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BMW Group announces organization changes in Latin

America.

e These changes are due to a process that began one month ago with the
integration of BMW Group Brazil operations to the Latin American region.

e Dr. Alexander W. Wehr, President and CEO of BMW Group Latin America
gathers all Mexico, Argentina, Brazil and importer markets under his
leadership.

e Maru Escobedo takes office as CEO for BMW Group Mexico.

e BMW Group Latin America seeks more competitiveness, versatility and
efficiency in the region.

Mexico City, July 18, 2018. From the previous announcement made on June
04, BMW Group Latin America will make some changes to its organization for better
integrating and strengthening the region which now includes BMW Group Brazil.
The following changes are effective from July 1, 2018.

Maru Escobedo, a renowned executive at BMW Group with an important career
in the organization had until now been the Sales, Planning and Operations Director,
now she takes office as CEO for BMW Group Mexico and keeps the sales
management for the country and reports directly to Dr. Alexander W. Wehr.

With this announce, each of the Latin American markets will have its own CEQO as
follows: Helder Boavida, CEQO for BMW Group Brazil; Rolf Epp, CEO for BMW Group
Argentina; Antonio Antela, CEO for importer markets and Maru Escobedo, CEQO for
BMW Group Mexico; All of them will directly report to Dr. Alexander W. Wehr, who
remains as President and CEQO for BMW Group Latin America.

On his turn, Ricardo Humphrey, who had been director for MINI in Mexico, Latin
America, the Caribbean and Argentina now joins the operation of MINI in Brazil since
he will be in charge of it as Director of MINI Latin America. Julian Mallea remains
Director of MINI for Brazil and reports to Ricardo.

Further changes will become effective from September 1, 2018 for the following
positions:

Alexander Luhn will assume the Planning and Operations Direction for BMW Latin
America reporting to Dr. Alexander W. Wehr. So far, he has been Regional Sales
Manager for BMW Latin America and Brazil from the headquarters in Munich.

Finally, Omar Afzali assumes the Product and Price Management for all the region.
Thomas Kramer had been in this position and now he will be in charge of the
Customer Relation Management for BMW Latin America. Omar Afzali will directly
report to Hernando Carvajal, Marketing Director for BMW Group Latin America.

As it was mentioned one month ago when BMW Group Brazil was incorporated to
the operations of the region, these adjustments are aimed to standardize all areas
achieving a stronger and more strategic activity and to meet the needs of Latin
American markets promptly supporting the main purpose of the company in terms
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of customer service and fostering higher production in plants, and consequently,
becoming a more competitive company.

“These changes are clearly focused on seeking a more integrated and efficient
organization allowing us working in all areas with better defined and aligned
purposes. During the next months, we will continue not only announcing
organization changes but also detecting areas where our operations may be
standardized to increase our market share in the whole region and for such share to
be more agile and flexible in an increasingly competitive market. Finally we will take
advantage of all our potential in both plants in Brazil and the one that will soon begin
operating in Mexico in order to be part in different economic agreements in
America,” said Dr. Alexander W. Wehr.

Profiles

- Maru Escobedo has been part of BMW Group for 19 years. She was granted
the Bachelor's Degree in Economics from the Universidad Iberoamericana in
Mexico City, and has a major in Economics for Importer and Exporter Markets
from ITAM, in Mexico City and a Marketing diploma from the Technological
Institute of University Studies of Monterrey. She has been director of MINI
Mexico and has so far been Sales, Planning and Operations Director for BMW.

- Ricardo Humphrey joined MINI Mexico in 2015 as Director for the brand in
the country. He has worked in the motor vehicle industry for 10 years in sales,
marketing and new business development areas. He has a Bachelor's Degree
in Business Administration and a Master’s Degree in Business Administration
from the Universidad Iberoamericana in Mexico City.

- Alexander Luhn is Mechanical Engineer from the Applied Science University
in Germany. He joined BMW in 2003 as Systems and Process Manager. Then,
in 2008, he became Product Cost Manager for MINI. In 2013 he was transferred
to Brazil as General Project Manager and from 2017 to this date he was Regional
Manager for Latin America and Brazil from BMW Group in Germany.

- Omar Afzali graduated in International Business from the Applied Science
University in Germany. He entered BMW in 2008 as Sales Planning and
Comptroller for China. In 2012, from Munich he was in charge of managing and
approving BMW | business; in 2012 he was transferred to Spain and from 2016
to this date he worked as Head of Product for M Performance models in Munich.
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Dr. Alexander W. Wehr,
President and CEO BMW Group
Latin America

Maru Escobedo,
CEO for BMW Group Mexico

Ricardo Humphrey
Director for MINI Latin America
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Alexander Luhn Omar Afzali
Planning and Operations Product and Price Manager
Director for BMW Group BMW Group Latin America

Latin America

About BMW Group

BMW Group is the leading Premium motor vehicle and motorcycle manufacturer with four brands
BMW, MINI, Rolls-Royce and BMW Motorrad. It also provides financial services and world class
mobility products. BMW Group is a global company operating 30 production and assembly facilities in
14 countries and has a global sales network in over 140 countries.

