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MINI design icons. 
 

Over the years, the styling of MINI cars has produced a host of design icons 

which have become synonymous with the brand as a whole and, in some cases, 

signature features of individual models. Collectively, these iconic elements have 

helped shape the identity of the brand and its cars. 

 
Front end. 
 

Dominated by the elliptical headlights 

set into its bonnet, the face of the 

MINI is extremely distinctive. The 

contemporary interpretation of the 

classic hexagonal radiator grille plays 

its part in defining the car’s eye-

catching appearance. Other 

distinguishing features of the  

car’s face include a pair of  

“beauty spots” in the form of circular 

foglamps.  

 

 
 
 
Wedge shape.  
 

A shoulderline rising from front to rear 

and windows tapering towards the 

rear produce the hallmark  

MINI dynamic wedge shape.  
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Roof resting on top. 
 

The design of the greenhouse – the 

glazed section of the passenger 

compartment – creates the 

impression of a band of glass wrapped 

around the car. The high-gloss black 

A, B and C-pillars are integrated into 

the glass surfaces. The contrast 

between the colour of the greenhouse 

and roof creates the impression of a 

“floating” roof resting on top of the 

greenhouse.  

 

 

 
 
 
Side scuttle.  
 

This design cue can trace its roots 

back to the very beginning; it follows 

the line of the welding seam sloping 

down the front side panel of the 

classic Mini.  

 

 

Chromed door handles. 
 

The chromed door handles of the 

classic Mini have since been revisited 

repeatedly, ensuring iconic status. 

Like a handshake, opening the door of 

a MINI represents the initial physical 

introduction between the car and its 

driver.  
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Vertically stacked rear lights. 

 

The unmistakable, vertically stacked 

rear lights represent another nostalgic 

nod to the classic Mini. They are 

bordered by an elegant chrome 

surround sealed against the body 

without any direct connection to joins 

and seams.  

 

 
 
Stance on the wheels. 
 

The go-kart handling for which MINI is 

famed is the product of having its 

wheels mounted at each corner of the 

car – similarly to a go-kart. The mass-

increasing “cascading” effect of the 

body as it heads down towards the 

wheels gives the car its essential 

roadholding.  

 

 
 
Circular elements. 
 

The interior of the car also references 

the classic Mini to create its air of 

authenticity. The clear structure of the 

controls is a typically MINI feature.  

Elliptical forms transplanting the style 

of the circular exterior elements inside 

the car add further distinctive touches.  
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Toggle switches. 

 

Controls like the distinctive  

toggle switches add an extra flourish 

to the centre stack and even the  

roof liner.  

 

 
 
 
 
 
 
 
 
 
Jewellery icons.  
 

An array of chrome highlights and 

beautifully worked details are 

integrated like gems into the design of 

the car. 
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In the event of enquiries please contact: 
 
BMW Corporate Communications 
 
Katrin Herold, MINI Design and Lifestyle Communication 
Tel.: +49-89-382-57185, Fax: +49-89-382-20626 
 
Susanne Giuliani (née Spatz), BMW Group Design and Lifestyle Communication 
Tel.: +49-89-382-20961, Fax: +49-89-382-20626 
 
 
Media Website: www.press.bmwgroup.de 
E-mail: presse@bmw.de  
 
 

 

The BMW Group 

The BMW Group is one of the most successful manufacturers of automobiles and motorcycles in 
the world with its BMW, MINI, Husqvarna Motorcycles  and Rolls-Royce brands. As a global 
company, the BMW Group operates 25 production and assembly facilities in 14 countries and has 
a global sales network in more than 140 countries. 
 
In 2011, the BMW Group sold about1.67 million cars and more than 113,000 motorcycles 
worldwide. The profit before tax for the financial year 2010 was euro 4.8 billion on revenues 
amounting to euro 60.5 billion. At 31 December 2010, the BMW Group had a workforce of 
approximately 95,500 employees. 
 

The success of the BMW Group has always been built on long-term thinking and responsible action. 
The company has therefore established ecological and social sustainability throughout the value chain, 
comprehensive product responsibility and a clear commitment to conserving resources as an integral 
part of its strategy. As a result of its efforts, the BMW Group has been ranked industry leader in the Dow 
Jones Sustainability Indexes for the last seven years. 
 
 

www.bmwgroup.com  
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