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“We can achieve so much together”: Winners of the BMW
Group Award for Social Responsibility 2023

+++ Four winners share their time and know-how +++
10,000 euros each for social projects +++

Munich.

When others need help, they are there: Cristiano Alano, Anke Boysen, Markus
Entter and Thomas Fahnauer are the winners of the 12th BMW Group Award
for Social Responsibility. The official ceremony was held on 14 September in
Munich. The Award pays tribute to employees worldwide who are active as
volunteers. Each winner receives prize money of 10,000 euros for their pro-
ject.

The BMW Group Award shines a light on social commitment at the company,
inspires others to get involved and promotes social initiative among the work-
force. "Every year, this award ceremony fills me with tremendous pride. It's
great that we have associates who take responsibility and are committed to
helping others — and it's amazing what they are able to accomplish in their
free time. With this Award, we pay tribute to this dedication and send a clear
message: If everyone gives just a little bit of their time for others, we can
achieve so much together,” said llka Horstmeier, member of the Board of
Management of BMW AG, People and Real Estate, Labour Relations Director,
and patron of the award.

Helping people in need

The BMW Group Award is highly regarded within the company and forges
connections between volunteers. This year, once again, more than 100 asso-
ciates competed for one of the four awards. From these, the judges selected
11 projects for the final round, with all nominees attending the award cere-
mony. All of these dedicated employees have one thing in common: They do-
nate their time and their know-how to improve the lives of people who are so-
cially disadvantaged or in need. All finalists receive 2,500 euros each for their
Bowrne initiatives.
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Here are this year's four award-winners
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Markus Entter, winner of the employee vote, works at the BMW Group in

Telephone

+49 89-382-0 Munich and volunteers as a hospice helper at St. Vinzenz Hospiz in Augsburg.
Internet He accompanies those who are seriously ill on the last stage of their life's
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journey. With empathy, compassion and the gift of time, he helps dispel peo-
ple's fear of death and dying. When practical help is needed, he prepares light
meals, brings food and drinks to hospice patients, or simply assists the carers.
He also provides relatives with emotional support.

Cristiano Alano, winner of the Vera and Volker Doppelfeld Award, works at
BMW Group Plant Araquari in Brazil and advocates for disadvantaged young
people in an impoverished district of the city of Joinville. Social mobility
through a good school education is the aim of the initiative ASSOCIACAO
PROJETO RESGATE. Alano is especially dedicated to fostering character de-
velopment and encouraging young people to be more confident and inde-
pendent. As a mentor, he teaches them techniques for resolving social issues.

Anke Boysen, who works at the BMW Group in Munich, is passionate about
training rescue dogs for aid missions. As a dog handler with the ISAR Ger-
many Foundation, she even accompanies the rescue dog team on missions
worldwide — most recently, following the earthquake in Turkey. The specially
trained rescue dogs are able to find people who have become buried and help
save lives.

Thomas Fahnauer, who works at BMW Group Plant Araquari, volunteers with
the ONG Esperanca Brasil initiative, building simple homes for homeless peo-
ple out of wooden pallets. He was motivated by the sometimes appalling liv-
ing conditions of people in Brazil who often do not have a decent home. The
wooden pallets were previously used as packaging material for ship transpor-
tation. Their continued use also helps the project contribute to climate protec-
tion.

BMW Group Award: Invitation to join in

Taking social responsibility is part of the BMW Group's identity. To this end,
the company has encouraged social engagement among its employees for
years.

The BMW Group Award for Social Responsibility honours the personal com-
mitment of its associates in a unique way. Together with the SOCIAL DAYS
and SOCIAL DRIVE IT platform, it is one of the three pillars of SOCIAL DRIVE,
which pools employees’ volunteer activities. The SOCIAL DAYS held to mark
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various occasions aim to promote interest in social commitment among asso-
ciates and encourage them to get actively involved.

The SOCIAL DRIVE IT platform offers a wide range of activities and gives
dedicated employees the opportunity to find supporters for their projects, giv-
ing further momentum to social commitment.

If you have any questions, please contact:

BMW Group Corporate Communications

Jana Fenn, BMW Group, spokesperson Working Environment
Telephone: +49-89-382-23019
Email: jana.fenn@bmw.de

Bernd Eckstein, head of Communications Human Resources, Working Environment,
Real Estate, Corporate Citizenship

Telephone: +49-89-382-59490

Email: bernd.eckstein@bmw.de

Media website: www.press.bmwgroup.com

Email: presse@bmw.de

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the
world's leading premium manufacturer of automobiles and motorcycles and also provides pre-
mium financial and mobility services. The BMW Group production network comprises over 30
production sites worldwide; the company has a global sales network in more than 140 coun-
tries. In 2022, the BMW Group sold nearly 2.4 million passenger vehicles and more than
202,000 motorcycles worldwide. The profit before tax in the financial year 2022 was € 23.5
billion on revenues amounting to € 142.6 billion. As of 31 December 2022, the BMW Group
had a workforce of 149,475 employees. The success of the BMW Group has always been
based on long-term thinking and responsible action. The company set the course for the future
at an early stage and consistently makes sustainability and efficient resource management
central to its strategic direction, from the supply chain through production to the end of the use
phase of all products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/
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