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Two anniversaries, one special exhibition: 50 Years of BMW Art Cars and
the BMW 3 Series at the BMW Museum.

e BMW Art Car World Tour 2025 will stop off in Munich from 17 June with the legendary
BMW Art Cars based on the 3 Series.

e The BMW Museum in Munich is using a special exhibition taking place as part of the
international BMW Art Car World Tour to celebrate the 50-year anniversary of both the
legendary BMW Art Car Collection and the iconic BMW 3 Series.

Munich. The BMW Museum in Munich is using a special exhibition taking place as part of the
international BMW Art Car World Tour to celebrate the 50-year anniversary of both the
legendary BMW Art Car Collection and the iconic BMW 3 Series. The exhibition will open its
doors to visitors from 17 June, hot on the heels of the Le Mans 24 Hours race weekend. Fittingly,
it was at Le Mans in 1975 that the first BMW Art Car - created by Alexander Calder - staged its
glittering premiere. The exhibition, which runs until 1 February 2026, will see the BMW Museum
present a trio of Art Cars based on the BMW 3 Series: Sandro Chia's BMW M3 GTR and the BMW
M3 (Group A) cars designed by Michael Jagamara Nelson and Ken Done respectively.

The exhibition at the BMW Museum - the home of the BMW Art Cars when they are not on
display at destinations around the globe - is one of the attractions of the ongoing BMW Art Car
World Tour, the largest exhibition project yet in the 50-year history of the collection. The Tour
has so far visited 12 markets on five continents and will continue to showcase the legendary
BMW Art Cars across numerous art and car platforms, and at institutes worldwide, over the
coming year. The BMW Museum will use the special exhibition to provide insights into the artistic
brilliance and history of the BMW Art Car Collection, as well as inviting visitors to explore the
technical excellence of the 3 Series and the innovative power of the BMW brand.

50 years of driving pleasure: the BMW 3 Series

Since it first hit the roads in 1975, the BMW 3 Series has served as a byword for driving pleasure
and a cornerstone for the success of BMW. Across five decades, it has reimagined the concept of
the sports sedan, set new standards for performance and put smiles on the faces of millions of
drivers around the world. From the groundbreaking first generation to today's innovative
models, the 3 Series has been an enduring, style-defining feature of the automotive landscape.

50 years of "rolling sculptures”: the BMW Art Car Collection

Since 1975, renowned artists from countries the world over have gone to work creating BMW
Art Cars. The idea was the brainchild of French racing driver and art lover Hervé Poulain, who
teamed up with BMW's then Head of Motorsport Jochen Neerpasch to invite friend and artist
Alexander Calder to paint a design onto a car. The result was a BMW 3.0 CSL that competed in
the 24 Hours of Le Mans in 1975, becoming a darling of the crowd - and marking the birth of the
BMW Art Car Collection. Famous names including Frank Stella, Roy Lichtenstein, Andy Warhol,
Robert Rauschenberg, Esther Mahlangu, David Hockney, Jenny Holzer and Olafur Eliasson have
since added further BMW Art Cars bearing their own individual style to the collection. More
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recently, the American John Baldessari and Chinese multimedia artist Cao Fei used the BMW M6
GTLM and BMW M6 GT3 respectively as a canvas for their takes on the BMW Art Car concept in
2016 and 2017. They therefore joined Jeff Koons and Julie Mehretu in applying their creativity to
dynamic racing cars in the last 15 years.

BMW Art Cars at the BMW Museum from 17 June
BMW M3 Group A by Ken Done (1989):
Australian artist Ken Done created a vibrant and richly coloured design that captures the energy

and dynamism of motor racing. His work represents a homage to the speed and power of the
BMwW M3.

“It was a great honour to be asked to be part of this fabulous Art Car collection. | wanted to
express the joy of speed and the brilliance of the machine itself." Ken Done

BMW M3 Group A by Michael Jagamara Nelson (1989):

Michael Jagamara Nelson, also from Australia, brought the traditions of Aboriginal art to the
bodywork of the BMW M3. His complex motifs using dot painting techniques tell Dreaming
stories that are deeply rooted in the culture of his people.

“A car is a landscape as it would be seen from a plane - | have included water, the kangaroo and
the opossum.” Michael Jagamara Nelson

BMW M3 GTR by Sandro Chia (1992):

Italian artist Sandro Chia transformed a BMW M3 GTR into a painting on wheels that depicts
human figures and emotions in vivid colours. His work symbolises the connection between man
and machine, and invites us to reflect on the role of the car in modern society.

“I'have created both a picture and a world. Everything that is looked at closely turns into a face.
A face is a focus, a focus of life and the world.” Sandro Chia

The 10th BMW Art Car, a BMW 730i designed by Spanish artist César Manrique in 1990, is also
on show at the BMW Museum as part of its permanent exhibition.

