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Two Equal Partners, One Team: BMW ORACLE Racing     

Sailing Team Unveils New Look for 2007 America’s Cup Campaign

Munich. In preparation for the 32nd America’s Cup in 2007 in Valencia, BMW and ORACLE Racing have announced a new campaign under the name of BMW ORACLE Racing. In 2003, the team as ORACLE BMW Racing had a strong debut as a finalist in the Louis Vuitton Cup, the Challenger races for the America’s Cup. The renaming, to BMW ORACLE Racing effective immediately, reflects a new team and a more significant role of BMW in the campaign. Under the new contract signed last month, the German premium car brand increased its commitment by contributing more technical know-how, marketing expertise and financial support to the international professional sailing team. 

On the technology front, four engineers from the team of Professor Dr. Raymond Freymann, Managing Director BMW Group Research and Technology, will be integrated permanently into the BMW ORACLE Racing design team. The work of the BMW engineers will focus on structural design and construction materials used in the yacht. These engineers will perform simulation and optimisation of the sailing yacht to a level not employed in yacht design previously. This will result in a yacht that is lighter, stronger and faster.
For BMW, the sailing partnership is analogous to its relationship with Formula 1 and the BMW WilliamsF1 Team. With the new era of the America’s Cup in Europe, continuous racing over the four year period of the campaign requires an increased professionalism. The sailing team stands to benefit from BMW’s F1 experience in order to meet this challenge. Furthermore, the name BMW ORACLE Racing is symbolic of an equal partnership of BMW and ORACLE. 

A new team identity with a new logo, new hull design, and new team clothing will be introduced. The team’s International America’s Cup Class yachts have been re-branded with the new identity. The transition to the new identity will begin at the UBS Trophy in Newport, RI, USA 19-26 June when the team competes for the first time with this new look.

For further information please contact: 

Corporate Communications

Susanne Spatz, Public Relations, Sports Communication and PR Programmes

Telephone: +49 89 382 20961, Fax: +49 89 382 28017

Michael Kirsch, General Manager Public Relations
Telephone: +49 89 382 25111, Fax: +49 89 382 26972
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Dr. Michael Ganal and Chris Dickson in conversation 

The board member of BMW AG and the CEO of BMW ORACLE Racing discuss the new campaign and targets for 2007 

What are the reasons for renaming the team to BMW ORACLE Racing?

Dr. Ganal: Within our international sports portfolio, the Formula 1 is a supporting pillar and BMW together with WilliamsF1 make up a strong team. In both disciplines we want to bring in particularly our specific technological competence. Analogous to the name BMW WilliamsF1 Team, the team made clear the more significant involvement of BMW in the new America’s Cup campaign by renaming the sailing team BMW ORACLE Racing. At the same time we take into account the even more professional orientation of the America's Cup and the new organizational challenges. BMW and ORACLE are now two equal partners. 

Dickson: This is why, of course, BMW takes on an important role in relation to the technical development of our high-tech yachts. With Professor Freymann and a highly qualified team of engineers, BMW is providing both staff and know-how. A number of ideas have been developed in the BMW Research and Innovation Center which car drivers are nowadays taking for granted. We expect this same level of BMW innovation in the development of our racing yachts.     

In which aspects can the sailors benefit from BMW?
Dickson: The cooperation with BMW enables us to benefit from technological innovations in the automobile sector. One decisive factor in boat design, for example, is the durability of the individual parts. Thanks to BMW we can assure that the full potential of the individual boat components is tapped, while at the same time improving the quality in terms of robustness. The BMW engineers will perform simulation and optimisation of the sailing yacht to a level not employed in yacht design previously.  This will result in a yacht that is lighter and stronger.
Dr. Ganal: Furthermore, on the occasion of this new America’s Cup campaign, we will bring our powerful marketing and communication expertise in the team. BMW and the team jointly agreed on the appointment of the team’s head of marketing, who has had extensive experiences with BMW sport marketing, and who is in charge of sponsoring, team marketing including hospitality management. In addition, BMW is again responsible for the team’s identity, print communication, the team’s website and the PR.

