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BMW Group Middle East Sales Increase by 14% in First Half of 2006

BMW 7 Series Highest Sales Growth across the Region

Dubai, UAE. BMW Group Middle East achieved double-digit growth in the first six months of 2006. With 14 % sales increase, BMW Group has sold 7,053 BMW and MINI cars in comparison to last year’s 6,198 units for the same period.

The growth was across nearly every country in the region; however, the United Arab Emirates maintained its lead position with sales volume increasing to 2,557 vehicles in comparison to last year’s 2,183 units.

AGMC, in the UAE, was the highest volume importer in the region with 1,540 units sold compared to 1,355 units sold in the same period last year, followed by Saudi Arabia with 1,446 units sold with 12% growth than the previous year (prev. 1,296 units).  Abu Dhabi Motors maintained its third position achieving excellent growth with sales rising by 23% to 1,017 units in comparison to last year’s 828 units for the same period.

Pakistan remains the fastest growing market in the region, with sales accelerating ahead by 203% compared to the same period in 2005 (121 units in comparison to 40 units).  In the GCC region, Oman witnessed the highest sales growth, selling 52% more vehicles than the first six months of 2005 (274 units in comparison to 180 units of the previous year), followed by Qatar, 39% up with a total of 539 units in comparison to 389 of the same period in the previous year.

BMW 7 Series maintained its lead position amongst the BMW product range, with a 37% increase on the first six months of 2005. BMW Group Middle East sold 20% more BMW 5 Series and 16% more BMW 6 Series during the first half year of 2006 compared to the same period last year.

“We have been able to maintain double digit growth month by month, which is fulfilling the promise we gave,” said Guenther Seemann, Managing Director, BMW Group Middle East.

“This continuous growth is attributed to many factors. We are clearly known as a premium car manufacturer, focusing on clear-cut brand strategy. This approach and our customers’ high demand for premium cars and unique driving experience are the reasons behind our continuous success. We deliver excellent, high performing and hand crafted products that meet with the demands of the wide range of clientele BMW Group has across the region.

“We always encourage our importers to expand and invest in their business to provide customers with premium services and a unique ownership experience, and the results are very tangible and impressive. This shows commitment to the BMW brand and to the loyal customers as a whole. We believe that, with all these winning factors, we are always able to provide our customers with the ultimate driving experience,” concluded Seemann.

BMW Group Middle East and the importer network will persist with their investments in 2006. Since the beginning of the year, four new models and many new engine variants were launched such as the all new BMW Z4 Coupe, Z4 M Coupe, the new Z4 Roadster and Z4 M Roadster. 

In the second half of the year, BMW Group Middle East will introduce three new products – the much anticipated BMW 3 Series Coupe, the new BMW X3 and the new BMW M6 Convertible.

Investments and showroom expansions are continuing across the region. In the UAE, Abu Dhabi Motors will initiate the multi-million dollar expansion of the largest BMW showroom and aftersales facility in the Middle East in Umm Al Nar area. AGMC will also embark on the expansion of their existing showroom, doubling its size.

In Saudi Arabia, US$ 10million is being invested in a brand new, state-of-the-art aftersales facility, and in Oman new sales and aftersales facilities are being built in Salalah, Buraimi and Sohar.

Internationally, BMW Group has maintained its market leadership in the premium car segment worldwide. Sales increased in the first half of the year by 8%. The number of BMW, MINI and Rolls-Royce vehicles sold was 698,470 units in comparison to last year’s 646,543 units.
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