ANNUAL ACCOUNTS
PRESS CONFERENCE.

18 MARCH 2020.

Rolls-Royce
Motor Cars Limited




AGENDA.

DR. NICOLAS PETER.

= OLIVER ZIPSE.

el | EEE R
W ‘T“ H' 41 /lmm
f,kml P

{
ﬂ
,“
\\
“

F'¢

pusdd :t i
rOREm !
§ FDIIIM ‘FQ% ::;:;n
e LU ) _] "__"
x i mlllll‘lmn

1 ¥




o - DR. NICOLAS PETER.

FINANCE.

FINANCIAL
STATEMENTS 2019



AONRS
AUTOMOTIVE EBIT

i n m QO 1,825

e

A
1,469 2




4™ QUARTER REVENUE

STRONGEST QUARTER IN

| 0 x CHANGE
I n mda Q4 2018 =
De_llverles S e "y
[units]

Revenues o .

Group

Earnings before tax
Group [EBT] 1,800 +14.2

EBIT margin
Automotive Segment [in %] 6.3 +0.5

* Prior yeards figures adjusted due to a change in accounting pol
see note 6 to the Group Financial Statements. In addition, figures for the prior year have been adjusted due to
changes in presentation of selected items, which are not material overall.




)

2018* 2019 CHAN?/E]

Deliveries 2,483,292 2,538,367 +2.2%

[units]

Revenues 96,855 104,210 +7.6%
Group

Earnings 9,627 7,118 -26.1%
before tax
Group [EBT]

* Prior yeards figures adjusted due to a change i n acothe@réupFingnciplol i cy i n connection with t
Statements. In addition, figures for the prior year have been adjusted due to changes in presentation of selected items, whi@re not material overall.




OUR INNOVATIVE STREN
TARGETED FOCUSED |

Capital expenditure*
i n ma

0
4.8% R

4,688

2017

* Excl. capitaliseddevelopment costs.



GEARING OUR COMPAN
TOWARDS THE FUTURE

R&D ratio
(HGB) 7.1%

BMW Group 6.2%/6890 6.2%

R&D
expenditure
(HGB) 6,108

i n ma

6,419




PAYOUT RATIO
RISES TO 32.8%.

Dividend per Total dividend
common share payout
i n ma i n ma

2,303

PAYOUT -RATIO.
32.8%

32.0% ~__-7




AUTOMOTIVE SEGMEN
BENEFITS FROM STRON

i n ma 2018

2019

CHANGE
[%]

Deliveries

[units] 2,483,292

2,538,367

+2.2

REVERIES 85,846

91,682

+6.8

Earnings before

interest and tax  [EBIT] 6,182

4,499

-27.2

EBIT margin

[in %] 7.2

4.9

-2.3




Volume/Mix/Market

Other cost changes
and costs for future technologies

Net effect from currencies
and commodities

Depreciation

Other operating
income and expenses




PROFITABILITY. FREE CASH FLOW.

SALES. CAPITAL EXPENDITURE.

INDIRECT SPEND. WORKING CAPITAL.

MATERIAL COST.




SOLID FREE CASH FLOV
IN AUTOMOTIVE SEGMIE

Free Total capital
cash flow expenditure
i n maQ i n maQ

2,713




HIGH LIQUIDITY.
STRONG FOUNDATION F
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Liquidity

i n ma

Marketable
securities

,& Cash and cash

equivalents

16,295

5,316

10,979

17,427



CHANGE

*
2018 2019 (%]

Contracts with
new customer [units] 1,908,640 2,003,782 +5.0

Total volume of new
customer contracts 55,817 61,353 +9.9

Earnings
before tax [EBT] 2,143 2,272 +6.0

Return on equity
[in %] 14.8 15.0 +0.2

Penetration rate
[in %] 0.1 52.2 +2.1

* Prior yeards figures adjusted due to a change i n ac othe@rdupFingnciplSthtéments. i n connecti on with th
In addition, figures for the prior year have been adjusted due to changes in presentation of selected items, which are not teaial overall.




CHANGE
[%]

i n ma 2018

DENVEES

[units] 165,566

+5.8

Revenues 2,173 +90

Earnings before

interestand tax  [EBIT] 175 +10.9

EBIT margin

[in %] 8.1 +0.1

Earnings before tax
[EBT]



y ’”&‘“’i‘é”

CHANGE

o A~ *
i n ma 2018 — [%]

Automotive 6,977 4 467 -36.0

Motorcycles 169 187 +10.7

Financial Services 2,143 2,212 +6.0

Other Entities/Eliminations 338 192 -43.2

Group EBT 9,627 7,118 -26.1

* Prior yearodos figures adjusted due to a change i n ac othe@roupFingncipl 8thtéements. i n connection with th
In addition, figures for the prior year have been adjusted due to changes in presentation of selected items, which are not teaial overall.



SOLIDIFYING OUR
FINANCIAL STRENGTH

IN THE RIGHT SEGMENTS.

TO STRENGTHEN OUR CORE BUSINESS.

IN THE FOCUS.




OUTLOOK 2020.

Significant decrease. —= Slight decrease. - Slight decrease.

Significant decrease

between 2 and 4%. between 6 and 8%.
at yearend on par

with previous year's level.




OLIVER ZIPSE.

CHAIRMAN OF THE BOARD
OF MANAGEMENT OF BMW AG.

STRENGTH
| THROUGH FLEXIBILITY.



30 BN. EUROS INVESTMEN
STRONG FOCUS ON SUSTAII

UNTIL 2025




REGULATION. COMPETITION.

URBANISATION. e DIGITALISATION. sk NEXT-LEVEL INNOVATION.




DYNAMIC STRATEGY.
AN ONGOING TASK.

COOPERATION

HOW do we achieve our goals?




WHAT do we stand for?
POSITION.

We take on business, environmental
and societal challenges.

We take responsibility for the mobility of tomorrow
with a compelling offering and through sustainable
management.



HOW do we achieve our goals?

COOPERATION.

We delivertop performance.
Each of us makes a contribution, based on our values.

We work hand in hand internally and with our external partners.

This is how we achieve maximum effectiveness and
lead the company to shared success.

RESPONSIBILITY.
APPRECIATION.
TRANSPARENCY.

REST

OPENNESS.




347,474
-4.6%

BMW Rolls-Royce
MOTORRAD Motor Cars Limited




ELECTRIFIED CARS.

103,103

61,873 2016

32,732 2015

17,805 2014

146,160

2019

142,386 2018

END OF 2019

>500,000
ON THE ROAD.
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SUSTAINABLE URBAN
MOBILITY FOR EVERYONE.
MINI ELECTRIC.

















































