You managed to sign Tony Kolb, a young, but rather experienced sailor. What are your expectations in relation to him? 

Dickson: We expect him to integrate effortlessly into our crew. Tony Kolb is a first-class sportsman, who already has a Volvo Ocean Race victory to his credit and has also demonstrated his skills in smaller boats such as the Star boat Olympic class. In terms of his personal qualities, Tony  showed during our recent New Zealand training session that he is a valuable team player.  

Dr. Ganal: Of course I am glad that Tony Kolb managed to assert himself and that Chris Dickson, the decision-maker in this respect, chose him. Within our international team, Mr. Kolb is now supporting the European faction. The fact that he comes from Munich, the city of BMW, is a nice marginal note.      

By the end of June, 2007, BMW ORACLE Racing will have been awarded the 32nd America’s Cup title. Does this statement meet with your approval? 

Dr. Ganal: Thanks to the successful debut of the team at the last America’s Cup, the brand BMW has increasingly become associated with successful sailing races and all its facets. The expectations, of course, are growing. BMW ORACLE Racing certainly stands a good chance of winning in 2007.  

Dickson: I like the idea. I do not know of any sailor who does not dream of winning the America’s Cup. Our team and our boats will be in top condition in Valencia in 2007. Without a doubt: We are here to win the America’s Cup! 

For further information please contact: 

Corporate Communications

Susanne Spatz, Public Relations, Sports Communication and PR Programmes

Telephone: +49 89 382 20961, Fax: +49 89 382 28017

Michael Kirsch, General Manager Public Relations
Telephone: +49 89 382 25111, Fax: +49 89 382 26972


Chris Dickson

Short portrayal
Position: CEO and Skipper 


Nationality: New Zealander

Place of birth:  North Shore, Auckland (NZ)  

Date of birth: 03.11.1961

Career Highlights:

	America's Cup participation 
	Accomplishments

	· 2003 ORACLE BMW Racing, Skipper
	· 2000 Olympic Games (Sydney), Fifth in

     Tornado 

	· 1995 TAG Heuer, Skipper
	· 1997-98 Whitbread Round the World Race,

     Skipper Tokio, Winner Three of Six Legs 

	· 1992 Nippon Challenge,  Skipper
	· Three-time Maxi Yacht World Champion

	· 1987 New Zealand Challenge, 

       Skipper
	· Three-time World Match racing Champion 

	
	· Three-time World Youth Champion

	
	· 1977 New Zealand Junior Champion 

     (P Class)


Dickson says: “The opportunity to lead a winning team to success in this new and exciting era of the America’s Cup is why I am here.” The New Zealander, who calls boating his hobby, is married and has two daughters.
Gavin Brady

Short portrayal
Position: Helmsman 

Nationality: New Zealander

Place of birth: Timaru (NZ) 

Date of birth: 01.11.1973

Career Highlights:

	America's Cup participation
	Accomplishments

	· 2003 Team Prada 
	· 2001 One Ton Cup, First 

	· 2000 America One
	· 2000 Olympic Games (Sydney)

	· 1995 TAG Heuer
	· 2000 50-Foot Worlds, First

	
	· 2000 IMS Worlds, First

	
	· 1997-98 Whitbread Round The World Race

	
	· 1997-98 Mumm 36 Worlds, First


Brady, who enjoys angling and playing tennis, knows how difficult the forthcoming task will be: "Being the helmsman on this boat is undoubtedly a tremendous responsibility." The New Zealander is married and has two daughters.

