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THE NEUE NEW: BMW accompanies the departure into a new era
with an emotionally engaging multi-channel campaign.

Our definition of "the new" takes an unusual course for the BMW
Vision Neue Klasse, as the international campaign places the brand
promise "Freude forever.” at the heart of its communications.

Munich. The world premiere of the BMW Vision Neue Klasse marks a new
beginning for the BMW brand, one characterised by a completely fresh way of
thinking and approach. THE NEUE NEW is the title of the multi-channel campaign
accompanying the Bavarian premium carmaker's ongoing process of
transformation. The campaign's storytelling captures the central areas of action
contained within this transformation and brings an unusual angle to the idea of
“the new".

The campaign THE NEUE NEW - developed and implemented by the agency THE
GAME created specially for the BMW Group and the BMW brand - explains in an
authentic and accessible way what underpins the “NEU" of the forthcoming NEUE
KLASSE. The use of the German word for "new" references the name of this new-
generation model series and has an effective and memorable impact in non-
German-speaking markets around the world as well as at home. At the same time,
the campaign shines the spotlight on the brand promise "“Freude forever.” and
opens a window to BMW as a future-facing brand focused on meeting peoples’
needs.

“THE NEUE NEW represents our journey into a completely new era of mobility, in
which we are putting people front and centre. And its visual implementation is
likewise very authentic, accessible and human,” says Jens Thiemer, Senior Vice
President Customer and BMW Brand. “"The campaign provides an initial example
of how we are also employing innovative communication approaches to drive
forward the transformation process BMW is currently navigating.”

THE NEUE NEW tells the story of the transformation alongside the key future-
focused fields the BMW Group has set itself: the ideal of a circular economy as a
progressive mindset geared towards preserving resources; digitalisation focused
on identifying and meeting peoples' needs; and a commitment to electrification
with the aim of making the driving pleasure for which the brand is renowned
something future generations can also experience.
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As a central hub in which these three elements converge, the

BMW Vision Neue Klasse embodies a fresh departure fuelled by optimism for the
future. Recalling the "mk1"” Neue Klasse, which revolutionised the brand's product
range in the 1960s, the storytelling approach is deliberately playing on the
German "Neue"” in non-German-speaking markets as well as at home and, in so
doing, redefining the idea of "the new" itself.

The BMW Vision Neue Klasse shows us here and now how Sheer Driving Pleasure
will be interpreted in the years ahead. At its heart is the design language of
“intelligent reduction to the essentials”". Meanwhile, the latest generation of

BMW iDrive delivers a digital, immersive user experience in which the driver takes
centre stage. Every aspect of the development process took sustainability and
efficiency as the guiding themes.

THE NEUE NEW: 360-degree campaign follows a "“social first” approach.

The campaign strategically orchestrated by THE GAME feeds all the main
touchpoints of the various target groups. Alongside various influencer
collaborations, the campaign focuses primarily on the brand's social media
channels. A filter for Instagram and Snapchat developed specially for the
campaign also allows the BMW Vision Neue Klasse to inspire its audience within
an augmented reality experience.

The 360-degree approach of THE NEUE NEW allows it to make a mark with out-
of-home activities and double-page spreads in print media, too. The campaign is
supported by other measures on BMW channels such as the My BMW App, the
brand's homepage and FREUDE.FOREVER magazine. THE MARCOM ENGINE
was responsible for the media planning across all channels and touchpoints.

During the IAA Mobility 2023 in Munich, the campaign also becomes a physical
experience. The concept behind the show stand for the BMW Group's Open Space
at Max-Joseph-Platz was the work of creative consultancy Meiré and Meiré. The
installation for the BMW Vision Neue Klasse followed THE NEUE NEW campaign
approach and was accompanied by communications input from Cologne-based
creative agency Elastique, and the key opinion leader & talent agency Pacific took
care of the on-site support programme.



BMW
Corporate Communications

Media information
pate 8 September 2023
subject THE NEUE NEW: BMW accompanies the departure into a new era with an emotionally engaging multi-
channel campaign.

Page 3

In the event of enquiries please contact:
Corporate Communications
Cypselus von Frankenberg, Product Communication BMW Automobiles

Telephone: +49-89-382-30641
E-mail: Cypselus.von-Frankenberg@bmw.de

Ingo Wirth, Head of Product and Brand Communication BMW
Telephone: +49-89-382-25814
E-mail: Ingo.Wirth@bmw.de

Internet: www.press.bmwgroup.com
E-mail: presse@bmw.de

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's leading
premium manufacturer of automobiles and motorcycles and also provides premium financial and mobility
services. The BMW Group production network comprises over 30 production sites worldwide; the company
has a global sales network in more than 140 countries.

In 2022, the BMW Group sold nearly 2.4 million passenger vehicles and more than 202,000 motorcycles
worldwide. The profit before tax in the financial year 2022 was € 23.5 billion on revenues amounting to
€ 142.6 billion. As of 31 December 2022, the BMW Group had a workforce of 149,475 employees.

The success of the BMW Group has always been based on long-term thinking and responsible action. The
company set the course for the future at an early stage and consistently makes sustainability and efficient
resource management central to its strategic direction, from the supply chain through production to the end of
the use phase of all products.

www.bmwgroup.com

Facebook: http://www.facebook.com/BMWGroup

Twitter: http://twitter.com/BMWGroup

YouTube: http://www.youtube.com/BMWGroupView
Instagram: https://www.instagram.com/bmwgroup
LinkedIn: https://www.linkedin.com/company/bmw-group/
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