For more information, please visit:
BMW Art Cars im BMW Museum
BMW Art Car World Tour

k%

The BMW Group

With its four brands BMW, MINI, Rolls-Royce and BMW Motorrad, the BMW Group is the world's leading premium manufacturer
of automobiles and motorcycles and also provides premium financial services. The BMW Group production network comprises
over 30 production sites worldwide; the company has a global sales network in more than 140 countries.


https://www.bmw-welt.com/en/ausstellungen/ausstellungen-im-bmw-museum/bmw-art-cars.html
https://www.bmw-m.com/en/topics/magazine-article-pool/bmw-art-car-world-tour.html
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In 2024, the BMW Group sold over 2.45 million passenger vehicles and more than 210,000 motorcycles worldwide. The profit
before tax in the financial year 2024 was € 11.0 billion on revenues amounting to € 142.4 billion. As of 31 December 2024, the
BMW Group had a workforce of 159,104 employees.

The economic success of the BMW Group has always been based on long-term thinking and responsible action. Sustainability
is a key element of the BMW Group's corporate strategy and covers all products from the supply chain and production to the
end of their useful life.

www.bmwgroup.com

LinkedIn: http://www.linkedin.com/company/bmw-group/

YouTube: https://www.youtube.com/bmwgroup

Instagram: https://www.instagram.com/bmwgroup

Facebook: https://www.facebook.com/bmwgroup

X: https://www.x.com/bmwgroup

BMW Group Latin America

BMW Group is a leader in premium individual mobility technology products and services in Latin America, where it markets its
three brands: BMW, MINI, and BMW Motorrad. BMW is the top-selling premium automotive brand in Latin America, with more
than one in three vehicles sold in the region. In 2024, the brand has sold 42,886 units. MINI has sold 6,383 units in the same
period. BMW Motorrad has sold 27,742 motorcycles in the region, setting a sales record. BMW is the best-selling premium
brand in Brazil, Mexico, and Importer Markets. BMW Motorrad has achieved record sales and now has three of its 15 main
global markets in Latin America: Brazil, Mexico, and Importer Markets. BMW Group's Open Technology Approach enables a
gradual transition to electromobility, offering customers the choice between battery-electric, plug-in hybrid, or combustion
powertrains. More than 20% of BMW Group's sales in Latin America consist of electric or plug-in hybrid vehicles. BMW Group
has delivered approximately 80,000 personal or corporate charging units across the region.

The Group has 5,000 employees in the Latin American region. Its sales offices are located in Argentina, Brazil, and Mexico
(where the regional office is based). BMW Group's production plants in the region are located in Brazil and Mexico. Brazil
operates two plants: one in Araquari, Santa Catarina, focused on automobile production, where BMW X5 PHEV production
began in 2024. The other plant in Manaus, Amazonas, is the first facility to manufacture motorcycles outside of Germany. In
Mexico, a one-billion-dollar investment was announced in July 2014 for the construction and operation of a BMW Group plant
in San Luis Potosi. This production site began operations in 2019 with the production of the BMW 3 Series; in 2021, an
expansion was announced to include the manufacturing of the BMW 2 Series Coupé, and in 2022, the BMW M2, both
exported worldwide. Starting in 2027, the San Luis Potosi Plant will incorporate electric vehicle and battery production with
an $800 million investment.

As additional information, Brazil has an engineering team to support global developments, regional challenges, and customer
support organization, providing consumer assistance.

For additional information please contact:

Corporate Communications - BMW Group Latin America


about:blank
http://www.linkedin.com/company/bmw-group/
https://www.youtube.com/bmwgroup
https://www.instagram.com/bmwgroup
https://www.facebook.com/bmwgroup
https://www.x.com/bmwgroup
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Joao Veloso joao.veloso@bmw.com.mx

Juan Bernardo Vazquez Mellado bernardo.vazquezmelladobmw.com.mx
Julian Argiielles julian.arguelles@bmw.com.mx

Erika Ferrer erika.ferrer@bmw.com.mx

Corporate Communications - BMW Group Plant San Luis Potosi (México)
Elizabeth Arreguin elizabeth.arrequin@bmw.com.mx
Miroslava Rivas miroslava.rivas@bmw.com.mx

Corporate Communications - BMW Group Argentina
Gonzalo Di Gregorio gonzalo.di-gregorio@partner.bmw.com.ar

Corporate Communications - BMW Group Brazil
Fabiano Severo fabiano.severo@bmw.com.br
Paula Cichini paula.cichini@bmw.com.br

Regional Public Relations Agency - INK PR
INK PR - BMW Group Latin America BMWGroupLatAm@inkpr.com.mx

BMW Group Plant San Luis Potosi (México) Public Relations Agency -INK PR
INK PR - BMW Group Plant SLP plantabmwslp@inkpr.com.mx

BMW Group Brazil - Public Relations Agency JeffreyGroup
JeffreyGroup - BMW Group Brazil grupobmw@jeffreygroup.com

BMW Group PressClub

WWWw.press.bmwgroup.com/mx.html
www.press.bmwgroup.com/latin-america-caribbean?language=es
www.press.bmwgroup.com/argentina/
www.press.bmwgroup.com/brazil/
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