John Kostecki

Short portrayal
Position: Tactician

Nationality: American 

Place of birth: Pittsburgh, PA, USA

Date of birth: 07.06.1964

Career Highlights:

	America's Cup participation
	Accomplishments

	· 2000 AmericaOne, Tactician
	· 2002 Winner Volvo Ocean Race, illbruck 

   Challenge, Skipper 

	· 1995 Young America, Tactician
	· 1988 Silver medal at Olympic Games (Pusan)

	
	· Ten-times world champion in various classes

	
	· Two-time Rolex Yachtsman of the Year (USA) 

   (1988 and 2002)


Kostecki says: “The America’s Cup is the premier event in our sport, and I am determined to win it!” John Kostecki is married and lives with his wife Anne-Marie in Reno, Nevada.        
Ian Burns

Short portrayal
Position: Design Coordinator

Nationality: Australian

Place of birth: Armidale, Australia

Date of birth: 21.07.1960

Career Highlights:

	America's Cup participation
	Accomplishments

	· 2003 ORACLE BMW Racing 
	· Winner, Admiral’s Cup 2003 

	· 2000 Abracadabra 
	· Top Boat, Admiral’s Cup (1993 and 2003)

	· 1995 One Australia
	· Winner, 1998 Maxi Worlds, Sayonara

	· 1992 Spirit of Australia
	· Winner Sydney-to-Hobart-Race

	· 1987 Kookaburra
	· 12 Meter World Champion, 1988 


“The Cup can only be won if you are better than the opposition in every important area. This is our aim at BMW ORACLE Racing“, says Ian Burns. The mechanical engineer is married and father of three. 
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BMW ORACLE Racing

Fact Sheet & Milestones

	Team Name 
	BMW ORACLE Racing

	CEO
	Chris Dickson

	Afterguard
	Gavin Brady (helmsman), Chris Dickson (Skipper), Larry Ellison, John Kostecki (tactician)

	Yacht Club
	Golden Gate Yacht Club (San Francisco)

	Design
	Design Co-ordinator Ian Burns

BMW ORACLE Racing Design Team

	Crew 
	17 plus one observer

	Boat’s hull length
	24 metres

	Boat’s hull width
	4 metres

	Boat’s hull weight
	4 Tonnes

	Boat’s keel weight
	20 Tonnes

	Boat’s mast height
	33 metres

	Maximum area of mainsail
	215 Square metres

	Maximum area of headsail
	170 Square metres

	Maximum area of spinnaker
	500 Square metres


	Milestones

	May 2000
	Team ORACLE Racing officially formed

	15 August 2000
	ORACLE acquires physical assets from previous 2000 America’s Cup Challengers, AmericaOne and Aloha Racing 

	February 2001
	Relocation of ORACLE Racing sailing base from Auckland, New Zealand, to Ventura, CA, USA

	27 April 2001
	Official America’s Cup Challenge 2002/03 with the Golden Gate Yacht Club 

	12 June 2002
	Christening of USA-71 in Auckland, New Zealand

	04 July 2002
	Christening of USA-76 in Auckland, New Zealand

	08 July 2002
	BMW and ORACLE Racing announce relationship

	12 July 2002
	Commissioning of USA-71 and USA-76 in Auckland, New Zealand

	01 October 2002
	Start of Louis Vuitton Cup 

	19 January 2003
	ORACLE BMW Racing finish second to Alinghi in Louis Vuitton Cup Finals

	March 2003
	ORACLE BMW Racing becomes Challenger of Record for America’s Cup 32.

	21 September 2003 
	Victory over America's Cup winner Alinghi at the Moet Cup in San Francisco

	April 2004
	BMW and ORACLE Racing sign new contract for the 32nd America’ s Cup in Valencia

	26 May 2004
	ORACLE BMW Racing becomes BMW ORACLE Racing

	19 – 26 June 2004
	Duel between BMW ORACLE Racing and Alinghi at UBS Trophy in Newport, RI, USA

	05 – 11 September 2004
	Louis Vuitton Marseille Act 1, First Pre-Regatta for the 32nd America's Cup

	05 – 12 October 2004
	Louis Vuitton Valencia Act 2,  Second Pre-Regatta for the 32nd America's Cup in Valencia (Match Racing)

	14 – 17 October 2004
	Louis Vuitton Valencia Act 3, Third Pre-Regatta for the 32nd America's Cup (Fleet Racing)
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BMW’s involvement in sailing

Consolidating the third pillar alongside Golf and Formula 1 racing 
Munich. BMW celebrated its debut in international sailing in 2002 with a commendable second place in the team ORACLE BMW Racing during the Louis Vuitton Cup in New Zealand, the preliminary qualifying contest for the legendary America’s Cup. BMW breathed new life into the sport in its first season in sailing. Alongside its international engagement the automobile manufacturer was also present and successful at a national level. Top class sailing: In its first year of involvement BMW has already placed the third pillar of its sport marketing activities on a secure foundation, which can be built upon.                    

