates 25 production and assembly facilities in 14 countries and has a global sales network in more than 140 countries.

During the financial year 2011, the BMW Group sold 1.67 million cars and more than 104,000 motorcycles worldwide. The profit before tax for 2010 was euro 4.8 billion on revenues amounting to euro 60.5 billion. At 31 December 2010, the BMW Group had a workforce of approximately 95,500 employees.

The success of the BMW Group has always been built on long-term thinking and responsible action. The company has therefore established ecological and social sustainability throughout the value chain, comprehensive product responsibility and a clear commitment to conserving resources as an integral part of its strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow Jones Sustainability Indexes for the last seven years.
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