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BMW Group Middle East announces 5% increase in sales for 2008 
Middle East luxury car sales remain strong despite global economic crisis
BMW Group Middle East has announced that 2008 sales achieved a five per cent increase over its 2007 record-level figures. Across 14 importers in the region, 15,959 BMW and MINI vehicles were sold, signalling the importance and strength of the Middle East market despite the current global economic crisis. 
“A five per cent growth during these challenging economic conditions is a significant achievement and in line with our expectations given the softening of demand during the second half of the year.  The commitment of our importers coupled with new models launched in 2008 have helped our sales figures remain positive, said Phil Horton, Managing Director of BMW Group Middle East.

“The X6 Sports Activity Coupe, re-styled 3 Series, M3, 1 Series and MINI Clubman have all helped contribute to our growth.  2009 will be challenging but the underlying economic fundamentals in the Middle East are stronger than many other parts of the world, and consumer demand in the luxury segment still remains healthy. With our all-new 7 Series now starting to reach importers in numbers, we are optimistic that 2009 will be another good year.”
Another area of business that saw growth for BMW Group Middle East was BMW Premium Selection, the company’s used-car programme that offers customers peace-of-mind motoring as if they were purchasing a new BMW. 1,512 BMW vehicles were sold through BMW Premium Selection in eight importer markets.
On a worldwide level, BMW Group is taking action across all its business areas to meet the challenges faced by the current market climate. Utilising its flexible production facilities and variable working-time accounts, BMW Group factories have adjusted production volumes in line with worldwide demand.  

“We remain a strong performing company with a solid foundation, which allows us to address the various issues in order to invest in our future. We are working closely with our headquarters in Germany and importers across the Middle East to look at ways in which we can launch new and innovative models successfully, and ensure a premium experience from the moment customers purchase a BMW until the day they decide to sell it.
Horton added: “Our robust EfficientDynamics strategy is a key part of BMW Group’s climate protection plan that enables the company to meet future challenges related to efficiency and sustainable mobility. It encompasses many technological innovations aimed at reducing fuel consumption and carbon emissions while maintaining the driver’s driving pleasure.  Many 2008 and 2009 models have been engineered with this technology and later this year we will introduce our first hybrid vehicle, the X6 ActiveHybrid. Our longer term climate protection aim is to have zero emissions by using alternative fuels such as hydrogen.”
BMW Group Middle East 2008 sales at a glance:
· Total Vehicles sold: 15,959, increase of 5% over 2007
Top 5 selling models:                                                                                                         
	Model
	No. of vehicles sold

	3 Series
	3270

	X5
	3216

	7 Series
	2641

	5 Series
	2357

	X6
	1788


Top 10 Middle  East markets in terms of sales:
	Market
	No.  of vehicles sold

	Dubai 
	4221

	Abu Dhabi
	2463

	Saudi Arabia
	2004 

	Kuwait
	1881

	Iran
	1476

	Qatar
	1109

	Lebanon
	678

	Bahrain
	646

	Oman
	618

	Syria
	572


Top 5 markets in terms of growth vs 2007: 

	Market
	Sales Growth
	No. of vehicles sold

	Iran
	+191%
	1476

	Lebanon
	+22%
	678

	Dubai 
	+17%
	4221

	Kuwait
	+8%
	1881

	Bahrain
	+6%
	646


- Ends - 
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