ORACLE BMW Racing: a convincing sporting debut

When BMW assumed the challenge of the Louis Vuitton Cup races in October 2002 in the newly founded team ORACLE BMW Racing, the German-American partnership sailed its way into the final at its first attempt. The team led by the New Zealand skipper Chris Dickson beat seven top quality rivals on the road to the final. Only the Alinghi team with the German sports director Jochen Schümann on board was better. Yet even the defeat against the Swiss team in the final of the Louis Vuitton cup contained positive aspects: the sailing experts attested that ORACLE BMW Racing produced a much better performance against Alinghi than the title holders Team New Zealand in its undisputed 0:5 defeat in the America’s Cup Final 2003. 

Thomas Giuliani, Director Brandcommunication BMW, had this to say in retrospect: ”Our debut in the field of professional high performance sailing was very successful. The America’s Cup is one of the absolute top events in the world of sport. The sailing demographic group also corresponds wonderfully with BMW’s core target group. It is sporty, dynamic, and technology-oriented, enjoys speed and seeks challenges.”

In addition to its financial engagement in the team ORACLE BMW Racing BMW’s strategy also involved transferring technological expertise from the field of Formula 1 racing to sailing. The team was already able to profit from the first innovations during the Louis Vuitton Cup: for instance by means of the BMW Miniature Head-up-Display. A cordless system, which can be inserted on the move, that was originally developed for the helmet of Formula 1 driver Ralf Schumacher, that displays real-time race information directly and wirelessly into the sunglasses of individual sailors at any time. BMW was also able to provide valuable input in the fields of material research and load reliability monitoring and assessment. Hence the BMW engineers from the Technology Office in Palo Alto were able to determine the stability under load of individual boat components by applying sensors to various components of the sailboats amongst other things. BMW also plans to contribute additional technical expertise in the future in order to ensure that the racing yachts are even more resistant and capable of producing even better performances.  

Eyes set on the America's Cup 2007 – BMW ORACLE Racing  

The signing of a new contract between BMW and ORACLE Racing in April of 2004 was the logical consequence of the successful debut in 2003. Under the new team name of BMW ORACLE Racing, BMW, preparing for the America’s Cup 2007 in Valencia, will continue to develop its position within the team while increasingly using its diversified know-how with respect to both technology and marketing.

BMW: promoting sailing in the national markets    

BMW will also promote sailing in the national markets in addition to its successful international involvement in the America’s Cup. It will thus continue to pursue its strategy of establishing sailing as the third pillar of its sports marketing activities alongside golf and Formula 1 racing. Examples of this are commitments in Great Britain and France or, like last year, in connection with the Alpe Adria Sailing Tour in Croatia. Furthermore, BMW has been actively participating in the “Kieler Woche” since 2003. This year even as partner and presenting sponsor. With the BMW boat harbour in the city centre in 2004 BMW guarantees an additional highlight at the 122nd “Kieler Woche”. Last but not least thanks to an original America's Cup Yacht on site. 

For further information please contact:
Corporate Communications

Susanne Spatz, Public Relations, Sports Communication and PR Programmes

Telephone: +49 89 382 20961, Fax: +49 89 382 27326

Michael Kirsch, General Manager Public Relations
Telephone: +49 89 382 25111, Fax: +49 89 382 26972
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The BMW sports engagement

Motor sport and Formula 1 

Innovative technology for sporty competitions and record bids have been a matter of course for BMW since the company’s formative years. BMW achieved motor sport successes with motor bikes, touring cars, sports cars and in Formula 1 racing. 

