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BMW Group maintains BEV growth path in challenging market situation 
in 2024. 

 

• BMW Group: Significant +13.5% sales growth in fully-electric vehicles  

• With over 2.45 million units delivered, BMW Group meets adjust-ed sales target for 2024  

• BMW brand increases sales in selected regions, gains market shares and maintains position 

as global segment leader  

•  

 

 

Munich. The BMW Group managed to continue its growth path in 2024, delivering a total of 

426.594 fully-electric vehicles to customers and achieving BEV-sales growth of +13.5%. Both 

BMW and MINI brands posted double-digit BEV growth, with 368,523 (+11.6%) and 56,181 

(+24.3%) fully-electric vehicles delivered to customers, respectively. The Rolls-Royce brand 

also recorded significant growth with 1.890 BEV vehicles delivered (+479.6%). The BMW brand 

managed to increase deliveries across all vehicle drivetrains in all sales regions outside of China. 

 The BMW Group is maintaining its growth trajectory for fully-electric vehicles amid challenging 

market conditions. This is reflected in both the significant sales growth for fully-electric vehicles 

 said Jochen Goller, member of the Board of 

We are confident we can 

maintain our BEV sales growth in 2025 with our strong and expanded product line-up

continued. 

 While BMW Group deliveries for the first half of 2024 were in line with the previous year, sales 

performance in the second half of the year was impacted by delivery stops in connection with 

the Integrated Brake System (IBS), as well as subdued demand in China. The BMW Group 

therefore adjusted its sales guidance for the full year. With a total of 2,450,804 vehicles 

delivered to customers in 2024, the BMW Group achieved this new sales target. Electrified 

vehicles represented 24.2% of total BMW Group sales in 2024, with 593,215 units delivered to 

customers. Fully-electric vehicles accounted for 17.4% of total sales. 

 The BMW brand delivered 2,200,177 vehicles to customers in the full year 2024 (-2.3%). With 

its attractive product portfolio across all technologies, the brand maintained its position as the 

global leader in its segment. In the Europe region, the BMW brand expanded its market share, 

registering double-digit sales growth in Italy, France and the UK. The BMW brand also posted 

sales growth in the US. In Germany, despite a declining market for fully-electric vehicles, BMW 

saw growth in new BEV registrations. 

 With a total of 206,582 vehicles delivered to customers in 2024, M GmbH sales grew by 

+2.1%, reaching a new all-time high. The MINI brand, which updated its entire product range 

last year, sold 244,915 units worldwide (-17.1%). In the fourth quarter, the brand almost 

doubled its BEV sales year-on-year, with 29,698 fully-electric vehicles sold. The Rolls-
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Royce brand delivered 5,712 units to customers 

(-5.3%) in the full year. During the same period, BMW Motorrad sold 210.408 motorcycles and 

scooters (+0.6%) and thus achieved another record year. 

  

BMW Group sales in Q4/YTD December 2024 at a glance 

  4th Quarter 

2024 

Compared with 

previous year % 

YTD 

December 2024 

Compared with 

previous year % 

BMW Group Automotive 696,647 -2.9% 2,450,804 -4.0% 

BMW 616,674 -2.4% 2,200,177 -2.3% 

- BMW M GmbH 60,015 +2.1% 206,582 +2.1% 

MINI 78,231 -7.5% 244,915 -17.1% 

BMW Group electrified1 184.095 +2.0% 593,215 +4.8% 

BMW Group BEV 132,542 +2.9% 426,594 +13.5% 

Rolls-Royce 1,742 +17.9% 5,712 -5.3% 

BMW Motorrad 46,972 +6.4 210,408 +0.6% 

1BEVs and PHEVs                                                                                  

BMW & MINI sales in the regions/markets 

2Provisional registration figures 

 The delivery figures reported in this press release are provisional and may change up until the 

BMW Group Report 2024 is published. Notes on how delivery figures are prepared can be found 

in the BMW Group Report 2023 on p. 333. 

 

  4th Quarter 

2024 

Compared with 

previous year % 

YTD 

December 2024 

Compared with 

previous year % 

Europe 267,846 -1.4% 947,235 +0.6% 

Germany2 71,777 -5.8% 267,285 -5.3% 

Asia 261,620 -8.8% 960,951 -10.2% 

China 190,892 -14.0% 714,530 -13.4% 

Americas 150,450 +5.8% 480,994 +0.2% 

USA 126,257 +6.5% 397,652 +0.5% 
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*** 
The BMW Group 

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad

automobiles and motorcycles and also provides premium financial services. The BMW Group production network comprises over 

30 production sites worldwide; the company has a global sales network in more than 140 countries. 

