	
	
	Media Information

	Date
	
	September 29,  2005

	Subject
	
	BMW Indonesia achieves 9 awards in one month

	Page
	
	2 of 2

	
	
	


	
	
	Media Information

	Date
	
	September 17, 2004

	Subject
	
	BMW Indonesia Achieves 7 Awards in One Week

	Page
	
	3 of 3

	
	
	



[image: image1.png]


BMW
Indonesia
Media Information 
September 29, 2005
 
BMW scoops 9 awards  

Jakarta.  BMW has been awarded a total of nine accolades from three local automobile magazines, Auto Bild Indonesia,, MobilMotor and Top Gear Indonesia, in September 2005, reflecting the company’s outstanding record of performance and quality.

The Auto Bild Indonesia Award 2005 honored BMW with 4 awards. The new BMW 7 Series clinched the award for the “Big Luxury Car”, the new BMW 5 Series earned the title of “Best in Medium Luxury Sedan”, the new BMW 3 Series headed the “Small Luxury Car” category, while the BMW X3 won the “Best in Big SUV” garland. The awards were presented by the Chief Editor of Auto Bild Indonesia to Josef Honsel, President Director of BMW Indonesia, on September 29, 2005.

At the same time, MobilMotor awarded BMW with 3 awards in the Indonesian Car of the Year competition and winning in every categories of its class. The new BMW 325i has outstripped the field to become the “Best Premium Sedan”, while in the category of “Best Exclusive Sedan”, BMW 530i won the award. In addition, MobilMotor hailed the new BMW 120i as the “Best Hatchback Sedan”. The accolade was presented by the Chief Editor of MobilMotor to Josef Honsel, President Director of BMW Indonesia on September 28, 2005. 

The 4th annual Top Gear Best Choice 2005 competition also saw BMW garner two awards. The new BMW 3 Series won the “Best Executive” category by unanimous vote of the judges who were drawn from the ranks of the journalists themselves. “This is the most visually-pleasing design from the latest generation of 3 series,” said Top Gear’s chief editor at the presentation of the awards on September 1, 2005. 

Winning the “Best Sports Coupe” category was the BMW 645 Ci, according to Top Gear, this is a genuine grand tourer which gives sheer driving pleasure, character and sportiness.   

“These nine awards, which came in quick succession, represent a significant milestone for BMW Indonesia, as its leadership in producing exceptional cars and delivering high quality services has been reaffirmed by the industry and our customers,” remarked Josef Honsel.  
BMW in Indonesia
PT BMW Indonesia is a wholly owned subsidiary of Bayerische Motoren Werke (BMW) AG, the world manufacturer of BMW vehicles based in Munich, Germany. The establishment of this subsidiary in April 2001 reflects the BMW Group’s confidence in the long-term future of Indonesia and its commitment to maintaining and extending BMW’s leading position in the premium market segment. 

PT BMW Indonesia’s activities cover the wholesale of BMW cars, spare parts and accessories, as well as the overall planning of sales, marketing, after-sales, and related activities in Indonesia. Its dealership network covers 15 dealers with 18 outlets spread out in various cities in Indonesia. More information about BMW Indonesia can be found online at www.bmw.co.id. 
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