Above all Formula 1 racing underlines the technological and sporting core competence of the BMW brand. The in-house construction of the engine forms the basis for the reciprocal technology transfer between Formula 1 and the series. Nelson Piquet’s world championship title in 1983 just one year following BMW’s entry into the top motor sport class, is an impressive reference demonstrating BMW’s engine competence. 

When BMW once again took the step of entering the field of Formula 1 racing, the company was able to open a new chapter in its motor sport history with its Formula 1 partner WilliamsF1 in the year 2000, following a 12 year absence. The BMW WilliamsF1 Team finished third in the world constructor’s championship at the first attempt – the most successful debut of an engine manufacturer for 33 years. The first Grand Prix victories followed in 2001, and in 2003 and 2004, the team came second in each case in the constructors championship. In the current season Ralf Schumacher and Juan Pablo Montoya want to build upon the successes they have achieved. 

Golf – BMW International Open and BMW Asian Open

Since 1985 BMW has taken account of the growing significance of golf for its target groups as the organizer of amateur and professional golf tournaments.  The BMW International Open has established itself as a golf tournament for the world’s elite golfers at Munich. It is one of the most significant golf tournaments of the European tour. From 26 until 29 August 2004 the world’s best professional golfers of the year will meet up for the tournament that is being held for the sixteenth time this year. The BMW International Open have once again proven to be a magnet for spectators attracting over 58,000 visitors in 2003. In 2001, BMW also extended its involvement in golf to the continent of Asia. From 13 until 16 May 2004, the Munich-based company stages the golf tournament in China with the highest prize money of approx. € 1.5 million in the form of the BMW Asian Open. The venue for the tournament will be Shanghai for the first time. In addition to its commitment to professional golf BMW also stages the world’s largest series of tournaments for amateurs. During the BMW Golf Cup International more than 100,000 ambitious golf amateurs will try to qualify for the subsequent world final in approximately 1,000 tournaments. The world final will be held in Sydney/Australia from 15 until 20 November 2004.   

Sailing – America’s Cup and ORACLE BMW Racing

Since 2002 high performance sailing forms the third pillar of BMW’s sport marketing strategy running in parallel with Formula 1 racing and golf. To begin with BMW marked its commitment to sailing by immediately facing up to the greatest challenge in sailing with the team ORACLE BMW Racing: the America’s Cup. It was an astonishingly successful debut: during the Louis Vuitton Cup 2002 in New Zealand, the preliminary qualifying contest for this year’s America’s Cup, the team beat seven top class competitors and thus managed to qualify for the final series in which ORACLE BMW Racing was beaten by the subsequent America’s Cup Champion Alinghi after an exciting series of races. By entering the America’s Cup BMW has continued to pursue its strategy of supporting premium sporting events. The most well renowned sailing event in the world is the ideal platform to present the brand in a demanding competitive, sporting and technological sport. The America’s Cup as the synonym for the ”Formula 1 of sailing” stands for tactical masterly performances, teamwork and high technology – coupled with the aesthetics and elegance of sailing. Attributes, which are in harmony with the philosophy of the BMW brand. Further to its financial involvement during the America’s Cup BMW was also responsible for marketing of team ORACLE BMW Racing. In addition BMW was able to ensure that the racing yachts were optimized by means of its technological expertise. Since 2003, BMW proceeds its partnership with high-class events also in Germany: as “official car” and additionally in 2004 as “presenting partner” of the Kiel Week, the largest sailing event of the year.

For further information please contact: 

Corporate Communications

Susanne Spatz, Public Relations, Sports Communication and PR Programmes

Telephone: +49 89 382 20961, Fax: +49 89 382 27326

Michael Kirsch, General Manager Public Relations
Telephone: +49 89 382 25111, Fax: +49 89 382 26972













[image: image1.wmf] 

_1145436363.doc
[image: image1.png]& oracLe

.-