 

In 2024, the BMW Group sold over 2.45 million passenger vehicles and more than 210,000 motorcycles worldwide. The profit 

e 

BMW Group had a workforce of 154,950 employees. 

 

The economic success of the BMW Group has always been based on long-term thinking and responsible action. Sustainability 

end of their useful life. 

 

www.bmwgroup.com   

LinkedIn: http://www.linkedin.com/company/bmw-group/  

YouTube: https://www.youtube.com/bmwgroup  

Instagram: https://www.instagram.com/bmwgroup  

Facebook: https://www.facebook.com/bmwgroup  

X: https://www.x.com/bmwgroup   

 

About BMW Group Latin America  

The BMW Group is the leader in Premium individual mobility technology, products and services in Latin America, where 

it markets its three brands: BMW, MINI and BMW Motorrad. BMW is the favorite premium automotive brand in Latin 

America, with more than one in every three vehicles sold in the region. In 2023 the brand has sold 41,315 units. MINI 

has sold 7,250 units in the same period. BMW Motorrad has sold 26,378 motorcycles, setting a sales record. BMW is 

the best-selling Premium brand in Brazil, Mexico and Importer Markets. BMW Motorrad has achieved record sales and 

today has 3 of its 15 major global markets in Latin America: Brazil, Mexico, and Importer Markets. With electrification 

as one of the Group's pillars, around 25% of BMW Group sales in Latin America are plug-in electric or hybrid vehicles. 

The BMW Group has delivered around 80,000 personal or corporate charging equipment in the region. 

 

The Group has 5,000 employees in the Latin American region. Its sales offices are located in Argentina, Brazil and 

Mexico (where the regional office is located). The BMW Group production Plants in the region are located in Brazil and 

Mexico. Brazil has two plants, one located in Araquari -Santa Catarina, focused on  production; the other plant in 

Manaus, Amazonas, which is the first facility to manufacture motorcycles outside of Germany. In Mexico, the investment 

of one billion dollars for the construction and operation of a BMW Group Plant in San Luis Potosí was announced in July 

2014. This production site began operations in 2019 with the production of the BMW 3 Series; in 2021, the expansion 

of its operation was announced to include the manufacture of the BMW 2 Series Coupé and in 2022 the BMW M2, both 

exported worldwide. In 2027, the San Luis Potosí Plant will incorporate the production of electric vehicles and batteries 

with an investment of 800 million dollars. 

 

As additional information, Brazil has an Engineering team to support global developments, in addition to the challenges 

in the region, and a customer support organization that offers attention to consumers. 

 

Data updated as of January 2025 referring to the end of the year 2024. 

 

For more information please contact: 

 

Corporate Communications - BMW Group Latin America  

Joao Veloso joao.veloso@bmw.com.mx  
Juan Bernardo Vázquez Mellado bernardo.vazquezmellado@bmw.com.mx  

 Julián Argüelles julian.arguelles@bmw.com.mx 

Erika Ferrer  erika.ferrer@bmw.com.mx 

http://www.bmwgroup.com/
http://www.linkedin.com/company/bmw-group/
https://www.youtube.com/bmwgroup
https://www.instagram.com/bmwgroup
https://www.facebook.com/bmwgroup
https://www.x.com/bmwgroup
mailto:bernardo.vazquezmellado@bmw.com.mx
mailto:bernardo.vazquezmellado@bmw.com.mx
mailto:julian.arguelles@bmw.com.mx
mailto:erika.ferrer@bmw.com.mx
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Corporate Communications  BMW Group San Luis Potosi Plant (Mexico) 

Elizabeth Arreguín elizabeth.arreguin@bmw.com.mx 

Miroslava Reyes  miroslava.rivas@bmw.com.mx 

 

Corporate Communications  BMW Group Argentina 

Gonzalo Di Gregorio gonzalo.di-gregorio@partner.bmw.com.ar  

 

Corporate Communications  BMW Group Brazil 

Fabiano Severo fabiano.severo@bmw.com.br 

Paula Cichini paula.cichini@bmw.com.br 

 

Regional Public Relations Agency  INK PR 

INK PR Team - BMW Group Latin America BMWGroupLatAm@inkpr.com.mx 

 

San Luis Potosi Plant (Mexico)  Public Relations Agency JeffreyGroup 

INK PR Team - BMW Group SLP Plant plantabmwslp@inkpr.com.mx  

 

BMW Group Brazil  Public Relations Agency JeffreyGroup 

JeffreyGroup Team - BMW Group Brazil grupobmw@jeffreygroup.com  

 

BMW Group PressClub 

www.press.bmwgroup.com/mx.html 

www.press.bmwgroup.com/latin-america-caribbean?language=es 

www.press.bmwgroup.com/argentina/ 

www.press.bmwgroup.com/brazil/  
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