In 2017, BMW Group sold 2,463,500 vehicles and more than 164,000 motorcycles worldwide. Its
earnings before taxes for 2017 were approximately 10.655 billion Euros on an income totaling 98.678
billion Euros. On December 31, 2017, BMW Group’s workforce consisted of 129,932 employees.

BMW Group’s success has always been based on a long-term thought and responsible actions.
Therefore, the company has establishec ecological and social sustainability throughout its value chain,
product responsibility and a clear commitment to preserve resources as part of its comprehensive
strategy.

Facebook: :
Twitter: http://twitter.com/BMWGroup
YouTube: http:/Mmww.youtube.com/BMWGroupview

Google+: http://[googleplus.bmwgroup.com

About BMW G Mexico. Latin Ameri I the Caribl

BMW Group Latin America markets three brands BMW, MINI and BMW Motorrad; and the BMW i
sub-brand is also included in some countries. BMW Group Mexico began activities by the end of 1994
and, therefore, in 2014 it celebrated 20 years in this country. For Latin America, Ecuador was its first
importer in 1958 so it has been in that country for over 50 years.

The Group has two plants in Brazil. One in Araquari, Santa Catarina focused on car manufacturing. The
other plant is in Manaus, Amazon, which is the first facility manufacturing two-wheel vehicles outside
Germany. In July 2014, an investment of one billion Dollars was announced to build and operate a
production plant in San Luis Potosi, Mexico. Its operations will begin in 2019 with the new generation
of BMW 3 Series.

BMW Group in Mexico, Latin America and the Caribbean is a region comprising 26 countries:
Argentina, Aruba, Bahamas, Barbados, Bolivia, Curacao, Chile, Colombia, Costa Rica, Ecuador, El
Salvador, Guatemala, Haiti, Honduras , Cayman Islands, Jamaica, Mexico, Nicaragua, Panama,
Paraguay, Peru, Dominican Republic, Saint Lucia, Suriname, Trinidad and Tobago and Uruguay. Out
of these countries, 26 offer the BMW brand; 19 offer the MINI brand; 13, the BMW Motorrad brand
and only 4 the BMW i sub-brand.

Also, it has a whole organization to provide customer and postsale services.


http://www.bmwgroup.com/
http://www.facebook.com/BMWGroup
http://www.youtube.com/BMWGroupview
http://googleplus.bmwgroup.com/
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For further information, please contact:

Corporate Communications - BMW Group Mexico, Latin America and the Caribbean

Vladimir Mello vladimir.mello@bmw.com.mx

Juan Bernardo Vazquez Mellado bernardo.vazquezmellado@bmw.com
Zolveing Zuniga zolveing.zuniga@bmw.com.mx

Edgar Téllez edgar.tellez@bmw.com.mx

Tania Gomora tania.gomora@bmw.com.mx

Corporate Communications - San Luis Potosi (Mexico) Plant
Christine Graeber isti

Elizabeth Arreguin elizabeth.arreguin@bmw.com.mx
Allan Diaz allan.diaz@partner.bmw.com.mx

Corporate Communications - Argentina

Andrea Sanchez Andrea.Sanchez@partner.omwgroup.com.ar

Corporate Communications - Brazil
Joao Veloso Joao.veloso@bmw.com.br

Regional Public Relations Agency - Porter Novelli

Martha Reséndiz  Phone: 52 55010 3210 martha.resendiz@porternovelli.com
Claudia Ledezma Phone: 52 55010 3279 claudia.ledezma@porternovelli.com

Pablo Duran Phone: 52 55010 3214 pablo.duran@porternovelli.com

www.press.bmwgroup.com/mx.html

BMW TV: http:/Aww.bmw.tviweb/comivideo.do
Canal Youtube de BMW: http:/imw.youtube.com/user/BMW


mailto:vladimir.mello@bmw.com.mx
mailto:bernardo.vazquezmellado@bmw.com
mailto:zolveing.zuniga@bmw.com.mx
mailto:edgar.tellez@bmw.com.mx
mailto:Christine.
mailto:elizabeth.arreguin@bmw.com.mx
mailto:Andrea.Sanchez@partner.bmwgroup.com.ar
http://www.press.bmwgroup.com/
http://www.bmw.tv/web/com/video.do
http://www.youtube.com/user/BMW

